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Abstract

Recently, financial well-being has become a growopjc of interest among personal financial redears and
personal financial planners. The study aims to stigate the demographic and personal financial kedge
determinants of financial well-being among Egyptiaklsing data sample of 386 respondents and naultipl
regression analysis, the results display that geralge, educational level, income and marital stedve
demographical determinants of financial well-beikpreover, the results demonstrate that finandiaddcy and
rational buying are knowledge and behavioural deitesints of financial well-being. Furthermore, tlesults of
Baron and Kenny approach to test the mediating silew that rational buying partially mediates the
relationship between financial literacy and finahevell-being. The results are discussed from #mspective of
the theory of planned behaviour and motivation tireo
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1. Introduction

In recent times, the topic of financial well-beidgminates the attention of researchers of persfmahce,
financial planners, and financial counselors. Feeckfinancial well-being is positive related toed overall
psychological well-being (Norvilitis et al., 2003)ikewise, Plagnol (2011) showed that financial vbading is a
main component of overall life satisfaction and Ivkeling. Unfortunately, there are many indicatofgmmwing
the negative pole of financial well-being or finalaistress phenomenon such as increasing cradit debt,
insufficient savings, high default rates, low saviates and low asset accumulation rates (O'Nedil. 22006).

Kim and Garman (2003) defined financial distres$vesry about money affects many aspects of a pesdife,

including health and job productivity." This defioin is extended to the outcomes of financial dssr Another
definition of financial distress is provided by Ritz and et al. (2006a) as "a reaction to the dibmliof one's
personal financial state." But the individual réactto financial state can be positive or negatiMeerefore, they
distinguished between the negative and the positidévidual reaction toward his financial state, exh the
negative individual reaction toward his financitdte represents financial distress and the positigévidual

reaction toward his financial state is financialllvieeing. Add to that, O'Neill and et al. (2006)péored that
financial distress is a subjective phenomenon, aliedividuals are aware of the different levelsfiofincial

distress or financial well-being even at the sagwvels of income and economic resources.

According to Yates and Ward (2012) Associated Pcesslucted survey in June 2011 about financialgrexs
Americans' worries. The results of this survey sbdvincreasing Americans' worries about their fianc
situation up to 17 percent comparing with the caneld survey in 2010. Moreover, the results of thevesy
reported that married moms and adults under 30sya&drshowed significantly more anxiety and recdrtteat
more than 40 million Americans are feeling worryeothe money they owe, whether it's for credit sahr
loans, mortgages or other debts. Therefore, fimdriteracy introduced as a solution of attenuatiimgncial
problems of individuals and families (Huston, 2Q1@gvertheless, governments around the world hastata
of clarified anxiety about the lower financial litey among their citizens (Atkinson and Messy, 30Ptawitz
and Cohart (2014) defined financial capability ke tapacity to manage financial resources suitagton
(2010) reviewed literature of financial literacydaproposed that financial literacy is defined agracess of
understanding and applying financial concepts amslelbping techniques to manage financial resources
effectively.

2. Literaturereview

This section will discuss previous studies withanegto the main study variables. For this purptse section is
divided into three subsections covering the mainatdes of the study which contain financial wedlitg,
financial literacy and rational buying.
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2.1 Financial well-being

O'Neill et al. (2006) explored the relationship amdinancial distress, financial well-being and IlteaThey
demonstrated that lower financial distress and drighmancial well-being reported better health. Awdthat,
they documented better health for debt managenmregtam clients and those reporting fewer negaiivancial
events. Moreover, Taft et al. (2013) studied tHatienship among financial literacy, financial wading and
financial concerns. Their results demonstrateddlgatand education were positively related to fir@riteracy
and financial wellbeing. In addition, married pemgind men were more financially literate. Higheraficial
literacy led to greater financial well-being anddeinancial anxieties. Higher financial wellbeilegl to less
financial worry. Similarly, Archuleta et al. (2018) a sample of 180 college students explored detents of
financial anxiety. Their results demonstrated fivancial satisfaction, debt level and gender asoaiated with
financial anxiety.

Norvilitis and colleagues (2006) reported that Higant reductions in financial well-being occurreanong
individuals with higher levels of debts. On the trary, Bonke and Browning (2009) demonstrated geaiple
with higher income levels were more likely to repsatisfaction about their overall financial we#ibg.
Similarly, Plagnol (2011) showed that personal meowas positively related to financial satisfactiéwald to
that, Gutter and Copur (2011) explored the relatigm between financial behaviour and financial vieling
among 15,797 students from 15 college campusesighout the United States via an online survey. They
reported significant differences on the financialivbeing level by various demographical factord &inancial
behaviour. Moreover, their results displayed thaddeting, saving, risky credit card behaviour, aathpulsive
buying were significantly correlated to financiaéMvbeing.

Particularly, Malone et al. (2010) examined perieyst of financial well-being among American womea &
nationwide web. They showed that the majority ofmvem had conservative buying behaviour, had desire t
financial independence, had a somewhat negative wietheir current financial situation, had worriabout
retirement and their financial futures, and consdelong term care insurance a necessity. In adfditheir
results showed that women who were older, more add¢ higher income, and more contributed to the
household income had more positive perceptionkaf financial situation.

In 2014, Vosloo et al. explored the impact of ficiah efficacy and satisfaction with remunerationforancial
well-being using a sample of 9,057 employees frafergnt sectors in South Africa. Their resultsicated that
financial efficacy and satisfaction with remunevathad a positive effect on financial well-beingddAto that,
the relationship between remuneration satisfactiod financial well-being was stronger among peojkti
higher financial efficacy. Moreover, Lim et al. (20 investigated the relationship between finansiedss and
financial help-seeking behaviour utilizing amon@1%) of Ohio students, and the moderating role mdrfcial
self-efficacy on this relationship. Their resultslicated that those who had a financial educatmurse had
larger current loan, higher levels of financialess, and high financial self-efficacy were morelijkto adopt
financial help-seeking behaviour. Add to that, thdymonstrated that financial self-efficacy modetatiee
relationship between financial stress and finanwédh-seeking behaviour utilizing.

2.2 Financial literacy

In the field of demographical determinants of fioah literacy, Chen and \Volpe (1998) examined peaso
financial literacy among 924 of American studenfhey studied the relationship between students'
characteristics and financial literacy, and the aotpof financial literacy on their financial opimi® and
decisions. They showed that non-business major,amotower age and lower work experience had loeeels
of financial literacy, and these lower levels afdicial literacy led them to adopt wrong finan@plnions and
decisions. Moreover, Murphy (2005) examined th&ugrice of race, age, major and parental educatiozl bn
financial literacy among 277 respondents of blagllege students. Using the variance analysis, tieated that
differences among respondents were significant rdoog to age, major and parental education level. |
addition, he used the logistic regression to sHuat tace, major, and parental education level wegpdanatory
factors to financial literacy.

In South Africa, Kojo Oseifuah (2010) assessedl¢hel of financial literacy among youth and its iagp on
entrepreneurship. His results appeared finandealcy among youth entrepreneurs above averageit iadl
significantly contributes to their entrepreneurskiills. Add to that, he showed that levels of etiom and
training had significantly impact on financial lisey and entrepreneurial skills, which have sigaifit
implications for small businesses development apevth for the youth entrepreneurs.
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Bucher-Koenen and Lusardi (2011) examined finarlitedacy among Germans. Their results indicatettifey
financial knowledge among women, the less educated,those living in East Germany, especially thoih
low education and low income. Interestingly, thes@s no gender disparity in financial knowledgehie East
Germany. They also investigated the causality icelahip between financial literacy and retiremelanping
and found a positive impact of financial knowledge retirement planning. In addition, Shahrabanil@0
investigated the determinants of intent to cordrplersonal budget among college students. Histsasalicated
that intentions of students to govern their perbdmalget were affected by past debt frequency,léhel of
negative emotions experienced when their bank axtceas meaningfully overdrawn, financial literagvél,
income and nationality. Moreover, his results shibvieat positive attitudes toward financial managetme
moderated the negative relationship between past flequency and the intention to control the peaso
budget. In addition, financial literacy had posgtivnpact on intents to control the personal budget.

In another development, Landerretche and Marti@€4d3) used a variation in the household compositibn
Chileans to show that individuals with greater kiedge about the pension system were more likelyatoe

additional financial savings. They found that impng in the pension literacy survey had positivituience on

the individual tendency to save. Moreover, theyodticed evidence that pension literacy had sigaifly effect

on worker choices regarding their pension savifigir result also showed that more literate empsywere

more likely to involve in pension fund type switnbi

In the Arab environment, Ibrahim and Alqaydi (20E3Xplored financial literacy among a sample of widtlials
residing in the United Arab Emirates and its relaship with personal debt. They indicated that akerage
level of financial literacy in UAE was lower thahet average level reported in the literature. Initamg they
found that differences in the level of financialetacy between males and females were not signtfica
Moreover, their results reported that tendency nafiviiduals to borrow was less likely with high lévef
financial literacy.

2.3 Rational buying

On the other hand, Rook and Gardner (1993) defimpdise buying as unplanned purchase which charaete
by tendency to make purchasing decision rapidly astdibjective bias to possess instantly. Accor¢tingloch
and Loewenstein (1991) highly impulsive buyers ldcely to be emotionally attracted to thing, andsatisfy
their desires immediately. Those individuals ass likely to pay attention to potential negativesequences of
their buying behaviour. Therefore, the purchasiagislons can classify as rational or irrationalisieas (Kacen
and Lee, 2000). The purchasing decision is ratiovtegn taken depending on logical thought procesmed,
irrational or emotional when taken depending ontiznal wants not logical needs.

Depending on literature review, financial literamyay have financial, psychological and physical iogtions.
This study is aims to explore whether financial Mbeing among Egyptians is positively or negatively
influenced by financial literacy and rational buyibehaviour. Add to that, this study aims alseatihg whether
rational buying behaviour mediates or not the iatethip between financial literacy and financialllveing.
Consequently, the study hypotheses are:

H1. Financial well-being is positively related to fir@al literacy.

H2. Rational buying is positively related to finandi&tracy.

H3. Financial well-being is positively related to matal buying.

H4. Rational buying mediates the relationship betwiggancial literacy and financial well-being.

3. Methodology

This section describes the experimental methodologyducted in the current study. Firstly, the gdtige
method of data and the sample characteristics eseritbed. Secondly, the measures of the three vaaiables
are depicted, and their validity and reliabilitg dested. Thirdly, the regression equations whagigh to test the
study hypotheses are formulated.

3.1 The study sample

This study depends on a questionnaire to collectaljuired data. A team of assistants' researdsieibdtes 500
guestionnaires on Egyptian individuals within Jwfe2015. The response rate is about 81%. Howeher, t
effective response rate is about 77% because ahtbsing data of some questionnaires. Table 1 descthe
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characteristics of the study sample. Roughly 57%hefsample was comprised of males and 43% of fsnal
With regard to age, nearly 38% of the respondemt®ess than 30 years, 40% ranging from 30 totless 45
years, and 22% more than 45 years. In terms ofatunal level, approximately 25% of the responddratee
high school, 57% college degree, and 21% high diploor Master's or PhD degree. In connection wibimtimly
income, around 31% of the respondents were less Eggptian Pound (EP) 3,000, 36% more than 3,0@0 an
less than 5,000, and 33% more than EP 5,000. Regaod marital status, roughly 35% of the sampleswa
included of singles, 40% of married persons, 14%iwdrces, and 11% of widows.

Table 1. Sample characteristics

Variables Number Percent
Gender

Male 221 57.3
Female 165 42.7
Age

Less than 30 years 148 38.3
From 30 to 45 years 155 40.2
More than 45 years 83 21.5
Educational Level

High school 98 25.3
College degree 207 53.6
High diploma or Master's or PhD degree 81 21.1
Monthly income

Less than EP 3,000 119 30.8
From EP 3,001 to EP 5,000 140 36.3
More than EP 5,000 127 329
Marital status

Single 134 34.7
Married 155 40.2
Divorce 54 14
Widow 43 111
Number of observations 386 100

3.2 Measures and its validity and reliability

With regard to demographical variables, gender nvaasured on binary scale where 1 means male ar@hfsm
female. Age was measured on tri-scale where 1 ntbarsge of respondent was less than 30 yearsa@atke
age of respondent ranging from 30 to less thane#sy and 3 means the age of respondent more Thpeads.
Also the educational level was measured on triesediere 1 means the respondent had high schoaasrthe
respondent had college degree, and 3 means thendesut had any certificate of high diploma or mster
PhD degree. Monthly income of respondents was medson tri-scale as well, where 1 means the incofne
respondent was less than three thousand EP, 2 rireaimcome of respondent was ranging from threesand
to five thousands EP, and 3 means the income pbretent was more than five thousands EP. Moredker,
marital status was measured on 4 point scale, wheneans the respondent was single, 2 means thenadsnt
was married, 3 means the respondent was divorde4 ameans the respondent was widow.

3.3 Financial literacy scale

Chen and Volpe (1998) designed a comprehensivetigneaire to measure the following aspects of fagiain
literacy: general personal financial knowledge, imgvand borrowing, insurance, and investments. That
questionnaire is a cornerstone in developing théelfis questionnaire of this study. Some amendneaduct

to create financial literacy questionnaire suitaBlabic culture, also the validity of the scale ledges by
principal components extraction of factor analy3ike results of principal components extractionsiltate in
Table 2 and show that item loadings range from @04@85 which means each item of the16-items adigevto
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the scale, where the standardized value of itemiingaequal 0.4 accordingly to Hinkin (1995). Addthat, the
results of Cronbach's alpha test of the 16-itenestijpnnaire show that the reliability coefficieatd.82, which
means that the study financial literacy scale Igbée according to Nunnaly and Bernstein (1994haRcial
literacy was measured on binary scale where 1 maasser of the responder was correct and 0 meavgean
of the responder was wrong.

Table 2. The results of factor analysis of statamehfinancial literacy

Statements IEZS;{%
Personal financial planning involves preparing pléor future financial needs and goals. 0.59
Personal financial literacy leads healthy spendiagits. 0.83
Money invested in a certificate of deposit is miigeid than checking account. 0.79
The personal net worth is the difference betwegmempditures and income. 0.86
Saving accounts in a commercial bank are insureckbyral bank. 0.81
Deposit EP 1.000 at 5% for a year mean that balenaeyear will be higher if the interest rate is 0.43
compounded monthly rather than quarterly. '

The interest rate on credit card is higher tharrdite of return on a certificate of deposit. 0.77
Personal credit report is received from a commebaak. 0.68
The main purpose to purchase insurance provideésgiion from loss occurred recently. 0.70
Type and age of vehicle is one of premium deterntma 0.75
Risks such as war, flood, and earthquake covertmnaowner policy. 0.71
A term insurance policy is lower expensive thae lifsurance. 0.62
High-risk high return investment strategy is maunéable for a young couple than an elderly retired 0.54
couple. '

If interest rate rises, the price of a bond wittriease. 0.82
Investing in a single stock is safer than a mutuadl. 0.58

A mutual fund is a diversified collection of sedi@$ used as an investment vehicle. 0.47

3.4 Buying rational behaviour scale

Depending on the scale of Malone et al. (2010) Wisieated to measure buying behaviour, this stedgldp
7-items scale to measure buying behaviour. Therns@eens scale is developed to assess the selftrepor
responders toward their buying habits. The responaege from 1 (strongly agree) to 5 (strongly glisa)
except reverse items which range from 1 (strongbagtee) to 5 (strongly agree). The factor analysisg
principal components extraction and Cronbach'satpht is conducted. As shown in Table 3, the tesudlicate
that the seven-items of buying behaviour scalensasured one factor. Item loadings on this facoge from
0.56 to 0.83 which means that each item adds \taltlee scale. Moreover, the results of Cronbadp'saatest
show that the coefficient of buying behaviour séal@.83 which means the scale is reliable.

Table 3. The results of factor analysis of itemsadibnal buying behaviour

Items Factor loading
| buy only things | need 0.83
I try to keep life simple as far as possible 0.82
| own some things aren't important to ffe 0.69
| enjoy spending money on things that aren't féadi 0.56
| enjoy buying thing$® 0.71
I like luxury life ® 0.66
| spend my money carefully 0.80

Where® refers reverse item

3.5 Financial well-being scale
According to Hira and Mugenda (1998) financial wiediing is perceived individual satisfaction aboig/trer
income, ability to handle financial emergenciedlitglto meet basic necessities, debt level, amafrgavings,
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and money for future financial needs. Financiall\seeing has been generally measured by one's dleval of
satisfaction with his/her financial situation (Ardbta et al., 2013). Prawitz et al. (2006a) devetbthe financial
distress/financial well-being scale. They desigttegr scale to reflect responses of one's finarstale which
ranked from the lowest level of financial well-bgifthe highest level of financial distress) to kighest level of
financial well-being (the lowest level of financidistress). Prawitz et al. (2006b) tested the bibiyi and
reliability of the financial well-being, their reltsi demonstrated that the scale is valid and rigliab

This study develops a seven items self-report stibgescale to measure financial well-being depegdin the
scale of Prawitz and colleagues. Each item measurdive-Likert scale. The responses range fromatiofigly
disagree) to 5 (strongly agree) except reversesite@hich range from 1 (strongly agree) to 5 (strgriibagree).
The factor analysis using principal componentsaetton and Cronbach's alpha test are conductedhéan in
Table 4, the results indicate that the seven-itefnBnancial well-being scale are measured oneofadtem
loadings on this factor range from 0.77 to 0.91akhineans that each item adds value to the scatereBllts of
Cronbach's alpha test show that the coefficierfinaincial well-being scale is 0.79 which means shale is
reliable.

Table 4. The results of factor analysis of item§irdncial well-being

Items of financial well-being scale Factor loading
At the present time, | feel financial stress. 0.84

| feel satisfied about my current financial sitoati® 0.81

| feel worried about my present financial situation 0.77

| worry about my ability to meet normal monthlyitig expenses. 0.89

| am confident in my ability to overcome a fina@mmergency that costs about EP 1,080. 0.83

| just getting my financially and living needs fragalary to salary. 0.79

In general, | feel stressed about my personal iean 0.91

Where® refers reverse item

The study is based on Pearson correlation to lestdlationships among the study variables. Adth#o, the
multiple regression analysis is applied to testdffects of financial literacy on financial wellibg, the effects
of financial literacy on relational buying behavipthe effects of relational buying behaviour omaficial well-
being, and the effects of both financial literacyl aelational buying behaviour on financial welliige These
regression models are depicted in the following:

FWB = By + B,GEN + B,AGE + B3EL + B,MI + BsMS + BeFL +u (1)
RBB = By + B,GEN + BLAGE + B,EL + ByMI + BsMS + BoFL +u )
FWB = By + B1GEN + B,AGE + BiEL + B,MI + BsMS + BsRBB + u @)
FWB = By + B1GEN + B,AGE + BsEL + B,MI + BsMS + BsFL + B,RBB + u 4)

Where:
FWB points to financial well-beingGEN points to genderAGE points to ageEL points to the educational levé¥jl points to monthly
income;MS points to marital statu§L points to financial literacyRBB points to rational buying behaviouspoints to error.

4. Resultsand Discussion

The results of descriptive statistics depict in [€ah The second column of this table displaysntiean of
each study variable and the third column showssthadard deviation of each variable. The remaiddhe
table presents correlation matrix among study e The results of Pearson correlation analysigcates
significant correlation coefficients among studyiables sometimes at significant level of 1% arfieotimes at
significant level of 5%. In particular, the resutsow that significant of correlation coefficiertsong financial
literacy and both rational buying behaviour andaficial well-being. As well as, the results indicédethe
significant of correlation coefficient between aatal buying behaviour and financial well-being.
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Table 5. Means, standard deviations and the resURgarson correlation analysis among study vkasab

Study variables Mean S.D 1 2 3 4 5 6 7
1. Gender 0.6 0.0¢
2. Age 383 4.1 0.05
3. Educational level 1.9 0.32 011 0.13
4. Monthly income 2877 412 0.4 031 0.24
5. Marital status 1.83 0.43 0.06 0420.16° 0.472
6. Financial literacy 34 06 019 028 033 0227 017
7. Rational buying behaviour 3.1 0.8 024023 041 039 033 058
8. Financial well-being 2.9 05 031037 031 056 0.09- 044 0.37

Note. "p< 0.05; p< 0.01

The results of regression analysis depict in T&#bl&@hese results indicate that the four regresgiodels are
significant at the significant level of 1%. Add tioat, the results of the first model show that eatlgender,
educational level, monthly income, and financiakrticy are determinants of financial well-being.eTh
explanatory power of this model is 32%, which méaat the change of those determinants interpret 82%
variance in financial well-being of responders. Blorer, the parameters of the second model indtbateeach
of age, educational level, marital status, andrfoia literacy are predictors of rational buyinghbeiour. The
explanatory power of second model is 44%, which nmibat those determinants explain 44% of variamce i
rational buying behaviour. In addition, the thirdbael results display that each of gender, age, ntpiricome,
and rational buying behaviour are determinantsrafricial well-being. The interpretive power of thimodel is
39%, which means that the change of those detemsinexplains 39% of variance in financial well-lggin
Furthermore, the results of the fourth model shbet teach of age, monthly income, financial literand
rational buying behaviour are predictors of finahevell-being. The explanatory power of fourth mbide56%,
which mean that the change of those determinamisiex56% of variance in financial well-being.

The results depict that significant of the firsteh models, which is required to test the mediatirig according
to Baron and Kenny (1986). Moreover, the resultsisthat thep coefficient of financial literacy as predictor for
financial well-being reduces from 0.47 in the firsbdel to 0.31 in the fourth model. According tor@&aand
Kenny approach, this result illustrates that ragldsuying behaviour intervene the relationship lestwfinancial
literacy and financial well-being. Although, tiRecoefficient of financial literacy as predictor fiiancial well-
being in model four is still significant. Thereforthe mediating role of rational buying behavioar the
relationship between financial literacy and finahevell-being is just partial. This result is aalesignal to exist
other factors such as financial self-efficacy than inquire the relationship between financialréity and
financial well-being, which is a proposal for a nexgearch. Add to that, tifecoefficient of financial literacy as
predictor for financial well-being reduces from D.# the first model to 0.31 in the fourth modaldd and
Kenny (1981) suggested estimating the indirectceféd dependent variable by changing in fheoefficient in
case of inserting another dependent variable toghession model. Therefore, the difference betvibe twof
coefficients of financial literacy (0.16) represgiis indirect effect on financial well-being.

Table 6. The results of multiple regression analysi

Variables Financial well-being Rational buying Fical well-being Financial well-being
Regression models First model Second model Third model Forth model
B(Sig.) B(Sig.) B(Sig.) B(Sig.)
Constant 0.16 0.38 0.15 0.07
Gender 0.12 0.10 0.20° 0.04
Age 0.09 0.19" 0.11 0.10
Educational level 0.17 0.011 0.08 0.07
Monthly income 0.28 0.08 0.21" 0.11
Marital status -0.07 0.14 -0.05 -0.02
Financial literacy 0.47 0.29" 0.31
Rational buying 0.39 0.27
F (Sio) 57.81° 89.11 64.12" 114.23
R? 0.32 0.44 0.38 0.56

Note. "p< 0.05;" p< 0.01
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Results of the study can be interpreted in thet lagftthe theory of planned behaviour, which onehaf most
effective and widespread conceptual frameworksstadying and justifying of buying behaviour. Gerigra
Ajzen (2001) stated that there are three deternsnainhuman behaviour: beliefs about the likely sequences
of behaviour, beliefs about the normative expeatetiof other people, and beliefs about the presfanters that
may promote or hinder behaviour. These beliefs ypredca favorable or unfavorable attitude toward bieha

and give rise to perceived behavioural control.réfare, individuals with high awareness of the eopuences
of their purchasing behaviour and those with higintol on their buying behaviour adopt rational imgy
behaviour rather than emaotional buying behaviowid £o that, individuals who adopt rational buyirghbviour
perceive high level of financial well-being.

On the other hand, the ability to use knowledge skills to manage personal financial resourcesctffely
leads to financial well-being for a lifetime. Théree, financial literacy as applicable knowledgel akills is one
of the most successfully entrances to raise indalicdwareness of financial well-being. Add to thihg study
results can be interpreted in the context of theivation theory. Motivation has long been recogdizes key
drivers of individual behaviour. According to theudy results, the belief grew up that desire fosemse of
financial well-being may be employed as key driveréndividual buying behaviour and to stimulateside for
financial literacy. Therefore, the nature of th&atienship between financial literacy and finanaiall-being is
more likely reciprocal relation, but this prophameds to empirical evidence which may focus ofriustudy.

The results of this study should be considered vétfard to its limitations. Similar to other stuslia this field
(e.g. Norvilitis et al., 2003; O'Neill et al., 2006; Steen and Mackenzie, 2013; Vosloo et al., 2014) this study used

cross-sectional where the study variables measatrélge certain point of time, and with regard toamee of
financial well-being and rational buying behaviotle study used self-report style. These limitatiamy limit
the study conclusions and may limit generalizatérthe study results. Nevertheless, the resultansistent
with literature of financial literacy and its comgences, as well as literature of financial welhgeand its
antecedents.

5. Conclusion

Financial literacy is certainly an important togar researchers and practitioners, as well as &opfe and
governments. There are some reports point out diahiiteracy is significantly related to financiadell-being,
financial satisfaction, financial stress, homelessirisk and retirement risk (Norvilitis et,003; O'Neill et al.,
2006; Steen and Mackenzie, 2013; Vosloo et al., 2014). The current study is among few — if not the only study —
to contribute to discovering financial literacy amgoEgyptians. The study looked at financial litgrand its
relationships with dependent variables of finaneiall-being and rational buying behaviour.

The study also aimed at testing the mediating ofleational buying behaviour in the relationshiptvizeen
financial literacy and financial well-being. Usimtata gathering from 386 of Egyptian responders,stey
results found that financial well-being and ratiobaying were positively related to financial lisey and
rational buying was positively related to financidgéracy. Moreover, rational buying partially matéd the
relationship between financial literacy and finahaiell-being. The study results interpreted in doaitext of
the unplanned theory and the motivation theory. Témults raised several issues such as, there altglm
variables may intervene the relationship betwerarftial literacy and financial well-being, and tleeiprocal
relationship between financial literacy and finahevell-being.

The study provides some recommendations. Firstiycational institutions should insert some topiecs o
financial culture in curriculum at all educatioriavels. Secondly, mass media should seek to spieaakial
literacy among people. Thirdly, financial institutis should contribute to a social role throughdissemination
of financial literacy among citizens especiallyeathard times experienced by Egypt recently. Tipeseedures
are more likely to contribute in improving financieonsciousness for citizens, improving the feedingf
financial well-being among Egyptians, and may afiea/the burden on the government.
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