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Abstract
This study aims to examine the influence of compatmaracteristics including Profitability, Leverage,
Managerial Ownership, Company Size on Disclosur€afporate Social Responsibility (CSR) and the ichpa
of Corporate Social Responsibility Disclosures ¢oc& Prices. This study was conducted on compdisitsi
on the Indonesia Stock Exchange in the 2014-201®geThe sample selection procedure is done bygusi
purposive sampling method and the results are t#paaies that meet the criteria. The analysis teglanthat
will be used is a two-stage regression analysis.rEsults showed that the characteristics of thepemy proved
to have an effect on CSR disclosure, among othpedditability and firm size while leverage and mgasaal
ownership were not proven to influence CSR disaesOther findings indicate that CSR disclosureectf
stock prices as measured by abnormal returns.fiftiisg proves that if the company has good envirental
and social performance, investors will respond tpady through an increase in stock prices.
Keywords: Company characteristics, Corporate Social RespiitgiDisclosure, Share Prices

1. Introduction

Corporate Social Responsibility (CSR) is an ideat tmakes the company no longer faced with the
responsibilities that are based on the single botioe, namely only in financial conditions (Untyn2008).
With the development of the triple bottom line ceptproposed by John Elkington in 1997, the compsumpw
faced with three concepts, namely profit, peopld planet, which means that business goals are migtfor
profit (profit), but also for the welfare of peoplend ensure sustainability living this environmériierefore the
sustainability of the company will be guaranteethd orientation of the company shifts from thegimal point
of departure only to the measure of economic perémice, now also must be based on the balance of the
environment and society by paying attention toadanpacts (Hadi, 2011)

The phenomenon of the development of the issueogb@ate Social Responsibility (CSR) is quite papul
in Indonesia in recent years. Many companies amirsg) to be enthusiastic in carrying out sociapansibility
activities with a number of reasons, including maprove the company's image, so that it can briagown
benefits to the company, and to ensure the susititpyaof the company. Most companies in variousibess
sectors claim that they have carried out their aogbligations to the environment around the comgpamd
most have disclosed Corporate Social Responsibit@R) as a motivation to increase public trusthia
achievement of improvements to the environmentratdbhe company.

The annual report provides an overview of the camsaperformance in a comprehensive manner regardin
both financial information and non-financial infoation that needs to be known by shareholders, paten
investors, the government, or even the communitymg@di, 2005). Information is a fundamental need fo
investors and potential investors for decision mgkjSembiring, 2005). Therefore, information discige by
the company in the annual report will be one of tomsiderations for investors to invest in the camp
concerned. The decision of investors to invest tbapital is driven by the expectation of obtainaageturn on
the investment made. The better the performaneecoimpany, the more attractive investors will bedose the
expected profit or return will also be greater. fEfere, companies must try to show their best perémce so
that decisions taken by investors can benefit trepany. One way is to do social activities and emrmental
activities as a form of corporate responsibilitwaods the surrounding environment. This activitpwsh good
management performance to the company's stakebolder

There are several things that motivate the needtHisr research to be carried out, namely: firsg th
emergence of awareness for companies to behawakyhiy paying more attention to social and envinental
factors; second, the theories that underlie CSRraney that mention the link between CSR and congzaaind
investors; third, there are various research regelgarding the influence of company charactesstic CSR
disclosure; fourth, the diversity of research resstggarding the effect of CSR disclosures in tireual report on
investor reactions reflected in stock prices.

The purpose of this study are:
1. To determine the effect of profitability on dissure of Corporate Social Responsibility
2. To determine the effect of leverage on disclesfrCorporate Social Responsibility
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3. To determine the effect of managerial ownersiniphe disclosure of Corporate Social Respongpbilit
4. To determine the effect of company size on ikelasure of Corporate Social Responsibility
5. To determine the effect of Corporate Social Raesjbility on stock prices

This research is expected to provide a theoretcaitribution by strengthening the synthesis tha th
implementation of Corporate Social Responsibilityne of the factors influencing investor reactieftected in
stock prices. In practical terms, this researchls® expected to provide discourse to company n&edg an
effort to enhance the value of the company thrahghimplementation of Corporate Social Respongyhilihis
research is expected to be used as a referenesaarch related to Corporate Social Responsibility.

2. Literature Review
2.1. Agency Theory
According to Jensen & Meckling (1976) quoted fromdnAntara (2013), agency theory explains that tiseee
cooperative relationship between the principal (esany owner) and agent (company management), where t
principal delegates authority to the agent to martag company and make decisions. The principtleigarty
who has the capital to finance the company's ojperst while the manager is the operator of the s
operations. According to the agency theory, agbatge their own interests. The principal must overde
activities that are being carried out by the agantaddition, the principal must also make comp#asaand
evaluate the performance of the agent so thatlifectives between the owner and agent become dligne
Agency theory holds that in a company there areittgrrelated parties, namely the principal and aggn.
Companies that disclose information on social rasjimlity with the aim of building an image in tikempany
and getting attention from the public. Companiegdhe&osts in order to provide information on social
responsibility, so that the profit reported in therent year becomes lower. When companies faceamtrcosts
and low supervision costs and high political vikipiwill tend to disclose information on socialsgonsibility.
Agency theory describes the relationship betwe@rcipal and agent principles. This explains the pany's
behavior in reflecting issues such as environmeprtablems. Agency theory is defined by Jensen ardiiihg
(1976) in Sadou, Alom, & Laluddin (2017) as contsain which one or more people, principals, areoined
with others, known as agents, to carry out certarvices on their behalf, which involves delegataugne
authority in decision making to agents. They statteat the principal could reduce part of his inséran
motivating the agent and could also incur costsgaesl to minimize opportunistic actions by agents

2.2. Signaling Theory

Signaling theory is a theory that provides relevafdrmation signals from the sender or owner ef th
information to the recipient of the

fields were; and (3) the resulting increased raieésocial mobility, both up and down, which placed
information so that the recipient of the informatican be utilized (Maulana & Yuyetta, 2014). Thée t
recipient of the information will understand théommation signal that has been given, and thenachunst it to
make decisions about understanding the informatignal. If the signal from the sender (companykgito the
recipient of the information is good, the companmgputation will increase. For this reason, comesnwill
continue to maintain their reputation, one of whistby providing information related to voluntarisclosure
through Corporate Social Responsibility.

Signaling theory points to three factors that akely to account for these changes: (1 ) the irsmea
geographical mobility that accompanied Europeanrial expansion, bringing together strangers wiieden
signals in assessing one another’s competitivatiabil(Carson,1994); (2) the increasing proportiofighe
population whose livings were made in nonagricaltmiches in which the determinants of economic soal
success were not available for public inspectigna darmer’'s premium on signals engineered to b®gate
indicators of signalers’qualities.

2.3. Corporate Social Responsibilty (CSR)
The World Business Council for Sustainable Develeptdescribes CSR as an ongoing commitment by the
business community to act ethically and contriltiotehe economic development of the local communbity
society at large, along with the improvement of lttimg standards of its workers and their familidgcording
to ISO 26000 regarding the guideline for sociapogssibility which was formalized in November 20TISR is
the responsibility of an organization towards thapacts of its decisions and activities on society #he
environment which are realized in the form of tgarent and ethical behavior that is in line witlstainable
development and prosperity community; consider edtalder expectations, in line with established lamsl
international behavioral norms; and integrated withorganization as a whole.

In addition to being profit oriented, the comparsy also responsible for social problems caused by
operational activities carried out by the comparithwenvironmental management so that it is nottkhito the
orientation of the company's financial performaridany benefits can be gained from CSR activitiesluding:
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increasing sales and market share, strengtheningdbpositioning, improving corporate image, redgcin
operating costs, and increasing the attractiveabse company in the eyes of investors and firelremalysis.
By carrying out social responsibility, the compasyexpected to not only pursue short-term profiist also
contribute to improving the welfare and qualitylifé of the community and the surrounding enviromin@ the
long run. By implementing CSR consistently in thad term, it will foster a sense of public trustle presence
of the company.

CSR disclosure is part of social responsibility aotting that communicates social information to
stakeholders. According to Guthrie and Parker (1280quoted by Sayekti and Wondabio. (2007), dssoho of
CSR information in the annual report is one of tmmpany's ways to build, maintain and legitimize th
company's contribution from an economic and palitiperspective. In addition, accounting for social
responsibility can provide information on the extenwhich an organization or company contributesitively
or negatively to the quality of human life and étsvironment. Corporate social responsibility is detory for
certain company criteria as stated in Law No. 42@®7 concerning Limited Liability Company Articiéd
which states that: Companies that carry out thegiress in the field of and / or are related tarsdtresources
must carry out social and environmental responsésl And the social and environmental responisidsl are
the company's obligations that are budgeted anclledéd as the company's costs which are carri¢dbypu
paying attention to compliance and reasonableniésgie Company which does not carry out its social
responsibility obligations will be subject to saons in accordance with the provisions of the liegisn. In
addition to the company being obliged to carry G8R activities, Law No. 40 of 2007 Article 66 paagth (2)
concerning Limited Liability Companies also reqgsi@mpanies to disclose their social responsikédijvities
in the annual report. However, the CSR items d&sddby the company are information that is stillntary.

The concept of CSR reporting initiated by GRI is Hustainability report concept that emerged &saltrof
the concept of sustainability development. In thstainability report, the triple bottom line meth@dused,
which not only reports something measured from eonemic point of view, but also from a social and
environmental point of view. This idea is a resflithe three impacts of the company's operatioasyaty
economic, social and environmental. The GRI Guigdlistate that companies must explain the impathteof
company's activities on the economic, environmeateal social aspects of the standard disclosures.tfilee
dimensions are then expanded into 6 dimensionselyamconomy, environment, labor practices, hunigints,
society, and product responsibility

3. Research Method

Population in the study are companies listed onltidenesia Stock Exchange in the 2014-2016 perita.
sample selection procedure is done by using pwpagimpling method with the aim of getting a repnéstive
sample in accordance with the sample criteria uBaded on the sample selection procedure aboveutnéer

of samples can be determined as follows: Compdistsd on the IDX for the 2014-2016 period are 525
companies. Companies that do not issue SustaityaR#iports respectively for the 2014-2016 periodhasy as
481 companies. Companies that do not have managesiaership during the 2014-2016 period are 30
companies. So that companies that meet the criaegid4 companies.

This study will examine the influence of companyaidtteristics consisting of profitability, leverage
managerial ownership and firm size on CSR disclsurd then examine the effect of CSR disclosurstack
prices. Based on the above objectives, the anatgsisnique used in this study is a two-stage reges
analysis.

1. Multiple regression analysis to test companya&ttaristics on CSR Disclosures (H1, H2, H3, H4,)
2. Simple regression analysis to examine the effe€@SR disclosure on stock prices (H5)
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4. Results and Discussion

Table
Descriptif Statistic

Deviasi

Variabel N Minimum Maximum Mean Standar
ROA 42 0.99960: 15.5967¢ 3.64491¢ 5.471914
DER 42 0.333201 7.20815( 1.62950: 1.572739
MOWN 42 0.05770¢ 0.11436¢ 0.013061 0.030139
SIZE 42 21.3233¢ 27.6346¢ 23.8276¢ 1.647177
CSR 42 0.098901 0.95604+ 0.358451 0.185634
AR 42 -6.17019( 0.75407 -0.29009: 1.186391

Table 1 shows that the number of observations t{rjiesd were 42 observations consisting of manufatu
companies listed on the Indonesia Stock Exchangmgl2014 to 2016. Profitability (ROA) had a minimu
value of 0.999603 and a maximum value of 15.59&N"&rall obtained an average value of 3.644914 with
standard deviation value of 5.471914. Leverage (Diil® a minimum value of 0.333207 and a maximuraeal
of 7.208150. Overall obtained an average value .629503 with a standard deviation value of 1.572739
Managerial ownership (MOWN) has a minimum valu®@57706 and a maximum value of 0.114368. Overall
obtained an average value of 0.013061 with a stdndaviation value of 0.030139. Company size has a
minimum value of 21.32338 and a maximum value 063466. Overall obtained an average value of 2&%827
with a standard deviation value of 1.647177. CapiSocial Responsibility (CSR) has a minimum vaitie
0.098901 and a maximum value of 0.956044. Ovetatthioed an average value of 0.358451 with a staindar
deviation value of 0.185634. The Share Price (A& & minimum value of -6.170190 and a maximum vafue
0.754077. Overall obtained an average value oBdD27 with a standard deviation value of 1.186391.

Table 2
Multiple Linear Regsém Test Results
Variable Koeficien Regresion Error Standard Value p Value
ROA 1.082 .520 2.083 .044*
DER -5.126 2.498 -2.052 247
MOWN 5.287 2.588 2.043 834
SIZE 3.266 1.508 2.166 .036*
*) a=5%
Table 3
Multiple Linear Regsém Test Results
Variable Koeficien Regresion Error Standard Value p Value
CSR .26 .008 3.200 0.003*
*) 0=5%

The Effect of Profitability (ROA) on Corporate SalcResponsibility

The results of the multiple linear regression testable 2 shows the value of the regression caiefit of
profitability is 1,082 and is statistically sigrafint ate. = 5%. Based on this, it can be stated that ptifita has
a positive effect on CSR disclosure. This meanstti@greater the value of profitability, the widbe level of
CSR disclosure. The results of this study suppatipus research conducted by Sitepu (2009) anid(&ait?2).
The results of this study are in line with agenlogary which states that greater earnings will mak@panies
disclose broader social information. This is beeazmmpanies with high profits will be in the spgiii, then the
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company will issue costs related to social resgmwlityi Thus, it can be stated that the higher kheel of
profitability of the company, the greater the amonfrsocial information disclosed.

The Effect Leverage Influence (DER) on Corporatei&ldresponsibility

The results of multiple linear regression test ablE 1 shows the value of regression coefficierlewérage
(DER) is -5.126 and has a statistical probabiliyue t (p value) of 0.247. These results are ratissically
significant ato. = 5% so that it can be stated that leverage (DR} not affect CSR disclosure. Therefore it can
be concluded that this study did not succeed irpsrjng the second hypothesis which states tharéme
affects CSR disclosure.

The results of this study indicate that the highl dow leverage does not affect the Corporate Social
Responsibility Disclosure. The results of this stsdipport previous research conducted by Semb{206§5),
Arief and Kurnia (2008). This is possible because Corporate Social Responsibility does not depanthe
level of leverage but depends on the level of $witgi of the company to social care and its resploifities to
the environment. Even though the company's delarge but if the company has a great concern and
responsibility for its social environment, the canp will continue to carry out Corporate Social Rassibility.
Kokobu et.al ,. (2001) in Sembiring (2005) statedhis research in Japan, Japanese companiesdnadliyi have
good relationships with banks, even though theyetabhigh degree of dependence on debt. A goodoeship
between companies that have debts with debthoislergoected to be the cause of the absence ofllgeemn the
Corporate Social Responsibility Disclosure.

The Effect of Managerial Ownership on Corporatei@deesponsibility Enforcement

The results of multiple linear regression testablé 1 shows the value of the regression coeffictén
Managerial Ownership (MOWN) is 5.287 and has astiedl probability value of t (p value) of 0.348hese
results are not statistically significantat= 5% so that it can be stated that the size ofageamal ownership
does not affect CSR disclosure. Therefore it cacdreluded that this study did not succeed in stpmpthe
third hypothesis which states that managerial oshipraffects CSR disclosure. \

The results of this study support the findings afcyanda and Siagian (2012) and Subiantoro and Titik
(2015) which show managerial ownership does nacafthe leverage of CSR. According to Subiantord an
Titik (2015) in relation to managerial ownershipypany disclosures are usually done as necessasjdening
the ownership is owned by an insider who can eaditgin information about the company without discire in
the annual report.

The Effect of Company Size on Corporate SociapBasibility Enforcement Disclosures

The results of the multiple linear regression tastable 1 shows the value of the regression odiefit of
profitability is 3.266 and is statistically sigrdéint ate. = 5%. Based on this, it can be stated that the gizhe
company has a positive effect on CSR disclosurés imeans that the greater the assets owned bythpany,
the wider the level of CSR disclosure. The resoltsthis study support previous research conducted b
Sembiring (2005).

These findings are in line with agency theory wtsthtes that the larger the company, the agendy twuest
arise are also greater so that to reduce agenty, cosnpanies tend to disclose wider information.

theoretically large companies will not escape presd.arger companies with operating activities grehter
influence on society may have shareholders whoatt@ytion to the social programs that the compaakes so
that the disclosure of Corporate Social Resporisibilill be increasingly widespread (Cowen et. Al987)

Effect of Corporate Social Responsibility Disclasan Stock Prices

The results of multiple linear regression test3able 3. show the value of the regression coefitoid CSR
disclosure is equal to 0.026 and statistically i§icemt at o = 5%. Based on this, it can be stated that CSR
disclosure has a positive effect on stock pricésigamal return). This means that the broader teelaiure of
CSR, the higher the share price. It can be saitl ¢tbepanies that have disclosed information onaoci
responsibility have a good image in the eyes ofghreral public, and especially business circlesabse
companies other than paying attention to econontareésts, namely creating profits for businessasnability
must also pay attention to social and environmeetgbonsibilities. The implication is that the camp will get
a positive response from the community about thistexce and sustainability of the company whichl wil
increase the company's value reflected in the sfwade. The results of this study support the figdi of
previous studies, including Frankental (2001), Baf2005), Route et. al (2005) and Lopez et al. {200
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5. Conclusion And Recommendation

Conclusion

This study examines the effect of company charmtites on corporate social responsibility disclesand its
impact on stock prices. The characteristics ofcthmpany include: profitability, leverage, manageoianership
and company size. This study was conducted on coiepdisted on the Indonesia Stock Exchange. Based
the results of the analysis, the characteristicshef company that are proven to influence CSR dlistks
include profitability and firm size. This means thhe greater the profitability and assets of thenpany, the
wider the level of CSR disclosure and this indisdtee greater level of concern and responsibititytfie social
environment. Leverage and managerial ownershipnateproven to have an effect on CSR disclosures Thi
implies that no matter how much leverage and marmegewnership does not affect CSR disclosure hi t
company has great concern and responsibility fosdicial environment, the company will continualigclose
Corporate Social Responsibility without considerthg level of leverage and managerial ownershipother
finding in this study is that stock prices affec3I disclosure. This implies that companies thathgigclosed
information on social responsibility will get a pitbge response from the community about the existeand
sustainability of the company which will increabe tompany's value reflected in the stock price.

Recomendation

1. It should be noted that the factors that caneim®e the validity of research results by addimgotvariables
that can affect the level of CSR disclosure so filwdbher research is more perfect.

2. This research only limits the social disclosumat, social activities. If the company does noliagithe annual
report to explain all social activities during treporting year, there will be a gap between saaisivities and
social disclosure. As a result the annual repais f explain all social activities. Suggestiorm further
research are not limited to the side of socialldgae but rather lead to social activities carrged by the
company.
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