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Abstract

This study examined the use of the new media irns@an pastoral communication. The explanatory mhixe
method formed the design of the study, while theybation was on adults between 18 years and alfimra,the
southern part of Nigeria. Using Australian calcotata sample size of 453 respondents was arrivellalti-
stage sampling technique was used to select resptmétom the three existing geopolitical zonethim south.
The study used two instruments namely: questioanad interview. It was revealed that, to a largem,
68.9% of the sampled population uses the new niediasessing Christian pastoral messages.

Key words: New media, Christian pastoral communication.

Introduction

In recent times, following the advent of new mediacommunication, people, organizations and
churches had tended to add to their means of neg¢he general public and foster religious beligfidicusing
attention on the new media. The new media, thezefarve, in most cases, as avenues through wihidsti@n
pastoral communication activities are realized. Mdwirches, including the Vatican, have websites Blogs
that communicate Christian pastoral messages éoedlse of access of the people.

This act of pastoral communication using the newdiméas raised questions in some quarters. For
instance, Cheong (2010, p. 1) noted that “religioge associated with new media problematizes ésttabl
faith rituals, and religious community building both its conception and operationalization. Charigethe
Church can also be conceived as intertwined witarge of other forms of social and political depsients,
such that new media acts as an agent and praoticigatienge and transform the influence and authofithe
Church”. This kind of thinking might hinder expesuto the use of new media for pastoral commurnoati
because of the perceived negative effect of thesianto the Church.

However, there are scholars who think that the madia should be used for pastoral communication.
One of these scholars is Nigli (2011, para. 1-Z)pwoted that “communication using new media- mer
blogging, social networks — is integral to pastomdiksion. Digital communication and social netwarki
dominate youth activities today, making it imperatthat future pastors be tech-savvy and use mdtlia for
effective evangelization. New media can help pastommunicate, especially to isolated communitidse-aim
being to link up all committed people creating &wwek for communication”.

The question of whether to use or not to usenthe media for pastoral communication is a serious
issue because of the unique features of the neviamEae interactive feature of the new media, fatance, has
made it easier for communicators to receive instaatiback to messages communicated and questiked.as
According to Diri (2009, p. 177), the new media édtteose methods and social practices of commumnati
representation and expression that have develogied digital, multimedia, networked computer and thays
that this machine is held transformed work in othmexdia, like books, movies, newspapers, magazia€es,
television, telephone, etc”.

Considering the arguments above, this study, theresought to evaluate the use of the new media i
the spread of the gospel, what is otherwise knowrChristian pastoral communication, with the view t
examine how the Nigerian populace avail themsebfethe benefit accruing from this unique platforrh o
communication.

Statement of the Problem

The issue of the use of the new media in Christiastoral communication has always posed some
challenges to the Church. Some people are of the that the new media should not be used for Génist
pastoral purposes considering the challenges thefsir instance, faith based organizations (FBQOs) a
confronted with challenges and pressure relatingh adoption of new media technologies (Cukier &
Middleton, 2003; Cheong, Poon, Huang & Casas, 200@re so, the Church has generally shown lack of
interest in the use of new information and commaitidn technologies, an attitude which date badkéoadvent
of cinema, which the Church saw as having the dlfyatf corrupting the faithful (Ihejirika, 2008).
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On the other hand, there are some people who thimknew media is the right avenue for Christian
pastoral communication. They opined that the nexdim hold great hope for the Church in connectirittp w
many Christians across the world; and that it wagd/e as veritable opportunity for the Churchdorect with
the youths who are totally on Facebook, Twitterutibe, Skype and the host of other social mediay@r
Gautier, 2012; Nigli, 2012).

This discrepancy in views has in one way or anadffieicted the way the new media have been used for
Christian pastoral communication. While some mightto the use of the new media in Christian peaito
communication due to their perception of the bagadfierein, others might want to stay away fromgrmwing
influence of the new media or take their time toigw the direction the new technology is tiltingfdre
accepting it as a media for Christian pastoral pseg. This difference in view is strongly relatedrte tenets of
technological determinism theory which holds tha invention of a new technology can go a long way
influence social cum cultural order in the socidtygreby subjecting this technology to differentiabcum
cultural interpretations.

Literature Review
New Media Defined

According to Diri (2009, p.177), the new media dteose methods and social practices of
communication, representation and expression tlate hdeveloped using digital, multimedia, networked
computer and the ways that this machine is heldsfommed work in other media, like books, movies,
newspapers, magazines, radio, television, telepbtoie

To Mcquail (2010, p. 136), the new media are “@eafe sets of communication technologies that share
certain features, apart from being new, made plesbip digitalization and being widely available foersonal
use as communication devices”. Although, Mcquatkedathat it is not easy to define the term new mebut
that whenever the explanation of new media is didrveguld be imperative to look at those aspectd tave to
do with mass media as against the private commtioicahat the internet provides. Mcquail noted that
“attention should be paid mainly on the collectargssemble of activities that fall under the headinternet’,
especially on the more public uses, including anlivews, advertising, broadcasting applicationslyding
downloading of music, etc.), forum and discussiativities, the World Wide Web (WWW), information
searches and certain community-forming potentls. are less concerned with private e-mail, gamgipig
and many other more or less private services peaviyy way of the Internet” (Mcquail, 2010, p. 136).

In trying to bring to limelight the exact thingathis new about the new media, Mcquail identified t
major concepts which are digitalization and coneerg. He observed that digitalization is the predsswhich
all texts (symbolic meaning in all encoded and réed form) can be reduced to binary code and careshe
same process of production, distribution and swradhile convergence is the conglomeration of aisting
media forms in terms of their organisation, disitibn, reception and regulation. The ‘new electtomiedia’
can be viewed initially as an addition to the émiptspectrum rather than as a replacement. Finklbquail
noted that digitalization and convergence mightehanuch more revolutionary consequences (Mcquailp2p.
138).

New Media and Pastoral Communication

Issues relating to new media and Christian pastmraimunication have raised concerns in different
parts of the world among scholars. Different ins¢feave been pursued, however, on how the new noadia
benefit Christian believers or how it is been usgdChristians. To this end, different scholars haréten
several studies on the link between the new madiaChristian pastoral communication. For instamnte, study
conducted by Jim Rice in 2011 titled “New Media jeob at Union Theological Seminary”, it was revebtbat
the social media have become an integral part @sQGhurch, for both the church leaders and thgregants.
The study noted that the leaders of the churchatrgarry everyone along in the Church developmadtiing
that many of those in church leadership, includthg founding pastor - are proficient users of digit
communication, the church as a body tends to kd®@innovative end of the new media spectrum (R1641).

The researcher noted that the church doesn’'t ugemedia just because everyone uses it in their
personal lives. Rather, members of the churchtusecommunicate and connect with other membehrzlpful,
efficient, and natural ways. Leaders and congregarperience the use of new media as beneficiatilding
and nurturing their community of faith, and so thesge it. They noted that members should use themegia
wisely and not draw cold feet about it. The studted that those who question the use of the newanzad like
those who ask a driver why she/he uses the roamsyikg full well that the road is the way to getaajiven
destination, which in this case, the destinaticsbisut getting closer to God and growing strongetiscipleship
- hot about being “better” at social media (Ricgl12).

In a similar study conducted on “New Agenda ModeCommunication in Work Communities” by
Elisa Juholin in 2007, it was discovered that resjgmts concentrated mainly on mediated means of
communication, such as intranet, newsletters, magazand even the new media. The role of the nediane
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was said to be very important in corporate commativoo; especially in this age of information sogiétuholin,
2007).

Furthermore, in 2009, a study titled “Weaving wetbsfaith: Examining Internet Use and Religious
Communication among Chinese Protestant Transmigravas carried out by Pauline Hope Cheong and dessi
P.H. Poon. The study, which examined the relatignishtween new media use and international comnatinit
that addresses religiosity by transmigrants thatraarginalized in dominant societal structureseoled that
new media ‘use’ is broadened by users’ appreciatfdhe media as a veritable form of communicatibnoted
that Chinese transmigrants not only re-interprebed spiritual need of the Internet but engagechimovative
strategies that involve the intertwining of offlim&d online communicative modes. (Cheong and P2009,

p.2).

The researchers observed that “interviews revetilat the Internet carries various affirmative and
libratory meanings for Chinese migrants. They havargely positive approach to the Internet and itger
various religiously-related purposes. Respondeeseribed how the Internet was appropriated forstmational
communication as web-enabled applications werdengireted and adapted to meet faith goals withenstbcial
milieu undergirding their local religious and traaional relationships” (Cheong and Poon, 20094).

Walter C. lhejirika in 2008, alsaonducted a study titled “In-Line Religion”: Innative Pastoral
Applications of the New Information and CommunioatiTechnologies (NICTS) By the Catholic Church in
Nigeria”; which revealed that religion and the n@&edeem to be ever more connected as society mabeifu
into the twenty-first century, adding that “ICT hkesl to the emergence of new forms of mass mediareu
different from the old media” (Ihejirika, 2008, 19). The study concluded that “Pentecostal churalvdie the
Catholic Church, are still ready to invest huge sush money in setting up these new media technefgi
Pentecostal websites are richer and more eleghuiftythan Catholic websites which just presentéksential”
(Ihejirika, 2008: 96).

In 2009, a study entitled “The Internet Highway deligious Communities: Mapping and Contesting
Spaces in Religion-Online” was conducted by Pautinpe Cheong, Jessie P.H. Poon, Shirlena Huandyamel
Casas. The study examined ‘religion-online’ withmalti-level study of the online representation anel)-
presentation of Protestant Christian organizationsSingapore, which have one of the highest Interne
penetration rates in the world and also believ#ilsated with all the major world religions.

Cheong, Poon, Huang and Casas (2009: 4) averrédithanany faith traditions, place holds both
functional and theological significance, and neiytimod worship houses are associated with sacradesp
Historically, an important mission of world religis has been to organize and extend their ministries
geographically. More recently, however, the inciegisnediation of some religious practices and erpees
online not only challenge the assumptions of accgssial reach and responsibilities of religiougamizations,
but they also raise new questions regarding whamimeeship and community mean in neighborhood hookes
worship”.

Theoretical framework

This theory was propounded by Marshall Mcluhan 32 and it helped to explain how innovation in
modern technology helps to engineer some form&aifge in society or in the ordering of things.

Baran and Davis (2006: 302) averred that “McLuhathisory is actually a collection of lot's of
intriguing ideas bound together by some commonraptions. The most central of these assumptionkat t
changes in communication technology inevitably paedchanges in both cultural and social order... Nhalru
seemed ready to accept whatever changes wereedichgt and inherent in communications technology...
Technology inevitably causes specific changes w people think, in how society is structured, andthe
forms of culture that are created”.

McQuail (2010: 103) itemized the basic assumptibrihes theory, when he opined that the theory
fathoms:

1. Communication technology is fundamental to society.

2. Each technology has a bias to particular commuinicdbrms, contents and uses.

3. The sequence of invention and application of comoation technology influences the direction

and pace of social change.

4. Communication revolutions lead to social revolusion

The basic tenets of this theory is that the in@ntof new technology can alter the way society
responds to events or what they use to do in anvald This theory is relevant to this study becatipeovides
alternative approach for pastoral communicatorss®modern technology (Facebook, Youtube, Twither 2go
etc) to reach their target audience. This simplamsethat they would not have to use the traditiomeds media
only but adapt to new form of communication usihg modern day technology, which in this case is the
Internet.
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Methodology

Given the nature of this study, the explanatorykedi method design was adopted. According to
Creswell (2002: 566), the explanatory mixed metkdedign “consists of first collecting quantitativatal and
then collecting qualitative data to help explaineteiborate on the quantitative results. The rateofar this
approach is that the quantitative data and resaltige a general picture of the research probleorgranalysis,
specifically through qualitative data collectionriseded to refine, extend or explain the genertum@”. In
gathering quantitative data which is the first aygmh in explanatory mixed method, the opinion ef general
public, through survey design will be collected athlyzed. As for the qualitative method of datarapch,
some selected experts and clergy people were iateed orally.

The population of this study focused on adults leetwl18 years and above, from the southern part of
Nigeria. The choice of southern Nigeria for thisudst is informed by the fact that its inhabitante ar
predominantly Christians. The population figure smfutherners within the ages of 18 years and abase,
provided by the National Population Commission,ad2011 was estimated to be 51, 769 000 people. To
determine the sample size of this study, theretbee Australian Calculator was used. The calculatoprovided
by National Statistical Service (NSS, 2012) proside simplified formula for calculating sample sizése
sample size for this study then gave 453 respordent

The sampling procedure that was used in this stsidiie clustering multi-stage sampling technique,
which Osuala (2005: 134) averred that “it is a gesvhere more than one stage of selection is us€tusters
are often geographical areas such as local govertnmards or institutions, such as schools, hospitaid
employee... A three-stage sample has three sepatatgss of selection, for example, selection from
constituencies, then wards, and finally adults witkelected wards.” In line with this thereforee tstages of
sampling technique are presented below:

Stage one: The southern part of Nigeria has already beendsuided into the three existing
geopolitical zones of the country (South-east, Bautst and South-south geopolitical zones). Frocoh ed the
political zones, two states were selected to remtethe zones. In all, this gave a total of 6 staide choice of
these states was as a result of their strategidigoms in the zones, their commercial inclinatiomsedia
concentration and new media presence.

Stage two: In these states, in other to further manage thehlision of questionnaire, the state capitals
were purposefully selected because it is an enmismt with high media presence, high socio-religious
activities, and ease of accessibility of the nevdiaeln the state capitals, there are various wHralshave been
earmarked for political reasons; these wards gutteddistribution of the research instrument (qoesiaire).
The wards that make-up the state capitals wereaelll from the Independent National Electoral Cossion
(INEC).

Stage three: Considering the fact that there are six state alpibat make-up the study area, the sample
size was divided by six in order to know how mamestionnaires that will be apportioned to the vasistate
capitals (453/6 = 75.5). This means that approétyaZ6 copies of the questionnaire were apportdioecach
of the selected states. The study conducted ggridin Communication Commission (NCC) in 2010 iatkd
that the study of 10 households in each ward isapate for a study of this nature therefore, dfies of the
questionnaire were distributed in some selectedisvear the state capitals. To arrive at the selesi@dls, all the
wards that make-up the state capitals were numtaredkept in a container from where a random select 8
wards were selected (76/10 = 7.6; approximatelya&g). Ten (10) copies of the questionnaire westiduted
in seven of the selected wards, while six (6) copiethe questionnaire were distributed in the liemg one (1)
ward that made the number of wards eight (8) e stapital. This one ward that would be given fiie® of the
guestionnaire was based on the size of the wardsbsearved by the researcher based on the sizdsed t
selected wards (see appendix Il for selected Ward®e table below gives a picture of how the samgpWas
done.

Considering the fact that this study made use pfagatory research design that requires the callect
of quantitative and qualitative data, the approachbove are meant to collect the quantitative daiag
questionnaire. However, to collect the qualitati\ega for the study, the study made provision ferittterview
of prominent clergymen who make use of the new medi pastoral communication. These people were
purposively selected for the purpose of interviéviniese clergymen include: Christ Embassy (PastoisChr
Onyakilome), Winners Chapel (Bishop David Oyede@ynague Church of all Nations (Pastor T. B. Joghua
Rev. Fr E. Ede (Elele Ministry), Pastor Enoch Adgb(Redeemed Christian Church of God) and PasteidDa
Ogbueli (Dominion City). Because of the difficulip accessing these people, the researcher wastable
interview their media officers based on the periissf the aforementioned Church leaders. Theseplpegere
interviewed in line with how they make use of tlewmedia for pastoral purposes.

This study used two instruments namely: questimarend interview. The questionnaire instrument had
two sections: the demographic and psychographitiossc The demographic section was used to elicit
information about the bio-data of the respondentslenthe psychographic section focused on the rekea
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guestions. The questionnaire contains 18 questionstructed in simple sentences to avoid ambigdtgse
and open ended questions were also used in ordgvdéahe respondents enough room to field in resps to
the questions. The interview, on the other hand, fraamed into a 10 item interview guide.

Face validity technique was used to validate tlseaech instruments. The instruments were given to
the project supervisor and the doctoral thesiseeaih the Department of Mass Communication, Umsitgof
Nigeria, Nsukka for validity purposes. First it wasted if the questions in the questionnaire welsgted to the
topic under consideration and whether they actyalbwided answers to the questions raised in tidystt was
also tested for clarity and ambiguity. Their coti@ts were accepted and modifications made torthieiments.

In checking for the reliability of the instrumentpre-test was conducted in one of the statescirtam
the reliability of the research instrument (quastiaire). A total of 20 respondents were drawn ftbemselected
enumerated areas for this purpose. The reasonoangetérmine whether the responses would be initie the
required result expected from the instrument. Tiket ptudy was done after the questionnaire hach lvaéidated
by the experts earlier mentioned.

Data Analysis and Presentation

The analysis as presented in this section is invags; the quantitative and qualitative analysis. A
stated earlier in this work, the qualitative anal/only provide more explanation and interpretafamthe
understanding of the quantitative data. In anatyshe quantitative aspect of the study, for whiél3 4¢opies of
the questionnaire were distributed, it was obserhed only 424 copies of the questionnaire returasable.
This means that 93.6% (424/453 * 100/1) of the espif the questionnaire returned and were analysieitt
6.4% (29/453 * 100/1) of the copies of the questare were lost in the field. Hence, the analydedata were
based on the returned and usable 424 (93.6%) coptee questionnaire.

Discussion of Findings

The analysis in the quantitative data was foundhdwse more female respondents than male in the
number of respondents sampled. It means that there more female respondents than male in the zaly
data. It was also found that most of the resporsdemte youths because they fell within the ageKkataof 18-

25. This is not to say that those outside this &4&8-25) are not important in the targeting fadiance reach or
segmentation; rather it shows that the youths aveertikely to be more in tune with the new mediarttany
other age grade. As for the academic qualificabibrespondents, it was revealed that out of theré28gondents
who fielded responses to the questionnaire, mgjafitthem were B.Sc holders. Invariably, there werere
graduates among those sampled meaning that thmomhmajority of the people will not be below eqtation
i.e. it would be a little bit elevated. The stualgo found that most of the respondents were saffi@yed and
civil servants, meaning that they work for themsshand for the government. However there were rselfe
employed persons among those that fielded respomgles questionnaire.

The extent to which Nigerians use the new media faheir pastoral needs

In analyzing this section, it was revealed thed farge extent, 68.9% of the sampled populationthuse
internet in checking for pastoral messages. Thignee¢hat the use of the Internet in accessing tmwipastoral
communication is on the increase, considering igh hwareness level among the people on the patertf
the new media. This finding indicated that majoofysouthern Nigerian Christians use the new mémfigheir
pastoral needs.

The interview conducted, on the other hand, revketiat most southern Nigerians are making use of
the new media for their pastoral needs. They nttatlin the past, one would need to visit membertheir
homes and communicate whatever message that iedeBdt that the situation is different now witheth
presence of the new media of communication. Theseonted that the new media had made it easier to
communicate to large number of people; adding plaators do send bulk SMS to members via the Inteme
Sundays.

One of the respondents noted that there are “timeeglo out to minister the gospel to people, by the
time we come back, we may not be able to reach #gain except we use a particular platform becaosee
of them would have gone back to their diverse gdaar travelled out of town. There is no ways yan reach
them again except through a particular medium #ads where New Media comes in. So, it is reallyteu
effective with regards to Church and | know thagétians appreciate the medium and are using ithfeir
pastoral needs”.

The respondents also noted that “during communienvice for instance, Christian messages are
usually streamed so that people can connect onewtiaplatform they are to such website when theygaren
the access. There are some of them that you neadcass to log in to be able to participate. Betdlare some
that are open that anybody can just seat downdrhtiuse and connect, for instance Sodf r@ght service is
open to the whole world, you can just connect, et not possible in the past. We have other soefaborks,
like the Yookos. Www.yookos.com which is a soamgtworking site that enables people to connect with
themselves. Almost like what Facebook does but komehe platform is different because it is seemanras an
organised place. On Facebook for instance, anybothes there and puts anything he wants to do lyatlifgo
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to Yookos is more organized. On that platform, yam relate with people, Pastors even use thatopfatfo
share whatever they are doing in their Churchemestheir blogs, you can go there read and pastenemts”.

Presently (Christ Embassy) uses that platform tmmanicate with the whole world and pray at a
particular time on certain days. That is a way §tat can use the platform to influence lives. Tharch cannot
be around the whole world at the same time excgphb new media. If he want for instance to be ah T
Imagine how we will be walking through several Tstations, the logistics alone wouldn’t have bdend. But
now through one platform via the internet, you cammunicate everybody. People just sit down ang the
receive posts on their handsets and can just sied to their members, because it is cost effectimagine if
you are to send SMS to millions of people arourelwiorld how much could it cost but now just becayse
have access to a data plan which you paid for,ctnagrs it all. So whatever you're sending for amste, twitter,
you are not paying any additional fee for it, wivateyou are posting on Yookos, there is no additidee for it
as you manage your internet access, “so, | think guite very effective and useful” one of thep@sdents
remarked.

This finding is totally in conformity with the stycconducted by Jim Rice in 2011 titled “New Media
Project at Union Theological Seminary”, which releglathat “Social media are an organic part of ife dof
Quest Church, for both leaders and congregantsng-of media that are part of the daily lives of rbens are
incorporated naturally by the church-as-commuriitycial media use isn't forced; leaders are intewti@bout
not trying to be “cutting edge” or necessarily op bf the latest technological development. Butsimany in
the church—in particular some of those in churcddérship, including the founding pastors—are prefic
users of digital communication, the church as aybwmhds to be on the innovative end of the new medi
spectrum” (Rice, 2011: 5). In a similar vein, “tbleurch doesn’t use new media just because evemysemit in
their personal lives. Rather, as members of thecthseek to communicate and connect with one anatbeial
media are used exactly because they meet the medrblpful, efficient, and natural ways. Leaders and
congregants experience the use of new media adidieh& building and nurturing their community &ith,
and so they use it” (Rice, 2011: 5).

It is important to note that in 2009, Pauline H@fteeong, Jessie P.H. Poon, Shirlena Huang and Irene
Casas conducted a study entitled “The Internet Wéyhand Religious Communities: Mapping and Coirgst
Spaces in Religion-Online”, which examined ‘religionline’ with a multi-level study of the online
representation and (re)-presentation of Protestdmistian organizations in Singapore, which have ofthe
highest Internet penetration rates in the world @lsd believers affiliated with all the major worlgligions. The
study revealed that “churches use the multimodalftthe Internet to assemble multiple forms of blisidata
and maps to extend geographic sensibilities oeshspace and create new social practices of conoation”.

The problems hindering the use of the new media imommunicating Christian pastoral messages

The analysis conducted in this respect revealddnhgority of the respondents, i.e. (70%) and (78)5
indicated, to a large extent, that illiteracy amghhcost of accessing the internet hinder the ssfokuse of the
new media in pastoral communication respectivelyds also found that majority of the respondedA&qg %)
opined to a little extent that inadequate powermpsupinders the successful use of the new medigastoral
communication; adding that majority of the respandg(42.2 %) opined to a large extent that low qrast
desires on the part of the people hinders the ssfideuse of the new media in pastoral communioati@om
this analysis, it is obvious that illiteracy andjthicost of surfing the Internet are the major ramdes to new
media usage in pastoral communication.

The interview conducted, on the other hand, indi¢ahat all the people interviewed agreed thatether
are challenges confronting the successful use efniw media for pastoral communication. One of the
respondents noted that one of the problems of éhemedia usages for pastoral communication is hiadlenge
of Ignorance. “People do not know much on how tlewNVedia can assist them. Some people do not even
realize that they need the Internet. They are @moof even what goes on there. They may not ease An
email address. They may not have any Internet poesehey just hear the word Internet but are mopgrly
schooled and educated on what the internet is”.

Another problem indicated by the respondentsas thost of the Internet accessing facilities predid
by the network providers in Nigeria are not vergtfike the ones obtainable abroad. One of theoregnts
noted that “the Internet services we receive hendigeria are band widths that are not very fasty8u find a
lot of people when they want to get their Intersetvice providers, they relate with people fromsalé maybe
using a VISAT set-up that can improve it. In plaiks Canada, their Internets are so fast. Is\Wken you click
on something, it takes you there so fast as thoygire opening a folder on your desktop, that'svHast it is,
but here you click and wait... for a page to opemybk you have quite a lot of things you want to stojt
looks as if you are wasting time”.

These problems are not the same with the kind oblpms other researchers have pointed out in
relation to the new media and pastoral communipatior instance, in 2009, a study entitled “Theeinét
Highway and Religious Communities: Mapping and sting Spaces in Religion-Online” was conducted by
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Pauline Hope Cheong, Jessie P.H. Poon, ShirlenadHaad Irene Casas, which revealed that “recettily,
increasing mediation of some religious practiced experiences online not only challenge the assomgpif
access, spatial reach and responsibilities oficeligorganizations, but they also raise new questiegarding
what membership and community mean in neighbortimges of worship” (Cheong, Poon, Huang and Casas,
2009: 4).

This means that while other studies see the problested as related to the kind of virtual communit
created by the use of new media as a result of iéglge, this study see the problems from the pdiitiiteracy
and ignorance on the part of the people and highafoaccessing the net in Nigeria.

Conclusion

This study concludes that since findings on the uo$ethe new media for Christian pastoral
communication indicated that over 60% of Christiamsouthern Nigeria are already using the new eéali
their pastoral communication. Given this scenatie new media becomes a safe harbor and a welcome
development for pastoral communication. Churchesakim to this form of communication in this diditege are
only a step behind, because facts have alreadglexi¢hat people want and do use the new medi@Hastian
messages.

Although, there are challenges affecting the curusage of the new media but they can be taken away
with conscious effort. Some of these challengedude illiteracy and high cost of accessing the rimit
inadequate power supply and low pastoral desirethemart of the people. Among these challengktgrédcy
and high cost of surfing the Internet were seerthas major hindrances to new media usage in pastoral
communication. Other challenges are ignorance laadlow nature of band width allocated for netwsekvices
(Internet) in Nigeria.

Recommendations

Churches and ministries should realize that timmesfast changing and that most people have changed
their means of accessing information and majority mses the new media of communication. Effortstefore,
should be made by Churches and ministries to cteateown websites and blogs and even virtual camnities
where they can connect their members and send ¢josmel messages. This is one of the ways churcres ¢
maximize the potentials of the new media in pastwrenmunication.

Churches and ministries should make sure that timitent they post on their WebPages and cable
network are constantly improved, repackaged, replaand edited to give spice and variety to reaudrs
access them. When people find out that the sameameshey saw in their previous visit is what i sh the
wall or content of cable television, they will nm¢é moved to visit it again. This constant touch estbuch of
content will help improve and promote pastoral camioation using the new media of communication.

Churches and ministries should make sure they imgpom the aesthetics quality of their WebPages and
content as a way to attract people to the websitesthe content therein. Most people do not likgoarly
designed website and can only be attracted whequality of design is rich.

The people should see pastoral communication usiagnew media as a new trend or forms of
communication squarely packaged for their beneiit pre-dispose their minds to embrace it by udiegsame
new media outfit to access information on pastooahmunication.
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APPENDIX |
LIST OF TABLES FOR THE QUANTITATIVE ANALYSIS OF THE STUDY
Analysis of the bio-data of respondents

Table 1: Sex of Respondents

Sex
Cumulative
Frequency Percent Valid Percent Percent
Valid Male 178 42.0 42.0 42.0
Female 246 58.0 58.0 100.0
Total 424 100.0 100.0
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Table 2: Age of Respondents
Age
Cumulative
Freguency Percent Valid Percent Percent
Valid 18-25 197 46.5 46.5 46.5
26-33 103 24.3 24.3 70.8
34-41 72 17.0 17.0 87.7
42-49 44 10.4 10.4 98.1
50 & above 8 1.9 1.9 100.0
Total 424 100.0 100.0
Table 3: Educational Qualification of Respondents
Educational Qualification
Cumulative
Frequency Percent Valid Percent Percent
Valid O level 94 22.2 22.2 22.2
B.Sc 188 44.3 44.3 66.5
M.Sc 79 18.6 18.6 85.1
B.A. 42 9.9 9.9 95.0
Ph.D 21 5.0 5.0 100.0
Total 424 100.0 100.0
Table 4: Occupation of Respondents
Occupation
Cumulative
Frequency Percent Valid Percent Percent
Valid  Student 117 27.6 27.6 27.6
Civil servant 124 29.2 29.2 56.8
Public servant 50 11.8 11.8 68.6
Self employed 133 314 314 100.0
Total 424 100.0 100.0

Research Question 1: To what extent are southernigferians knowledgeable about the new media of
communication?

Table 5: Analysing the extent to which respondentknow about the internet as a new media of
communication

To what extent do you know about the internet as a new media of
communication?

Cumulative
Frequency Percent Valid Percent Percent
Valid Large extent 276 65.1 65.1 65.1
Moderate 89 21.0 21.0 86.1
Little extent 40 9.4 9.4 95.5
Can't say 19 4.5 4.5 100.0
Total 424 100.0 100.0
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Table 6: Analysing the extent to which respondentknow about cable television as a new media of
communication

To what extent do you know about cable television as a new media of
communication?

Cumulative
Freguency Percent Valid Percent Percent
Valid Large extent 49 11.6 11.6 11.6
Moderate 209 49.3 49.3 60.8
Little extent 124 29.2 29.2 90.1
Can't say 42 9.9 9.9 100.0
Total 424 100.0 100.0

Table 7: Analysing the extent to which respondentknow about cell phones as a new media of
communication

To what extent do you know about cell phones as a new media of
communication?

Cumulative
Freguency Percent Valid Percent Percent
Valid Large extent 341 80.4 80.4 80.4
Moderate 61 14.4 14.4 94.8
Little extent 22 5.2 5.2 100.0
Total 424 100.0 100.0

Table 8: Analysing the extent to which respondentknow about ipads as a new media of communication

To what extent do you know about ipads as a new media of

communication?

Cumulative
Frequency Percent Valid Percent Percent
Valid Large extent 41 9.7 9.7 9.7
Moderate 59 13.9 13.9 23.6
Little extent 95 22.4 224 46.0
Can't say 229 54.0 54.0 100.0
Total 424 100.0 100.0

Table 9: Analysing the extent to which respondentknow about iPods as a new media of communication

To what extent do you know about ipods as a new media of

communication?

Cumulative
Frequency Percent Valid Percent Percent
Valid Large extent 42 9.9 9.9 9.9
Moderate 89 21.0 21.0 30.9
Little extent 214 50.5 50.5 81.4
Can't say 79 18.6 18.6 100.0
Total 424 100.0 100.0

Research Question 2: What is the perception
pastoral communication?

of thpeople and churches about the use of new media in
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Table 10: Analysing audience perception as to wheg¢h the new media of communication should be used

for pastoral communication

Do you think the new media of communication shoulthe used for Frequency Percentages
pastoral communication?
Yes 424 100%
No - -%
Can'’t say - -%
Total 424 100%

Table 11: Analysing the reason respondents gave arhy the new media should be used for pastoral

communication

Can you state the reason for your answer in question No. 6 above?

Cumulative
Frequency Percent Valid Percent Percent

Valid  Wide and effective reach 123 29.0 29.0 29.0
Conversion of sinners 86 20.3 20.3 49.3
Globalisation 101 23.8 23.8 91.0
Speed of communication 30 7.1 7.1 98.1
Draws people to God 8 1.9 1.9 100.0
Total 424 100.0 100.0

Research Question 3: To what extent do Nigerians eghe new media for their pastoral needs?

Table 12: Analysing the extent to which respondentsise the internet in checking for gospel messages

online

To what extent do you use the internet in checkinfpr gospel messages online?

Table 13: Analysing the extent to which respondentsse cell phones in checking for gospel messages

online

Frequency Percent Valid Percent Cumulative Percen
Valid Large exten 292 68.9 68.9 68.9
Moderate 73 17.2 17.2 86.1
Little extent 32 7.5 7.5 93.6
Can't say 27 6.4 6.4 100.0
Total 424| 100.0 100.0

To what extent do you use cell phones in checkirigr gospel messages online?

Frequency Percent Valid Percent Cumulative Percen
Valid Large exten 65 15.3 15.3 15.3
Moderate 82 19.3 19.3 34.7
Little extent 204 48.1 48.1 82.8
Can't say 73 17.2 17.2 100.0
Total 424| 100.0 100.0
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Table 14: Analysing the extent to which respondentase cable television in checking for gospel messag

online

To what extent do you use cable television in checking for gospel

messages online?

Cumulative
Freguency Percent Valid Percent Percent
Valid Large extent 355 83.7 83.7 83.7
Moderate 31 7.3 7.3 91.0
Little extent 28 6.6 6.6 97.6
Can't say 10 24 2.4 100.0
Total 424 100.0 100.0

Table 15: Analysing the extent to which respondentsnow how to use ipads in checking for gospel

messages online

To what extent do you use ipads in checking for gospel messages

online?
Cumulative
Frequency Percent Valid Percent Percent

Valid Large extent 35 8.3 8.3 8.3

Moderate 47 11.1 11.1 19.3

Little extent 55 13.0 13.0 32.3

Can't say 287 67.7 67.7 100.0

Total 424 100.0 100.0

Table 16: Analysing the extent to which respondentsse iPods in checking for gospel messages online

To what extent do you use ipods in checking for gospel messages

online?
Cumulative
Freguency Percent Valid Percent Percent

Valid Large extent 58 13.7 13.7 13.7

Moderate 55 13.0 13.0 26.7

Little extent 82 19.3 19.3 46.0

Can't say 229 54.0 54.0 100.0

Total 424 100.0 100.0

Research Question 4: What are the problems hinderin the successful use of the new media in
communicating pastoral messages?

Table 36: Analysing the extent to which illiteracyhinder the successful use of the new media in pasib

communication

To what extent does illiteracy hinder the successful use of the mew media
in pastoral communication?

Cumulative
Freguency Percent Valid Percent Percent
Valid Large extent 297 70.0 70.0 70.0
Moderate 87 20.5 20.5 90.6
Little extent 31 7.3 7.3 97.9
Can't say 9 2.1 2.1 100.0
Total 424 100.0 100.0
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Table 37: Analysing the extent to which high costfaccessing the internet hinders the successful usktthe
new media in pastoral communication

To what extent does high cost of accessing the net hinder the successful
use of the mew media in pastoral communication?

Cumulative
Frequency Percent Valid Percent Percent
Valid Large extent 337 79.5 79.5 79.5
Moderate 56 13.2 13.2 92.7
Little extent 26 6.1 6.1 98.8
Can't say 5 1.2 1.2 100.0
Total 424 100.0 100.0

Table 38: Analysing the extent to which inadequatpower supply hinders the successful use of the new

media in pastoral communication
To what extent does inadequate power supply hinder the successful use
of the mew media in pastoral communication?

Cumulative
Frequency Percent Valid Percent Percent
Valid Large extent 152 35.8 35.8 35.8
Moderate 77 18.2 18.2 54.0
Little extent 185 43.6 43.6 97.6
Can't say 10 2.4 2.4 100.0
Total 424 100.0 100.0

Table 39: Analysing the extent to which low pastodadesires on the part of the people hinder the

successful use of the new media in pastoral commgation

To what extent does low pastoral desires on the part of the people hinder

the successful use of the mew media in pastoral communication?

Cumulative
Freguency Percent Valid Percent Percent
Valid Large extent 179 42.2 42.2 42.2
Moderate 172 40.6 40.6 82.8
Little extent 67 15.8 15.8 98.6
Can't say 6 1.4 1.4 100.0
Total 424 100.0 100.0

Research Question 5: What level of influence has ¢hnew media on the people as it relates to the

communication of pastoral messages?

Table 34:

influenced the respondents’ life

communication influenced your life?

Analysing how the gospel messages receivfom the new media of communication

How has the gospel messages received from the new media of

Cumulative
Frequency Percent Valid Percent Percent
Valid  Very positive 94 22.2 22.2 22.2
Positively 253 59.7 59.7 81.8
Less positive 27 6.4 6.4 88.2
Can't say 50 11.8 11.8 100.0
Total 424 100.0 100.0
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