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Abstract

The study is an investigation into the impact ofANdedia on television broadcasting a case studyaifonal
Congolese Radio Television, (RTNC). It is eviddrd@ttmore journalists are now using new media sscpaial
media to receive and updates news items. Joumalist now relying on Twitter and Facebook to gattews
instead of going out in the field to collect newfoinmation. The power of the internet has revoluted
journalism. New media which refers to gatheringrdbrmation and communicating in groups has madeemo
journalists to obtain information about governmieatn the new media because it is impossible toayadh the
news themselves in the field. The medium has ptrchjpeople to express themselves through blogssitesb
pictures, and other user-generated media. The stugyed that the new technology in Congo has both
advantages and disadvantages. The study soughttout the structural and organizational consegeei the
new media on television broadcasting as well agdiablish its scope. This research used the qativeit
research design to conduct its study and was stempdry a questionnaire. Purposive sampling aimed at
including journalists working in Television Broadtimg (RTNC ). The study therefore analyses theanthges
and disadvantages of the new media pitted agaaditiobnal forms of media such newspapers.

Keywords. New media, Television Broadcasting, Televisi@@gngolese National Television Radio

1. Introduction

Persons in Communication knows how quickly thedfisltransforming As more people become invohuét
New Media , Journalist and Media profession@sdito understand what social networking, websjbrit
also how news audience use them to find informaftiom organization and friend, how these orgaiiin can
or should influence these sites and finally, withat news media will probably look like in the ftgwn it has
completely grasped the somewhat newly concoctedep of new media (Patino, Pitta, & Quinones, 2012
The word news media refers to the groups that comwate information and news to people. the majouity
Americans obtain their information about governnfenin the news media because it would be imprdaoléct
gather all the news themselves. Media outlets liagponded to the increasing confidence of Ameriaans
television and the Internet by making the news awere willingly available to people.

The increase of new media has amplified commuminabietween people all over the world and the
Internet. It has permitted people to express thérasethrough blogs, websites, pictures, and ottssr-u
generated media. However, the changes in the naliamenvironment create a series of tensions ircdmeept
of "public sphere”. According to (Volkmer, 1999)Ulglic sphere" is defined as a process through whidflic
communication becomes restructured and partly ghdsbm national political and cultural institutien
Interactivity has become a term for a number of meedia use options developing from the rapid prapiag
of internet access points, the digitalization ofdiae and media convergence. In 1984, Rice defiread media
as communication technologies that enable or makg eser-to-user interactivity and interactivityvaeen user
and information. Any individual with the suitablechnology can now produce his or her online medid a
include images, text, and sound about whateverrhghe chooses. Thus the convergence of new methfods
communication with new technologies shifts the miadenass communication, and radically remodelwlas's
we interact and communicate with one another.

(Guterman, 2002) described three different kindsashmunication media. He saw Interpersonal media as
one to one , Mass media as one to many, andfladitidew Media as Individuation Media or , mamyrhany.
The rising importance of social media has affetteth journalists and public communicator work .Jalism is
no longer the exclusive protect of journalists. i8bmedia technologies allow a far wider range ebple to
take part in assembly, filtering and distributingws(Pledel, 2006). News now emerges from an ecsyst
which journalists, sources, readers and viewersha@e information. The "people" congested being the
"audience" (or mass- media) once they got the tofyfsoduction (camera-phones...) and the "horizomtadlia"
(Facebook, Twitter, blogs) allowing them to distitié» the news they produce. Social sharing funcliiiesnow
guide readers straight to the stories that are postilar among their social circle." (Tom Standagé)at ‘s a
difference National Congolese Television Radio ehbgfore the emergence of new media at this tirdarathe
treatment and the rapidity of information. Thisdstu introduce journalist to a diverse set of irgdabout
digital media’s impact on television broadcastingd provide a position of exercises to help jthenalist
apply the conceptual framework and empirical figdisiscussed in the course to factual world event a
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context. The main purpose of this study is torledwow new media have managed to incorporate dt finé
television broadcasting to such an extent thaastd major weigh.

2. Theoretical Review

2.1. The concept of New Media

(Manovich, 2001a, 2001b)he think “ new media stéorda convergence of two separate historical ttajées:
computing and media technologies” . Both terms usethis definition , computing and media are géner
proving that new media is an even broader term. |@aimg could be defined as the use of computer (
www.thefreedictionary.com computing) while media dhe means of communication (dictionary. reference
com ,media) thus the mixture of these two areasltréisat new media is a term for all forms of eteoic
communication. Although company websites, chat-rmoemail customer response services and electnemis
release distribution are now viewed as standareéctspof public relations practice (Galloway, 2008ny
public relations practitioners are fraught with ih@act of new media, and particularly the InterriRésearch
has shown that practitioners are not fully takimgnew media, are ill-equipped to do so and havarécpof the
technology (Alfonso & de Valbuena Miguel, 2006).eTterrain of public relations practice is also ahlé with
new media bringing about considerable increasestakeholder power through facilitating communicatio
within trustee groups and between different staldgrogroups (James, 2007; Michaelidou, Siamagka, &
Christodoulides, 2011). Information ‘pours out adithl spigots ' (Stephens 2007, p. 35) and news aaives
‘unbelievably fast from an surprising number ofedtions’ (Stephens 2007, p. 35) and it is often fig8.
Anyone with a computer linked to the Internet Haes ability to publish information for potential glal use and

it is clear that the internet ‘is revolutionizingany aspects of public relations research and peidfTheunissen

& Noordin, 2012). The Internet gives public relaigopractitioners a unique occasion to collect imigtion,
monitor public opinion on issues, and connect ireati dialogue with their publics about a varietyisgues.
(McAllister-Spooner, 2009; McAllister & Taylor, 200 However, much of the academic literature hageineral
tone of lament that practitioners were simply tfarring traditional approaches and models of put#iations
practice to the web and were not developing theictice.

With past facts suggesting that public relatiorecptioners were open to using new technology (Adfo &
de Valbuena Miguel, 2006; Sha, 2011) it seems ipaiible that even a traditional foundation of pabli
relations practice like media relations is not sakbenefit of the potential offered by the web Mh$o & de
Valbuena Miguel, 2006)

The Commonwealth report, 2005 put ahead of thatadigontent and applications in the 30 century td
as significant and as fixed in economic well-befrsgwas electronic power in the twentieth centuhe Teport
states that like information and communicationhtetogy usually, digital content and applicatioras/é the
characteristics of a ‘general purpose technolo@drimonwealth of Australia, 2005, p.3). When invgegiive
cultural forms and contexts in which these new nedbgies are used, what is striking is the fact tleav media
potentially makes people technically more accessibl more of the time: in the car, out shopping,the
bureau, at work, at home and when socializing.

(Silverstone, 1999) The new media, indeed, affect mvolve us fully as social and political as wad
economic beings. And in questioning their importatiee bottom line might be found in use, and inaapacity
to assemble their potential for social and politg@od. That the new media have the notable captxithange
existing institutions is not in uncertainty. Thev®anot in doubt is the equally remarkable ability ¥ested
interests to mobilize against, or appropriate, speatential for conventional or conservative endserg are,
however, theoretical and practical and policy-mgldpaces in this complex cyber chartroom.

The impact of the Internet and other new informa@md communication technologies on the professfon
journalism should not be underestimated. The Ieteisichanging the profession of journalism ineatsk three
ways: it has the potential to make the journalsstaaliaison force in democracy extra (Bardoel, 1988)2;
Deuze & Bardoel, 2001) it offers the media profesal a vast collection of resources and pure it&ini
technological possibilities to work with (Deuze,03) Deuze & Bardoel, 2001) and it creates its owretof
journalism on the mesh so-called digital or quitéire journalism (Singer, 1998; Deuze, 1999).

This involvement will take the developments in joalism on the Internet as the starting point for a
discussion about the changing face of journalismniversal. The key characteristics of journalismtioe Net -
convergence, interactivity, customization of contand hyper textuality put together with the widesa use
and availability of new technological ‘tools of ttrade' are putting all genres and types of joisnato the test.
The result seems to suggest a turn towards whatdkteors of this article called ‘network journalisitihe
convergence between the core competencies andidnscof journalists and the civic potential of owli
journalism.

This contribution will first temporarily discusseltdevelopments and characteristics of journalisnthen
Internet, sketch on our research covering the rasfgscholarly and professional literature, discolssion
sending lists for (online) journalists and pertin@ewsgroups. Secondly, the paper will refer to piodlic
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journalism discuss, paying more specific attentmthe shift towards the audience (or: publicsjantemporary
journalism.

The expression “new media” seems to escape itsdefigition. Loosely, new media is a way of orgamig
a shade of technology, competence , and procdsaeshange so fast that it is impossible to corspfadefine
just what those tools and processes are. For egatig cell phone in the late 1980’s could be thbwd as part
of new media, while today the term might only apgéjectively to a certain type of phone with a gisystem
of applications, or even more commonly, the contérthose apps. Part of the difficulty in definiNgw Media
is that there is an indefinable quality to the idédnew.” The very prospect of being new to signian event
just beyond the horizon, something that has ordy @urived and which we are just beginning to getlmands
on. New media become considered “ new ” is not drdgause of its winning integration in the formtioé
traditional interpersonal and mass media, but bésmuse of its new functions that enable indivisitalevenly
control messages in interpersonal media, whichaallthem to control messages in mass media (Dow4;200
Stiiculescu; Wenxiu, 2015)

2.2 Elements function of new media

New media functionally allows people to act togetivith multiple persons concurrently with the apdié to
individualize messages of the process of interactibtew media has five distinctive characteristidsgitally,
convergence, interactivity, hyper textually, andtually (Chen & Zhang, 2010; (Moores, 2007); (Liste
Giddings, & Grant). First, digitalization is the stgprominent feature of new media. New media alséias it
potential for a large amount of information to le¢rieved, manipulated, and stored in a very rdstlispace .

2.3 0ld Media
Old Media are traditional means of communicatiod arpression that have existed since before thengpaon
of the new medium of the Internet. Industries theg commonly considered element of the old medéa ar
broadcast, cable television, radio, movie and mussiclios, newspapers, magazines, books and mast pri
publications. According to (Richard Collins 2002¢ven studies suggest that new Media, primariyltiternet,
is increasingly getting stronger, replacement af ®ledia is not a widespread phenomenon quite yedrdlis
insufficient evidence and it appears that televisiatlets are still deeply regarded as valuablesrswurces.
The fact is, the " old " media have already realizkat in order to continue to be pertinent, andy rha
commercially possible, they have to embrace them& means of distribution. Newspapers, publishers,
television stations and networks, and radio outtetge all added the “new media” equivalents tortbki-school
paradigms so, the distinction is one without a,real

Content is still content. If it's good, it tows andience. In old-media, there were only a few ckénrone
or two local newspapers, so they didn't have tovény hard. Even ‘bad' material guided to find adiance due
to limited choice. With the development of new teclogies, audiences have access to a much widertiesl
of choices and can consume the programming theiredesther than what's served up by a handful of
information curators (called editors or publisheBgcause of technology, the playing field is migneel than
ever before. Anyone with some information, someagjeand a minimum amount of access to technology ca
create and publish content and find an audienceh $hotograph consists from a number of orderls dat.,
samples, however, the diameters and areas of dotenstantly.

As the last example illustrate (Manovich, 2001b)levbld media contains levels of discrete repressaon,
the samples were never quantified. This quantificatof samples is the crucial step accomplished by
digitization. But why, we may ask, modern medishterlogies were often in part discrete? The keyrapsion
of modern semiotics is that communication requiissrete units. Without discrete units, there idarmuage.
As (Barthes, 1994) has put it, “language is, awdte, that which divides reality for instance thentinues
spectrum of the colors is verbally reduced to @seof discontinuous terms. In postulating thigkidiuman
language as a prototypical example of a commumicagystem. A human language is discrete on moftssca
we speak in sentences; a sentence is made fromsywamdord consists from morphemes, and so on. lansdo
follow the assumption that any form of communicati@quires discrete representation, we may expext t
media used in cultural communication will have dite levels. At first this explanation seems to kvdndeed,
a film samples continues time of human existente discrete frames; a drawing samples visible tyealito
discrete lines; and a printed photograph sampiesatdiscrete dots.

2.4. Different Types of New Media

In fact , the word Media did not come into frequase until the late 1950s, prior to that, it \gasierally called
the press. There was mainly the print press puisica that were printed, and required you to knaw lo read
newspapers, books, and magazines . however, thedually, along came other forms of communicatiothie
late 1800s, there were recorded music and movieshvat first were quiet, but you could watch themd read
the title cards. In 1920, along came radio; disoumsgpictures were perfected by 1927; and by the 1840s,
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there was television. Finally , by the early 199@&ler access to the internet occurred the precurs the
internet was ARPANET, a network used by the miitar the late 1960s, but the middle person hadcuess
back then . So... the different types of mediaudelnewspapers, books and magazines; recorded; maieEs;
radio; television; and the internet.

New media refers to various technologies that leaxerged or seen rapid growth on a global scalaglur
the latter part of the 20th century and into they meillennium. Most people who have an Internet @mstion are
already conscious of some of the major types of thedia, which includes social networking siteshsas
Facebook and Twitter, as well as blogs and videwis sites such as YouTube. Those type of mediaatsd
greatly advanced cellular communications in thé 3@syears, through applications that connect tithinternet
and other technologies. As new media is constamtyving to connect to as many different platforarsd
people as possible, one of its most defining charitics is interactivity.

One of the first forms of new media that the gehptiblic became familiar with during the latter-B0t
century was cyber chatting. If one to one or withiohat room, chatting online quickly evolved franmostly
text-based tool to one which also included audimi€apabilities via such applications as webcd@asause of
the anonymity afforded by the Internet, many peopf® engaged in online chatting began reconstrgdtie
tale of their real lives, posing online under deatiént name, age, gender or occupation. Todayndlien of a
new online identity first introduced in chartrooimss expanded to include visual recreation, by tmfar web
service, Second Life. On Second Life, members caate their own 3D image, also recognized as atag.and
interact with other members in a wholly practicalrigd. ( C.H. Gonzalez-Campo 2013).

The hybridization of different types of media hageg way to some concerns over privacy in receatye
The potential to combine different forms of new Iadidto one source, such as connecting to soctalorking,
email, phone, and web bank through a handheld derénders one more vulnerable to identity thefthackers
and spyware.

2.5 The Internet

The Internet gives public relations practitionensnique occasion to collect information, monitobfici opinion

on issues, and connect in direct dialogue withrtheblics about a variety of issues. (McAllisterT&ylor, 2007)
The Internet is slowly changing the news media bseanore Americans are relying on online sourcesofs
instead of traditional print and broadcast mediameficans wave the sites of more traditional meditets, such

as NBC and CNN, but also turn to unique online neasrces such as weblogs. Websites can provide text
audio, and video information, all of the ways ttamtial media are transmitted. The web also alloovsaf more
interactive approach by allowing people to perdgrailor the news they receive by personalized welials,
newsgroups, podcasts, and RSS feeds.

Weblogs known colloquially as a blog have becomey \g&gnificant since the start of the 20 century.
Leading bloggers write their opinions on a diversif issues, and thousands of people respond osages
boards. Although many blogs are highly partisan imadcurate, a few have been instrumental in brepkig
stories.

2.6. Broadcasting

Broadcasting is the distribution of audio and vidggnals programs to a number of recipients liseme
viewers, that belong to a large group. This growy rbe the public in general or a relatively largeliance
within the public. Thus, an Internet channel mastritiute text or music worldwide, while a publicdaess
system in (for example) a workplace may broadcast iimited a hock sound bites to a small popufatidthin
its range. The sequencing of content in a broadsasilled a schedule.

A broadcasting organization may broadcast severarpms at the same time, through several channels
(frequencies), for example, BBC One and Two. Ondtieer hand, two or more organizations may share a
channel and each uses it during a fixed part ofddne Digital radio and digital television may alsansmit
multiplexed programming, with several channels coraped into one ensemble.

When broadcasting is done via the Internet the t@ahcasting is often used. Broadcasting forms & ver
large segment of the mass media. Broadcastingyéoyanarrow range of audience is called narrowngsti

Television has already modified our social behavittufosters, for example, our taste for thingsudl the
impact of the picture and its colours. It encougigeus a yearning for the big spectacle the ratazmaand the
forthright declaration. The effect can be seerhmway we react one to another and in the worlddefrtising.

But television cannot yet be said to have enriat@dcivilization. For that to happen it must becomteractive,
so the viewers may cease to be just absorbers.

Television offer something of everything , and ea@wer can pick and choose whatever he or shusfin
the most instructive.
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2.7. Geographical presentation of the Democratic Republic of the Congo

The Democratic Republic of the Congo (DRC) is d&dan central sub-Saharan Africa, bounded by (clase
from the southwest) Angola, the South Atlantic Ogethe Republic of Congo, the Central African Rdmib
South Sudan, Uganda, Rwanda, Burundi, Tanzaniassdrake Tanganyika, and Zambia. The country lies
between latitudes 6°N and 14°S, and longitudesat2f 32°E. It ride the Equator, with one-third te tHorth
and two-thirds to the South. The size of Congo42,808 square kilometers (905,567 sq. mi).

2.7.1 Congolese National Television Radio (RTNC)

RTNC is an organ of public media, under thesjolential decree n ° 81-050 of 2 April 1981 , thedma
institution is recognized as a public educatiomatl commercial . It has a legal personality amarfcial
autonomy. This newspaper is subject to the aforéioresd order and the general provisions applicéblether
public and its own statutes and regulations of tess enterprises. The unique Channel of Zairiavitgbn,
called OZRT (Zairian Office of Radio and 39 Tekwn), born in 1978. She holds the television mahppntil
the period of democratization initiated in Aprild®and is the origin of a flowering private teléois channels,
starting with antenna A that breaks the monopol\RD2993 .

The law of media liberalization, passed by the iRamént of Transition June 22, 1996, confirms tlaist f
and allows many private commercial and religiouarstels hatched around the country. Upon arrivah&
AFDL of Laurent Désiré Kabila in 1997 power, theuntry was renamed as the television becomes theGRTN
(Congolese National Radio-Television) May 17, 198%.the only public channel with national coveratie
RTNC broadcasts in 5 languages. Its productionagpes limited, however, mainly due to the obsckasce of
materials production and dissemination. Politicébimation occupies an important place in its pangs given
the current context of political transition and gteong public demand for this type of issue debate

RTNC broadcasts in five languages including Freraid | guess the officially recognized languages of
Lingala, Kongo/Kituba, Swahili, Tshiluba. The Cohese National Radio Television is under dual svigem
from the technical point of view, it is under thenidtry of Communications and Media in its functson

Administratively, it is, like all other public emarises under the Ministry of the Portfolio. Itsafftis
governed by the status of public , the CongolesoNal Radio Television is in line of a long evaart of the
structures of audiovisual media in the DRC Tel@riswas the flagship of the Mobutu regime and impgsi
tower of La Voice of People, built between 1974 48@6 Lingwala still reflects the seniority maguiguOffice
Zairian Radio and Television ( OZRT ) . Apart froiis largely deserted tower.

There is not much left today of the original lagy@am which represented an investment of more ¢han
100 million. The white elephant is no longer appiate if it ever was "Quips a journalist. The cauostion of
this complex has not been followed by a maintengradey and maintenance of infrastructure. Theseraow
completely dilapidated, stripped of most of the ipment, as noted by the audit report carried o520 a
RTNC has two operational television channels: thet { RTNC 1 ) national chain centred on the infation,
and the second ( 2 RTNC ), created in 1996 oné¢hgins of the RATELESCO - Radio Television School )
focused on entertainment and emitting only the jmey of Kinshasa. The TV also has ten provinciatishs
have complete financial independence, only envetopeover staff salaries happen to Kinshasa. RTél@é
partner of Canal France International, some prograra from RTNC bank CFI program.

2.7.2 Location The headquarters of the Congolese National Radio-Television RTNC

Is located at the corner of Avenue de la Libérafieg Avenue Nov. 24) and Cabinda in the Lingwal@NR is
located north of the Protestant University of Congmuth of the town hall Lingwala, east of Camp &lokand
West Hall of the People.

The Congolese National Radio-Television providesional coverage by the channel RENATELSAT
satellite network. It has , moreover , provincialti®ns at the capitals of
provinces.

3. Methodology

The method is a set of intellectual operation bycWta discipline seeks to achieve truth pursueds Tésearch
used the quantitative research design to condsicttitdy and was supported by a questionnaire. &search
distributed questionnaire by email and conductednagiepth interview through Skype and Facebookis Th
study applied purposive sampling aimed at includivegjournalists working at Television Broadcagt{RTNC
), public consumers, the channel in different ardaside (Kinshasa) and outside Congo ( USA , Beefy
France and China ). Questionnaires were admindter&0 peoples comprising , Journalists ,citizéhsggers
,Reporters . The questionnaire was divided into sections. The first part was basically concerneth w
demographic information on the respondents. Thergkpart search answers to the research queshiang/¢re
asked. The second instrument is get opinion tgabmalists who work in RTNC , they expression hogw
media impacted they work , what's an advantagata@ollected through the questionnaire, providexhars to
our research questions designed for this studg. réeearcher used Statistical Package for the ISeci@nces
(SPSS) method in analyzing statistical data froemdhestionnaire. It also allows for in-depth dataeas and
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preparation, analytical reporting, graphics and etiod.

4. Findings

This chapter presents the findings obtained frota d@allection methods. The presentation of theifigsl is
purely based on the key research questions askegghrticipants. Preliminary findings revealed diéfet
perceptions among participants. While many agrbatlit has an advantage impact, others postedtthas also
disadvantage impact in journalists work. Gener#llis revealed that, despite the different percerstj new
media has significant impact on television broaticgsas well presented in each question.

i. What istheimpact of new mediaon TV RTNC?

This question was asked solely for a journalist wiuoks for Television National Congolese Radio RTNGe
main reason was to probe into the fact concerrfingrhpact of new media on TV as shown in tableltve
Table.1: Responses on the impact of new media on TV RTNC

Frequency| Percentage
It bring a new manner of treating information 10 40
It make's journalist lazy to collect a news 3 12
It becomes faster to let people know what happeise world because of satellite 11 44
Others 1 4
Total 25 100

The findings show that all 25 Respondents jourhalle answer the questionnaire. In this regard44%)
pointed that the impact of new media on RTNC chasgenany things it makes RTNC become faster to let
people know what happens in the world because teflisa or new technology, 10(40%) of respondergeea
that it brings new style of treating informatior((13%) totally answer that new media make a joushddizy to
collect news, to move into event place. Only 1 4frespondent were hard to say. These resuligestighat
new media has a positive impact on television beaating for it is quick to collect and report neinsvery
formal and systematic way. Despite some respondemtsmented that it makes journalist lazy to collect
information, but new media is not an option at thigital age.

ii. How has the new media impacted journalist?

The second question intended to obtain informatibout the way new media has impacted journaliste T
question was sought to be pertinent to the jowstmlas key personnel who are directly affectedheyrtew
media. The respondents were directed to state whétlk new media impacts journalists’ positive egative.
Table 2. Below shows the responses from particgpant

Table 2: Responses on the impact of new media to journalists

Responses Frequency Percentage
Positive 45 90
Negative 5 10
Total 50 100

Table 2 above shows that 45(90%) respondents saymelia impacts journalist positively, while 5(19%)
responded that new media impacts journalists negjgtiThe overall results suggest that new medsadusitive
impacts to journalists. Given these viewpointss itlear that journalist have to effectively usevnmeedia so as
to make their job easy,

iii. How new media affect the way journalist do their work?

Question three intended to obtain information alibatways in which new media affect journalists kvarhis
was an open question which required participantsivte the reasons for how it affects journalist kvoFable 3.
Below shows the factors mentioned by participants.

Table.3: Waysin which new media affect journalists work

Frequency Percentage
An effective and efficient in work 32 64
Journalist become lazy to look after news stdneshe scoop 6 12
They have to compete with internet news source 12 4 2
Total 50 100

Based on Table 3. Above, three main factors werstiorged were given and responded by participants.

The results show that majority 32(64%) said that meedia provides an effective and efficient waywihich
journalists perform their functions. It is effectivin the sense that it provides reliable infornmatio the
audience. On the hand, its efficiency at it takesy\ittle time to execute and accomplish theirigresd duties.
Likewise, 6(12) participants commented that new imé@ehpacts journalist in the sense that relyingehuion
new media, it makes journalists become lazy to §iadd news in other sources.
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iv. How are new media transforming news content?

Frequency Percentage
Good 14 56
Very good 6 24
Not very good 5 20
Total 25 100

Research question Nine prove that 14 (56%) of Redgt agreed new media transforming news contents
good, 6 (24%) of journalist accepted that news @airis transform and 5(20%) are said not very well.
v. Do you think new media is an advantage for a journalist who worksin TV RTNC?
Question five intended to gather opinions from plagticipants concerning the way they think abowaatages
of new media for Journalists working in TV RTNC.ble 4 below shows the responses given and analyged
the respondents.
Table. 4: Response on advantages of New Media to Journalists working in TV RTNC

Frequency Percentage
Easy Access to Information 23 92
Allows access to multiple information source 2 8
Total 25 100

Table 4. Above shows that 23(92%) of responderntsthat new media is advantageous to journalists as
helps them to access information easier and trarthmiinformation very faster. However, 2(8%) raspents
that new media has a very big advantage as it alfgasticipants to access information from multigesrce.

Generally, the findings suggest that new media &gsositive impact and contribution to television
broadcasting. It is something crucial to be encgedain the entire chain of news broadcasting becafists
simplicity in searching, retrieving and news rejpagt

5. Conclusion and Recommendation
This study focused on the impact of new media amticasting (case study Congolese National Radio and
Television), the aim of the research was to knosvithpact, the advantage and disadvantage of thenmedfia
on television and in the Congolese National Telemifkadio RTNC the exercise of the profession afijalists
working in the national television, in which theatimel is its development since the advent of nediane

The study collected reviews, opinions from the pyldonsumers of Congolese National Televisiodi®a
RTNC who watch Television programs from the capjtadvince of Kinshasa in the Democratic Republic of
Congo and also outside the country, particularlyiance, Belgium, USA and the Peoples Republiclih&
Indeed, this research enabled the researcher agy stakeholder to realize how the Congolese Nation
channel is really captured by satellite and folldvedmost throughout the continent through the eeerg of
new technology provided by the new media that ésitliernet. As regards the work of journalistsspafjave
their opinions of the impact of new media on then@uese National Television Radio, RTNC which pd=a4d a
new way of processing information , seen from thmfof disadvantage , some have also answeredhbatew
media has made journalists lazy during data ctidle or location information event that is to $ayrnalists do
almost downhill on land for the raw information thaust treat themselves often they contact a seanctine
internet and review updates with an ( e) friendb§s) laptop. The journalist considers this impathew media
the fastest way to enable them to inform the puliiievhat is happening in the world in real time. ifamong
them have approved that new media is an advantageurnalists they are evolving to the Congolesgidhal
Television Radio RTNC. To fall to our conclusiomsled on what research has shown us we can sahe¢hagw
media is an asset to the media industry espedialthe field of journalism in the 21st century. Thiudy,
therefore, calls a further study on the challerafesew media to Journalist in the Congo Democragpublic.
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