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ABSTRACT

This study undertook a critical appraisal of theet@nces and speeches of some Nigerian leadetiipolé
during electioneering campaigns and their corretetito the level of social and political crisis méssed in the
country so far. It was motivated by the high legélviolence and social crisis that greeted the 2§é&deral
elections and the intractable social crisis indbentry since independence. The objectives of tindysherefore
included to: ascertain the degree of correlatiofwben the negative comments and the violence dilatwed
the 2011 presidential election in Nigerian; detemnihe degree of correlation between the negativentents
and the heightened insurgency social crisis incthantry; and examine the potency of political mérgtools
as panacea for the problem. For the methodology pdmary data were sourced through opinion sureky
Nigerian masses views on the comments/speeches ibggridh politicians during the 2007 and 2011
electioneering campaigns. The data were statiticalalyzed with Likert's 5-points scale and Speanisa
correlation coefficient. Results obtained showghhdegree of correlation between those negativeramts and
the political/social crises in the country sinceerth and that political marketing strategies pac#aged
professionally delivered by public relations experbuld serve as effective panacea for such prablarfuture.
Key words: Political violence, social violence, negative conmtse electioneering, political marketing.

1. Background to the Study
Election violence or election-related violence iserstood as violent action against people, prgpartthe
electoral process, intended to influence the etattprocess before, during or after elections (Atu@010;
Odigbo, 2014). Electioneering campaigns in Nigdr@ave always been characterized by political vioden€
unimaginable proportions. The nature and manifestat of election violence in Africa according toeth
Friedrich Ebert Stiftung and Centre for Conflictdearch (2001), and in Nigeria according to Ug2014)
include:

e Murder/Killings;

* Looting, destruction and damage of property;

« Political assassinations, kidnap, assault and dbeghts;

* Pre- and post-election bombings; as like the Bokwoalh cases;

«  Fighting among political parties’ supporters;

« Arbitrary detentions and arrests of journalists potitical opponents

< Intimidation of voters during elections, and mangre
Sanctions against all these electoral offencegddale provided for in the various Nigerian electolals. Yet,
the violence continued, threatening the nation'maleracy, social peace and national unity. Some saute
highly disciplined men and women in the countavér blamed it on the pre-election utterances oéhiet
Nigerian leaders/politicians/nguard, 201} It is their views that a greater percentagehefdlectoral violence
in the country are often ignited by inciting speeslby politicians, opinion leaders or ‘bought-ovesfigious
leaders.

For instance, before the 2007 general electiors,cthuntry was over-heated over feuds between tée th
President, Olusegun Obasanjo, and his Vice, Atikwkakar, accusing each other of corruption and tesun
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corruption. There were also agitations from notatdethern politicians that power must return backthie
region. The worst of it all was President Obasanpowed stance that the election will be a doieradfair,
borne out of annoyance over his failure in thegatk bid to manipulate the legislatures for a ctutstinal
amendment that would allow him a third term in offi hence, began to act like a bull in a china shop
(Awowole-Browne, 2007). Thushe post-election period was fierce as killing ofifical opponents including
PDP chieftains who displayed contrary opinion wathe@ssed. The roll call of the casualties incluttesl then
Attorney General and Minister for Justice, Chield8lye, Harry Marshal and many morec@demia.edu, 2033

Then, according to Bekoe (2011), despite a moresgrarent election in Nigeria in 2011, 800 people-igan
Kaduna—uwere killed in three days and 65,000 pea@ee displaced (Human Rights Watch, 2011). Muslims
burned churches and attacked Christians and sattsein their homes, businesses, schools, andeosttbets.
Christians soon retaliated. Two commissions wetabéished in May, following the elections, to examithe
factors leading to the violence. Late Governor iBlatibrahim Yakowa established a 12-person commisgi
Kaduna, and nationally, President Jonathan eskedulia 22-person commission. According to the cosions
Buhari’s warning of an “Egypt-style” revolt if thelections were not free and fair was not good.ddislaration
that going to court to contest the elections wdudda waste of his time was alleged to have alsuiged his
supporters with the unspoken alternative to také firotests to the streets (The Punch, 2@&Lleiman, 2011).
It was again reported that on the day of the pesgidl elections, Buhari claimed that the rulingtpdad rigged
the election and violence started soon after INEEClated Jonathan the winner (Bekoe, 2011; Larteg,1p
Hence, Muslims and Christians in northern Nigetasloed violently. And with 800 fatalities in thrdays, the
2011 elections were the most violent in Nigeriagtdry (about 100 people died in 2003, and 300 @ie2D07),
reported Bekoe (2011).

All these are but few examples of political utteras consequently igniting wide scale national vio in
Nigeria’s political history, hence, the promptirfgs this study.

2. Statement of the Problem

Upenn (2003) observed that from history, politicallence increases in Nigeria before elections.okding to
Human Rights Watch (2003), various governmentshedountry have not really done enough to prevest t
wave of political violence in pre-election period®oliticians across Nigeria have used violence #&sohto
acquire or retain political support, wealth anduafice, (Human Rights Watch; 2003) adds. To womsatiers,
some of the politicians often make comments thatvam youths and their supporters latch on to utleas
violence on other political opponents’ supporteks. earlier captured, former President Obasanjo®rmddie
statement that preceded the 2007 general electindsGen. Buhari’s Egypt-style revolution over tHglP
general elections are good cases in point. Botbtiefes produced violence of unprecedented propustiio
which over 1,500 lives of innocent citizens werstlo

Some of the politicians were even reported to Hanasted that they would make the country ungovéeniin
whoever wins them in the2011 general electionspisingly, since after that election, the countasibeen on
the boil, with heightened cases of insurgency bogihere and there, arson, kidnapping of innoceimbcd
girls (CNN, 2014;The Independent, 20},4wasting of lives in hundreds and destructiorvaluable property
(ABCnews, 2014).

Takirambudde (2013) pointed out that a succesdédtion means more than just keeping the countoynfr
falling apart. It means that voters must be predrom intimidation and violence aimed at silegcitheir
voices. It means that candidates must be ableatw dor office without fear of bloodshed. Nigerielectorates
are fast losing their hopes on all these. In thghreast and north-west parts of the country, spoigicians are
alleged to be using religion and ethnicity to gaiza political support or opposition, stirring upnsiments that
sparked the recent violence in Nigeria (Takiramlayd®13). It is being alleged, albeit with deniadsd
counter-accusations, that the utterances of sulificiams and opinion leaders fuel the presentalagiisis in the
country.

3. Objectives of the Study
The objectives of the study were to:
i. Ascertain the degree of correlation between theatiag comments and the violence that followed the
2011 presidential election in Nigerian.
ii. Determine the degree of correlation between theathesy comments and the heightened insurgency
social crisis in the country.
iii. Examine the potency of political marketing toolgpasacea for the problem.



Journal of Law, Policy and Globalization www.iiste.org
ISSN 2224-3240 (Paper) ISSN 2224-3259 (Online) l'—,i,!
Vol.26, 2014 IIS E

4. Research Questions
The following research questions were formulateldlp find the answers:
i. Is there a significant degree of correlation betwdlee pre-election negative comments of some
politicians and the violence that followed the 2@tésidential election in Nigeria?
ii. What is the degree of correlation between the megabmments and the heightened insurgency social
crisis in the country?
iii. Could political marketing tools provide significgrainacea for the problem?

5. Hypotheses

The following null-hypotheses were tested in thelgt

Ho: There is no significant correlation between pine-election negative comments of some politiciand the
violence that followed the 2011 presidential eleetin Nigeria.

Ho: The degree of correlation between the negatbraments and the heightened insurgency sociakdrighe
country is not significant.

Ho: Political marketing tools would not provide sificant panacea for the politics of bitternesshia country.

6. Significance of the Study

This study was designed to help unravel some ofdhmte and immediate causes of the mind-burgloujps

crisis in Nigeria that has continued to claim tived of innocent citizens in the country every dayl made the
people psychological prisoners in their country.ahshe time of conclusion of this report, 234 setary school
girls alleged kidnapped by Boko-Haram are stillngeheld hostage in the wild forest of Sangisa, evhhother
bombing has taken place in Nyanya motor park, étegnmany lives. It is expected to help all stakeleo$ in

the project Nigeria understand that violence dag®ae no good. In the long run, there are bittérgsrto pay
by all, in terms of destroyed infrastructures, dmatd relationship and trusts, destroyed imagejnbases,
employment opportunities and foreign investments.

7. Scope of the Study

This study was restricted in scope to a surveyhefdpinions of informed select Nigerians in the twost
politically notable cities of the country: Abujaetipresent Federal Capital territory and Lagos ¢heér Federal
Capital territory. The criterion for the choice the two cities was because Nigerians of all squéabuasions,
ethnic backgrounds and political cleavages livegh#t is also the country’s ‘political capital’ drbase of all
diplomatic offices in the country. The target grdapthe study included:

Nigerian politicians,

Civil Servants,

Select ordinary citizens on the street,

University students and Lecturers,

Journalists,

Members of select Professional Bodies.

8. Methodology

Opinion survey technique was employed in gathedatp for the study with structured questionnaire an
interview schedule as the main instruments. Tha gatgathered were analyzed with Likert's 5-pogtiazle and
Spearman’s correlation coefficient. With an estedapopulation size of 1.92million, Taro Yamane'snfalar
for finite populations was used to determine thmla size of 399 for the study at a 5% margin obreand
95% level of confidence. Proportionate samplindhtgégue was used to distribute the questionnaitbeadarget
publics of the study in the 2 cities in Nigeria.

A VAN N N NN

9. Review of Related Literature

9.1 Theoretical Framework

The theoretical construct for this study hingestlom “image repair theory.” According to ErikssonEiksson
(2012), the Image repair theory is founded on tweeatial assumptions: communication is a goal-thec
activity, and preserving a positive image is onetsfcentral objectives. Benoit (1995:68) had obsdrthat
“wrong-doing is a recurring feature of human bebé&yitherefore, human beings should necessarily and
recurrently be involved in communication aimedegiairing the sour points of their image and thustaming

a favourable reputation. This theory identifiesypology of communicative strategies that actoroined in
image repair work could make use of in crisis comitation situations. Eriksson & Eriksson (2012),
categorized them into five broad categories: demaading responsibility, reducing offensivenessyrective
actions and mortification.
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Denial: Most accused politicians in developing countriegally deny their wrongs or their role in committing
it. This is the situation with the Boko-Haram preil where the search for the sponsors continuesharuhe
has owned up to it.

Evading Responsibility: When people are unable to deny performing the wiatgn question, they usually
attempt to evade responsibility, through variougslike:

Scapegoating:They may claim that the act was committed in respao another wrongful act, like the claim
that Boko-Haramism is borne out unemployment anddiap in the country.

Defeasibility: The wrong-doer may plead a lack of knowledge artrad about important factors related to the
offensive act, like President Obasanjo’s deniahefthird term bid that nearly tore the countryrapalitically.

Making Excuses: The wrong doer may make an excuse that the faeters beyond his control, and may ask
not to be held fully responsible, based on his goatther than evil motives in committing the act.

Reducing OffensivenessThe accused may attempt to reduce the degree afinedeeling experienced by the
audience, through bolsteringyinimization, differentiation, transcendence in @hithe act is placed in a less
offensive frame of reference; attacking accuseis @mpensation in which the accuser pleads toestttd
victims of the act.

Corrective Action: Here, the accused accepts his fault and offeredeess the victims of the action to offset
negative feelings towards him. He also makes pr@masnake changes to prevent its reoccurrencetimefu

Mortification: Here, the accused admits responsibility and askifgiveness.

Even though Benoit (1997), pointed out that paklis are less willing than business

leaders and celebrities to use mortifications agneage repair strategy, because most politiciarengty feel
that to publicly admit their mistakes would putriheat a disadvantaged political position (Sheldod Sallot,
2009: 27), it is still the duty of the political mketer to use the persuasive tools of public refetimage repair
strategies to get him to accept and tender apdloghe offended public, because nobody is perfact the
public already know the trutb-éarn-Banks, 2009; Coombs, 2008gnce, denial would damage his image and
credibility even more. Political marketers will teéore help such politicians to repair their danthgmage
through well-packaged public apology outing, chaofjbeart and publicly-acclaimed good courses.

9.2 Concept of Electoral Violence

Eldridge et al (2012), report that election violenis a sub-category of political violence that isnarily
distinguished by its timing and motive. It is a moee and deliberate strategy used by politicaloect—
incumbents as well as opposition parties — to ackvaineir interests or achieve specific politicahlgan relation
to an electoral contest. It may take place in altpof the electoral cycle: in the run-up to etaw, on the day
of elections, and in the post-election period. fdeerelated violence is not limited to physicablince but
includes other coercive means, such as the thfe@blence, intimidation and harassment (Eldridgele2012).
Anifowose (1982:4) defines political violence as tlse or threat of physical act carried out byratividual or
individuals within a political system against aratindividual, or individuals, and or property, ihe intent to
cause injury or death to persons and/or damagesiruttion to property, and whose objective, choicergets
or victims, surrounding circumstances, impatation, and effects have political significanités intended
to modify the behaviour of others in the existimgpagement of power structure that has some coesegs for
the political system. Election-related violencalso defined by Atuobi (2010$s political violence aimed at the
electoral process. It is sometimes geared towaridsimg political competition of power through violee,
subverting the ends of the electoral and politipadcess (Friedrich Ebert Stiftung and Centre fonflict
Research, 2001).

The causes of electoral violence are multifaceded, can be divided into two broad categoriest, fasuctural
factors related to the underlying power structymesvalent in new and emerging democracies, suéhf@snal

patronage systems, poor governance, exclusionaliticep and the socio-economic uncertainties ofirigs
political power in states where almost all powerc@centrated at the centre; second, factors telatethe
electoral process and the electoral contest itsatth as failed or flawed elections, election frand weak or
manipulated institutions and institutional rulesvgming the electoral process (Eldridge et al, 20&Rlies,

2011). Electoral violence may also create a hutagan crisis and halt or reverse socio-economieibgment
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programmes. In extreme situations, it may increhseisk of armed conflict or civil war. Electionielence can
also go beyond the societies where it occurs arielctaiheighbouring states by displacing large border
populations, introducing a humanitarian crisis, amateasing the circulation of arms as well as arwielence,
which may contribute to instability in already viillaregions (Eldridge et al, 2012; Collier, 2009).

USAID (2013) advised that conducting free, fairdameaceful elections requires that candidates heit t
supporters believe that others will not manipulaed/or have not manipulated the outcome through
nondemocratic means. This is because even if rtg pas cheated, creating the belief that it hagbaed may

be sufficient for postelection violence to occuoslng candidates, for example, may have an incemtvncite
their supporters if they believe that creating doabout the outcome of the election may be advawoiag
(USAID, 2013).

9.3 Nigeria’s Experience in Electoral Violence

Ademoyega (1981) observed that the genesis ofigallitiolence in Nigeria started with the federkdotion of
December 1959 which was meant to usher in theigallitndependence of Nigeria. That very electiorswa
marred by violence. The popular party of the notttle, Northern People’s Congress (NPC), did threttahif
the Southern parties allied to capture power afFtweral level, the North would secede (Ademoy&§81.:6).
The NPC in that election won the majority of thatseand formed the government in alliance withNlagional
Council of Nigeria and Cameroon (NCNC), the Easfmrty. The Action Group (AG), the Western partysviia
opposition.

In 1962, there was chaos in the Western Regiosingrifrom a violent disagreement within the Acti@noup
(A.G.), between the supporters of Chief Awolowo #imokse of Chief Akintola. Due to the very fiercendinsion

of the violence, a state of emergency was declaréde region. The 1964 Federal election ushereahimther
round of political violence. This election was cdaterized by fraud and malpractice. The violemees
witnessed most in Tivland where supporters of te political parties engaged each other. In thestMewas
the usual Awolowo vs Akintola clashes. This prodlcnother round of violence during and after the
parliamentary elections of October 1965. The sasfgwolitical violence during the first republic louinated in
the 1966 coup, which was another violent polit@etion. The Prime Minister, Finance Minister arreérRiers

of Northern and Western Regions were killed indbep.

The Second Republic was also alleged to be bedkebileseries of political violence, especially darite 1983
elections. The Shagari’s administration in the ®dc&epublic was characterized by high scale of gros
mismanagement, corruption, bribery, impropriety néism, nepotism, embezzlement, misappropriation of
public funds, election malpractices as well asmiag rate of inefficiency and redundancy in the lfgub
(Uzuegbunam, 1997:45). The Babangida’'s inconclushied Republic was also marked by high scale viok
primarily resulting from the annulment of the Jurz 1993 presidential election. Many Nigerians diedhe
imbroglio. Political assassinations were also anpnent feature in the polity.

Then, according to Odigbo (2014), the 2003 genaleaitions in Nigeria were adjudged as greatly fldvg the
International observers, but because it presentéki history of the nation’s the first peacefulil@n transition
to civilians, many Nigerians and the internatiocammunity decided to accept it, if not for anythiag better
than a military rule. It was mindful of this, théte slogan “the worst civilian administration isttee than the
best military rule” rented the air then. Howevearcaerding to the European Commission election olessnthere
were rampant election-related malpractice in a remdf states in the Middle Belt, the South East #rel
South—South (European Commission, 2003je Commonwealth Election observers also reported the
election outcomes were fixed. They noted that vatarout for the April 2003 elections was very lawmany
polling stations, yet, the election results dedai@ most constituencies indicated a 90-100 péregeter turn-
out (Mole, 2003). Generally, the election recoréattaordinary questionable high turnout figuresamatide in
excess of 90 percent. The Independent Nationaltdc Commission was reported not to be in control
according to the Human Rights Watch which also mesed the election and rigging, violence and intiation
were so pervasive (Human Rights Watch, 2004). Tieeefection period saw more than 200 people kilked
election related clashes all over the federatiahtanthe time election ended, the body count hgsassed 300,
reported the Human Rights Watch (2004).

Most of the registered political parties that ceiegd the elections variously rejected the resusltasraounced by
the Independent National Electoral Commission (INEThis led to many petitions at the various Elgeti
petition tribunals that over-saddled the judiciand shut the doors against trial of many civil eggending in
the courts. Other political parties who didn’t hawech faith in the election tribunals threatened&shaction”



Journal of Law, Policy and Globalization www.iiste.org
ISSN 2224-3240 (Paper) ISSN 2224-3259 (Online) l'—,i,!
Vol.26, 2014 IIS E

to pressure the government to quit power in lirig whe trends in some other countries. Many dbsdriwhat
was witnessed in that period as “presidential aitdrganism” through allocation of positions to feeed
candidates (Nwokeke and Jayum, 20All)these heated the polity and there were fearseoibus threat to the
survival of constitutional democracy in the country

The 2007 election was also a record in violencewds though the first time when a third consecutive
presidential election took place and the first timleen one elected leader succeeded another inigtaryhof
Nigeria’s election. Before that election, the cayntas over-heated over feuds between the presi@dmsegun
Obasanjo, and his Vice, Atiku Abubakar, accusincheather of corruption and counter-corruption. Ehesere
also agitations from northern politicians that powsust return back to their region. The worst oélit was
president Obasanjo’s alleged moves to manipulageldbislatures for a constitutional amendment thaild
allow him a third term in office. The country’s galal mine field was hot and fragile (Odigbo, 2014

Luckily for the country, however, President Obasafgiled in his bid for third term, which was godar
constitutional democracy, but out of annoyance bdgact like a bull in a china shop and warnedvalb cared
to listen that the forthcoming election was goingoe “a-do-or-die-affair (Awowole-Browne, 2007). & post-
election period was fierce as Kkilling of politicapponents including PDP chieftains who displayedtrsoy
opinion was witnessed. The roll call of the casesaltincluded the then Attorney General and Ministar
Justice, Chief Bola Ige, Harry Marshal and oth€di¢bo, 2014).

9.4 Political Marketing Concept and Practice

According to 0’cass (2001) political marketing lie tanalysis, planning, implementation and contfgiaditical
and electoral campaigns through the applicatiormafketing principles. Ormrod (2005) defined it &® t
adoption of the marketing orientation by politigerties in their relationship with the electoratés.the same
vein, Niffenger (1989) posits that political marketis the use of marketing tools to influence étrgudience to
vote for a particular person, party or propositi¢tolitical Marketing is intrinsically linked with gditical
campaigns, winning elections and maintaining lestuipr positions, using marketing techniques (Henrgbe
2003).

Political marketing include communication and pabklations (Olafemi & Ogunro, 2013). It is electi®ring
that deploys a set of marketing strategies andsttmltrace and study public opinion before and rdu@n
election campaigns, to develop campaign commuuwicatiand to assess their impact, by keeping constant
interaction with voters, as well as effective int@rmarketing. It focuses on effective relationshith relevant
target public of a political party like the partyembers, the media as well as the electoratesidablarketing
Orientation takes into cognizance the marketing-wiiich include:

Products: Candidate, policy ideology and good governanc&8éren, 2008; Nazar et al., 2010).

Price (Cost): This includes actuatosts, psychological costs, opportunity costs icisien making and voting
influence costs. It is imperative, that these costst be minimized, most especially, on the parthefvoters
(Niffenger, 1989).

Promotion (Communication): This is concerned with information disseminatioritte relevant target publics.
Place (Distribution): Henneberg (2003) concluded that distribution in@Pkéfers to the way and manner the
products are made available to the target markaée(yand these are campaign delivery and offenrogsularly
termed the dividends of governance.

In line with the above concept of marketing mixpiolitics, one may conclude that political activtiare based
on the exchange theory (Olafemi & Ogunro, 2013)usTipolitical parties seek voters support in exgeafor
good governance (Djakeli & Tshumburidze, 2012). ¢¢erwith the effective application of political rkating,
system of governance is expected to improve (Gade3011). Political marketing concerns the whaleof
activities applied by political candidates or pestin the political arena, in order to build pastpolitical/social
relationship with the electorates and other tapgétics (Perdigdo, 2010Rebaz et al (2012) pointed out thiaé t
rise of political marketing could be consideredtasresult of integration of marketing and politikaowledge.

10. Data Presentation and Analysis

Data from the field indicate that 59.12% of thep@msdents were male, while 40.88% were female; 24.82re

in the age bracket of 21 to 30 years, 32.16% iratieerange of 31 to 40 years; 28.77% in the agekbtaf 41

to 50 years, while the remaining 14.75% were 51rsyea above. 7.76% were politicians, 13.137% were
government officials, 2.35% were foreigners/diplesnavorking in Nigeria, 11.89% were journalists/nmeedi
practitioners, while the remaining 64.87% were etes.
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Table 1: Assessment of whether there is a signifiol degree of correlation between the pre-election
negative comments of some politicians and the viglee that followed the 2011 presidential election in
Nigeria

Options Frequency Percent
Strongly Agree (SA) 134 33.58%
Agree (A) 187 46.87%
Undecided (Und) 29 7.27%
Disagree (D) 25 6.27%
Strongly Disagree (SD) 24 6.02%
Total 399 100%

Source: Field survey, 2013.

A graphic display of this result is shown on figdréelow:
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Fig. 1: Assessment of the correlation between thegelection negative comments of
politicians and the violence that greeted the 201dresidential election in Nigeria.

Table 2: Assessment of thedegree of correlation between the negative commentnd the heightened
insurgency social crisis in Nigeria

Options Frequency Percent
Strongly Agree (SA) 154 38.60%
Agree (A) 177 44.36%
Undecided (Und) 17 4.26%
Disagree (D) 27 6.77%
Strongly Disagree (SD) 24 6.02%
Total 399 100%

Source: Field survey, 2013.
See a graphic display of this result on figure BWwe
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Fig. 2: Degree of correlation between the negativaomments and the heightened insurgency social cissin
Nigeria.
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Table 3: Assessment of whether political marketing tools cdd provide significant panacea for the
problem

Options Frequency Percent
Strongly Agree (SA) 133 33.33%
Agree (A) 147 36.84%
Undecided (Und) 33 8.27%
Disagree (D) 27 6.77%
Strongly Disagree (SD) 59 14.79%
Total 399 100%

Source: Field survey, 2013.

See a graphic display of this result on figure Rwe
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Fig. 3: On whether political marketing tools couldprovide significant panacea for the problem.

Table 4: Assessment of the viability of political marketingmedia in the country

Options Frequency Percent
Strongly Agree (SA) 129 32.33%
Agree (A) 139 34.84%
Undecided (Und) 37 9.27%
Disagree (D) 50 12.53%
Strongly Disagree (SD) 44 11.03%
Total 399 100%

Source: Field survey, 2013.

Test of Hypothesis One:
Ho: There is no significant correlation between pine-election negative comments of some politiciand the

violence that followed the 2011 presidential el@ctin Nigeria.

Hi: There is significant correlation between the-ptection negative comments of some politiciand e
violence that followed the 2011 presidential el@ctin Nigeria.

Test Statistics= Spearman Correlation Coefficief)(

Table 5: Statistical Test of Hypothesis 1

Options Data 1 Data 2 Rank 1 Rank 2 D d
Strongly 134 133 4 4 0 0
Agree

Agree 187 147 5 5 0 0
Undecided 29 33 3 2 1 1
Disagree 25 27 2 1 1 1
Strongly 24 59 1 3 -2 4
Disagree

Adapted from tables 1 and 3. Source: Field Surveyp013.
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YE=0+0+1+1+4=6
So's=1-2 xYd?
n(r’-1)
's=1- (2x6)
n(A-1)
s=1- 2x6
5(5°—1)
's=1-12
124
's =1- 0.096
's = 0.904

Fig. 5: Interpretation of the Result of the Spearma Correlation Coefficient:
-1 -0.8 -0.6 -0.4 -0.2 0 0.2 0.4 0.6 0.8 1

d . »d ">
<« L) L] L] ¢ >

Strong negative ~ Weak Little Weak Strong positive
correlation negative correlation positive correlation
correlation correlation

Decision
Since the result of the Spearman Correlation Caiefit (s = 0.904) shows a strong positive correlation,
we hereby reject the Ho and accept the Hi whicls shgt “there is significant correlation betwees th
pre-election negative comments of some politiciand the violence that followed the 2011 presidéntia
election in Nigeria.”

Test of Hypothesis Two:

Ho: The degree of correlation between the negatbraments and the heightened insurgency sociakdrighe

country is not significant.

Hi: The degree of correlation between the negatv@ments and the heightened insurgency sociakdrighe

country is significant.

Test Statistics= Spearman Correlation Coefficief)(

Table 6: Statistical Test of Hypothesis 2

Options Data 1 Data 2 Rank 1 Rank 2 D d
Strongly 154 133 4 4 0 0
Agree

Agree 177 147 5 5 0 0
Undecided 17 33 1 2 -1 1
Disagree 27 27 3 1 2 4
Strongly 24 59 2 3 -1 1
Disagree

Adapted from tables 2 and 3. Source: Field Survey013.

YE=0+0+1+4+1=6
So's=1-2 xYd?
n(r*-1)
's=1- (2x6)
n(A-1)
's=1- 2x6
5(5°—1)
's=1-12
124
's =1- 0.095
's = 0.905

Decision

Since the result of the Spearman Correlation Cdefft (s = 0.905) falls within the strong positive
correlation region, we hereby reject the Ho andeptthe Hi which says that “the degree of correfati
between the negative comments and the heightesadgency social crisis in the country is significan

Test of Hypothesis Three:
Ho: Political marketing tools would not provide sificant panacea for the politics of bitternesshia country.
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Hi: Political marketing tools would provide sigrifint panacea for the politics of bitterness incinentry.
Test Statistics= Spearman Correlation Coefficief)(
Table 7: Statistical Test of Hypothesis 3

Options Datal| Data2| Rank1 Rank2 D 1
Strongly Agree 133 129 4 4 0of O
Agree 147 139 5 5 0| O
Undecided 33 37 2 1 1] 1
Disagree 27 50 1 3 -2l 4
Strongly Disagree| 59 44 3 2 1] 1

Adapted from tables 2 and 3. Source: Field Survey013.

YHF=0+0+1+4+1=6
So's=1-2 x¥d?
n(r’-1)
's=1- (2x6)
n(A-1)
s=1- 2x6
5(5°— 1)

's=1-12
124

's =1- 0.095
's =0.905

Decision

Since the result of the Spearman Correlation Caiefit (s = 0.905) indicates a strong positive
correlation, we hereby reject the Ho and acceptthehich says that “Political marketing tools wdul
provide significant panacea for the politics otdrihess in the country.”

11. Summary of Results and their Implications

A summary of the results of this study shows that:
i. There is significant correlation between the pextbn negative comments of some politicians aed th
violence that followed the 2011 presidential el@ctin Nigeria.
ii. The degree of correlation between the negative cemtsrand the heightened insurgency social crisis in
the country is significant.

iii. Political marketing tools would provide significgménacea for the politics of bitterness in the ¢igun

The implication of the above results is that poiiths should have at the back of their minds, ldinaés,

the fact that comments they make influence theastof their followers either positively or negatiy.

Making comments that make their followers to tageatms against other political opponents is noy onl

unpatriotic, but also inhuman. Life is sacred, nrenman make it and no man reserves the right o tak

another person’s life. People that want to ruletreukibit from their conducts that they have amgkie

for human life, which is a major yardstick for medsg how they would treat the citizens of the doyn

when they come into power. Anyone that has litdkue for human life while questing for power wilsa

have little value for human life when he chanced power.
Today, Nigeria has been plunged into untold samials replete with insurgency and terrorism thegnitude of
which has never been witnessed in the history efdbuntry. Innocent lives are being brutally sndiftaut in
cold blood every day, just because some youths méimformed and misdirected by aggrieved politisiaThe
situation is getting out of hands, and no one &@eap. The physical, emotional and psychologicalsced| take
many years to be healed, if at all. The economgtscim terms of lost investments, destroyed infuastire and
the consequent unemployment cannot be imaginedePowmes from God and He entrusts it on whoever He
wills. Politicians must therefore accord Him thaspect as the owner of power they are asking joexhibiting
enormous regard for the sanctity of human life. e¥iign citizens have suffered enough at the handbesf
leaders.

12. Conclusion

Empirical evidence point to the fact thageater percentage of the political and sociaksribat have engulfed
Nigeria in the past and present are offshoot ofesdiradvised comments from the country’s polititsa The
attendant social, economic and political costst@pedear to bear. The mindless killing of innoceitizens over
quests for power is anachronistic to all civilizedtures and humanity.
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13. RECOMMENDATIONS:

i. Nigerian politicians should guard their uttecas at all times.

ii. Political marketing experts should be consultedundertake nationwide programme of enlightenmamnt
public speech writings and deliveries to politidaimhe Federal Government should fund this, anal rmlake it
mandatory for all top members of the various paditiparties in the country.

iv. Stiffer penalties should be spelt out in the ladvthe land against politicians, opinion leadersigieus
leaders and indeed anyone who directly or indiyeicttites violence against innocent citizens of the
country.

v. The nation’s security agencies should be bettémedain the early warning detection of comments or
issues that are likely to blow-up into violence aipl such in the bud.

vi. All those fingered to be behind violence in Nigdrigdhe past, should be brought to book, as a dater
against others.

vii. Nigerian politicians should on their own try to see the services of public relations experts on how
best to deliver speeches with substance, that wbaldotent tools for winning elections without
frictions.

viii. Let all concerned, as a mark of respect for the@a®r, forgive one another and turn back the hafids
blood, mindful of the fact that whatsoever anyooes that he shall also reap.
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