Research on Humanities and Social Sciences www.iiste.org
ISSN 2224-5766 (Paper) ISSN 2225-0484 (Online) 5-'—.!ll
Vol.8, No.14, 2018 IIS E

Socio-Demographic Variable And Ownership Of Small-Scale
Business|n Calabar Municipality, Cross River State, Nigeria.

Veronica Akwenabuaye Undelikwio Fortune Eyeh Etf

1. Department of Sociology, University of Calalidigeria
2. Small & Medium Enterprises Development Agenciaferia (SMEDAN)

*Email of Corresponding author: vundelikwo@unicdueng

Abstract

Small businesses are key to socioeconomic developnsince they contribute in terms of employment
generation and they enhance income generationaoetys stability. Documented facts indicate ttra small
business sub — sector is shrinking, which couldlymporsening socioeconomic conditions for the pagel
Undoubtedly, various factors have accounted forstheation; however, the focus of this study wastamine
the interconnectivity between socio-demographicdiac and small - scale business ownership. Theystud
focused on the relationship between marital stagalsicational exposure and business ownership. $urve
inferential research design was adopted, wherebgnaple size of 386 persons was investigated. Mtdtie
sampling technique was applied, beginning withtelusampling, random sampling and systematic saugypin
ascertaining how socio-demographic variables imfteeownership of small - scale business. Two hygxeth
were tested and the results indicated, first, thate is a statistically significant relationshiptiveen marital
status and business ownership. And second, thattlibee is a statistically significant relationstiptween
educational exposure and ownership of small - dzas¢éness. The implications of the research fingliimglude
the fact that, while not ignoring the need to comdilly enhance the literacy levels of the populpesple should
also be made to gain as much vocational skills sxgas possible in order for society to furthevdfié from
the relatively higher propensity for enterprise elepment that the combination of formal educatiow a
vocational skills training exposure offers.

Keywords. Small-scale business; entrepreneurship; socio-geaphbic variables.

1. Introduction

Micro, small and medium enterprises, aside beimgagor avenue for job creation, wealth creation aadial
stability, are also the window through which newd anore useful goods and services are made availaiie
society (Turker & Sonmez, 2009). They are a majored of socioeconomic development in most partshef
world, and they play an important role in helpirpeomies achieve their developmental aspiratiopsaslly
in terms of economic stability and peaceful coexist.

In recognition of their critical role in socioecanix progress, government at various levels, incgdiligeria’s
Government and other stakeholders such as localirgethational non-governmental organizations, Goci
cultural institutions and well — meaning individsidlave, over the years, taken major steps towargribmotion
of entrepreneurship development. One of such stkfiee Nigerian Government was the establishmei@maéll
and Medium Enterprises Development Agency of Neg¢8BMEDAN), following the SMIDA Act 2003 and its
amendment in 2004. A number of other institutiond mnitiatives have also been put in place, altlteg toward
the growth and development of small businessesight Policy on Micro, Small and Medium Enterprises
2013).

On a general notion, business activities, and taitribution to society’s development have bothgeral and

spatial variability. For example, the socio-poktientity known as Nigeria recorded a decline inriew venture
creation statistic between 2012 and 2014. Her Nesiri@ss Density (the number of new businessesect ¢ar
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1000 persons of working population) fell from 01©10.76 (World Bank 2014), yet, Lagos (one of Nigar36
states) is known to experience a high and incrgasave of small business activities; a higher cdtgrowth in
its small business sub-sector, both in terms ohtimaber of new enterprises created and in terntisedf relative
performance or productivity (Nwagwu and Oni, 20IR)e starting or growing of an enterprise is as Imoica
step-by-step process of physical and economic ideemmaking as it is a manifestation of a peoplesial and
demographic predilections (Vania, Alexandre and téew2010). An enterprise usually emerges as aroou
of a complex interplay of physical, psychologicahda socioeconomic as well as socio-demographic
determinants. Socio-demographic variables are grttomfactors that are believed to set the lingitthe spatial
and temporal variability in small business activijccordingly therefore, this study sought to exaenthe
interconnectivity between marital status, formatl alocational education attainment and ownershignoéll-
scale business.

2. Objectives
i. To examine the influence of marital status on owhigr of small-scale business in Calabar Municipalit

ii. To examine the relationship between formal and tiocal educationaattainment and ownership of small-
scale business in Calabar Municipality.

3. Resear ch hypotheses
The following null hypotheses were tested in therse of the study:
i.  Marital status does not significantly influence @sship of small-scale business in Calabar Munidipal

ii. Formal and vocational education do not have anyifiegnt effect on ownership of small-scale busiigs
Calabar Municipality

4. Literaturereview
4.1 Marital status and ownership of small-scaldrmss

Marital status refers to one’s position in relatimnwhether they are married, single, divorcedasafed or
widowed. Single refers to the marital status of sone who is currently not married and has neven bee
married, as distinct from someone that althoughaootently married, may have been married in tirastpin
which case they may be separated, divorced or wadowsSpors (2014) posited that the proportion of
businessmen and women who were married decreased6B.6 percent in 2007 to 66.9 percent in 2012 In
study by Patrick, Stephens and Weinstein (2016)citasl in Giarratano, 2016), it was reported th#ioagh
business start-up rates by women in United Staissgneatly increased over the years, much of tbeease
came from the contributions of unmarried women. ldmed woman would start a business depending @in th
level of self-confidence and whether or not sudivacoffers greater financial rewards and flexiyiliThey run

a business mostly as a response to pull factors dhiae from the business climate and their pedsona
characteristics and capacity. Married women ondtier hand, start a business mainly due to two skioid
factors, namely; pull factors (such as positivecpption of gender roles), and push factors, sudheseed to
cater for young ones in the face of inadequateuress. What it means is that demographic changes as
having many more people to cater for could infleettoe decision of a married woman to start a setalle
business. Starting a business, when it has to tomarried women, is often a response to pushffacto

A study by Salwa, Yahya, Azila & Fidlizan, (201%) Malaysia, reported that on the whole, married @wom
managed their businesses better and recorded mareial profit than single — mother - business ergn The
study on Malaysian business owners was aimed apaong the activities of both sets of women in terof
their financial and administrative operations, awtpof an evaluation of the outcomes of a 10 - year
empowerment scheme.

Many factors may account for the seemingly largepprtion of single women in entrepreneurship, udahg
the fact that they (single women) seem not to &kenuch interest in gender stereotypes, comparethtded
women who are a lot more influenced by what rotesety has assigned to them (Patrick and Weinsgtifg
as cited in Kramer, 2016). Besides, single womeatlyrebelieve they can and should earn more incone a
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enjoy the respect that being a successful entrepreiends to afford. Outlining reasons that mayehgiven
single women the lead in small-scale business iagtifPatrick & Weinstein 2016 as cited in Mitchel016)
explained that personal fulfilment and the levéflexibility that being self-employed affords afactors that
may have enhanced the involvement of single womesmiall business activities

Olowa and Olowa (2015) posits that, although theicsdemographic variable of marital status may not
necessarily have positive relationship with allnierof entrepreneurial behaviour, being married dmeselate
positively with level of involvement in small-scadgribusiness.

4.2. Educational attainment and owner ship of small-scale business

Educational attainment refers to one’s exposuractdemic training as well as vocational and tectrskills
acquisition. Skills acquisition could be formalchuas when it is part of an academic programme rogrwit
takes place in a workshop, industrial layout, ansifiess incubator or in a similar setting. Skiljaisition could
also be informal such as when it takes place iadittonal home setting. According to Dr. Martinther King
Jr., the purpose of education is for one to becomee effective and more able to reach their wogbsls (The
Purpose of Education. n.d.). It should logicalliidas that higher levels of education would mak@ireasingly
easier for people to achieve their goals, includhmgjr entrepreneurial aspirations. Yet, some hargeied that
when it comes to formal education, the mere facba&ifig in a classroom setting makes it more diffior
people to take up the challenge of starting a lessinand that it does not matter much if such fbedacation
curriculum includes entrepreneurship, technicatarational education (Yang, 2016). Although theuld be
cases where a number of technical and vocationatatin institution graduates turn out as succéssfu
entrepreneurs, such outcomes are relatively lowpewed with start-up outcomes of non — classrooraset
vocational and technical skills acquisition progrna@s. According to Yang (2016), the conventionatsiaom
setting in schools such as universities and cofldges a fundamental tendency to make people bedskie
averse. Formal education does not only make peadgier failure, it also makes them do all they aamatoid
any situation or activity that could make them aigrece some form of failure. Such risk-averse miahds
believed to correlate negatively with starting aibass.

Some other researchers have identified a posiglationship between relatively high level of forneglucation
and entrepreneurship, not necessarily in termseefng high level of formal education as a factoriclvh
contributes to making people prone to creating sirtass, but rather as a factor which increasesI@sop
propensity to own a formal enterprise. That is ay, ghe higher the level of formal education, tessl likely
people are to own a business that operates imtbhemal sector (not registered; not dully incorged). This is
likely due to the fact that educated business osviaee enlightened enough to appreciate the mostiative
implications of operating an informal business @hez, Palmero-Camara, Gonzalez-Santos, GonzalemBer
and Jiménez-Eguizabal, 2015). A study by Norman odnay (2012) also reported that the level of fatrm
education correlates positively with business manant capacity and firms’ performance, while Olofva
Olowa (2015) reported that when it comes to apgdrimgcfarming with a strictly business mindset sitpersons
that have attained higher levels of formal educatitat tend to have a higher tendency. The studgetbre
posited that higher levels of formal education havsignificant positive relationship with involventein
agribusiness. What this implies is that althoughiouss studies point to the fact that higher levaisormal
education tend to enhance managerial competencehanefore a higher probability of a business baongm
successful and sustainable, it does not necesdalityv, that higher level of formal education ieasses the
probability for new venture creation.

There are scores of literature suggesting thatoal gomber of successful business owners are aittefucated
or school dropouts (Vital, 2014; Hudson, 2013; Kgki, 2013). This could be explained partly, by fdnet that
most potentially outstanding entrepreneurs’ mindsld actually get so busy mulling over businessasdand
concepts that a conventional formal education Enagne seems too regimented or unbearably distracimja
waste of time; until such a time when they are abltake their mind-bugging investment project teekatively
satisfactory level (Fallon, 2014).

Education by way of vocational and technical slkaltgjuisition is said to correlate positively witlvreership of
small-scale business (Lankard, 1991). Vocationdlsstkraining refer to the acquiring of practicails in a
specific area of interest, through experientiatin@®. It tends to imbue beneficiaries with somg sé practical
experience of how the business world works and mlakes them a bit more familiar with entreprenduigk —
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taking, as well as other dynamics of business dipgr® Accordingly, owning a business tends to beae
natural outcome of vocational and technical skikéning programmes (Ashmore, 1990 cited in Lankeg€l1).

A good number of small businesses are based ortienahor technical skills and this implies thatpeging

people to skills acquisition training would likelpake it easier for them to own a business. Vocatiamd

technical skills acquisition exercises are oftedartaken as some sort of informal education; uladerore or

less technical workshop or industrial layout seftimith innovation incubators or related platforms the

training ground. The training curricula are alsméy area-specific and highly experiential, beinginly made

up of series of hands-on routines to make vocatiahkdls training a lot more oriented toward gettin
beneficiaries to perfect their vocation of interdsbugh practice and, more often than not, makihgeveral

mistakes. The hands - on approach and the oppgrtiunmake mistakes and accept same as part andl fr
programme design is largely at variance with foraglcation, where teaching and learning is lartfedpretical

and students are, by default, trained to do all ttam to avoid making mistakes (Lankard, 1991).

Eki (2016) argues that vocational skills acquisitexposure is a better predictor of new venturat@me than
formal education due to the fact that the latterr(fal education) is mainly theoretical, hardly psedsing
beneficiaries to enterprise development activitidse former on the other hand, often induces a foin paid
labour mentality to business creation tendencyertcepreneurial thinking in general. Vocational aechnical
skills training programmes therefore align, to eyéaextent, with entrepreneurial mindset, wherenieg by
doing and calculated risk — taking are the normislgenerally believed that vocational and techngtdlls
acquisition training is a launch pad for a good hanof small businesses (Maycotte, 2015). This v&also in
line with those of Tegtmeier, Kurczewska & Halbadt(2016) who posit that vocational training maktesore
likely that someone would start a business.

The outcome of a study by The European Commissl6Q9) on the importance of entrepreneurship courses
vocational skills acquisition programmes makedeaacthat the most effective way of getting pedplexhibit
high level of technical and business innovativeriegse deliver entrepreneurship education as a coept of
vocational skills acquisition training programmesyere the experiential platform of vocational skilfaining
gives focus to, and provides a landing pad foremmgneurial principles being taught. Accordinglgoalthe
intercourse of the practicality of vocational skiicquisition training and the entrepreneurial maidhat may
have been imbued in programme participants wouti/ige a more effective launch pad for new venture
creation (Directorate-General Enterprise and Ingu009).

In another study under a platform known as Stagiamprove-Your-Business (SIYB), which happens tcobe

of the projects of the International Labour Orgatitn (ILO), it is acknowledged that there is a ldwide

growing popularity of human capital development mledhat offer entrepreneurship education coursgsast
of vocational skills development training in thepexgtation that such approach would have higher dtnipean a
single-focus exposure of participants on eitherregmeneurship education or vocational skills adtjars

training (Majurin, 2016). It was reported that sucbmbined’ human capital development models yidldew
business start-up rates up to 2.25 times highggesting that such combination does more effegtigglip the
target group in terms of enabling them realizertbatrepreneurial aspirations. In the same vemotitcome of
a study by Ogundele, Akingbade and Akinlabi (20d)gests that combining vocational skills acquisitivith

entrepreneurial education results in higher voluofdsusiness start-ups.

5. Resear ch methodology

The study made use of survey design and it adaptedss — sectional approach. Data generated walgzad
using the chi-square statistical tool. The arethefstudy was Calabar Municipality, located in GrBsver State,
South-South Nigeria and having a geographical i of 183, 681 persons (National Population
Commission, 2006). The population of the study masle up of persons between the ages of 18 anda85 ye
and the researchers made use of a sample siz® @e38ons.

Multistagesampling was used in the study and to enable gearehers collect reliable data, both primary and
secondary data sources were explored. Instrumentldta collection was a semi - structured questoen
developed by the researchers and containing batsedl and open-ended questions. The questionnage wa
divided into two sections, namel§gction A andSection B.
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6. Data analysis
6.1 Data analysis and findings for marital status and business ownership

Table 1 shows the distribution of respondents imseof marital status and ownership of small —estalsiness.
The table indicates 24.4 percent of respondentsaranarried own a business, while 10.4 percenhdicown

a business. Also, 27.5 percent of respondentsathia single owned a business while 34.2 percenhalidown a
business. Of the total respondents that were sepidévorced/widowed, 2.8 % owned a business whiéo

did not own a business.

Table 1: Marital status and ownership of smallalsdusiness

Marital status Ownership of Business Total
Own a business Do not own |a
business
Single 106 (27.5%) 132 (34.2%) 238
Married 94 (24.4%) 40 (10.4%) 134
Separated/Divorced/Widowed 11(2.8%) 3 (0.8%) 14
Total 211 175 386

Source: Field survey, 2017

Table 2: Result of statistical analysis of influered marital status on ownership of small-scaldérimss

Marital status Own a Do not own a | Total df Chi-square
business business

Single 106(130.1) 132(107.9) 238

Married 94(73.2) 40(60.8) 134

Separated 11(7.7) 3(6.3) 14 2 26

Divorced/Widowed

Total 211 175 386

df= 2, Critical X = 7.815

The null hypothesis stated that marital statusatcsignificantly influence ownership of small- sedélusiness.
The independent variable is marital status whidgedapendent variable is ownership of small-scaséness. The
result of the analysis shows that the calculatédalue of 26 is higher than the criticaf Xalue of 7.815 at 0.05
level of significance with 2 degree of freedom. tBis result, the null hypothesis is rejected whiile alternate
hypothesis is accepted. This means that maritalstgnificantly influence ownership of small- kchusiness.

187



Research on Humanities and Social Sciences www.iiste.org
ISSN 2224-5766 (Paper) ISSN 2225-0484 (Online) “JT'
Vol.8, No.14, 2018 IIS E

This finding support earlier study by Patrick, Steps and Weinstein (2016) (as cited in Giarrataag), who
reported that although business start-up ratesdigem in United States has greatly increased oeeyehrs,
much of the increase came from the contributionsrwharried women.

6.2 Data analysis and findings for educational exposure and business ownership

Table 3 shows the distribution of respondents imeof formal education and ownership of small alesc
business. The table reveals that of the total medguats, those who have first school leaving cedié (FSLC)
2.1 percent owned a business, while 3.6 percenndidown a business. Likewise, 19.2 percent withicse
secondary certificate (SSC) owned a business vi8ilé percent did not own a business. Also, respusdeith

the Ordinary National Diploma / National Certifieatf education (OND/NCE), 7.5 percent owned a lBssn6
percent did not own a business. In addition, 2e8&ent of respondents who have first degree (HNEZB.
owned a business while13.8 percent did not own sinbss. 4.7 percent of the total respondents who ar
educated beyond first degree (postgraduate) owtesiaess while 3.1 percent did not own a business.

Table 3: Formal educational level and ownershipusiness

Level of formal Ownership of business Total
education

Own a business Do not own a business
FSLC 8(2.1%) 14(3.6%) 22
SSsC 74 (19.2%) 72(18.7%) 146
OND/NCE 29 (7.5%) 23 (6%) 52
HND/BSc 82(21.3%) 53 (13.8%) 135
POSTGRADUATE 18 (4.7%) 12 (3.1%) 30
TOTAL 211 174 385

Table 4 shows the distribution of business owngeréhiterms of those who have undergone vocatiokidls s
training. The table reveals that 67.1 percent ef tibtal respondents have been exposed to vocatsiiltd

training while 32.9 percent have not. 42.2 peradrhe respondents who have vocational skill tragnown a
business while 24.9 percent do not own a busifdsstable also shows that 12.4 percent that owrtmasmess
had not received vocational skills training just2@s5 percent have not received vocational skiiining nor
owned a business.
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Table 4: Vocational training and ownership of snsakle business

Acquisition of vocational Ownership of business Total
skills

Own a business Do not own a business
Yes 163 (42.2%) 96 (24.9%) 259
No 48 (12.4%) 79 (20.5%) 127
Total 211 175 386

Table 5: Statistical analysis of formal and voaadiceducation and ownership of small-scale business

Model Summary

Change Statistics

Adjusted R| Std. Error of the R Square
Model R R Square Square Estimate Change F Change dfl Df2 Sig. F Changsg
1 .8758' .766 764 .242 .766 625.874 2 383 .000
a. Predictors: (Constant), formal education, vooaiidraining
Table 6:
ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 73.249 2 36.624 625.874] .000
Residual 22.412 383 .059
Total 95.661 385

df= (2, 383), Critical F=3.000

a. Dependent Variable: Business_Ownership

189



Research on Humanities and Social Sciences www.iiste.org
ISSN 2224-5766 (Paper) ISSN 2225-0484 (Online) *-!—.5[1
Vol.8, No.14, 2018 IIS E

b. Predictors: (Constant), Formal educational, ooal training

Table 7
pCoefficients®
Unstandardized Standardizeg
Coefficients Coefficients 95.0% Confidence Interval for B

Model B Std. Error Beta t Sig. | Lower Bound Upper Bound
1 (Constant) 1.896 .018 108.043 .000 1.861 1.930

:ﬁ;ﬁ‘?::g”a' -417 023 -714| -18.256/ .000 -462 -372

Formal education -.100 .020 -.196 -5.007( .000 -.140 -.061
t=1.96

a. Dependent Variable: Business_Ownership

The result of the analysis in table 5 shows theriobrrelation between the two variables (formalaadion and
vocational education). This means that the twoaldeis are significantly inter-correlated. The reseVveals that
there is a significant multiple correlation (R).875 and Rof .766. This means that only 76.6 % of the total
variance of the variables score are explained edipted by the ownership of small- scale business.

The analysis of variance result in table 6 shovesttho variables taken together have significariuarice on
ownership of small- scale business. The calculbtedlue of 625.824 is higher than the critical Fueaof 3.000.
This indicates that formal and vocational educaibave a significant influence on ownership of $nsdale
business.

Table 7 also shows the predictive power of eactthef two variables. The t value of 18.256 and 5.007
respectively clearly shows that all the two varabbcational education and formal education hagaifstant
influence on ownership of small-scale business.

7. Conclusion and recommendations

Marital status has a significant relationship withnership of small - scale business. There areqrtiomately
more persons who are single and do not own a kasithan there are married, divorced, separateavaimved
persons that do not own a business. The need tadprdor family and dependents is one of the major
motivations to own a business. Exposure to vocatiskills acquisition training on the other handsta strong
positive relationship with ownership of small —Ischusiness. For any given level of formal educatimeople
are more likely to own a business after they haaentgiven some sort of technical / vocational skittquisition
training. The study recommends that vocational tetinical skills acquisition programmes be madessible

to many more persons, specifically, people thattaquired a reasonable level of formal educaticordler for
society to tap from the relatively higher propepngdr enterprise development that the combinatibfoamal
education and vocational skills training exposuffers. It is also recommended that married womergilen
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relatively easier access to various forms of enisgpdevelopment support services to boost theudncy for
start-up activity for the benefit of society.
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