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Abstract

Social Network sites (SNS) are rapidly becoming oh¢he most popular media for socialmmunication. These
sites provided a new combination of all the comroation applications that humans use, includingrpgesona
conversation and broadcasting extensive informaionumerous audiences. This study empily examined the
relationship betweerdaily communicationapplications of SNS wittother deriversfor using these sites. The
quantitative analysis of gathered data from 36@ardents revealed that communication use of SNShigtdy
associated with two drivers of SNS use, narrkeeping in touctand presentation of self. Furthermore, the re:
indicated that communication function of SNS wagmn#icantly correlated with several other drivess SNS ust
which included ‘to make new friends’, ‘to seek infation and knowledge’nd ‘to stay aware and updated ab
friends and society popular topics .
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1. Introduction

Communication is inscribed in human nature. It isessential human need aa fundamental social necess
While communication practice has improved during ltistory, the growth of the Internet provided awi
combination of all the communication applicatiohatthumans used befi (Bargh & McKenna, 20C), including
interpersonal conversation and broadcasting exterisformation to numerous audiencAt the same time, Internet
caused aignificant transformation chuman communication. The introduction of SNS wae ohthe significan
consequences dfiese changes in communication practice in the emdmvironmen(Ross, eal., 2009) and led to a
paradigm shift in communicatioBérnes, 200).

Many online tools such as email, blogs and wikigeeded the connective, integrative and transfoneapiower of
themedium for communication purposes. However, sag@alvork sites more than any other online tools stbthe
natural extension of the Internet's communicatifferdance.

The communicative affordances ®iNScan be related to various reasons. First, 8d&ied the connected presence
between individual&nd it increasd and strengthened social ti€dtdinfield, Ellison, & Lampe, 20(; Valenzuela,
Park, & Kee, 2009). Secondhese sites as compt-mediated communication tools providcost effective
large-volume data storagkevices to be deployed and usedransmission of informatic (Mesch & Beker, 2010).
Third, SNS arenot bordered by geographic, financial and time trairgs. Fourth, SNSffered immense functional
potential fortransmitting and processing a message or meanamg ifndividual: by providingmore alternatives for
reprocessability, synchronicity and symbol ¢ Fifth, SNS provideddiverse functions including interpersol
private or public messaging to broadcassonal or popular issues.

Such a wide range of SNS features makes many attees accessible for us in communications, while
individuals make use of different features for eliéint reason(Smock, Ellison, Lampe, & Wohn, 20). Therefore,
SNS are considered to be spaces in which informatém be perceived, transmitted and understoodpasdive

way (Greenhow & Burton, 2018nd even with expanded involvement of individualghiese environmer, SNS

are becoming one of the most popular and suppleahergans of communicati (Dogruer, Menevi§, & Eyyarnr

2011; Farrow & Yuan, 201Ross, et al., 200).

Growth of SNS andvorldwide popularity o Facebook caused mamyass communicatic researchers explored
derivers of using these siteBaek, Holton, Harp, & Yaschur, 2C), howevey very few studies have researched
relationship between communicatiore of SNS and other derivers of SNS uBdas is the circumstance that elicit
the conduct of this researchherefore, subsequent discussing the driversf SNS us, the empirical study is
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conducted to investigate such a relation.

2. Social network sitesdrivers

Social network sites acial mediawhich blurred interpersonal and mass mediktigon, 200" provided a range of
opportunities for users’ passivagtive and interactive behavi. This fact gainedttentions oimany researchers to
study drivers and motives for SNS use. Previousareh found that SNS can fulfvariety of individual’s needs and
desires by providingarious aspects of use frcinstrumental to beyond instrumental.

Since different scholamiscussed various drivers of Slin the field studiesa wide range of research(Balaban &
Baltaretu, 2010; Cheung, Chj& Lee, 201; Dogruer, et al., 2011; Hew, 20119inson, 20C; Lampe, Ellison, &
Steinfield, 2006 Smock, et al., 20’; Stern & Taylor, 2007) focused on exploring imations ancderivers for use of
these sites. Reviewing thesesearche led to identification of fourteen derivers for SNSe vhich are illustrated in
Table 1 and are applied in this stt

3. Method
To obtain results, a papbased questionnaire wasministrated in the target populatio

3.1 Participants

The sample of the current study included 360 stisgdehUniversiti Teknologi Malaysia who were askedesponc
to the questionnairerhich was refined during a pilot st.. The respondents were selected randomly with &
toward having heterogeneous respondents in theesabfhe sample. This study sample consisted afesiis age!
from 18 to 30. It included 173 (48.0%) female rewgents and 187 (52.0%) male responc.

3.2 Materials

All study materials were developed based on thievewn derivers of SNS which led to identificatiohl4 drivers.
Such identificatiorwas with the purpose of determining and developiregrelevant items of the questionnaire -
can ontribute to understanding the relationship betw®lI$ derivers and communication application of ehgites
The questionnaire also includedeoitemwhich was representative for communication usage of and served as a
criterion. Response alternativesre Likert scale options which ranged from strgrijsagree to strongly agree. T
instructions requested the users to circle theoresp which best described their view of Faceboakebook wa
used as the main SNS to collect data for the saigiflame since most of the target population was mentdfetss
site.

3.2 Data Analysis

The analysis of data was conducted in three staghsded: 1) analysis of reliability and validity the study, 2
analysis of descriptive statistics and demograplatistics, and 3) analysis of correlations betweamraunicatior
use and other derivers of SNS.

4, Results

To ensure the reliability of the study, coefficialpha of gathered data was calculated. The acthieatie for this
calculation was 0.853 which elved consistency of the results. On the other sidepnfirm the validity of the stud
factor analysis was performed on the gathered dda.results (Table 2) indicated that the entieeng were loade
sufficiently in the factor structure which imed the validity of the study.

The demographics analysis of data showed that nelgmts of this study use social network sites @rage of oni
hour per day and on average they hac-300 peers on their contact list. The descriptiatistics ¢ data (see Table
3) revealed thadaily communication is one of ttmost frequently used measui®sean=4.13, SD= 0.88) and the
is high tendency for daily communicating via SNSoaig respondents. Furthermore, two other item wihvehe
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representative of ‘stayinig touch with friends’ and ‘entertaining self’ alsee found to be tw of the most frequent
drivers of SNS use.

The result of analysis of correlations between iteinich represeled communication application of SNS with ott
drivers of SNS revealed that twdrivers of SNS werehighly positively associated >0.4, p<0.001) with
communication These two drivers consisted‘keeping in touch’ and ‘presenting selfAt the same time three ott
derivers of SNS usavere positively correlated to communication at #igant level (r>0.3, p<0.01) whic
comprised ofto make new friends’, ‘to seek information and liedge’ and to stay aware and updated ab
friends and society popular topics .

4. Discussion

This paper explored the communicatiuseof SNS and in particular its relation with ottderivers of using these
sites. The results implied a theoretical conclusimm the literature review and the empiricindings from
conduction of quantitative analysi

The theoretical conclusion signified that SNS aer paradigm on online communication because obuarreasor:
1) SNSstrengthen social and community ties, 2) SNS peddst effective media, 3) SNoffer wide range of
alternatives for reprocessability, synchronicitgaymbol set, 4) SNS areot bordered by geographic, financial ¢
time constraints, and 5) SN&ovided diverse functions including interpersonal private public messaging t
broad@st personal or popular issue

The result of empirical analysis indicated that thereusers use Facebook for sphesentatior the more they use
Facebook fordaily communicatio purposes. It can be relied on the fact that ewsgrpersonal communicion
process consists of gradual sdi$closure of personal informati (Mesch & Beker, 201). On the other side,
communication use of SNS was highly associated \kébping in touch with friends’. It can be arguibat feeling
of being in touch with peers can be seen as a canuation cue in the SNS environment which led tohsan
association.

Significant positive correlations also were fouradvibeenthree other derivers ammmunicatio use which implied
the fact thatcommunication features of Faceboare more likelihood to be usddr making new relationship,
seeking information and knowled@nd alsto stay aware and updated about friends and squigtylar topics
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Table 1. Deriver®sf social network site u

Labels Motivators
C1 To make new frienc
Cc2 To stay and keep in touch with frier
C3 To communicate with friends on daily iss
C4 Toseek information and capture knowle
C5 To stay aware and updated about friends and sooogtylar topics
C6 To know oneself better during the ti
Cc7 To express or present one's life, opinions andrigs
c8 To feel attractive, worthy arrespected
C9 To feel and adh a way like others people do
Cc10 To be member of groups and be fan of pages whietsaminterested in the
C11 To learn new things from others by observing peagléevities or shared conte
C12 To join and be part c<some online and real life group activities
C13 To have variety of option and do variety of actegtwhich are not possible in real |
Cl4 To entertain one self and pass t
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Table 2.Items loading in factor analy:

c1 c2 C3 | c4 C5 C6 c7 c8 c9 clol c11 | c12 | Cc13 | C14
Loading 0.712 0.688 | 0.70¢ 0.623 0.574 0.894 0.769 0.89 0.706 0.8220.736 0.735 0.742 0.759
Table 3.Descriptive statistics and correlation analy
c1 c2 C3 | Cc4 C5 C6 c7 c8 C9 Cl0| Cc11 | c12 | Cc13| cC14
Mean 3.75 4.34 4.1z 3.81 3.91 3.29 3.56 3.24 3.7¢ 3.51 0.76 3.51 3.61 4.03
SD 0.99 0.69 0.8¢ 0.75 0.834| 1.10 0.93 1.03 0.98 0.87 3.93 0.95 0.83 0.79
Correlation
(3. Ci) 0.338 0.546 1 0.319 | 0.341 | 0.237 | 0.401 | 0.258 | 0.291 | 0.299 | 0.128 | 0.177 | 0.143 | 0.209




