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ABSTRACT
This study aims to obtain empirical evidence of the effect of tax incentives and tax knowledge on taxpayer
compliance, taxpayer intention to moderate the effect of tax incentives on taxpayer compliance and taxpayer
intention to moderate the effect of tax knowledge on taxpayer compliance. The sample used in the study was 100
corporate taxpayers. Determination of the sample is done by non-probability method with purposive sampling
technique. The data used is primary data collected through survey techniques with questionnaires. The data
analysis technique used is moderation regression analysis (MRA). The results obtained are tax incentives have an
effect on taxpayer compliance, tax knowledge has an effect on taxpayer compliance, taxpayer intentions strengthen
the effect of tax incentives on taxpayer compliance and taxpayer intentions strengthen the effect of tax knowledge
on taxpayer compliance. Regarding the theoretical implications, tax incentives and tax knowledge are external and
internal factors that affect corporate taxpayer compliance, especially if the corporate taxpayer has the intention to
comply. So the results of the study confirm the theory of TPB and attribution.
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INTRODUCTION

The high target of state tax revenue is not supported by an increase in taxpayer compliance. Compliance
from taxpayers is one of the problems faced by the state in collecting tax revenues. The emergence of the Covid-
19 pandemic problem since early 2020 has also affected taxpayer compliance in Indonesia so that it has an impact
on state revenues. This can be seen from Indonesia's tax ratio which continues to decline from year to year before
and after the pandemic. The tax ratio in 2013 which was able to reach 11.86% continued to decline and reached
its lowest point before the Covid-9 pandemic in 2019 yesterday at 9.76% (DDTC News, 2020) and after Covid
in 2020 it decreased again to 8%. The government has set a tax ratio target for 2021 at 8.2% of Gross Domestic
Product (GDP). It must be admitted that in Indonesia, the tax ratio is still low (Sri Mulyani, 2020). Indonesia's
tax ratio should reach 13 to 14 percent when compared to ASEAN countries. Minister of Finance (Menkeu) Sri
Mulyani Indrawati encourages the Directorate General of Taxes (DGT) to carry out reforms in various fields in
an effort to increase state revenues and the tax ratio (PajakOnline.com, 2021) ). The Directorate General of Taxes
(DGT) has taken various ways to increase the tax ratio both before and after the pandemic. Programs implemented
before the pandemic included the sunset policy in 2008 and the tax amnesty in 2016. However, these policies did
not have a significant impact on Indonesia's tax ratio.

The Covid-19 pandemic has been declared by the government as a non-natural disaster. Darrusalam
(2020), the Covid-19 pandemic is a world health crisis that also has an impact on recessions in various countries.
Since March, the IMF has even predicted the arrival of a global economic recession that could be worse than the
2008 global financial crisis (IMF, 2020). By the three international institutions, Indonesia's economic growth is
predicted to remain much better than global and ASEAN trends. All three predict that the Indonesian economy in
2020 will grow between -3.3% (OECD), 0% (World Bank), and IMF (-0.3%). The Indonesian government,
through the Minister of Finance, has its own calculation which ranges from -1.7% to -0.6% (23 September 2020).
The threat of a recession is considered by governments in many countries to issue various tax relaxation policies.
goal, prevent unemployment, stabilize investment, maintain cash flow in the business sector, encourage
consumption, and so on (OECD, 2020). Indonesia is no exception.
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Suahasil (deputy minister of finance, 2020) stated that the fall in tax revenue was due to a significant
decrease in revenue at various tax revenue posts. One of the revenue blows is experienced by corporate taxpayers'
tax receipts. Conditions of economic pressure due to restrictions on community activitiesnot only affects tax
revenue but also the response of taxpayers to compliance with paying and reporting their tax obligations.
Widiiswa, et al (2021) stated that when in a situation of economic crisis, the incentive of taxpayers to comply
with tax obligations decreased. This is supported by research, Riyanto and Mudara, (2021) also found that the
Covid-19 pandemic had a negative impact in the form of a decrease in tax revenue at the Large Two Taxpayer
KPP.

The low submission of corporate tax returns and a decrease in tax revenues also occurred at the Bali
Regional Office of the DGT. Goro Ekanto revealed that in terms of compliance with the submission of the Annual
SPT until the 3rd quarter of 2020, it had reached 280,548 SPT or 64.9% of the target of 431,888 taxpayers, with
details of realization for Corporate taxpayers as many as 19,464 SPT out of 30,440 Corporate Taxpayers who
have the obligation to report SPT. Annually, non-employee individual taxpayers (OP) are 36,033 SPT, WP OP
Employees are 225,051 SPT (Balitribune, 2020). Until the last quarter of 2020, the Regional Office of the
Directorate General of Taxes Bali (Kanwil DJP Bali) recorded a realization of tax revenues of Rp. 6.212 trillion,
or 68.83% of the revenue target of Rp. 9.024 trillion. Realization of revenue from the Regional Office of DJP
Bali in the last quarter experienced a growth of -27.72% compared to the realization of revenue in the previous
year. This is expected to continue until tax revenue is received in semester 1I/2021 because it will face challenges
due to restrictions on community activities amid the increase in Covid-19 cases.

According to Sri Mulyani (2021), tax officials should not lose their enthusiasm for collecting taxes in
the midst of a pandemic like today because there are still several business sectors that are not affected by the
pandemic which must continue to be monitored and tax collections that should be in accordance with the law to
prevent naughty taxpayers. taking advantage of the pandemic. Various studies have been carried out and the
conclusion is that compliance issues can be viewed from the perspective of public finances, law enforcement,
organizational structure, workforce, ethics or a combination of all these aspects. According to Maharani (2015)
in order to achieve the tax target, taxpayer awareness and compliance is required to fulfill tax obligations in
accordance with applicable regulations.

From various definitions of tax compliance, Adelina (2021) concludes that tax compliance contains
several elements, such as willingness (willingness), reporting all income (reporting all income), declare the
correct income (stating actual income), and timeliness / on time elements. (on time) and right amount of tax (right
amount of tax payable).

ToTaxpayer compliance during the pandemic is thought to be influenced by tax incentives. Research
on tax incentives conducted byAlfina (2021), Latief et al (2020), Indaryani (2020), Loupatty (2021), Salman Alief
et al (2020), Nurul Aisyah Rachmawati and Rizka Ramayanti (2016) show that income tax incentives have a
positive effect on increasing taxpayer compliance. While the research conducted byKhairiyah and Akhmadi
(2019), Selvi and Ramdhan (2020), Syanti Dewi, Widyasari and Nataherwin (2020, Fochmann & Kroll (2016);
Kastlunger et al. (2011) explain that tax incentives have no effect on taxpayer compliance

Taxpayer compliance in addition to being influenced by tax incentives which as an external factor from
the taxpayer, there are internal taxpayer factors that affect taxpayer compliance, namely tax knowledge.
According to Yulianti (2019), Mandowally and Nugrahanto (2020), Adelina and Nugrahanto (2021), Faizal et al
(2021), Dicriyani (2016), Kadek Juniati Putri and Putu Ery Setiawan (2017), Murti et al. (2014), Syahril (2013),
and Masruroh and Zulaikha (2013) state that tax knowledge has a significant effect on taxpayer compliance. The
results of this study are not in line with the researchAjeng Resti Fauzi and Kholida Atiyatul Maula
(2020),Darmayasa and Mandia (2019), Nora Hilmia Primasari (2016), Sigit Herdianto (2021), Fita Fitrianingsih,
Sudarno, and Taufik Kurrohman (2018), Hardiningsih and Yulianawati (2011), Pranadata (2014), Ratnadi and
Putra (2019) and Hardiningsih and Yulianawati (2011) stated that Knowledge or understanding of taxpayers has
no effect on taxpayer compliance. This means that the education received by the taxpayer or the knowledge of
the taxpayer does not guarantee the taxpayer to comply with the tax system.

The results of previous studies indicate that there are inconsistencies in the results of the research
obtained. So this study wants to review the effect of tax incentives and tax knowledge on taxpayer compliance
with the taxpayer's intention as moderating. The difference with previous research is that this study adds the
taxpayer's intention variable as a moderating variable of the effect of tax incentives and tax knowledge, the
respondents used are corporate taxpayers who are entitled to take advantage of tax incentives and the data
collection media used is a google form questionnaire distributed via email and whatsapps to the target respondent
obtained from a tax consultant office that has a client at KPP Pratama North Badung.

According to Vanistendael (2020), with a pandemic that providespressure for all aspects of the
economy, it is necessary to deepen the extent to which each party has contributed equitably. Furthermore,
Vanistendael (2020) also emphasized the momentum to review socio-economic inequality in society through the
tax system. In addition, the existence of a pandemic has prompted fundamental questions about the importance
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of mutual cooperation (contribution) by citizens.According to Field and Frey (2011) tax compliance is the
implication of the existence of a psychological contractual relationship between the obligations and rights of each
party that engages in the relationship, namely taxpayers and the state. Taxpayers usually report the amount of
income earned in accordance with the fiscal provisions set by the government, provided that they receive facilities
that are proportional to the amount of tax that has been issued in a reasonable legitimacy process.The existence
of a pandemic that makes every country strive to provide the best public services and goods for its citizens should
also be a signal of efforts to restore the fiscal contract between the state and society. The reciprocal relationship
that has now been shown from the sacrifice of the state should need to be reciprocated by citizens through paying
tax compliance.

Intention is the basis that will direct a person to comply with tax provisions. Taxpayer intentions can
affect the relationship between tax incentives and tax knowledge on compliance. If taxpayers have high intentions
with their obligations to pay taxes coupled with the Covid-19 pandemic tax incentives provided by the
government and good tax knowledge, it can increase taxpayer compliance.

The psychological aspect of taxpayers can be studied with the Theory of Planned Behavior (TPB)
which is the latest version of The Theory of Reasoned Action (TRA). The Theory of Reasoned Action and Theory
of Planned Behavior are theories that can explain taxpayer compliance with tax provisions. The theory of reasoned
action proposed by Ajzen and Fishbein (1980), and updated with the theory of planned behavior by Ajzen (1991),
has been used to examine the intention and compliance of taxpayers. The theory of planned behavior (Ajzen,
1991), assumes that behavior is determined by the taxpayer's intention to comply or not comply with tax
provisions. Intention to behave (behavior intention) is influenced by three components, namely: behavioral
beliefs, normative beliefs, and control beliefs. Behavioral belief, namely belief in the outcome of a behavior
(outcome belief) and evaluation of the outcome of that behavior. Beliefs and evaluation of these results will form
the attitude variable towards the behavior. Normative belief, namely the individual's belief in the normative
expectations of others who become his reference, such as family, friends, and tax consultants, and the motivation
to achieve these expectations. This normative expectation forms the subjective norm variable for a behavior. The
third is control belief, namely the individual's belief about the existence of things that support or hinder his
behavior and his perception of how strongly these things affect his behavior.

Asmarany (2020) states that there are three factors that determine a person's intention to behave in a
certain way, namely: behavioral beliefs, normative beliefs, and control beliefs. According to Hidayat and Adhi
(2010), tax non-compliance behavior is based on the intention to not comply with taxes. Ajzen (1991), Bobek and
Hatfield (2003) and Hanno and Violette (1996) state that attitudes toward tax non-compliance have a significant
effect on tax non-compliance intentions. In Mustikasari's research (2007) concluded that tax professionals who
have a positive attitude towards non-compliance have high tax non-compliance intentions. Tax non-compliance
behavior according to Hidayat and Nugroho (2010) is based on the intention to not comply with taxes.

LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT

Tax incentives can be defined in terms of their effect on deductions effective tax burden for a particular
project. Tax incentives are assistance from the government to certain taxpayers who can be individuals or
companies to increase income or reduce business costs and risks. Incentivef taxation is an incentive provided by
the government for Indonesian taxpayers during this Covid-19 pandemic.

The phenomenon that has been described is the reason this research was conducted. This is due to the
current situation so that the government is being tested to take appropriate fiscal steps in overcoming the deplorable
economic conditions, this will also lead to public confidence in the government's efforts to overcome the fiscal
gap. If the government shows a step forward in this policy, then the community will feel the benefits, so that
taxpayer compliance will be more realized. Because taxpayer compliance is the spirit of state revenue in the tax
sector. Thus, the government always strives to assist various business sectors in the form of reducing tax rates such
as: corporate income tax (Corporate Income Tax), as well as incentives for Income Tax Article 21 borne by the
government, reduction of Income Tax Article 25,

If it is related to research, the Theory of Planned of Behavior is relevant to interpret the behavior of
taxpayers to be able to fulfill all their tax obligations. According to (Ajzen, 1985), the attitude towards the
described behavior can link tax incentives with taxpayer compliance. This theory explains that this relationship
can be built with the presence of internal and external factors. The tax incentives provided by the government
include external factors from taxpayers. The tax incentive factor used by taxpayers can ease the burden of paying
taxes because the taxes that should be paid by both companies and individuals will be borne by the government.
So that taxpayers are expected to continue to carry out their tax obligations in accordance with tax provisions,
namely depositing accrued taxes after receiving incentive benefits and submitting notification letters on time.

Research conducted by Rachmawati & Ramayanti (2016); Latif & Zakaria (2020); Khairiyah & Akhmadi
(2019); Kihanga (2020); Indrayani & Budiman (2020); Andrew and Asri (2021); Wijoyo (2020); Loupatty (2021);
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Evi & Pramesworo (2021); Bulutoding (2020) shows that tax incentives have a positive and significant effect on
taxpayer compliance
HI: Tax incentives have a positive effect on corporate taxpayer compliance

Mastery of tax regulations for taxpayers can improve compliance with tax obligations. Taxpayers try to
carry out their obligations in order to avoid the sanctions that apply in tax regulations (Rahayu, 2017). Knowledge
and understanding of tax regulations is an understanding and understanding of general provisions and taxation
procedures (KUP) which includes how to fill out and submit tax returns (SPT), payments, places of payment, fines,
deadlines for payment or reporting of SPT and related regulations. Covid-19 pandemic tax incentives include the
Covid-19 tax incentives provided, the criteria that must be met in submitting the Covid-19 tax incentives, the
procedure for submitting the Covid-19 tax incentives, how to properly report the realization report, the deadline
for reporting the realization report,

If it is related to research, the Theory of Planned of Behavior is relevant to interpret the behavior of
taxpayers to be able to fulfill all their tax obligations. According to (Ajzen, 1985), the attitude towards the
described behavior can link tax knowledge with taxpayer compliance. This theory explains that this relationship
can be built with the presence of internal and external factors. This tax knowledge is included in the internal factors
of the taxpayer.Tax knowledge is one of the important elements that can affect taxpayer compliance, especially in
supporting accurate determination of tax obligations. Better knowledge and understanding of tax regulations is
expected to be able to fulfill tax obligations so as to create a level of taxpayer compliance (Anjanni, Hapsari, &
Asalam, 2019).With good tax knowledge related to tax incentive regulations during the Covid-19 pandemic, taxpayers
will be able to obtain their rights in optimally utilizing tax incentives and be able to carry out their tax obligations in
accordance with tax regulations, namely depositing taxes that still have to be paid and submitting notification letters and
timely realization report.

Empirically Yulianti (2019); Aswati (2018); Rosyida (2018); Bilha (2020); Azam (2021); Purwanto and
Astuti (2021); Siregar (2012); Murti (2014) and Anjanni, Hapsari, & Asalam (2019) prove that tax knowledge has
a significant effect on taxpayer compliance. The increasing knowledge of taxation, the behavior of taxpayer
compliance is increasing.

H2: Tax knowledge has a positive effect on corporate tax compliance

The existence of a pandemic that makes every country strive to provide the best public services and goods
for its citizens should also be a signal of efforts to restore the fiscal contract between the state and society. The
reciprocal relationship that has now been shown from the sacrifice of the state should need to be reciprocated by
citizens through paying tax compliance. Intention is the basis that will direct a person to comply with tax
provisions. Tax intentions can affect the relationship between tax incentives and compliance. If taxpayers have
high intentions with their obligations to pay taxes coupled with the Covid-19 pandemic tax incentives provided by
the government, it will be able to increase taxpayer compliance.

If it is associated with research, the Theory of planned behavior (TPB) is relevant to interpreting the
behavior of taxpayers to be able to fulfill all their tax obligations. The theory of planned behavior (Ajzen, 1991),
explains that taxpayer compliance behavior is determined by the taxpayer's intention to comply or not comply with
tax provisions. Udayani et al (2017) added that in TPB it is assumed that rational humans will use the available
information systematically and then understand the impact of their behavior before deciding to realize this
behavior. Intentions (intentions) are determinants and dispositions of behavior, so that individuals have the
opportunity and the right time to display the behavior in real terms. namely the individual's beliefs about the
existence of things that support or hinder his behavior and his perception of how strongly these things influence
his behavior. Control belief forms a perceived behavioral control variable (perceived behavioral control).

Ajzen (1991), Bobek and Hatfield (2003) and Hanno and Violette (1996) state that attitudes toward tax
non-compliance have a significant effect on tax non-compliance intentions. In Mustikasari's research (2007)
concluded that tax professionals who have a positive attitude towards non-compliance have high tax non-
compliance intentions. Tax non-compliance behavior according to Hidayat and Adhi (2010) is based on the
intention to not comply with taxes. Ni Made Dwi Ratnadi and I Nyoman Wijana Asmara Putra (2019) examined
the competence of intention in moderating the influence of taxation knowledge, moral obligation and services
quality to the taxpayer's compliance in cooperative in Bali, Indonesia. The results of the analysis show that the
intention is able to moderate the significance of quality tax services on taxpayer compliance. According to
Dicriyani and Ketut (2016) examined the effect of service quality and tax knowledge on taxpayer compliance with
moderating intentions. The results of this study indicate that the taxpayer's intention strengthens the effect of tax
service quality on taxpayer compliance behavior and the effect of tax knowledge on taxpayer compliance behavior.
Litawan and Nuratama (2021) conclude that the intention to pay taxes has a positive and significant effect on hotel
and restaurant taxpayer compliance in Bangli Regency. The results of this study indicate that the taxpayer's
intention strengthens the effect of tax service quality on taxpayer compliance behavior and the effect of tax
knowledge on taxpayer compliance behavior. Litawan and Nuratama (2021) conclude that the intention to pay
taxes has a positive and significant effect on hotel and restaurant taxpayer compliance in Bangli Regency. The
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results of this study indicate that the taxpayer's intention strengthens the effect of tax service quality on taxpayer
compliance behavior and the effect of tax knowledge on taxpayer compliance behavior. Litawan and Nuratama
(2021) conclude that the intention to pay taxes has a positive and significant effect on hotel and restaurant taxpayer
compliance in Bangli Regency.

H3: Taxpayer intentions strengthen the effect of tax incentives on corporate taxpayer compliance

The existence of a pandemic that makes every country strive to provide the best public services and goods
for its citizens should also be a signal of efforts to restore the fiscal contract between the state and society. The
reciprocal relationship that has now been shown from the sacrifice of the state should need to be reciprocated by
citizens through paying tax compliance. Intention is the basis that will direct a person to comply with tax
provisions. Tax intentions can affect the relationship between knowledge and compliance. If taxpayers have high
intentions with their obligations to pay taxes plus have more knowledge in calculating, depositing and reporting
taxation, it can improve tax compliance. According to Rahayu (2017) that knowledge of tax regulations is very
important to foster obedient behavior. This is because of how someone is obedient if that person does not know
how the rules are and how to apply these regulations.

If it is associated with research, the Theory of planned behavior (TPB) is relevant to interpreting the
behavior of taxpayers to be able to fulfill all their tax obligations. The theory of planned behavior (Ajzen, 1991),
explains that taxpayer compliance behavior is determined by the taxpayer's intention to comply or not comply with
tax provisions. Intentions (intentions) are determinants and dispositions of behavior, so that individuals have the
opportunity and the right time to display the behavior in real terms. Behavioral intentions are influenced by three
components, namely: behavioral beliefs, normative beliefs, and control beliefs. Behavioral belief, namely belief
in the outcome of a behavior (outcome belief) and evaluation of the outcome of that behavior. Beliefs and
evaluation of these results will form the attitude variable towards the behavior. Normative belief, namely the
individual's belief in the normative expectations of others who become his reference, such as family, friends, and
tax consultants, and the motivation to achieve these expectations. This normative expectation forms the subjective
norm variable for a behavior. The third is control belief, namely the individual's belief about the existence of things
that support or hinder his behavior and his perception of how strongly these things affect his behavior. Control
belief forms a perceived behavioral control variable (perceived behavioral control). namely the individual's belief
in the normative expectations of others who become his reference, such as family, friends, and tax consultants,
and the motivation to achieve these expectations. This normative expectation forms the subjective norm variable
for a behavior. The third is control belief, namely the individual's belief about the existence of things that support
or hinder his behavior and his perception of how strongly these things affect his behavior. Control belief forms a
perceived behavioral control variable (perceived behavioral control). namely the individual's belief in the
normative expectations of others who become his reference, such as family, friends, and tax consultants, and the
motivation to achieve these expectations. This normative expectation forms the subjective norm variable for a
behavior. The third is control belief, namely the individual's belief about the existence of things that support or
hinder his behavior and his perception of how strongly these things affect his behavior. Control belief forms a
perceived behavioral control variable (perceived behavioral control). The third is control belief, namely the
individual's belief about the existence of things that support or hinder his behavior and his perception of how
strongly these things affect his behavior. Control belief forms a perceived behavioral control variable (perceived
behavioral control). The third is control belief, namely the individual's belief about the existence of things that
support or hinder his behavior and his perception of how strongly these things affect his behavior. Control belief
forms a perceived behavioral control variable (perceived behavioral control).

The results of empirical research have been carried out by researchers, Mustikasari (2007) concluded that
tax professionals who have a positive attitude towards non-compliance have high tax non-compliance intentions.
In line with Hidayat and Adhi (2010), it is based on the intention to not comply with taxes. The increasing intention
of taxpayers, it can strengthen the effect of tax knowledge on taxpayer compliance. Ni Made Dwi Ratnadi and I
Nyoman Wijana Asmara Putra (2019) examined the competence of intention in moderating the influence of
taxation knowledge, moral obligation and services quality to the taxpayer's compliance in cooperative in Bali,
Indonesia. The results of the analysis show that the intention is able to moderate the significance of quality tax
services on taxpayer compliance. According to Dicriyani and Ketut (2016) examined the effect of service quality
and tax knowledge on taxpayer compliance with moderating intentions. The results of this study indicate that the
taxpayer's intention strengthens the effect of tax service quality on taxpayer compliance behavior and the effect of
tax knowledge on taxpayer compliance behavior. Litawan and Nuratama (2021) conclude that the intention to pay
taxes has a positive and significant effect on hotel and restaurant taxpayer compliance in Bangli Regency.

H4: Taxpayer intentions strengthen the effect of tax knowledge on corporate taxpayer compliance.
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METHODS

This research was conducted on corporate taxpayers registered at the North Badung Tax Service Office
(KPP). The choice of location is because corporate taxpayers who are in the Badung Regency area, especially
those registered at the North Badung Tax Office, have a low percentage of corporate taxpayer compliance at the
Tax Office, which allows for non-compliance. This can be seen from the ratio of submission of annual corporate
tax returns for 2020 which is still low, only reaching 58% or 2,688 taxpayers out of a total of 4,610 taxpayers. In
addition, the Badung district is a tourism area that is highly affected in Bali.

In this study, the population of all corporate taxpayers in the restaurant, hotel, trade, and service sectors
registered at the North Badung KPP who are entitled to receive tax incentives during the COVID-19 pandemic in
accordance with the provisions amounting to 4,725 taxpayers. Sampling was done by purposive sampling
technique. Based on calculations using the Slovin method, from 4.725 taxpayers who are entitled to receive
incentives that will be respondents as many as 100 taxpayers. The 100 taxpayers who will be respondents in this
study are carried out using a sample collection technique, namely collecting direct data on corporate taxpayers
registered at the North Badung Tax Office from the tax consultant office, then sending a google survey form in
the form of a questionnaire to taxpayers via whatsapp and email.

RESULTS AND DISCUSSION

Results of Moderated Regression Analysis (MRA) and Hypothesis Testing
The research hypotheses were tested using Moderated Regression Analysis (MRA). The results of the
MRA analysis are presented in Table 1.

Table 1. Results of Moderation Regression Analysis (MRA)

. Unstandardized Significant

Variable coefficients (B) tvalue Value
Tax Incentives (X1) 0.181 4,836 0.000
Tax Knowledge (X2) 1.242 8,830 0.000
Taxpayer Intention (Z) 0.693 4,658 0.000
Tax Incentives on taxpayer compliance (X1 * Z) 0.003 2,232 0.028
Tax knowledge on taxpayer compliance (X2 * Z) 0.012 4,997 0.000
F Uji test 81.095 Sig F = 0.000
Adjusted R2 0.812

Primary Data, 2021

Based on Table 1, the regression equation can be arranged as follows:
Y =22.559 +0.181X1 +1.242 X2 + 0.693 Z + 0.003 X1*Z + 0.012 X2*Z

Coefficient of Determination

The results of the analysis show that the value of Adjusted R2 is 0.812. This means that 81 percent of taxpayer
compliance variables can be explained by tax incentive variables, tax knowledge, interaction of tax incentives with
taxpayer intentions, interaction of tax knowledge with taxpayer intentions, while the remaining 19 percent is
explained by other factors not included in the calculation. model.
Model Feasibility Test Results (F Test)

The results of the analysis in Table 1 can be seen thatF significance value of 0.000 is less than = 0.05. It means
that the model used in this study is fit (fit).

a) Tax incentives affect taxpayer compliance
b) Tax knowledge has a positive effect on taxpayer compliance.
¢) Taxpayer intentions strengthen the effect of tax incentives on taxpayer compliance.

d) The taxpayer's intention weakens the effect of tax knowledge on taxpayer compliance.
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Hypothesis Result
The effect of Tax incentives on corporate taxpayer compliance

The results of the first hypothesis test presented in Table 1 show that the beta coefficient (bl) is0.181
with a probability and significance number of 0.000 < 0.05; then H1 is proven to be accepted. This shows that tax
incentives have an effect on taxpayer compliance, so the first hypothesis can be accepted.

Based on the attribution theory developed by Heider (1958) is a theory that studies a person's behavior.
This theory states that a person's behavior is determined by the relationship between internal and external forces.
Based on the attribution theory, the results of this analysis state that tax incentives are external forces that can affect
taxpayer compliance. According to (Ajzen, 1985) the attitude towards the described behavior can link tax
incentives with taxpayer compliance. This is due to the development and various regulations regarding tax
incentives that can indirectly ease the burden on taxpayers, especially for taxpayers affected by COVID-19. With
these regulations, taxpayers can take advantage of the facilities provided by the government and increase taxpayer
compliance because taxpayers feel helped by the facilities provided.

The results of this analysis are also in line with research conducted by Rachmawati & Ramayanti (2016);
Latif & Zakaria (2020); Khairiyah & Akhmadi (2019); Kihanga (2020); Indrayani & Budiman (2020); Andrew and
Asri (2021); Wijoyo (2020); Loupatty (2021); Evi & Pramesworo (2021); Bulutoding (2020) shows that tax
incentives have a positive and significant effect on taxpayer compliance. However, this is not in line with the
research of Khairiyah and Akhmadi (2019), Selvi and Ramdhan (2020), Syanti Dewi, Widyasari and Nataherwin
(2020, Fochmann & Kroll (2016); Kastlunger et al. (2011) which explain that tax incentives have no effect on
taxpayer compliance

The effect of tax knowledge on corporate taxpayer compliance

The results of the second hypothesis test presented in Table 1 show that the beta coefficient (b2) is 1.242
with a probability and significance number of 0.000 <0.05, so H2 is proven to be accepted. This shows that tax
knowledge has a positive effect on taxpayer compliance, so the second hypothesis can be accepted. These results
mean that the increasing knowledge of taxation owned by taxpayers, the more taxpayer compliance will increase.

Based on the theory Attribution theory developed by Heider (1958) is a theory that studies about a person
through internal and external factors. Knowledge of taxation as an external factor that can affect taxpayer
compliance. Knowledge and understanding of general provisions and taxation procedures (KUP) that explain the
procedures for submitting a Tax Return (SPT), payment, place of payment, fines and deadlines for payment or
reporting of SPT can improve taxpayer compliance.

Knowledge of taxation can improve taxpayer compliance, because by knowing the tax regulations used in
Indonesia, taxpayers can do tax planning (Tax Planning). Better knowledge and understanding of tax regulations
are expected to be able to fulfill tax obligations so as to create a level of taxpayer compliance. In the business
world, tax planning is needed as one of the considerations in determining how to business strategy. At the time of
planning a business tax knowledge is also very necessary.In addition, with good tax knowledge related to tax incentive
regulations during the Covid-19 pandemic, taxpayers can obtain their rights in optimally utilizing tax incentives and can
carry out their tax obligations in accordance with tax provisions, namely depositing accrued taxes and deliver notification
letters and realization reports on time.

The results of this analysis are in line with research by Razman (2005), Siregar et al. (2012), Adiasa (2013),
Handayani et al. (2012) and Murti et al. (2014) proves that tax knowledge has a significant effect on taxpayer
compliance. However, this is not in line with researchAjeng Resti Fauzi and Kholida Atiyatul Maula
(2020),Darmayasa and Mandia (2019), Nora Hilmia Primasari (2016), Sigit Herdianto (2021), Fita Fitrianingsih,
Sudarno, and Taufik Kurrohman (2018), Hardiningsih and Yulianawati (2011), Pranadata (2014), Ratnadi and
Putra (2019) and Hardiningsih and Yulianawati (2011) stated that Knowledge or understanding of taxpayers has
no effect on taxpayer compliance.

Taxpayer intentions moderate the effect of tax incentives on corporate taxpayer compliance

The results of the third hypothesis test presented in Table 1 show that the beta coefficient (b4) is 0.003 with
a probability and significance number of 0.028 <0.05; then H3 is proven. It means that there is a moderation of
taxpayers' intentions and strengthens the effect of tax incentives on taxpayer compliance, so the third hypothesis
can be accepted. These results mean that the higher the intention of the taxpayer, the higher the taxpayer
compliance which is supported by the existence of tax incentives.

This result is in line with the theory of planned behavior (TPB), which in this theory states that the direct
determinant of individual behavior is the intention to display the behavior. A person's intentions can be predicted
through 3 main things, namely his attitude towards it, the subjective norms he has, and the perception of behavioral
control (Ajzen, 1991). According to Ajzen (1991), a person's behavior to do or not to do is strongly influenced by
intentions. Intention to behave is an indication of a person's readiness to perform the behavior, so that the intention
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to behave is a direct antecedent of the behavior itself. So intention (intention) is a person's tendency to choose to
do or not do a job and is assumed to be a motivating factor that exists within the individual that influences behavior.

Thus, the current tax incentives can indirectly increase taxpayer compliance which is influenced by the
taxpayer's intention to comply with taxes. This is because taxpayers feel helped by the existence of tax incentive
regulations that can ease their tax obligations. Regulations regarding tax incentives require taxpayers to be able to
follow the development of related regulations. In this condition, if there is a taxpayer's intention to comply with
taxes, the taxpayer will follow the development of tax regulations, especially regarding tax incentives that have
changed several times so that taxpayers will understand more about these incentives.

This result is in line with Mustikasari's research (2007) which has proven that among the independent
variables of attitude studied, the behavioral control variable that is perceived to have the greatest total influence
on the variable of tax professional's intention to behave disobediently. Mustikasari (2007) in his research also
states that if the tax professional has a perception that the facilities provided by the company are high or sufficient,
the non-compliance with corporate tax is low or vice versa. So with the intention of taxpayers to increase taxpayer
compliance with the support of tax incentives provided.

Taxpayer intentions moderate the effect of tax knowledge on corporate taxpayer compliance

The results of the fourth hypothesis test presented in Table 1 show that the beta coefficient (b5) is 0.012
with a probability and significance number of 0.000 <0.05; then H4 is proven. It means that there is a moderation
of taxpayers' intentions and strengthens the effect of tax knowledge on taxpayer compliance, so the fourth
hypothesis can be accepted. The results mean that the increasing intention of taxpayers will increase the
relationship of tax knowledge on taxpayer compliance.

This result is in line with the theory of planned behavior (TPB), which in this theory states that the direct
determinant of individual behavior is the intention to display the behavior. A person's intentions can be predicted
through 3 main things, namely his attitude towards it, the subjective norms he has, and the perception of behavioral
control (Ajzen, 1991). According to Ajzen (1991), a person's behavior to do or not to do is strongly influenced by
intentions. Intention to behave is an indication of a person's readiness to perform the behavior, so that the intention
to behave is a direct antecedent of the behavior itself. So intention (intention) is a person's tendency to choose to
do or not do a job and is assumed to be a motivating factor that exists within the individual that influences behavior.

Taxpayers who do not have the intention and know the risks that will be faced will always stick to the
decisions they will take, namely the taxpayers will continue to carry out their obligations without paying attention
to the risks they already know. The current weakening of economic conditions due to the corona virus pandemic
has caused the government to issue various policies to reduce the burden on taxpayers so that there may be gaps
for taxpayers to take actions that can reduce the taxpayer's tax burden. In accordance with the results of this study,
the current taxpayer's intention is very important to be owned by taxpayers to improve tax compliance.

This result is in line with Mustikasari's (2007) research which has proven that among the independent

variables of attitude studied, the behavioral control variable that is perceived to have the greatest total influence
on the variable of tax professional's intention to behave disobediently. So that with the intention of the taxpayer,
it can strengthen the relationship between tax knowledge and taxpayer compliance.
Taxpayers who have tax knowledge can improve taxpayer compliance, this can be strengthened by the taxpayer's
intention so as to increase taxpayer compliance. This is because taxpayers who have the intention to comply by
having good knowledge of tax regulations will be able to make taxpayers understand more about taxation,
especially for taxpayers who get tax incentives, with good knowledge, taxpayers will find it easier to report their
obligations. . With the knowledge of taxation, it indirectly forces taxpayers to be proactive in calculating, paying,
and reporting their own taxes.

CONCLUSION

Tax incentives have an effect on taxpayer compliance. These results accept the first hypothesis which
formulates that tax incentives have a positive effect on taxpayer compliance. Tax knowledge has a positive effect
on taxpayer compliance. These results accept the second hypothesis which formulates that tax knowledge has a
positive effect on taxpayer compliance. Taxpayer intentions strengthen the effect of tax incentives on taxpayer
compliance. These results accept the third hypothesis which formulates that taxpayer intention strengthens the
effect of tax incentives on taxpayer compliance. The taxpayer's intention strengthens the effect of tax knowledge
on taxpayer compliance. These results accept the fourth hypothesis which formulates that taxpayer intentions
strengthen the effect of tax knowledge on taxpayer compliance.

The results of the study indicate a tendency to increase tax compliance because taxpayers have good
knowledge, especially regarding existing regulations, especially tax incentives that can assist taxpayers in easing
their obligations. This finding is expected to be a consideration for the tax office to make tax rules to make it easier
for taxpayers to understand.Given the current tax service system has changed to an electronic system so that
taxpayers cannot serve directly, so it is very necessary to socialize and understand each rule so that taxpayers can
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easily apply each predetermined rule.
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