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ABSTRACT

This study aimed to examine the influence of soemabraphic factors on entrepreneurial intention of
several University students in Jakarta. The samplke 180 respondents and the analytical technige insthis
study was binary logistic regression. The resuitsasthat students at the University of Mercu Budtaiyversity
of Indonusa Esa Unggul, Trisakti University, andni University who already have experience in
entrepreneurship, with parents’ profession as drepreneur, and the ethnic background is Minan@hiong
Hwa have more influence on entrepreneurial inteigtidhan students who do not have experience of
entrepreneurship, the profession of his parentmasmployee, and the ethnic background is not timauhgy and
Thiong Hwa. However, no considerable influence awrepreneurship intense when students are men and
women, and students are already taking entreprehigucourses or not.
Keywords: Entrepreneurial Intention, Demographic FactoigsaBy Logistic Regression Analysis.

INTRODUCTION

Almost all universities in Indonesia are vigoroudbcilitating various forms of entrepreneurship
training with the Campus Entrepreneur Program (CEW})h the CEP program, it is expected that unitgrs
graduates have intention to entrepreneurship. Naysdot only technology research becomes the foairs,
but also the formation of qualified human resour@gshe balance of the rapid development of teciyyolThis
is the momentum that students need to learn, inngtg for a bright future. They no longer dependttom job
world by finding a job, but they can rely on theiwn ability to become a young entrepreneur whajzable of
creating jobs for others.

It is generally known that being an entrepreneunds an easy thing, the entrepreneurship process
involves not only problem solving in a particuléld of management, but also in decision makingngen
entrepreneur means having the ability to find avelieate opportunities. The main thing that causpseraon to
do entrepreneurial activity is from having the desind interest to entrepreneurship.

Furthermore, there are various situations and aistances that enable a person to start, openor ru
his business. In this case, one of the factorsrediptors of entrepreneurship is the desire whiighibein and
Ajzen (1975) referred to as intentions. Intentisnai component in the individual that refers to desire to
perform certain behaviors. Intention is assumed astivational factor that affects behavior. Intentis also a
predictor of how hard a person strives or how matfbrt is made to display a behavior. In relationthe
entrepreneurial world, Ancok (1992) says that gmeeurial intention is a motivational factor araddsas the
strongest predictors of the individual to displaghlviors related to entrepreneurial action. In otherds, the
greater or stronger the intention to relate toegrgneurial action, the more likely it is for belwavo occur.

In this case, someone with an intention to stdotisiness will have better readiness and progreg®in
business run than someone without the intentiostad a business. (Choo and Wong, 2006). By knowheg
intention of someone to entrepreneurship, theremegal we can predict the possibility to start & besiness or
start an entrepreneurship career. Therefore, inteigan serve as a reasonable basic approach rstadding
who will become entrepreneurs. The desire of endregurship in youth is a source for the birth afufa
entrepreneurs. Their attitudes and knowledge ofepreneurship will shape their tendency to opemew
ventures in the future (Indarti and Rostiani, 2008)

Previously, Harwani, et al, 2012 reviewed the ititars of entrepreneurship, the results showedttizat
need for achievement, self efficacy, and envirortalefactors/readiness of the instrument have atipesand
significant impact on entrepreneurial intentionsafiani, et al, 2012). Nurhayati (2013) also studikd
intentions of entrepreneurship and found that toaid of control, self efficacy, and instrument ieads have a
significant effect on entrepreneurial intention.rthermore, the researcher intends to continue relsean
intention of entrepreneurship by analyzing theuefice of demography factor characteristic. Someique
researchers have shown that demographic chardicerssich as age, sex, educational background aed o
work experience are taken into account as detentsraf entrepreneurial intentions. For example, essimdies
have found that one's educational background (Milhna and Nugroho, 2015), (More#o al, 2003) and
(Indarti and Rostiani, 2008), then the parent msifin as an entrepreneur, educational backgrounds w
experience (Morell@t al, 2003; Nguyen, 2018; Vilathuvahna and Nugrohd,3)@letermine the level of one's
intentions and the success of a given business.
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Based on the background of the above problemsrakésarch would like to see and prove the influence
of several demographic factors on entrepreneuriehtions at several University students in Jak&tadies on
demographic factors in this research include geretgrepreneurship education background, ethnikgraand,
entrepreneurship experience and parent professton formulation of the problem to be studied is thiee the
characteristics of demographic factors consisting gender, entrepreneurship education background,
entrepreneurship experience, parent professioretimdc background significantly influence the eptemeurial
intention.

CONCEPTUAL FRAMEWORK AND HYPOTHESES DEVELOPMENT
Entrepreneurial Intention

Bandura (1986) states that the intention is a detetion to perform certain activities or produce a
certain situation in the future. Intention is aalipart ofSelf Regulatiorof individuals motivated by one's desire
to act. Intention is also a component in the irdlial that refers to the desire to perform certahaviors.
Intention is defined as the dimension of individsabjective probability in terms of self and belwav{Fishbein
and Ajzen, 1975).

According to Indarti and Rostiani (2008), entrenanship is the process of making something new by
considering risks and rewards. Entrepreneurs argetivho make creative and innovative efforts byetigping
ideas and gathering resources to find opporturgtiesimprovements in life.

Nguyen (2018) states that interest in entreprehguiis someone’s sense of interest to do business
independently with the courage to take risks. $igiihand Burgess (1993) argue that there are sesa@&sons
why a person is interested in entrepreneurial gz wanting to have a high income, wanting towéha
satisfying career, wanting to be self-directed/gntated by others, wanting to increase the presifgeelf as
business owner, wanting to run a freely owned ide@oncept, wanting to have long-term prosperityd a
wanting to contribute something beneficial to huityan

Demographic Factors

The word demography comes from the Greek word demeaning people or the population and
grafein which means writing. So demography is wgtor essay about people or population. Demogréapthe
study of statistics and mathematics on the magajtedmposition, and distribution of the populatemd its
changes over time through the operation of the igmographic components, they are birth, deathriaggay,
migration and social mobility.

Demographic factors are importantly analyzed sindemography is a factor inherent in
entrepreneurship and affects the success of arepeatreur. Indarti and Rostiani (2008) suggest that
demographic factors such as gender, age, ethnikghmmd, education and work experience affect @qres
desire to become an entrepreneur. The attitudategreneurship is influenced by gender, educatieral and
parents who own a business.

Gender

The influence of gender on a person's intentione &ntrepreneurship has been widely studied.
Mazzarol et al. (1999) proves that women tend tdeke likely to open new businesses than men doilei
findings were also presented by Kolvereid (1996gnmroved to have a higher entrepreneurial intantian
women. Research conducted by Matthews and Mose®6]j18n graduate masters in America using a
longitudinal study found that men's interest inrepteneurship is consistent compared with womentéyeast
that changes over time.

Schiller and Crawson (1997) found differences iecessful entrepreneurship between women and
men. Indarti and Rostiani (2008) research on Indiame Japanese and Norwegian students found thalege
had no effect on student entrepreneurial interestsk experience influenced entrepreneurial interafs
Norwegian students, but had no effect on IndonesihJapanese students.

H1: The intention of entrepreneurship relatinggémder; men have a higher entrepreneimtiahtions
than women do.

Entrepreneurship Education Background
A person's educational background, especially thretsted to entrepreneurship such as business and
management or economics, is believed to affecdbgre and interest to start a new business ifutuee. A
study from India proves that educational backgreaubdcome one of the most important determinants of
entrepreneurial intention and the success of basingn (Sinha, 1996).
H2: Students who have taken entrepreneurshipriesthave a higher entrepreneurial inb@stihan those
who have never had entrepreneurship lectures.
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Entrepreneurship Experience
Indarti and Rostiani (2008) find that someone wétkperience in entrepreneurship has a higher
entrepreneurial intention than those who have neéhad before. In contrast, more specifically, resear
conducted by Mazzarol et al. (1999) proves thatesmme who has worked in the government sector sslilesly
to succeed in starting a business.
H3: Students with entrepreneurship experience leahigher entrepreneurial Intentions than those hdwve
never had before.

The Parent’s Profession

Indarti and Rostiani (2008) find a strong relatioips between entrepreneurship and the parent
ownership of a business. Strong evidence of aioalship between entrepreneurial interest and thenpa
profession working independently or as an entregreican be seen from independence and flexibitigy ts
transmitted by parents to their children from amlyeage and become an inherent trait to their céiid
Successful entrepreneurs are those who are rayspdrents who are also entrepreneurs.
H4: Students whose parents work as a self-emglayeas an entrepreneur have a higher entrepraheuri

intention than those whose parents work as an ggemployee.

Ethnical Background
In Indonesian society, it is very well known thaimeone who has a profession as an entrepreneur is
often identified with people who have a certaiméathl background, the ethnic Thiong Hwa and Minang.
H5: Students with ethnical background of Minamyén a higher entrepreneurial intention than thoke are
not ethnic Minang.
H6: Students with ethnic Thiong Hwa backgroundseha higher entrepreneurial intention than nomieth
Thiong Hwa.

RESEARCH METHOD
Research Design

The research design used in this research is ceaggdrch, using survey method and with the reBearc
instrument using questionnaires. The populationthi§ study is all students University of Mercu Baan
University of Indonusa Esa Unggul, Trisakti Univgrsand Binus University in Jakarta who come frath
faculties. The sample taken in this research isr&é8pondents which sampling is based on purposirgkng.
The sample selected by the existence of certaierizriused by the researcher, that is, of the redgmas there
are ethnic Thiong Hwa, ethnic Minang, and othenieth

Variable Measurement
1. Demographic Factor

The demographic factor instrument used consistewf factors, namely gender, age, education andk wor

experience. The instruments of measuring the deapbdg variables for each factor are as follows:

a. Gender
Male respondents are scored 1 and female respandestgiven a score of 0. The entrepreneurial
intention relates to gender; men have a higheeprgneurial intention.

b. Entrepreneurial Education Background
Respondents who have taken the entrepreneurshigecare given a score of 1 and respondents who
have never taken an entrepreneurship course areedsc®. Respondents who have taken
entrepreneurship courses have higher entreprehdoténtions than those who have never taken
entrepreneurial courses.

c. Entrepreneurship Experience
Respondents with experience in entrepreneurshifgiaen a score of 1 and respondents who do not
have entrepreneurial experience are scored 0. Rdspts with experience in entrepreneurship have a
higher entrepreneurial intention than those wheehaawer had before

d. Parent Profession
Respondents whose parents work as entrepreneugésarea score of 1 and respondents whose parents
work as employees of an agency are scored 0. Rdeptswhose parents work as entrepreneurs have a
higher entrepreneurial intention than those wh@semts work as employees.

e. Ethnical Background
* Respondents with Minang ethnical background arergavscore of 1 and non-Minang ethnical

background respondents are given a score of 0.dRdspts with Minang ethnical background
have a higher entrepreneurial intention than tledsen-ethnical background
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* Respondents with Thiong Hwa ethnical backgroundsaored 1 and non- Thiong Hwa
respondents are given a score of 0. Responderitethihic Thiong Hwa backgrounds had higher
entrepreneurial intentions than those of non-Thidmg ethnical background.

2. Entrepreneurship Intention
The measurement instrument of entrepreneurshiptiotevariable used in this research consists rafetli3)
statement items, using dummy variable, score 1 shiotense entrepreneurship respondents, while €ore
indicates that the respondents are not intensepmetmeurship.

Data Collection Procedures

The implementation of research was conducted atddsity of Mercu Buana, University of Indonusa
Esa Unggul, Trisakti University, and Binus UnivéysiThis location was taken because several uritiess
whose students are relatively heterogeneous, frarious levels of economic level as well as fromioas
ethnic groups in Indonesia. The study was conduatddne 2017.

In writing this study, the data related to the peafs that had been stated earlier by using quewstion
method, a number of written questions used to obiafiormation about respondents, were collectede Th
research questionnaire was distributed directhh e aim of obtaining a high rate of return. Detdlection
was conducted around the campus, in public areeB as canteen, library, atrium and parking lot.sThi
technique is used so that researchers can obtpomdents from different demographic backgrounds.

Data Analysis Technique
Data analysis technique in this research is bygubinary logistic regression analysis to see hosv th
influence of each variable that has an influencatenvariables affected. The analysis model usdgirary
Logistic Regression Analysis because:
1. The Dependent Variable is a categorical variabts{metric), which has two alternatives, that iestdd
(1) and unselected (0),
2. The Independent Variable is also a categorical-metric) variable, each of which has two alterrediyl)
and (0),
3. No need to assume the normality of data on theviagi@ble. (this is what distinguishes from disdriemt
analysis).

Binary Logistic Regression Expression for the lefrariable:
Ln [odds (S| X1, X2,..Xk)] =B+ By X1 + B, X2 + B3 X3 + ... +py Xk
or
p
Ln -------- = Bo + 1 X1 + P2 X2 + B3 X3 + B4 X4 + B5 X5 + B X6
1-p
In which
Ln [odds = dependent variable, which is the ntit;h of entrepreneurial respondents. The
measurements in this model are 0 for the respondigmbut entrepreneurial intention,
and 1 for the respondent with entrepreneurial inten
X1, X2, X3, X4, X5 = independent variable (Gendeducation, Work Experience, Parent Profession,
Ethnical Background)
Bos B1s B2, Bas Bas Bs, Ps = parameter value (logistic binary regression ficiefit)
The tests performed in this analysis are as falow
1. Assessing the Fit Model
a. Assessing the overall fit model of the data with HHosmer and Lemeshow Goodness of Fit Test.

The hypothesis for assessing the fit model is:

e HO = model hypothesized fit with data

« Ha = model hypothesized not fit with data

Hypothesis test are

e If the value of Hosmer and Lemeshow Goodness dgktual to or less than 0.05, then the null
hypothesis is rejected which means there is afgignt difference between the model and the
observation value so that the goodness fit modebigjood because the observation value of the
model is unpredictable.

» If the statistical value of Hosmer and Lemeshow @w@ss of Fit is greater than 0.05, then the null
hypothesis can not be rejected and it means thantidel is able to predict the observation value
or it can be said that the model is acceptableuseca matches the observation data.

b. Assessing the variability of dependent variableslma explained by the variability of independent
variables by looking at the value of NagelkerkeoRequal to see the value of coefficient of
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determination (B in multiple regression analysis. This means thatpercentage of dependent
variables variation can be explained by the valitgtnf independent variables while the remaining
percentage means the variation of the dependeiail@is explained by the variable outside the rhode
2. The Estimation of Parameters and Interpretation
a. Level of significance
This test is done to asses the significance ofgaddent variable partially or individually to depent
variable. This test is performed to test the sedaypbthesis by comparing the Wald (t-count) value
with the sig. The hypothesis and its analysis are:
Ho : Allegedly variable X1 does not affect the ahte Y
Ha : Allegedly variable X1 influence on variable Y
The Hypothesis test are:
¢ Based on the calculation result if (X1) hag/ald value (t count) with significant value a 0.01
(significantly very strong), or significant at< 0.05 (significantly strong), and or significantat
0, 10 (significantly weak) hence the test show $itejected and Ha accepted. This result shows
that (X1) has an effect on (Y).
. Based on the calculation result if (X1) h&sld value (t count) with significant value
ato> 0.10 then thus test show Ho accepted and Haeistegl. This result shows that (X1) has no
effect on (Y).
b. Pattern (direction of influence)
The direction of each independent variables infbegean the dependent variable can be seen from the
regression coefficient (B).
Interpretation:
+ If the regression coefficient of an independentaldes has a positive value means that the higher
the value of independent variables will increageuhlue of the dependent variable.
¢ Conversely, if the regression coefficient of andpendent variables have a negative value means
that the lower the value of independent variabldisincrease the value of dependent variable.
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DATA ANALYSIS
Description of Respondents

Respondents from this research are students ataséyeiversity Jakarta from all existing faculties,
students of the Faculty of Economics and Busintdss,Faculty of Communication Science, the Faculty o
Engineering of Planning and Design, the Faculti?®fchology and the Faculty of Computer Science.

Table 1. Description of Respondents

Frequency Frequency

(persentage) (persentage)
Gender Men 94 (55,3 %) Women 76 (44,7 %)
Entrepreneurship Ever studied 97 (57,1 %) Never studied 73 (42,9 %)
Education Entrepreneurship Entrepreneurship

course

course

Experience on
entrepreneurship

Experienced
Entrepreneurship

87 (51,2 %)

Not Experienced
Entrepreneurship

83 (48,8 %)

Parent Profession

entrepreneurship

60 (35,3 9

0) |&ymes

110 (64,7 %)

Ethnical
Background

Ethnic Minang

50 (29,4 %)

Ethnic non Minang

120,67%)

Ethnic Thiong Hwa

33 (19,4 %)

Ethnic non Thiong
Hwa

137 (80,6 %)

Entrepreneurship
Intention

Interest in
Entrepreneurship

84 (49,4 %)

Not Interest in
Entrepreneurship

86 (50,6 %)

Source: Primary Data, procesed.

Assesing Fit Model

Assessing the overall fit model on this data inelin two ways, namely by Nagelkerke R square and
Hosmer and Lemeshow Goodness of Fit Test.
1. Nagelkerke R square
Nagelkerke R Square statistical value is interpteis the coefficient of determination®(Rn multiple
regression analysis.
The calculation results give Nagelkerke R Squateevaf 0.735 which means the variability of depertde
variable which can be explained by the variabitifyidependent variable is equal to 73,5%. The ramgi
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of 26.5% is explained by variables that are beyolservation. It means that the model is made tasho
good model because the observed variables caniexgth a magnitude approaching 100%.

Hosmer and Lemeshow Test

The statistical value of Hosmer and Lemeshow Tesised to assess the suitability of empirical data
the model. If the sig value is greater than 0.Cntft is said that the model is goodness of figt ttihe
empirical data is suitable or in accordance with tfiodel, the model is said to be fit and acceptdhiem
the calculation, it is obtained that the value bf-Square Hismer-Lemeshow test is 6.129 and siganifi at
0.633. Since this value is above 0.05, then theathigdsaid to be fit and acceptable.

Parameter Estimation

The parameter estimation analysis is performe@gsbthe significance and test the direction pattérn

the influence of thédependent variablen thedependent variableThe results are calculated as shown in Table

2 below.
Table 2. Parameter Estimation
B S.E. Wald df Sig. Exp(B)
Sgep Gender 727 1.292 .316 1 574 2.068
1 Profesi_Orangtua 5.579 .992 31.597 1 .000 264.774
Etnis_Minang 2.573 .615 17.483 1 .000 13.111
Etnis_Cina 1.450 .821 3.117 1 .077 4.263
Pengalaman_wirausaha .953 557 2.929 1 .087 2.595
Pendidikan_
Kewirausahaan 2.026 1.324 2.341 1 .126 7.587
Constant -4.861 .930 27.309 1 .000 .008

a. Variable(s) entered on step 1: Gender, Profesi_Orangtua, Etnis_Minang, Etnis_Cina, Pengalaman_
wirausaha, Pendidikan_Kewirausahaan.

Source: Primary Data, processed
Add: Etnis_Cina = Ethnic Thiong Hwa

1.

The Level of Significance
This test is conducted to test the significancendépendent variablesartially or individually todependent
variable This test is also performed to test the hypothbgi comparing th&Vald value (t-count) with the
sig.
Based on the calculation result in Table 2, itderfd that the profession of parents, and ethnicaktin
background hasVald value (t count) with significant value at< 0.01 (seginificantly very strong); ethnic
Thiong Hwa background is significant at< 0.05 (significantly strong); and entrepreneurigberience is
significant ato < 0.10 (significantly weak) hence the test shows hyothesis is accepted. These results
show that the professions of parents, ethnic Thimga and Minang backgrounds, and entrepreneurial
experience significantly influence entrepreneuriééntions.
Whereas gender and entrepreneurship educationWalgevalue (t count) with significant value at> 0,10
hence the test shows that hypothesis is rejectddnan significant. These results show that genaet a
entrepreneurship education have no effect on engineprrial intentions.
Pattern (direction of influence)
The direction of influence of eacimdependent variabléo dependent variablean be seen from the
regression coefficient (B). If the regression ciméht of an independent variable has a positiieiesait
means the higher the value of the independenthlatithe higher the value of the dependent varialile
increase. Conversely, if the regression coefficardan independent variable has a negative valuaeans
that the lower the value of the independent vagiabiie higher the value of the dependent varialile w
increase.
In Table 2, the column B shows that significantresgion coefficient value has a positive sign. Thatains
that students with entrepreneurship experience havigher entrepreneurial intention than those Wwee
never had before. Students whose parents who wodekli-employed or as entrepreneurs have a higher
entrepreneurial intention than those whose paremmisk as an agency employee. Students with ethnic
Minang background have a higher entrepreneuriahiitn than those who are not ethnic Minang. Stteden
with ethnic Thiong Hwa backgrounds have a highéregmeneurial intention than non-ethnic Thiong Hwa.
Students with entrepreneurship experience haveghehientrepreneurial intention than those who have
never had before.
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Whereas, male students do not have a higher eatreprial intense than female students, and studétfits
entrepreneurial educational background have no ehigintrepreneurial intentions than those with no
entrepreneurial education background.

DISCUSSION

The finding of this study is the absence of sigaifit influence between male and female students on
the intense entrepreneurship, male students dithanat a higher level of entrepreneurial intentithvan female
students, this also indicates that men are not rdes&rable to be successful in his career, as agelnen no
more dare to take risks by pursuing the field dfegpreneurship. This is not in line with the resut Mazzarol
(1999) research that women tend to be less desiodldpening businesses than men.

Entrepreneurship education can be done througkpmeimeurship courses or lectures that can provide a
better understanding of the entrepreneurial prodbsschallenges facing the founders of new vestaral the
issues that must be overcome in order to succeddefteneurship education packages on formal eiduacaill
shape students to pursue an entrepreneurial cdieemrefore, although formal education is not a guaisite for
starting a new business, knowledge gained from dbmeducation provides a good foundation especialign
formal education is linked to a managed businesgu{din, 2018). However, the finding of this studythat
there is no significant effect between students Wwhwe taken entrepreneurship courses with those hale
never taken it on the intense entrepreneurships Tieans that students who have taken an entrepi@neu
course do not give more influence to intense engregurship. It raises a question whether the emnepirship
education provided is less able to grow entrepneéaletalues for the students.

The results of the research also indicate the énfte of students whose parents or siblings have
businesses with those who have no business tattesity of entrepreneurship, where students whasents or
siblings have businesses have a higher level oéprgneurial intentions than students whose pawergiblings
work as employees and have no business. This stiawthe business experience of the family willyide an
indirect experience to a person to have entrepraiententions, because at least a person or wsityestudent
has the knowledge how to run the business, howetd with problems in business, how to market prtsioc
services, how to access capital and so on.

This research also proves that students with efihiong Hwa and Minang backgrounds have a higher
entrepreneurial intention than those who are noinfethnic Thiong Hwa and Minang. The tribe (area$ h
certain customs and habits that can influence aaetlens. Characteristics of ethnicity (tribe) absffect the
views and perceptions of a person to somethingudtiey entrepreneurship (Nguyen, 2018). As it iswmnon
Indonesian society, that ethnic Minang and ThiomgaHisually work as an entrepreneur. This is alsdesced
in students of ethnic Minang and Thiong Hwa whoéhavgreater entrepreneurial intensity than othieniet
groups.

Students with entrepreneurship experience havgrehentrepreneurial intention than those who have
never had before. Experience is always believedeta good teacher who can equip a person with etncr
things in accordance with the real conditions dcérgday life. In the same way of thinking, it is asged that
students who have concrete experience of entrepramp (self-employment or parent participatiomdeo
have a stronger motivation for entrepreneurshipraftaduating later. This study found a significarfituence
between the entrepreneurial experience with thereprégneurial intentions of students. Students'
entrepreneurship experience can contribute andagimsideration to the entrepreneurial world.

CONCLUSION AND SUGGESTION
Conclusion

After the research done, based on the resultssefareh presented in the chapter on data analydis an
discussion, it can be concluded that male studémtaot have a higher entrepreneurial intention tieamale
students. Students with a background of ever takimgepreneurship courses have no higher entreymiahe
intentions than those with no entrepreneurial etiocebackground. Students with entrepreneurshipggpce
have a higher entrepreneurial intention than thvalse have never had before. Students whose pareanrts ag
self-employed or as entrepreneurs have a higheemeneurial intention than those whose parentkaeran
agency employee. Students with ethnic backgrounslinbng and Thiong Hwa have a higher entreprenkuria
intention than those who are not from ethnic Minand Thiong Hwa.

Suggestion

From this research, it can also be suggested libatesults of research indicate that students velve h
taken entrepreneurship courses do not have a higitespreneurial intention than those who have mbgen in
entrepreneurial lectures. It would be better ifréhés a change in the learning process for entrepneship
courses, or even changes in the curriculum of prereeurship courses. In addition, it is also neags® invite
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more entrepreneurial practitioners who have be@cessful as guest lecturers to share their expsriamd
knowledge to the students so that it can give eragmment to increase student entrepreneur intention
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