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ABSTRACT
This paper examines the right to privacy, the nesdia and national development efforts in Nigeriadraws
attention to the need to be ethical in using the needia of communication which have practically makde
world a “global village” as previously predicted bedia iconoclast and scholar, Marshal McLuhan. §dwal
responsibility theory of the press provides thdoaétanchor for the paper. This paper which depeowls
secondary data, identifies some new media to imcldde electronic mail (e-mail), Internet, GSM,
videoconferencing and others. Depending on thetitotisn of the Federal Republic of Nigeria (1998)d the
Code of Ethics for Nigerian Journalists (1998), #uthor makes a robust case for the protectioh@ptivacy
of the individual to enable him/her contribute miegfully to national development efforts. Some casa the
invasion of peoples privacy have been highlightsgkeially the Sir Keith Rupert Murdoch incidentdngland,
the Anita Hagan Bassey and Oge Okoye cases inidligehas also been noted that certain factord terimit
the use of he new media in Nigeria, such as powaepaituation, high costs, lack of adequate knogéednd
skill as many persons, including journalists, da make themselves available for instruction anéhimg. In
order to improve the use of the new media in agssibnal and responsible manner, it is recommeadezhg
others, that computer education should be givetititisnal and government attention, media houdesulsl
show more interest than they are doing at the mbmemandling issues related to ICT while ethicaéntation
should be given more attention than it is receiahthe moment by all concerned.

Introduction

There is an explosion in human communication igsa@reviously thought impossible. At the click of a
bottom messages are sent across thousands of k#iameround the globe. Indeed, the reality of tloba
village, which media Iconoclast and thinker MarshtlLuhan predicted decades earlier, is here withTins
has been made possible by the invention of elegfadgets especially the internet which has become a
phenomenon. Its efficiency is matched by its phesmath growth. According to Amaobi (2011) ownershiy a
usage of the new media among young people in Nidges increased substantially although, she acleumet
that there was still a wide gulf between internsdge between the youths in the United States ofrismend
their counterparts in Nigeria.

But this is understandable given the situationhie tleveloping countries, including Nigeria, where
infrastructural inadequacy remains a major challerigor no justifiable reasons, especially for ahrioh
country, Nigeria’s infrastructure (if you wish t@stribe it as such) are either in a terrible statsimply non-
existent. For instance, despite the billions ofl&xsl spent on the improvement of the power seespecially
during the eight year rule of Olusegun ObasanjgeNa still gropes in the dark. A few hours of uemupted
power supply is celebrated in Nigeria. Beyond rties) the problem persists and there seems to benddn
sight to the problem as the country generatestiess4,000 Mega Watts currently.

Research findings suggest that internet penetrégiguite high in Nigeria, the highest in Africac#ording to a
Vanguard online report, the Global Director for fiealogy and Emerging Markets James Fergusson:nktter
Usage is now driven by mobile phones. Mr. Fergudsmther stated that among online users digitathis
primary media channel at 61%.

The poor or non-existent electricity power in maarts of the country has far-reaching implications
for access and use of the new media. This is wetkesf course, by the teeming population of urbaah rmural
poor who see the acquisition of the instrumentthefnew media as waste of resources. Again, that&in is
further worsened by the large pool of illiterateguas in Nigeria which is by far the most populdtéatk nation
on earth. In fact, Ethiopia which is the secondéat populated country with 85 million in Africa, about half
the population of Nigeria. Despite the challengghlighted, many are struggling to be part of thebgl village
by accessing and using the new media. In doing ithis imperative that certain legal and ethicahsiderations
are embraced. There is need therefore for the nithmg and protection of the privacy of the indival.

Definition of Terms

In order to attain a measure of conceptual andadiosal clarity, it is germane to define the foliogy
terms: media laws, new media and development.
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Media laws: Media laws refer the legal frameworlkden which journalists operate in any given
environment’ (Nwanne, 2008, p.122). The politicakteority in any country, through its legislativeraris
empowered to make laws for the smooth and ordedliyimistration of that state. The philosophy of the
government in power invariably affects the kindas it churns out, and ultimately affects, thdestaf media
practice in that environment. Ethics of journalisrauld suggest the internal mechanism in journaligich
enables the journalist determine that certain astr inactions are right or wrong and would therefretard or
advance the practice of journalism (Nwanne, 200B41). It is expected that since ethics are ‘seffased’, the
journalist would do well to abide by them. One o€ls issues is the recognition and protection ofitdjet of the
individual to privacy, which is the focus of thiouk.

New Media: According to McQuail (2007, p.135) new media aigpdrate forms of communication
technologies that share certain features apart freimg new, made possible by digitalization anchgevidely
available for personal use as communication deviflesaning on Lievrouw and Livingstone (2006). @lis
(2011, p.244) sees new media as “information anmneonication technologies (ICTs) and their assodiate
social contexts, incorporating the artefacts oricks/that enable and extend our abilities or prastengaged in,
to develop and use the devices; and the sociah@eraents or organisations that form around theceésvand
practices”. The new media suggests all the gadgetsans, avenues or opportunities of enhanced
communication. New media are built around compaégrabilities (microprocessors or mainframe) thiatvabr
facilitate interactivity among users or betweenrsise

Development: Development is the perpetual concern in any hursatiing. Not unexpectedly,
therefore, development has different dimensions.uémeazi (1980, p.4) sees development as a “multi-
dimensional process involving the totality of manhiis political, economic, psychological, socialat®ns,
among others”. The Guyanese Scholar, Rodney (1992describes development, at the individual letel,
imply “increased skill and capacity, greater fre@dand creativity, self-discipline, responsibilitnca material
wellbeing”. In all, development may be seen as K tlveught out and self-sustaining effort aimedhahieving a
higher level of economic, cultural and psycholofizaprovement and other desirable indices of prsgre
(Nwanne, 2006, pp. 107-108).

Theoretical Framework

Theories drive practice, hence the need to artiewdaheoretical framework appropriate for thisgrap
According to Kelinger (1973 p.3) a theory is “a s#tinterrelated constructs (concepts), definiticarsd
propositions that present a systematic view of ph@na by specifying relations among variables, hidn
purpose of explaining the phenomena”.

The social responsibility theory provides anchartfis paper. The idea of social responsibilityais
offshoot of the libertarian theory, one of the native four theories of the press. The theory esgotise view
that while the press should be free to carry aibliligations to society, it must, in return, bsp@nsible in
protecting societal values, ethos and norms. Irerothiords, the media, while enjoying freedom, must b
cognizant of its obligations to society.

The social responsibility media theory began tcetaiots in the United States of America (USA)
following the setting up of the Hutchins CommissmmFreedom of the Press in 1947. In any casd/J8% has
always had a largely free press due to the libartagnvironment created by its leaders over thesydaven the
American constitution supports an unfettered préssording to the first amendment of the US constin,
“Congress shall make no laws abridging the feedadribe press”. According to Folarin (2002, pp.1132) the
social responsibility theory canvasses the freedbthe press, adding that it assigns six functtonthe press to
include:

« Serving the political system by making informatiatiscussion and consideration of public affairs
generally accessible.

« Informing the public to enable it to take self detaed action

« Protecting the rights of the individual by actirgywaatch dog over the government

* Serving the economic system, for instance, by lmimgpgether buyers and sellers through the medium
of advertising

< Providing good entertainment, whatever good maymieahe culture at any point in time.

e Preserving financial autonomy in order to be becdem@endent on special interests and influences.

Essentially, the idea of social responsibility islton the fact that the media institution mustfbee
from unnecessary government interference to cartyte duty to the society. However, in doing thisnust be
fully cognizant of its responsibilities to the stats well as well as obey all laws enacted fogaisd and orderly
governance.

Journalism in the Era of New M edia

Journalism, as those who are actively involved know, is an exciting but exerting job. But foote
outside, there is a tendency to see more of thiteeent. That is perfectly all right for the readerviewer of
the mass media products. However, for the pragtigiarnalist or those in training, it is realistiw appreciate
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the physical, mental, psychological financial antbdonal exertions often associated with the japeeially in
developing or emerging economies, largely becauaeynmedia houses do not have adequate facilitiee. T
most modern printing technologies are probably @uteach as a result of financial constraints. Riays
impediments remain a clear and present dangemasglists are still assaulted in the course ofy@agrout their
legitimate business. In fact, many have been kiletthe course of doing their jobs.

In 2011, Nigeria lost a Channels Television reporneano. He was a victim of the Boko Haram sect,
an insurgent militant group in Northern Nigeria wlhiabhors anything “Western”. Despite the challengeis
obvious that many journalists are gradually emimg¢he new media technologies in the performanceneif
duties, to the mutual benefit of their media orgations and their readers/viewers.

This fact was attested to by Olise (2010, pp.2322@Hen he observed that:

It is no longer news that journalists in Nigeriavéa
started embracing the new media for journalism
practice. This is not surprising especially witke th
fact that they are living in the new informationdan
communication world. Nigerian journalists employ
the use of various new media to improve journalism
practice. Some of these new media are the integnet,
mail, video conferencing, mobile phone, DVD, CD-
ROM, microcomputer, among a host of others.

Although many have argued, with more than a graintrath, that the ICTs have enhanced
interdependence, but it has widened the gap betweemich Western nations and the poor countriethef
South.

According to Alozie (2010, p.38):

ICTs force the world to become increasingly
interdependent, it is also creating a wider ecorogap
between the North and South. These technologies are
being used to convey Western software, such as
advertising, music, news, and TV programmes, infricA
without reciprocal exchanges. This imbalance, cedipl
with the hegemony of global capitalism has compelle
activists to voice their opposition (CNN.com 2001).
During the 1990s, there were peaceful as well akeni
protests in the major cities of Asia, South Amerigfica,
North America and Europe to protest globalization,
capitalism and rapid technological advances.

Despite the seeming political economic and eveturall disadvantages of the new media, it is not in
doubt that ICTs have been of immense benefit tonalists in developing countries, especially in élig. It
might therefore be necessary at this point to dis¢the new media, one after the other, with a ¥@exposing
or explaining their potentials for enhancing jodisra practice.

E-mail: The electronic mail is an invaluable introductionNigeria’s communication arena. It got to a point
where many residents did not even know of the entst of a post office around them. Mails took wemksven
months to move within the country, thereby destigythe confidence in the system. So slow were thiésrthat
they are now known as “snail mails”. The privatetse cashed in on it and introduced courier sesviae
exorbitant costs. However, with the introductiortteé e-mail, many heaved a sigh of relief. Thenalists were
perhaps the greatest beneficiaries as heir stooekl get to the news room just in seconds. Thisaroes
productivity of the reporter and the productionqass of the media organisation.

Internet: Perhaps the most outstanding invention in the $€gment of communication is the internet. Baran
(2004, p.300) describes the internet “as a globaark of interconnected computers that communit&tely,
share and exchange information. According to An{@biL0, p.26) the "internet continues to be a buardvas
young peoples lives increasingly appear to be riwatily woven to this new media”.

Amobi further states that:
Studies from 2008 to 2011 indicate an unprecedented
increase in internet usage in Nigeria, from 1,129,®
2008 to over 44,000,000 in 2011, and more thandfalf
them are believed to be young people. Nigeria sxs a
been rated the country with the highest number of
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internet users in Africa, with Egypt and Morocco
coming a distant second and third with 20 millioda
13 million users respectively.

From the figures above, it must be taken for grniat journalists constitute a reasonable pergenta
of internet users since theirs is professionallpenative. In fact, that perhaps explains Olise81(2, p.234)
insistence that "it is practically impossible ttktabout writing news for the new media withoukiay about the
internet”. He, however, observes that before arjalist can use the internet for journalism pragtieshe must
first and foremost have access to all the intecoginections required. This can be done by gettonhected
through a Local Area Network (LAN), through a cortgnor though the Internet Service Provider (ISP).

The journalist lives on disclosure, but he/she oaly disclose information available at the time of
going to press or going on air. The internet presicdh huge mine of information about events, places
individuals than can be made interesting to readisteners or viewers. Besides, it facilitategimtewing as the
reporter can use it to elicit information from puial news sources. This does not in any way relithe
journalist of his/her news gathering role. It isiavaluable facilitator in the task of news gatheri
Video Conferencing: Satellite technology, a modern technology of imseernvalue, has made video
conferencing possible. Essentially, video confeiremenables different audiences scattered all theeworld to
talk and see one another from their different limces. For the journalist this is a great advantagéie/she is
able to obtain immediately information on an evéalking place thousands of kilometers away. Forequit
sometime, media organizations in advanced countde® been availing themselves of this technolddye
Cable News Network (CNN) which prides itself as€tivorld’s news leaders’ has been using the satellit
technology to obtain news from distances ordinacityisidered to be very far off. That explains whyNCs
Aisha Sesay speaks with correspondents across ahd with their pictures displayed on the screertteey
speak.

GSM: The Global System for Mobile communication, GSM $bort which was introduced in Nigeria in 2001,
with Econet being the first, is perhaps the mostespread piece of the new media on account otl&ive
affordability and amenability to the vagaries oédaticity power.Empirical research at BusinessDay online
shows that of the one hundred and fifteen Millioakite telephone subscribers in the country, 35ionilimake
use of the their hand held devices to access #ttedtata services. Projecting into the future, tbsearch
discloses that Nigeria will remain the largest ineg users on the continent in the near future Umxdt has a
large youth population (One third of the populatisrbetween 10 — 24 years age bracket), a growiiagllen
class estimated at 23% (approximately 39 million).

Once charged, a GSM phone may last for about 48shdeepening, of course, on usage. Such a piecevof
technology can be easily used by the journalisp isralways on the look-out for what is new anetiesting to
his readers, listeners or viewers. The GSM telephisruseful for conducting news interviews as they not
usually lengthy. If possible, feature interviews &etter conducted “live” with the subject. Thigasenable the
interviewer observe the environment, the subjeist gtyle of speaking, his mannerism, idiosyncraaies other
interesting aspects). The reporter may also wigbhtine-in his/her story as that would make it faatel easier
for as long as the network is ‘faithful’. This iggferable to attempting to rush to the newsroomh vaih
important story which might be futile as a restlheavy traffic in such a city as Lagos, Nigeriacoashing into
another car by over speeding or/and reckless dyiviran effort to beat a deadline.

Microcomputers. Olise (2012, p.241) leaning on Wililams and Sawy@003), notes that
microcomputers, or personal computers, are eitiadsalone machines or are connected to a competenrk
such as Local Area Network (LAN). For the journalisho is computer savvy, the microcomputers mesob
inestimable value. As Okoye (200, p.187) has olegkrv

Now the entire editorial process prior to printing,
including writing of text, editing to form, conteand
length; typesetting of copy of making-up the pagdtaw
text headlines, pictures and graphics; and producin
negatives could be done on the computer.

With the obvious advantages of digital communiaatiwhich the new media represent, journalists can
now do much better at their jobs as news gathepragessing and packaging have been made much easie
faster.

TheRight to Privacy

Journalism is a public service that permits itscptianers to write and publish information about
groups, governments and individuals. This placdsgh degree of responsibility on journalists. As &hme
(2008, p.122) has observed:
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Journalism is not a job for men and women who have
no respect for the hard earned reputation of flieiow
countrymen and women. Rather, it is a professiaon fo
sobre and mature people who would act in the istere
of society as a whole by treating every story with
fairness and, of course, by obeying the laws tffatta
media practice.

It is a universal fact that news is all about hurbaings — their activities, actions, inactions, taiss,
foibles, achievements and others. However, in tam@pthese activities, the reporter must show & héayel of
professionalism and introspection so that an idial’s reputation is not needlessly destroyed sihbr privacy
unnecessarily invaded. This is because every iddalideserves a measure of privacy, dependingeoletel of
intimacy he/she has with other members of sociktgerson whose privacy is recklessly invaded is tgrapd
even naked. This affects his/her mental and emaltistability, with negative consequences on hiserang and
by extension, productivity. Such a person is oftert in a position to meaningfully contribute to unat
development efforts.

Of Concern to many is the careless use of persaf@imation often provided by internet users. Acling to
Consumer Report 2018tate of the Net Analysis, more than half of social network users share private
information about themselves online opening themselves to a variety of online dangers.

The need to protect the privacy of an individuas baen widely acknowledged, perhaps all over the
world, except in authoritarian regimes. The CodeEttiics for Nigerian Journalist (1998, pp.11-17aws
attention to the need to protect the privacy oinglividual in the following words:

As a general rule, a journalist should respectptieacy of individuals and their families unless it
affects public interest
a. Information on the private life of an individual bis family should only be published if it impinges

public interest
b. Publishing of such information about an individaalmentioned above should be deemed justifiableibnl
it is directed at:
i. Exposing crime or serious misdemeanor;
ii. Exposing anti-social conduct;
iii. Protecting public health, morality and safety;
iv. Preventing the public from being misled by soméesteent or action of the individual concerned.

The above code of ethics clearly shows that thevithaal deserves privacy in his/her every actiityt
also provides the circumstances under which suokegtiion could be vitiated or annulled. For insignan
armed robber, having shattered social harmony anded perhaps bodily harm or economic adversisgsidis
right to privacy, as he/she is paraded before iglmv cameras. Even if such a person seeks legtdgiion, it is
unlikely that he/she would have any legal reprieve.

Invasion of Privacy: Case Studies

In the following pages, the author articulatesithportant role of ethics in journalism. However,an
effort to publish the elusive scoops, editors agpbrters at times become desperate to obtain ‘fret’s at all
costs. In some cases, even the editor-in-chietubtigher is involved in the chase. Most of the tithe need to
draw attention to a publication and then rapidlgrédase sales and profitability are the driving ésréor such
ethical breaches. The author presents some aadiesstn invasion of privacy.

i. The Sir Rupert Murdoch Case

Sometime in 2011, a great ethical violation ocadlirethe United Kingdom which is often seen as one
of the “headquarters” of journalism practice in therld, with its flourishing Fleet Street, LonddBut that was
not so as one of the world’s most popular publish8ir Keith Rupert Murdoch and his son, James,evsvand
operators ofNews of the Worldand other publications got involved in a big s@ndhich shook the
international media world to its very foundatioAs. Nwanne (2012, p.315) has observed: the ethregldh was
about the violation of people’s privacy, via phdrecking. The issue was so serious that the achstb face
the Culture and Heritage Select Committee of thadBrParliament to answer questions on the a@wiof the
Murdoch media groups.

Essentially, the fact that the Murdoch incidentvditbe attention of the public and even the Parlisime
reflects the sensitivity of the British Governmeatissues of individual rights. The fact that Mucowas
summoned before Parliament and appropriately repréfad suggests that virtually nobody could takeyewve
for granted all the time in the United Kingdom oiya/here else.
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A Special Report published in one of Nigeria’'s oadil papersyanguardgave details of the incident,
expatiating that:

The media world became tensed up following the ntepio
hacking the phones of people as news sources ingud
crime victims and those who are dead, ostensibly by
journalists inThe News of the Worldne of the titles in
the Murdoch stable. The disclosure led to the closfithe
offending 168-year old newspaper. The incident Esao

the resignation of Brooks, and her arrest and rioggtion

by the police, the exit of the London Police Bdds, Paul
Stevenson while the alleged whistle blower died in
mysterious circumstances.

The Murdoch saga must be one of the most news wdetielopments as far as the invasion of privacy
is concerned on account of the personalities iresbln a great newspaper which had been on the s&nsds
for almost 170 years. This raises the questiomtfgrity in the mass media. Does it also suggesdtttie media
empire had previously been involved in such unethizactice? The incident draws attention to tlsiésof
social responsibility of the media to the socidwt in violating the privacy of the individual, Mdoch and his
group had put their selfish financial interestsroaad above the interest of society by violating tight to
privacy of the individual. Nwanne (2012, 316) ptits issue in proper perspective by his observatiah“while
admitting that the media must survive financially them to be in a position to promote and defesaiesal
values and aspirations, there is probably no ib@oabt that the media should conform to ethical aacietal
aspirations”.

ii. The Anita Hogan Incident: One of the cases of invasion of privacy which ocaiin Nigeria took place in
the country’s former capital and financial hub, bagApparently to sell their paper, the editor®bf News an
afternoon paper, splashed the nude photograpterhale actress, Anita Hogan, on its front page. Sdlacious
photograph naturally elicited different reactiomenfi different quarters. Some were of the opinioat tthe
newspaper had the right to publish any material &ble to unearth in exercising its freedom of ghess while
another school of thought believed the lady’'s mwdad been mindlessly invaded. The former schdol o
thought rests its case on the unhindered righh@fprress to publish whatever is not explicitly fdden by the
law, while the other school of thought believest tiraery Nigerian had a right to their privacy whigbople
guard jealously. They rest their case on sectiofXhe 1999 constitution of the Federal RepubfitN@eria
which guarantees and protects “the privacy of eit& their homes, correspondence telephone cotieersand
telegraphic communications”.

Another issue of interest was the method of ohtgirthe information. Ordinarily, one would have
thought that within a “moment of madness” the asread decided to bare it all for whatever readdnsiever,
that was not the case, as was later revealed. Aicopto the victim, the “offending” photograph waltained
from a laptop which she had sent for repairs. i§ ik anything to go by, professional journalistgl degal
authorities would wonder whether the method of iolitg the information was ethical or not. Some haiso
raised the question of the veracity of the victiatxount because it would be ‘unsafe’ to store onelde
photograph in a laptop, given the possibility dfifig into the hands of a third party. The opposargument, of
course, is that the victim has the right to starg photopgraph anywhere as it is all part of hévgmy. On the
part of the journalists it would be needless asKorgtheir source of information, as journalists miat usually
reveal the sources of their information in situaticuch as this one.

iii. The Oge Okoye Photoshoot: This particular indent deals with the publicatiohabsence materials; which
also gives the impression that someone’s privacy been tampered with. Oge Okoye is a popular Nigeri
actress who has participated in many Nollywooddilm

According to a human interest magaziGéy People:

When the light-skinned actress decided to do a qsatot
with a different and unique concept, little did thmther of
two know that the creatively conceived photo sessagged
“Time” would generate a negative response from .fans
Since the photo speak film...shot by Mousa Moussa and
directed by Egor Efiok was released online, theasonedia
has (sic) been awash with countless unsavory comatmut

the shoot, with a lot of people criticizing the rass for the
crudity which she displayed in them.....
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The magazine elucidated the content of the phototsthus: some pictures from the shoot had a
bedroom scene where the actress who was dressekynoutfit, struck different poses with a man sy
dressed. In some pictures, the white skinned mangaebed in men’s underwear as both cut the pictiiteo
lovers in a wild romantic rendezvous. The pictueisited negative comments and comments from differ
social media.

Unlike in the two previous cases where the victoh@vasion of privacy could not have been said to
have contributed to their travails, the Oge Okoggastends to suggest that the star actors coultdawat been
the victim since the idea, accordingGity Peoplewas hers. She obviously conceded part of her gyita an
audience which did not seem to savour it, largelg tb a culture of discreteness with matters ofgmy in
Nigeria. Since she was part of the entire plotqeose part of her privacy she could not thereforamain. This
finds anchor in the legal concept wélonti non fit injuria,roughly translated to mean in this context that yo
cannot complain about an idea upon which you agtiparticipated in its conceptualization and exesut

Challenges of New M edia Use

A cursory observation would reveal that there isrenease in access and use of the new media among
professional journalists and non-journalists. Titisnderstandable, given the pervasive naturesohéw media.
Despite the improvement in the use of the ‘techgickl wonders’, it is also obvious that they areé being
accessed as much as they should, given some difedléimat tend to limit their use.

High Cost: New media are sophisticated pieces of technoldbgt invariably means high cost of the
equipment which many persons, including profesdigmarnalists, may be unable to afford. Indeed, G®&M
which many persons can afford, have different aafeg. For instance, the cheaper ones are notnatter
enabled, thus limiting their utility.

Poor Power Situation: One of the most disturbing issues in Nigeria i #fbsence of stable power.
This situation has tremendous impact on the econdragk of adequate power supply has detrimentally
affected the country’s industrial take off. Manyahand medium scale factories have died a natleath as a
result of the poor power situation, while some wedtablished companies have relocated to neighimpuri
countries that have better electricity situatiohe voluble ex-president of Nigeria, Olusegun Obpsamhile in
power, was reported to have spent billions of dsllem an effort to improve power supply, without chu
success. The current President, Dr. Goodluck Janatmade the issue of improved electricity a siaggs
during campaigns and at the beginning of his adstration. There is no evidence to suggest thattbanehas
left the stage of rhetorics so far.

Lack of Knowledge and Skill

Given that the new media are pieces of sophisticatgiipment, it follows that using them also regsiir
a measure of sophistication and high skill. Theugition of knowledge and skill is invariably lintteto the
level of literacy in any economy. But unfortunatdlieracy level is painfully low in Nigeria. In ¢ the sight of
a piece of state-of-the-art new medium can be tieiging to an illiterate person! So the questiompérating it
is practically out of the question. On the parttloé professional journalists, many do not make Heves
available for computer training and appreciationhwhe result that their ability to operate the newdia is
impaired in important ways.

Summary and Conclusion

In the past few decades, there has been an explasidiuman knowledge and communication,
fulfilling an earlier prediction by media iconoctaand thinker Marshal McLuhan of an imminent “glbba
village”. The explosion seems to have taken placeenwith the internet which has revolutionized asc®
knowledge and information.

In order to attain a measure of conceptual andatipeial clarity, such terms as media laws, new medi
and development have been defined. Also, a theatetiamework, social responsibility theory, hasibe
articulated to explain the idea of balancing freedo perform certain media roles and societal etgtiens and
values.

No doubt, journalism practice in the era of new radths become more sophisticated, requiring a high
level of knowledge and technological savvy représgiby the new media. The new media in use in Nager
include but not limited to e-mail, internet, videonferencing, GSM and microcomputers. The needHer
guarantee and protection of people’s privacy has been stressed, as this is in tandem with theigiwos of
section 37 of the Constitution of the Federal Rdipulif Nigeria, (1999) and the Code of Ethics foig&tian
Journalists.

Despite the acknowledged need to respect the grivhindividuals, there have been cases of abuse or
non-challance to people’s right to privacy suchttes Sir Rupert Murdoch incident in the United Kioga
where reporters hacked phone lines and other detacebtain information illegally; the publicatioh the nude
photographs of a Nigerian actress, Anita Hogan, thedpublication on facebook of the nude photograph
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another Nigerian actress Oge Okoye, which hagediavidespread condemnation in Nigeria. The sefancthe

penetration of the new media is vitiated in impottaays by such challenges as poor power situdliigh, cost,

lack of knowledge and skill and so on.

It is expected that in the years to come Nigerialdidoe in a better position to address some of the
daunting challenges that tend to limit access, fpatien and use of the new media. In doing thisydwer, the
right to the privacy of the individual should be&ognized and respected as any situation to theargniould
hurt the individual and limit his/her ability to mibute to national development.

Recommendations

In view of the foregoing, the following recommenridas are being put forward for consideration and
possible adoption by relevant authorities and tloaseerned.

1. Computer education should be encouraged in praetimgs. The current situation where those in attyor
speak of the need for computer education of thizecis without taking practical steps to achievis imot
useful. Rather, a well conceived programme whiclough should be put in place and faithfully
implemented so that Nigerians are exposed to canpeithnology from very early in life.

2. Ethical orientation should be take seriously in doeintry with journalists and other persons. Fanso
reasons yet to be deciphered, it would seem thatadtissues have been pushed to the backgroutitkin
country, with the result that many issues are tehtihphazardly and, often, corruptly. It is expdigt¢hat
over the years, Nigeria is likely to become anahtbread basket” of Africa. Indeed, with a sowttical
background, the need to violate the privacy of baotitizen would be reduced to the barest minimum.

3. Apart from institutional effort at acquiring and pnoving knowledge and skill in operating the newdnae
of communication, there is also an overriding needoersonal effort in this regard. A personal regiof
computer education and appreciation would be highdgful in this regard, as constant and dedicated
exposure to these “magic” gadgets would definigziftance competence.

4. Media houses should do much more than they argydiithe moment by investing more in the acquisitio
of the new media as well as encourage their stafpend quality time in learning how to use them.

5. It is recommended that the poor power situatiorthiem country should be addressed. Efforts should be
intensified to generate electricity given the lapggulation of the country. The fruits of the ptization of
the power sector, touted as being the panacea torttblem, as still being eagerly awaited.

6. Since the use of the new media can be enhancedhiyhar literacy level, Nigeria must wake up to the
need to quickly embrace mass literacy campaigmpave its literacy level which is currently low.
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