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Abstract

The study examined New Media, E-publishing and Hearful Realities; Implications for the Survival of
Traditional Print Media in Nigeriavith particular focus on news media consumptiortgoas of university
students in Ado Ekiti, South-west, Nigeria. Anctibn the Uses and Gratification and Diffusion aidaations
Theories, the survey research design was appliedthi® study. Questionnaire was administered on 200
respondents but 192 of them adequately respondédvare analyzed. Stratified and convenience samplin
techniques were employed to draw samples. Findiraya the study revealed that new media in journalis
practice poses a threat to the readership of ioadit print media. A total of 93% of the respondehave very
high access to online news sources, 3% of them hale access to online news sources, while 2%hef t
respondents have average access to online newsesothe other 2% of the respondents have low adoes
online news sources. Majority of the respondentsdrenline newspapers more than they read traditiona
newspapers which shows that there is a drastic dawh trend of the readership figures of traditiopiant
media. The study recommends that print media pudissin Nigeria should re-strategize to improvedezship
among students of tertiary institutions becausg fbem a large percentage of newspaper readergioduntry.
Keywords: New Media, online news sources, print media

1. INTRODUCTION

Advancements in technology and the internet hagattyr changed the way things are done virtuallglidields
of human endeavour including the media landsc@usversely, the media consumption habit of reatiess
also changed because the Internet has enabledatidsusf students to communicate directly with onetlzer
through blogs or instant message services.

Indeed, the internet is increasingly assertinglfitas a prime source of news and information gliybahus
threatening the future existence and relevanceaditional news media such as newspapers and nmegazts
negative effect on sales and revenue streams ofpapers on the one hand, and its potential andyatwl
enhance the newsgathering and dissemination ofepripublications are issues that have fed debaiatadbe
effect of online news sources on newspaper. Althahg effect of the internet on traditional mediagaining
currency, scholars hardly agree on the precise émpé the online newspapers on the printed traddtio
newspapers. While some argue that the interndtei;méw “knight” in a shining amour with vast pofal# to
uplift struggling publications, others posit thatonstitutes the biggest threat to the printedspapers because
newspaper readers now spend more time surfinghteeniet while advertisers are migrating to the mesdium
leaving printed newspapers battling to keep theses above water. Because of the polarized viewthen
subject the precise effect of the internet on thiat@d newspaper remains more a subject of conjedhan
anything else. The connection between the onlimesreources and the printed newspapers is sometfortyy
of academic inquiry given the enormous influencéhefnewspapers in Africa. (Ekeng, 2010);

However, “during the early years of the internetliree newspaper sites were slow to innovate. There a fear
that the web site would steal readers of the ménsion. Thus, many of them simply took their pstdries and
placed them online, updating them only once d&lyme even withheld stories until they were publisimethe
print edition. Newspapers, however, now realize ihney want to compete with other news siteshsas CNN
and CBS News, their Web sites have to do more (Dmi 2010: 115) in Kasmi (2015)

Experts in the nation's media and marketing comigaiion industries at a forum organized by the Atsierg

Agencies Association of Nigeria, (AAAN), in 2010 lragos, raised alarm on the future of newspapers in
Nigeria. Majority of them concluded that unless ghent media braced up to the challenges posedéynew
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media, news papers might go extinct in the nedtgate. This apprehension was no doubt a fallafuthe
report which portrayed an alarming slide in thergredige of newspapers. According to the 2010 staasied
out by the Advertisers Association of Nigeria (ADMA across the country, the daily sales figure oftlad
newspapers was less than 300,000, meaning thabaelyn every 470 Nigerians buy newspapers daikekig,
2010). Putting this reality in proper perspectiP@poola (2010) said that all the newspapers in iNigeday
have a combined circulation figure far less tha@,800 copies per day @faily Times of Nigerian 1980 when
the population of Nigeria was about half of whatisttoday. Presently, the stockpile of unsold cepié
newspapers and magazines in the circulation depattnof most print media organizations is a vivghof this
challenge. Ekeng (2010), disclosed tiae Punchas the number one selling national daily only dates 34,
264 copies;The Surwas ranked third with 25, 632 unit sal&&nguardgot 25, 241, whileThe Guardianand
Thisdaycame 5th and 6th respectively, with 25, 222 and 788 daily salesDaily Trust the most popular
newspaper up North has 11, 672 daily unit salebune the oldest surviving newspaper in Nigeria, wastlaer
surprise, managing only 8, 314 daily sales. Thevalmentioned dailies constitute what is known a&sttp 8 in
Nigerian newspapers standing. The others combiimeduding Compass Daily IndependentLeadership
National Life New Nigeria Mirror and Westerner could barely rake up 1,600 daily sales, Ekend.(20The
question then should be “why the alarming slideshim patronage of newspaper?” This is very imporéana
wrong diagnosis will invariably lead to an inappriage treatment. Ekeng (2010) noted that circutatiecline is
a global phenomenon as the newspaper industri@merica, Europe and even Asia are also affected, Tie
said, is primarily due to the effect of the Intdrnghich guarantees quick news for free. Toppirg likt of all
the causes is the crashing Nigerian economy, whashgreatly reduced the purchasing power of magtiNins.
According to the United Nations (2009), Nigerieoize of the poorest nations on earth and about #epeof
her population lives on less than one dollar pe&t ttapact of this, Ekeng (2010) noted was betwe@®i32and
2010, when sales figures dropped from 570 000 y@tsday to less than 300 000 units, signifyingcaib0
percent drop.

Patronage of Online Newspapers may be a resulb®foo more of the following factors: (i) to paswéi and or
entertain themselves, (ii) to decide on which & trewspapers to buy during the day, (iii) to fuldfficial
assignments and demands, (iv) to quench the tadtelesire for news, (v) to keep abreast of conteargand
burning national issues, (vi) to get the summaryhefday’s news, (vii) to gather information andieation in
their chosen carriers, (viii) to meet and fulfitieir academic and research needs. (Kasmi, )2@t&ditionally,
the university is one place that attracts the safesewspapers. Students constitute the literaiescivho are
targets for newspaper readership. However, in rhbigerian universities these days, one can hardig fi
students at news stands perusing the newspaptits déy as it used to be in the past.

2. STATEMENT OF THE PROBLEM

In Nigeria, the print media have since the advehtowline news sources been undergoing some salient
challenges, as far as readership and patronagmacerned. Earlier studies focused on the impatgabology

on journalism. Some other scholars researched ttiet credibility of online news sources. A fewaify of these
earlier researches looked into what motivated usitye students prefer online news sources to thdittonal
print media. This study therefore seeks to bridg# gap. The three big questions that have rerddargely
unanswered and to which this study seeks solutiogrs

1. What motivates students to read news online?.

2. To what extent have students adopted online nesdsaragainst the traditional print media?

3. Can the adoption of online news finally replaceditianal print media especially among
undergraduates?

3. CONCEPTUAL EXCURSION

Alongside the traditional mass media as sourcesfofmation and education are the new media, offslud
information technology. New Media is a broad temmiedia studies that emerged in the later parh@f20th
century. It holds out a possibility of on-demanaess to content anytime, anywhere, on any digéalog, as
well as interactive user feedback, creative pgritton and community formation around the mediatean
Another important promise of New Media is the "denatization" of the creation, publishing, distrilout and
consumption of media content. In a fast paceddwatiere information can be found with the clickadtbutton,
newspapers are finding it hard to compete. (Rudthlabotson. 2002).
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Since the early 1990s the image of a new revoiutias been haunting the traditional print mediaiolesly
called the Information Revolution or the Informati@nd Communication Technology (ICT) revolution, it
assumes a classic shift in production processesraladions, the emergence of a new knowledge-based
economy, and a quantum leap from an industrialetpénto an information society. Also, the Intern@tmajor
force behind information technology, is argued lon&g Shao and Wu (2010) to represent the mostfiignt
change in the media market during the past decadss.Internet is becoming the dominant force in the
information world, transforming the ways in whiaifarmation is aggregated, stored, searched, andved. In
addition, Campbell, Martin, and Fabos (2009) ndteat the Internet is facilitating the convergenéemmdia
forms, the process whereby old and new media aa#ahle via the integration of personal computerd high-
speed satellite-based phone or cable links. Me2809) argued that a newspaper can beat the Intérnet
portability. You can read it in the bathroom, a tireakfast table, in the back yard, or on the Buscomputers
are getting smaller and more portable and are mgeloin need of being hard-wired to the Internet.

They can even hide in your mobile phone, turnirigtit a multiple-use device for e-mail, Internedwsing, and
GPS navigation. These developments tend to leawe litde for a newspaper to do. Virtually all Nigan
newspapers have been adapting themselves to thisedia age. The traditional medium for publishéogitent

is paper, and now newspapers have tried certainmedium such as online newspaper edition and mobile
phone newspapers. As at today, 60 Nigerian newspape online, www.onlinenewspapers.com/nigeriajenh
some operate mobile phone news services, suctMalsile Nation (www.thenationmobile.ng&t Mobile
Punch (http://mobile.punchng.com/default.aspx),Werd Mobile fttp://m.vanguardngr.com

Sounding this warning in 2005, the media mogul, &uMurdoch, Chairman and Chief Executive Officér o
News Corporation, in a speech delivered to an awdi®f newspaper editors, noted that the "dynaeviolution
taking place in the news industry today revolvesuad the fact that ‘technology-savvy young peopte'
becoming increasingly likely to turn to the webthsir news medium of choice.” According to Amo@0Q7)
cited in Anaeto and Anaeto (2010) the unprecedestgttess of the Internet in most aspects of human
endeavour, particularly e-commerce, has precigltdbe incorporation of the same into the commurocat
process. Also explaining the usefulness of therhetein communication, Negroponte (1995) in Anaetm
Anaeto (2010) states that the fact that the Intdrae the power to cut across social and geograjitance and
help find new ways of facilitating the flow of infmation and knowledge makes it an especially dttrac
medium for communication.

4. HOW INTERNET THREATENS THE FUTURE OF NEWSPAPERS

Thottam (1999: 217) outlined three principal walgsough which the Internet poses a threat to thespaper
industry. These include loss of breaking-news fiomct declining newspaper readership owing to new
technology-based leisure activities and the decimedvertising revenue. Drawing on data from thg, U
Thottam states that the percentage of adults who newspapers has fallen from 77.6 per cent in 1@B8.7
per cent in 1999 (Thottam, 1999: 21The Economist On-lin€1999) suggest one explanation for declining
readership is competition for people’s time.

It argues: “Over the years, technology and econsimé&ve produced more and more ways of occupyingleso
leisure hours: more television channels, more nagaz more theme parks, and now video games, ocbats
and all the other delights of the digital age”.

However, some of these competitors such as tetevishagazines and theme parks actually preceeded th
Internet era. They may contribute to a declinedwspaper readership but we argue they do not tutest key
factor in readership decline. Furthermore, aneddata research evidence suggest the percentagelulf a
newspaper readers has been on the decline longeliefBbemergence of the Internet.

Types of Online Journalism Websites

Web journalism covers a vast variety of things Hrede are different kinds of sites that are avédlaimline. For
this work, only five major types afline journalism will be discussed. These are:-

> Newspaper Websites
These are just extensions of papers themselvesasiidie Guardianon line,Punch Mobile This day
live etc , and are able to cover a vast majoritgudfjects.
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» Independent News Websites
These sites are hard-news coverage of municipaérgowvent, city agencies, law enforcement and
schools. They also tend to be found in larger sitand could be for profit or non profit organizats.
They are known for their hardcore investigationjoliis done by full time reporters spread across th
country. Examples includgahara Reporters, Premium Times

» Hyper-Local News Sites
these sites focus on small communities. They tenbletindependent sites or run by a publisher in a
particular local community. e.g. Idanre Hills Me@tation

» Citizen Journalism Sites
These are usually very diverse and is a site wipe@ple usually post things such as pictures,
information and videos, and some can be targated specific geographical area. With citizen
journalism sites, information sharing and dissetidmais free for all. Some of these are edited, why
others are not. Example Inclutlaira land.

> Blogs
These are sites where people deliver opinion anth@entary on certain subjects of significance to the
readers of such blogs. Issues covered include hemsurance, finance management, agriculture,
governance and so on. Bloggers may or may not tieveecessary journalism degrees.

5. OPPORTUNITIES FOR NEWSPAPERS

There is an ongoing debate that as internet joismabecomes more popular print journalism becorsss |
popular every year. To some, this means that prijdurnalism is an endangered
species that will one day become extinbt@wspapers possess certain survival qualities ¢batd help them

resist the storm of the Internet and the threaég@diy the new technologies.

First, traditional newspapers are now matchingltiternet news sources in their own game. Newspagueds
even broadcast channels have also gone onlingptareathe untapped market and to draw back thedlittonal
customers who might be wandering on the web inckeaf something different. As Teoh and Al-Hawamdeh
(2001) pointed out, traditional newspapers withaklshed names enjoy more credibility than the non-
established Internet news sources. In an envirohinemhich news is freely peddled, rumour tendgéd more
prominence than authentic news. Readers are lethaénlurch: they can't distinguish between rumoud a
genuine information.

It has also been argued that the Internet is popilhhe moment because most of the news matearialstill free
(Thottam, 1999). On this basis alone, many onlisersiperceive the web as providing a free sertdaeall this
is beginning to change. Hansell (2001) notes thatewmost sites offering news and information atidl free, a
few have started to impose fees and more are canirsiddoing the same.”

Hansell provides evidence to demonstrate that fewe are charged for Internet services, many wsertikely

to drop off. This position is supported by theded of online news providers who have charged dovise. The
most notable exception, th&all Street Journal (WSJ.conas had limited success with fees and has had to
balance the effect of subscription on readershiirest) guaranteed income.

While the trend is for people to rush to the webdoippets of breaking news, it is also the trdrat the same
people will seek newspapers and other traditiomal more reliable media for background informatior a
analysis. This was clearly the case during the e3epér 11, 2001, terrorist attacks on New York and
Washington. Many people watched the events on cafdesatellite television but many people also rémad
next day’s newspapers for background details aaty/sis.

The Newspaper Association of America (NAA) repadsne evidence that online publications actuallyaase
circulation of the traditional version of the papeWhile this was especially true during the Sejbemmll
tragedy, the NAA cites evidence that it may also thee in general (www.naa.org/presstime/ PTArt
Page.cfm?AID=3314). The future of the newspapensrefore, may be a future in which a multimedia
publications - not just online but also in tradité format can actually thrive.

This also has relevance for the reference by Thoith999) and others to the declining readershighef
traditional newspapers. While Thottam’s referencettte increasingly time-poor future facing inforioat

60



New Media and Mass Communication www.iiste.org
ISSN 2224-3267 (Paper) ISSN 2224-3275 (Online) s.l_ij
Vol.65, 2017 IIS E

consumers is important, a recent study by Xerox €ARdicates that the traditional journalistic fuoas of
gate-keeping will continue to be valued by audienmembers online. The study (quoted in Nielsen, 2001
concludes: “Users’ most important Web tasks invateiecting and comparing multiple pieces of infation,
usually so they can make a choice” (http:// useihalertbox/20010415.html).

The most common function of users in the study twa$evaluate multiple products or answers to make a
decision”. This describes the gate-keeping funstiof journalists who must consider multiple sourcds
information before deciding to synthesize somehafnt into a single report for publication. Both aeliand
traditional format publications can save poor andée members time via the copy-tasting functionse Th
popularity of online news sites as portals to thebWvould indicate that audience members apprebateng
journalists do much of the collecting, comparing &hoosing for them.

It is premature to argue that online publicatioffed the sales (circulation) figures of traditibmewspapers,
with a concomitant reduction in advertising revesjues news publishers find new ways to cross-sizeskibth
forms of publications and ways of counting onlindolications for Audit Bureau of Circulations’ purges.

The ABC circulation figures, both in Australia atite US, are the “official” figures, from which estites of
audience “reach” are drawn - an essential elememalculating advertising rates. The greater thaiesace
reach, the higher advertising rate a publicationregotiate (usually within “bands” of circulatifigures).

In Australia,The Australianfor example, has begun to sell an edition of theepan ‘pdf’ format, delivered via
the Internet, to international subscribers andeigatiating with the Australian Audit Bureau of Gitations to
have the international sales included in its doffidigures. And in the US, Murray reportedTihe Digital Edge
(Sept 2001):“Simply put, an electronic edition dacounted as paid circulation if the site contaimes same
name plate as the newspaper and consumers papsiat2®& percent of the basic rate charged for a home
delivered print subscription.”

Another point not mentioned often is the fact thabple, quite simply, prefer the ‘physical copyémkent of
newspapers. To some people, online news has the #agsting element as radio and television. Owiaog t
constant updating of news on the web, online usan& keep online materials unless they are priwotad But
there is a sense of accomplishment people haveading a newspaper and knowing that the news will n
disappear before their eyes because they can akeaysthe newspaper copy for future reference.

Even in developing African countries, traditionawspapers still have an edge over online newsnimnaber of
ways. In the rural areas, for example, where nitgjof the population resides, access to the Imteima luxury.
It is still cheaper to buy a newspaper than ibisitcess the web. For example, the cost of acquiricomputer,
a telephone line, a modem, and subscription tonteriet Service Provider (ISP) in many African doies is
equivalent to the total annual income of a unitgrgraduate (Obijiofor, Inayatullah and Stevensa@00).
Beyond the problem of cost, there are other impedisto widespread use of the Internet in the ramas of
Africa. One of these is irregular supply of eledtyi (Obijiofor, 1995). Although it may be argueldat laptop
computers could be operated on batteries, therlesttstill need to be recharged regularly. Thera@ss the lack
of telephone access in many African countries. ydligeria as an example, the Central Bank repatextal of
353,027 telephone sets in 1992. This figure paiethé face of Nigeria’'s estimated population of ro%é40
million people (Central Bank of Nigeria Annual Refpdl992: 110). The picture is almost the same anyn
other African countries.

Undoubtedly, new technologies are impacting jousmalpractice, but it is not on the scale being sstgd.
Newspaper readership is well and truly on the declbut the trend started as far back as the &8i9s, long
before the emergence of the Internet.

Moreover, online publishing opportunities presdrg the new technology may in fact become théosas of
the traditional newspaper, as cross-subsidizatidheotwo forms increases and as publishers disaoee ways
of enticing readers and advertisers into both forlNew audience members who discover a newspapareonl
may well be persuaded to become subscribers tatiional version as well.

As argued in this essay, there are still opporiesitor newspapers to fight back, to position thelres in such a

way as to successfully face the challenges of fils @ntury. The basis for optimism is also undergd by the
powerful argument advanced Bie Economist On-line:
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“Even if the Internet destroys the industry’s eamits, the demand for well-researched, well-writtenvs and
analysis will not disappear. If anything, it mayiease. The easier it is to publish, the more sibhiill get
published, and trusted newspaper brands may becoone valuable. The price of newspapers, however, is
likely to rise, once the classified advertisingttbaed to subsidize the copy has gone. How higteprgo will
presumably depend on how much a paper relies @sifids. It is not clear that readers will waninfed
newspapers at any cost; it could well prove thay o not.” (The Economist On-line, 1999).

6. THEORETICAL AND EMPIRICAL REVIEW

Two theories: uses and gratification and diffusidéimnovation theories provided support for thisearch work.
Uses and Gratification theory was propounded by KBtumler and Gurevitch (19J4According to Anaeto,
Onabajo and Osifeso (2008), the first assumptiothisftheory is that audiences are conceived ageacthis
idea focuses around the assumption that the u$ergadable media are goal oriented and attempdioieve
their goals through the media source.

The second assumption is that in mass communicptioeess, much initiative in linking need gratifica with
media choice lies with the audience members. Tin®mpasses the idea that people use the mediaitamtin
advantage more often than the media use them. &dwdver determines what is going to be absorbecdaerd
not allow the media to influence them to the cantra

Diffusion of Innovations is another theory upon which this study is hingéttopounded in 1986 by Everett
Rogers, diffusion of innovations theory seeks tplaix how, and at what rate new ideas and techredagpread
through cultures. The new communication technolsggn innovation that has aided communication in-tw
ways in that the audiences have access to its ndett®en become senders themselves. However, new
communication technology is an innovation thattsthin the western countries to create communicatioa
two-way format. It gradually spread to public r@as practice in the western countries to help iputallations
practitioners talk to the organizations they seamd in the same way they talk to the clients oraliedf their
organizations. Gradually but steadily, the innamatalso began to spread to other countries aneffitiency

was utilized. Today, the new communication techgglbas aided public relations practice in Nigenaiich a
way that it creates a two-way access to mass media.

Many researchers have undertaken to study theteffaanline news sources on the print newspapeateieship
among different audiences and in several socielibs. works of some of these scholars are reviewad. h
Nwabueze et al (2012) conducted a study titled Ayalysis of Online Newspaper Headlines Review:uefice

on Readership pattern” which aimed at determiniftetiver newspaper headlines review online influence
respondents' exposure to newspapers, and whetkez th a significant relationship between newspaper
headlines review online and readership patterns.

The scholars adopted quantitative research methadsutilized multi-choice, close-ended questioremito
collect data from 399 respondents. Findings revettat 73.6% of the respondents both agreed andgir
agreed that online newspaper headlines reviewdctirhulate readership of newspapers; that newspapew
online influenced buying decisions of respondemt9.1%); and that newspaper headlines review online
influenced respondents' readership of newspapd%). The study concluded that newspaper headlines
review online had positive influence on the realdiprgpatterns as it influenced people to buy anddrea
newspapers. It provided an impetus to potentialeesaof newspapers to buy the papers.

Simmons (1967) study reported in Linton and Reidh@&005), cited in Nwabueze, Okonkwo, and Nweke
(2012, p. 229) reported that newspaper readerstthmei United States since 1967 among differentcatggories
had continued to decline. The study found that eestdp of newspapers among people of 18-24 yeat96d
was 71%, but dropped to 42% in 1999. Similarly, tleevspapers readership among people within 25-a3dsye
age bracket dropped from 73% in 1967 to 44% in 1$®mons study in Linton and Reinhard (2005) cited
Nwabueze et al (2012) therefore, established daglinewspaper readership among people of diffeaget
brackets in the United States of America.

Another study considered very important in this kvisrthat of Latin American youths (1998, p.9) awspaper
readership. The study reported that only 20.8%aifin_LAmerican youths between the age brackets 1$e2%s

read once weekly, daily newspapers, and 18.1% oe&d Sunday newspapers. From the foregoing, there i
strong research-based evidence of declining predianreadership among people of different agesteTisealso
enough empirical data showing that youths do nadreewspapers. However, at present newspapers are
available in both hard copy and electronic form arelaccessible through the Internet using allkivfddevices
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which are at the disposal of youths, particulatlydents. All these innovations are meant to impn@azlership
of newspapers and attract young readers.

7. METHODOLOGY

The survey research design of data gathering wed bescause of its effectiveness in attitudinal aelavioral
studies. The stratified and convenience samplirghrigues were used to administer 200 copies of the
guestionnaire on 200 students of Ekiti State Umsiter Ado-Ekiti, Nigeria. However, only 192 copie$ the
questionnaire were correctly filled, retrieved ardlyzed. The distribution of the respondents’ age&, course
and level of study varied.

Research Questions
The following research questions were postulatettiérstudy.
1. What motivates students to read online news?
2. To what extent has students adopted online nevdéanagjainst the traditional
newspapes?
3. Can online news adoption replace traditional nfadia

RQ1: What motivates students to read news online

To start with, a question was raised to ascertdip students read news online and the answers owidried.
From table 1 Immediacy of news was the reason B32(pof the respondents read news online. To tlieey,
confirm information about breaking news online asinonmediately they hear of such information. Thesre
of the opinion that online news sources providentbthe clock information updates (24/7 updatesexfs). In
essence, majority, 102(53%,) of those sampled wagaldto the internet first if they found out somatii
interesting had happened.

In addition, interactivity with the media and athieaders accounted for why 42(22%) read news enlihese
respondents said by reading news online, they laleeta discuss the news with peers and other reaatdine
because of the existence of different viewpoinditaty that online news platforms give them the anppnity to
“talk back” to the media almost immediately. A totd 33(16%) of the repondents sampled said onfimati
tasking experience was the reason they chose doneas online. The ability to combine news withestbnline
purposes like checking of mail, responding to WAhAps BlackBerryMessenger chats and social media
messages and posts, seemed to be extremely imipfortamline news users.

Surprisingly, credibility of online news ranked lowthe reasons why readers read news online. Ohigr 9%

of the total number of respondents ticked credib#is the reason they read news online. This, Iplidation
reveals that inspite of the continuous updategraativity, multi tasking tendencies of online nesaurces,
online news consumers are still sceptical aboutctieglibility of online news hence, they also expsame
credibility of news content as well. This findirgysimilar to the findings of Johnson & Kaye, 198&nagin &
Metzger, 2000; Kiousis, 2001 cited in William @0 that concluded that online news is perceived a
moderately credible overall. This finding was atsmrabrated by Olley and Chile (2015) citing Aramtd
Anderson (2001), who reported that nearly half ofire editors reported that less time was spenifyieg
information before stories were posted.

RQ 2: To what extent has students adopted online m&s media against the traditional print media
readership? This question was raised to ascertain the extenbntihe news sources adoption as against
traditional print media readership of students.nfriaformation presented in tables 2, 3 and 4, itléar that
majority of the respondents indicated their biafeesonline news sources. For instance, in tablé52)(78%)
said they do not read newspapers while only 42(228ig) they read newspapers. Also, in table 3,a tt120
(62.5%) of the respondents claim that they read aziags not so often, 28(14.5%) read magazines ,often
20(10.4%) rarely read magazines while 24(12.5%icatdd average readership of magazines. Also ile thb
(179)93% of the respondent noted that they have kigth access to online news sources, 5 (3%) rekpua
have high access to online news sources, 4(2%)eofdspondent noted average access to online rawses
while 4(2%) of the respondents noted low accesmtime news sources. These results show that majfrihe
respondent have more access and use the internettnam they read print media. This is not surpgdiecause
majority of the students have data on their hamsdgeticcess the internet as against going to bugpepers
which could be considered a luxury or un-necessdtigr all. From the information presented in table 4, the
most-threatened medium is represented by magazitigslaced especially by people who use online news
because they are immediate and interactive. On|¥428%) of a total of 192 respondents often readanines.
This finding explains why most of the magazinesNigeria are no longer in circulatioMNewspapers come
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second, being replaced by the users that apprdaidtigbutes such as immediacy. The finding isaimdem with
the Uses and Gratification theory, which sees tersiof available media as active, goal orienteti vaould
achieve their goals through the media sources.

RQ3: Can online news adoption replace traditional radia? Based on the information obtained in tables 5 and
6, majority of the respondents indicate their piexiee for online news sources to print medias ktlear that
more respondents prefer online news sources topapess and magazines. 167(87%) say that they poefiee
news sources, while 25(13%), less than a quartéherh indicate that they prefer print media to malnews
sources. Furthermore, findings on table 6, sigttifit there are several online news sources avaitatdtudents
as follows: Blogs, Reuters, newspaper and magazeésites, Information Nig, social media and Blheny.
The findings of this study reveal that the newspspeebsites is the most preferred online news sobycthe
sampled university students in Ado Ekiti. Out of21€espondents, 58 (30%) of the respondent use the
newspapers websites followed by the social med{@®6), Sahara reporters 28 (15%), Information Nig 2
(14%), Reuters 15 (8%), blogs 15 (8%) and Blooml¥e(d4%) while only 6(3%) of them get online newsrir
magazine websites. From the findings availablehdves that the internet has conquered other newsessu
Some argue that the internet is the new knightshiaing amour providing users with so many advgesdike
accessibility, timeliness and affordability whicivegs them reasons to prefer the newspaper welisitether
online news sources.

Table 1: Students’ reasons for preference for onli@ news sources

REASON FREQUENCY PERCENTAGE
Immediacy Of News 102 53

Credibility 18 9

Online Multi Tasking Experience 30 16
Interactivity With The Media And Other Readers 42 22

TOTAL 192 100

Source: Field Survey 2016

Table 2: Student readership of newspaper

READERSHIP FREQUENCY PERCENTAGE
YES 42 22
NO 150 78
TOTAL 192 100

Source: Field Survey 2016

Table 3: Frequency of students’ level of magazineeadership.

LEVEL OF READERSHIP FREQUENCY PERCENTAGE
Very Often 20 10.4

Often 28 14.5

Average 24 12.5

Not Often 120 62.5

TOTAL 192 100

Source: Field Survey 2016

Table 4: Level of access to online news sources

LEVEL OF ACCESS FREQUENCY PERCENTAGE
Very High 179 93

High 5 3

Average 4 2

Low 4 2

TOTAL 192 100

Source: Field Survey 2016

Table 5: Student preference for online news sourcés print media

PREFERENCES FREQUENCY PERCENTAGES (%)
Yes 167 87
No 25 13
TOTAL 192 100

Source: Field Survey 2016
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Table 6: Online news sources student prefer most

Online News Sources Frequency Percent
Magazines Websites 6 3
Social media 36 19
Sahara reporters 28 15
Information Nig 27 14
Reuters 15 8
Newspaper websites 58 30
Bloomberg 7 4

Blogs 15 8

Total 192 100

Source: Field Survey 2016

8. SUMMARY AND CONCLUSION

With the advent of the internet and the appearaficeewspaper online e.g. the various blogs andrctbeial
media platforms like Facebook, Twitter etc, theelikood that readers will prefer online news sosrte the
printed hard copies is certain. Besides, mobilengls (smart phones) have found their ways intchtérels of
many university students. Hence, it is very unlkilat they will yet sit in the library or go towe stands on
their campuses to read newspapers and magazinesspHed at which the internet operates makes érga v
useful tool for retrieving and distribution of infoation. The findings support the Uses and Gratificatiorotiig
which sees the users of available media as agjoad,oriented that would achieve their goals thiotige media
source.

9. RECOMMENDATIONS

e Concerted efforts should be made by publishers raft pnedia to improve the newspaper and
magazines readership among students of tertiatijutisns since the youths form a significant hub o
newspaper readers.

* Newspaper and magazine publishers should emplogrtddiction of campus copies of nhewspapers and
magazines for universities and tertiary institusionaybe at subsidized rates to enhance the adtigssib
and purchase of such publications by students.

» Since respondents query the credibility of onlinarses, the print media publishers should leveage
this by improving the content of their publicatiofi$is is a pointer to the fact that hard copieshef
newspapers and magazines can not totally be etadidae to the fact that they provide more accurate
and factual information than most of online souregmformation.
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