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Abstract

This study examined the impact of education, trajniexperience and access to credit on the beha¥ior
entrepreneurs in Kenya. The focus is on the follgwspecific behavioural traits: risk taking, inndvaness,
focus on results and the sense of responsibilityadhieve the above objective a survey of over Mit®o and
Small Entreprises (MSEs) engaged in trade, manuiag, construction, and service ventures was eadrmut in
Kariobangi, Kasarani Division of Nairobi County Kenya. The study applied non-parametric statisfots-
square) tests on the null hypotheses of indepemrddmatween education and training and the specific
entrepreneurial behaviours mentioned above. The hwdotheses were all invariably rejected. Furthanen
multivariate analysis of variance was applied om dlata. The results demonstrate that educatiortraiming,
experience and access to credit have a strongeimflion risk taking, innovativeness, focus on tesuid the
sense of responsibility of the entrepreneurs. Thegethis study concludes that both educationtesiding have

a significant positive impact on entrepreneurididegor.

Key words: Micro and Small Entreprises, Education, TrainingskRaking Behavior, Innovativeness, Access to
Credit, Entrepreneurial Behavior, Manufacturingn@ees, Trade, Construction

1. Introduction

The field of entrepreneurship is now characterilzgd lot of debate, especially about the naturthefconcept
itself and the factors that determine entreprea¢behavior and success of the MSE (Shane and Vanakaan,
2000). Various meta-analytic studies of entreprestép have found that there is still limited knoddee about
factors influencing entrepreneurial behavior andatvbauses growth in the MSE (Davidsson and Wiklund,
2000). There is also limited consensus concernhesd fundamental issues within the entrepreneurship
discipline. However, there is emerging consensux@ming the mindset of the entrepreneur (Mille983;
Auger, Banir and Gallaugher, 2003). Scholars redéag this aspect of entrepreneurship appear teeagn the
following characteristics of entrepreneurial MSEstovativeness, risk taking and proactiveness.

The term innovativeness is used to refer to a MSEé&dilection to creativity and ability to introdaicew
products in the market. While risk taking behavscharacterized by high financial leverage, higbestments

in risky ventures and moving into new lines of Imesis previously unexplored and unexploited by aSEMA
proactive MSE is one that seeks opportunitiescgraties future demand and is competitive (Mill€83).

Several studies have examined the relationshipdsriva MSE’s innovativeness, risk taking and proangss
and its performance (Wiklund, 1999; Zahra, 1991pgéwn) Banir and Gallaugher, 2003; Hart, 1992). Some
scholars have found a strong and significant @tatiip between these characteristics and perfornanc
(Wiklund, 1999; Zahra, 1991). However, other stadi®ne elsewhere report the presence of only a weak
absence of such a relationship (Auger, Banir antlaGgher, 2003; Hart, 1992). These findings havenbe
attributed to differences in methodologies usedtandossibility of a diverse set of interveningiahles.

The relationship between education and training emdepreneurial behavior of SMEs or MSES’ perfanog
are controversial (Ndege, 1990; Njoroge & Gathurgfli,3; Kisaka & Mwewa, 2014). While Kisaka & Mwewa
(2014) found a positive relationship between tragniand SMEs Performance the relationship was not
statistically significant. Njoroge & Gathungu (2Q18xamined the impact of entrepreneurial educatiad
training on the development of SMEs in GithunguistbBct in Kenya. They found out that education laas
positive impact on performance of SMEs only dutiing first year of formation. In order to grow and\sve the
competition, more education on financial managemsinategic management and marketing is requirbds T
seems to suggest that education has a negativectimopathe performance of SMEs after the first year
operation since many SMEs lack the requisite skildege (1990) studied the impact of education fmn t
performance of MSEs in Gikomba Market in Nairobsig different measures of performance like th&ahi
capital invested and the capital accumulated dwetite of the MSE, he concluded that educationdnasgative
impact on MSEs’ performance (Ndege, 1990: 159).réfoee, empirical evidence on the relationship leetm
education and training and SME or MSE performasaaiked.

This study examined the factors that influenceehepreneurial behavior of the MSEs and by extensMSE
performance. It is argued that the level of edacatprior training in a particular trade, accumethexperience
and access to credit might combine to influenceetiiteepreneurial posture of the MSE thereby inftileg how

the MSE survives and competes. Entrepreneurial b@havould also increase the self-awareness of the
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entrepreneur with respect to gaps in his knowleslue skills hence driving him to crave for and acejumore,
through education and training.

The study is divided into four sections. Sectias the introduction, which provides the backgrotmthe study.
The theoretical framework is discussed in sectiomh2re the endogenous growth theory, the knowlddged
theory and the resource dependence theory togetftbr the hypotheses are presented. The conceptual
framework is discussed together with the data, fampechnique and the data analysis instrumensgation 3.
The results of the study are discussed in sectioBedtion 5 is the conclusion. Lastly, section éspnts the
policy implications of the results.

2. Literature Review

There is a dialectic relationship between educagind training, and entrepreneurial behavior (Cl&ayis &
Harnish, 1984; Cho, 1998). More specifically, edisraand training would influence the level of imation of
the MSE through motivation, knowledge and skilleessary for successful venture creation and gr¢@tio,
1998). They would also influence the choice ofsisk be undertaken and heighten the entreprensense of
responsibility and concern for results (Lee, Ch&rigm, 2005). Entrepreneurship can also influerfoe type of
education and training that will enable the MSEuovive as well as compete with others.

The relationship between entrepreneurial behavimt, @&ducation and training can also be indirects T&
evident through the Impact of entrepreneurship rgamizational learning. Entrepreneurship coulduiefice the
way a MSE acquires, assimilates and utilizes kndgéeto leverage its competitive advantage and pagoce
(Cohen and Levinthal, 1990; Huber, 1991).

The literature distinguishes between two aspectwgdinizational learning: the real absorptive dralpotential
absorptive capacity (Cohen and Levinthal, 1990; éfpti991). The latter refers to the entreprenecuisent
ability to learn as measured by the current lefeéducation, training and experience. The formderseto
current ability to apply existing knowledge to sslgroblems facing the MSE. This aspect of learmingot
easily amenable to measurement.

Wambugu (2002) studied the risks of investing itregreneurial training of trainers in Nairobi. Heuhd out
that lack of education and training was one ofkég factors that hamper the growth of entrepriseKénya.
Njoroge and Gathungu (2013) examined the effeentfepreneurial education and training on the agrmaént
of MSEs in Githunguri District in Kenya. They fourmlt that lack of education and training in finaci
management, marketing and strategic managementaddthances of MSEs growing beyond their first five
years of life. The current study addresses theeisguhow education and training impacts on entreguaal
intentions and behaviour.

In this study we utilize the endogenous growth tiiethe knowledge-based theory and the resourceebas
theory to build our theoretical framework. We deritestable hypotheses from this conceptual framewmr
empirically examine the entrepreneurship - knowéedgducation and training) nexus, with experienod a
access to credit as the moderating and interverangbles, respectively.

2.1 Endogenous Growth Theory (EGT) and the KnowledgrBased Theory (KBT)

The endogenous growth theory and the KBT both dimdethe role of knowledge in increasing produdtivi
within the MSE and the economy (Romer, 2001: 11%9; Zahra, Nielsen & Bogner, 1999). Therefore MSEs
and economies, which have highly educated andetamanpower, are likely to be high performers caego
those that lack these key resources. The reastiratisvell-educated and trained employees are pveaand
quick at learning and applying new skills to impeoefficiency, productivity, risk taking and innoianess of
the MSE (Timmons, 1999).

The knowledge-based theory also distinguishes latwiwo types of learning on the basis of the canagthin
which it occurs. First, there is exploitative leag) which is external to the MSE and therefore tmius
acquired. Second, we have explorative learningchviobtains from inside the MSE and thus can ocaly o
through internal experiments (Zahra, Nielsen, andrigr, 1999) and hence is experiential in natuherdfore,
this study relates entrepreneurial behavior to Bxgmtal learning (Reynolds, 2007; Kolb, 1984; C8p#/atts,
2000; Gibb, 1996; Vinton & Alock, 2004).

Experiential learning and learning by doing are dmmental processes of knowledge development for
entrepreneurs. Education can be used to integheteletarning of entrepreneurial skills and attitudeth
behavior (Middleton, 2010).

From a strategic point of view an educated entregre could easily make correct decisions concernihigh
markets to enter, what product to produce and #ing prices (Hart, 1992). These decisions inJagia
distinguish between a high performing and low penfag MSE (Hart, 1992). Education and training gfere
impinges upon analysis, planning, and control pgses of the MSE (Hart, 1992; Njoroge & Gathungu,30
Moreover, it will influence the vision, mission, ltire, and values of the enterprise (Hart, 1992er&fore, the
level of education and training of the entreprereur positively impact the innovativeness, riskrigkbehavior,
concern for results (aggressiveness) and sensespbnsibility (autonomy) of the MSEs (Burgleman849
Hart, 1992; Lee, Chang & Lim, 2005). This leadshi® following hypotheses;
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H:o: There is a significant relationship between tbeel of education and the level of risk taking bét
entrepreneurs.

Hy,: There is a significant relationship between theelesf education and the of the level of innovatiess
entrepreneurs

H,.: There is a significant relationship between teel of education and concern for knowledge of lteswy
the entrepreneurs

Hi¢: There is a significant relationship between theslesf education and the sense of responsibilitythef
entrepreneurs

H,.: There is a significant relationship between theelesf training and the level of risk taking of the
entrepreneurs.

H.,: There is a significant relationship between tbeel of training and the level of Innovativenesstlod
entrepreneurs

H,. There is a significant relationship between thel@f training and concern for knowledge of resblysthe
entrepreneurs

H,q There is a significant relationship between theel of training and the sense of responsibilitytiod
entrepreneurs

The entrepreneur’s experience in acquiring, asatmg and utilizing knowledge within and withouettMSE

also influences entrepreneurial behavior. The tgbitif the entrepreneur to innovate depends uporn pas

experience. Ordinarily, entrepreneurs abandon tliestures they have come to learn that they bt deturns

and focus on those that promise the highest retftmns given level of risk. The MSE’s ability todm is

determined by its knowledge acquired through edocatnd training. The level of innovation of the E&lso

influences the experience of the MSE. The expeédeafcthe MSE determines its strategic posture awl i

rejuvenates itself with time. Therefore, this steéyup and tested the following hypotheses:

Hs.: There is a significant relationship between theeleof experience and the level of risk taking bét
entrepreneurs.

Hasp,: There is a significant relationship between theeleof experience and the level of innovativenekthe
entrepreneurs

Hso There is a significant relationship between thesllef experience and concern for knowledge of lteday
the entrepreneurs

Hsq There is a significant relationship between theeleof experience and the sense of responsibifitthe
entrepreneurs

2.2 The Resource-Based Theory of the MSE

In the resource-based view of the MSE possessidaigestrategic resources would influence the @néeeurial

behavior and performance of the MSE (Tsal, 200kSE strategic resources include access to a sheage of

funds or networking capability (Schumpeter, 1938nons, 1999; Tsal, 2001) which, an entreprenear ca

utilize to his advantage. However, the relationdtdpween access to credit and entrepreneurial b@higvnot

clear-cut. Given the assumption of a risk-aversestor it is logical to expect an inverse relatiipsbetween

risk taking behavior and access to credit. Thoseepreneurs who arc high risk-takers would mosljikail to

access credit due to the high failure rates ambadASESs.

An innovative MSE could easily sell its ideas te firoviders of credit. Thus access to credit wdndchigh for

MSEs churning out new products and services thaaraise. Innovativeness is also closely relateth¢osense

of responsibility and concern for results (proaetigss). Therefore, entrepreneurs who are proasiviel easily

access credit compared to those who react to cstanmoes. Access to credit enables the entreprah®l8Es

to undertake more innovative activities and therigloyease their experience and revenues. The kdgelbase

of the MSEs also grows as more experience is aagiuiConsequently, the MSEs make better businessesho

and decisions. Thus this study formulated and detste following research hypotheses:

H4a: There is a significant relationship between actessedit and the level of risk taking of the epreneurs.

Hau: There is a significant relationship between asces credit and the level of innovativeness of the
entrepreneurs

Hse There is a significant relationship between acdessredit and concern for knowledge of resultsthgy
entrepreneurs

Hs¢ There is a significant relationship between accessredit and the sense of responsibility of the
entrepreneurs

One distinction between the endogenous growth vhead knowledge-based theory, and the resourcedbase

theory is that while the former are internally feed the latter is both internally and externallgu®ed. This

study examined both internal and external factatstaow they combine and influence entrepreneugabliior.

Therefore, the focus was on the relationship betwesbucation (ED), training (T), and access to ¢rédRD)

and experience (EX), on one hand, and the innosadiss (1), risk taking behavior (R), concern faults (K)
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and sense of responsibility (S), on the other, gusimltivariate analysis of variance based on tHewdng
models:

R =(X;|_ED + BlT + 81EX + 'chRD +&q¢ (1)
| = U.zED +B2T + 82EX +’Y2CRD +&yt (2)
S =0.3ED +B3T + 83EX +’Y3CRD +E&3; (3)
K= 0.4ED +B4T + 84EX +’Y4CRD + &4 (4)

The following hypotheses were tested using both-test and thé&-test at 95% and 99% significance level:
Hse 0;=0; Bi=0;8=0;y,=0;i=1...4.

Hsp: ai:Bi = 9= Yi = 0;i=1...4.

The results are discussed below.

The conceptual model shown in Figure 1 below wagldped using the theories above.

Figure 1. Conceptual Framework

Business Experience Hi
* Age of MSE

* Number of Products
* Number of Services

A 4

Education Entrepreneurial

» Years of Formal Hy Hs Behaviour

Education * Risk taking
Training A 4 »] * Innovativeness

« Number of Courses A "] + Result Orientation
¢ Skills Acquired « Self-efficacy

¢ Duration of Training

Access to Credit
¢ Loan Size

H,  Duration of Loan Ha
« Times Borrowed

« Interest Rate Paid

A 4

3. Research Design and Methodology

This section presents the research design, theg@apuand sample of the study, and the data delteand the
data collection instruments. Lastly, there is @assion of the conceptual and empirical models usddta
analysis.

3.1 Research Design

This study employed a descriptive research desidnis research design enables the relationships eegtw
variables of interest to be analyzed. The aim if $kudy was to explain the relationship betweeaication and
training on the one hand and entrepreneurial behan the other. Therefore, the descriptive resedesign
was the most appropriate.

A survey design was employed to capture the retedatra. This was implemented using a questionrasrthe
main research instrument. Focus group discussi@ne also used to collect the data in order to tomate the
responses that were received using the questi@naitis data triangulation ensured the reliabitityd the
validity of the data that was used to answer reseabjectives in this study.

3.1 Population

The population of this study consisted of 450 MSH= total population was based on the number atph
the area. There was no list upon which the popratbuld be reliably estimated. There were fourmtgpes of
businesses considered — manufacturing, trade, rootisn and services. The population was situated i
densely populated slum area east of Nairobi citi(amasani Division. This area commonly referrecasothe
Kariobangi South Light Industries provided a suigatontext for studying entrepreneurial behaviouoag the
MSEs.

Kariobangi South Light Industries is a cosmopolitacation with a diversity of small industries thabvide a
source of livelihood to the inhabitants from diveeethnic backgrounds. The area has a good supglgcficity
but a poor and irregular supply of piped water. ided network is also very poor making transpditadilt.
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3.2 Data, Sample and Sampling Method

Both qualitative and quantitative data were co#ldctData on the level of education, training, besi
experience, access to credit, risk taking, inn@esiess and proactiveness were collected usingiqoeaires
and focus group interviews. Other demographic datathe MSEs were also collected. The research site,
Kariobangi Light Industries, is situated in KasarBivision of Nairobi province. Risk taking was nssed by
the following three attributes: selling at a loselling on credit and overstocking. All these thissling
strategies expose the entrepreneur to greateofisiss in revenues and capital.

Innovativeness was measured by new products oiceentroduced, or new ways of conducting busirgsthe
MSE in a particular line of business. Knowledgeredults was measured by record keeping on all tgbes
business transactions that impact on the reveniuthe eenterprise. Entrepreneurs were also ask#tkyf have
any vision, mission (written or otherwise), andabfished way of doing business unique to it.

The sense of responsibility of the entrepreneur waasured by activities like delegation analydasnping, and
control over the enterprise. The emphasis was andsounning of the MSE with a view to maximizingumns.
The level of education and training were measunethb number of years of schooling and trainingia#d,
respectively. The experience of the entreprenewr dedermined by the number of years that have ethgisice
the current venture was started; the number of pesiness activities engaged in, and business inepnent
arising from such activities in the past. MSEs wasked to indicate any new ideas introduced intobilisiness
from other ventures, not necessarily of the same.tyAccess to credit was measured by using a Licate.
Respondents were required to indicate how easytdt obtain credit from friends and relatives, pslops, local
cooperatives, micro-finance institutions, or comer@rbanks. The MSEs were also asked the numbgmefk
they have borrowed funds from each source.

The MSEs were categorized into four types: tradanufacturing, construction and services. The sarsizie
consisted of 170 MSEs. The study applied simplatiitgd random sampling technique to choose the MSE
surveyed in this study. All the four categories avequally represented in the sample.

4. Data Analysis and Results

The results of the data analysis are presentdusrséction starting with the summary statisticd anding with
the regression analysis results. The results aeepireted in the light of the empirical evidenceiegved above
and the unique context within which this researels wonducted.

4.1 Summary Statistics

The response rate was 78%. This was quite significampared to the generally low response rataliney
studies. This high rate was achieved by self-adsténing of the questionnaires. However, 34 respaisde
declined to participate due to their concern fonfickentiality. There were 69% proprietors and 31#teo staff
among the respondents. According to gender, 72% wele while 28% were female. Most of the respotsden
(70%) were over 46 years old. There were only 2%hefrespondents with primary level of educatiorilevh
32% had university level education. Therefore,fagority of the respondents are well educated.

There were 57 MSEs engaged in manufacturing, 51 $vi8Hrade, 7 MSEs in construction and 9 MSEs in
services. Only 25% of the MSEs had 2 — 5 yearsxpkgence. Therefore, many of the MSEs were newly
formed (75%).

4.2 Impact of Education and Training on Entrepreneuial Behavior

Table 1 Results of the Impact of Education andningi on Entrepreneurial Behavior in Kenya

Independent Variables Risk-taking Innovativeness €onfor Results Sense of
Responsibility
Education 0.023 0.037 0.009 0.037
(2.673)* (3.123) ** (3.582) ** (3.451) **
31.01** 28.34** 32.81** 32.43**
Training 0.022 0.032 0.011 0.041
(2.633) ** (3.571) ** (3.965) ** (4.619) **
21.19* 20.96** 23.17* 24.63**
Experience 0.025 0.107 0.214 0.134
(3.116) ** (0.356) ** (4.923) ** (4.824) **
12.65** 14.71* 13.83* 14.11*
Access to credit 0.001 0.145 0.132 0.240
(2.946) ** (4.046) ** (3.46) ** (3.79) **
12.62** 14.71* 14.56** 12.98*
F-Statistic 3.732** 4.156** 2.984* 4.312*
Corrected R-square 0.53 0.62 0.63 0.64

Source: Authors’ computations. The critical values for thetest and thé-test are 1.65, 2.33 and 2.37, 3.32, for 95% cenfig¢ interval
and 99% confidence interval, respectively.
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The Chi-square test was applied to test the hygethand in each case the null hypotheses of indepea was
invariably rejected. The results are presentedahld 1 in the third row for each model. Therefaducation
and training impact entrepreneurial behavior. Famtiore, business experience and access to crédérnoe the
relationship between education and training andepneéneurial behavior. In addition entrepreneusighavior
variables were regressed against other possibéerdigiants. The results of tiestatistic, the-statistic and the
value ofR? were noted and are summarized in Table 1. Theesdhuthe brackets indicate tRestatistics, which
are all significant at 132 degrees of freedom. ddmeected coefficients of determination are abageifidicating
that education, training, experience, and accessddit are strongly correlated with entreprendus&havior.
The results of th&-test are significant at both 5% and 1% level.

Therefore, the findings of this study indicate tlthére is a positive and significant relationshigiveen
education and training and entrepreneurial behanwwng MSEs in Kenya. Unlike Njoroge & Gathungul2p
and Ndege (1990) whose results show a negativeéarsgaip between these variables, this resultsicasefthat
the relationship is not only positive (Kisaka & Mwa) but also statistically at 99% confidence ins&nfhe
impact of education and training on entreprenelrélavior is mediated through their effect on qureaeurial
intentions of MSEs (Ajzen, 1991).

5. Conclusions

In conclusion, there is a strong relationship betwthe level of education, training, business erpee, access
to credit and entrepreneurial behavior (risk takimgnovativeness, knowledge of results and respditg).
However, these relationships are asymmetricalifstance, it was found that low innovators are t@k takers
without implying the converse relationships.

6. Policy Implications

These findings have several policy implicationgstfieducation and training increases an entreprenievel of
innovation, choice of risks and sensitivity to thesiness environment. Therefore, MSEs and oth&elstdders
should consider investing in the education andnimgi of the entrepreneurs. This affects the sutyiva
profitability and competitiveness of the MSEs. Sedlg, education and training improves the entrepueis
ability to acquire, assimilate and apply alreadgilable and new knowledge, within and without th&B) to
improve the survival and competitiveness of the M3Eerefore, more education and training programs o
small business management and entrepreneurshipdsbeuntroduced in schools and colleges. Thirdhgre
experienced entrepreneurs are more likely to beviative therefore more credit should be given thsddSEs.

References

Auger, P., Banir, A., & Gallaugher, J. M. (2003%tfrategic Orientation, Competition, and Internets&h
Economic Commercelnformation Technology and Managemeht139 - 164.

Burgleman, R. A. (1984), “Designs for Corporate rEpteneurship in Established FirmsGalifornia
Management RevieW&6, 154 - 166.

Cho, B. (1998), “Study of Effective Entrepreneupsttducation Method and Its ProcesBlsiness Education
Research? (1), 27 — 47.

Clark, B. W., Davis, C., & Harnish, V. (1984), “Doourses in Entrepreneurship Aid in New Venture Goed,
Journal of Small Business Managem@,(2), 26 — 31.

Cohen, W. M. & Levinthal, D. A. (1990), “Absorptiv€apacity: A New Perspective on Learning and
Innovation”, Administrative Science Quarterl$5, 128-152.

Davidsson, P. & Wiklund, J. (2000), “Conceptual &dpirical Challenges in the Study of Firm Growthi' D.
Sexton and L. Handstrom (EdsThe Blackwell Handbook of Entrepreneurshiixford, MA: Blackwell
Business.

Hart, S. L. (1992), “An Integrative Framework far&egy Making ProcessAcademy of Management Revjew
17, 327 - 351.

Huber, G. (1991), “Organizational Learning: The E€iruting Processes and the Literatur@tganization
Science?2, 88 - 115.

Kisaka, E. S. & Mwewa, N. M. (2014), “Effects of &fio-credit, Micro-saving and Training on the Growath
Small and Medium Entreprises in Machakos CountyKanya”, Research Journal of Finance and
Accounting,7 (2), 43 — 49.

McCormick, D. (1992), “Small Manufacturing Enterges in Nairobi: Golden Opportunity or Dead End” PhD
Dissertation. Baltimore: The John Hopkins Universit

Middleton, W. K. (2010), “Entrepreneurial PositignProceedings of the Institute for Small Business &
Entrepreneurship Conference.

Miller, D. (1983), “The Correlates of Entreprenéhipsin Three Types of FirmsManagement Sciencg7, 921-
933.

Ndege, F. (1990), “Jua Kali Artisans: Backgrourfsigrvival Strategy, Capital Accumulation Patternd Scales
of Production”, MA Thesis, School of Economics, Wrisity of Nairobi.

172



Journal of Education and Practice www.iiste.org

ISSN 2222-1735 (Paper) ISSN 2222-288X (Online) l'—,i,l
Vol.5, No.14, 2014 “s E

Njoroge, C. W. & Gatungu, J. M. (2013), “The Effeof Entrepreneurial Education and Training on
Developement of Small and Medium Size Entreprise&ithunguri District - Kenya” International
Journal of Education and Researdh(8), 1 — 22.

Romer, D. (2001)Advanced Macroeconomidsew York.: McGraw-Hill -Irwin.

Schumpeter, J. A. (1933)heory of Economic Development: An Inquiry into fikep Capital, Credit, linterest,
and Business Cycl€ambridge Massachusetts: Harvard University Press

Shane, S. & Venkataraman, S. (2000), “The Promigentrepreneurship as a Field of Resear&cademy of
Management JournaR5, 217 - 226.

Tsai, W. (2001), “Knowledge Transfer in Intra-orgaaional Networks: Effects of Network Position and
Absorptive Capacity on Business Innovation and d?erince”,Academy of Management JourndH,
464 - 476.

Wambugu, Z. M. (2005), “Risks and Investment in hvevision of Entrepreneurship Training: A Cased$taf
Training Providers in Nairobi”, Unpublished MBA Rect, School of Business, University of Nairobi.

Wiklund, J. (1999), “The Sustainability of Entrepeairial Orientation-Performance Relationship”,
Entrepreneurship Theory and Practi¢€all), 37 -48.

Zahra, S. A. (1991), “Predictors and Financial @uies of Corporate Entrepreneurship: An Exploragndy”,
Journal of Business Venturing, 259 - 285.

Zahra, S. A., Nielsen, A. P., & Bogner, W.C (1999 orporate Entrepreneurship, and Competence
Development” Entrepreneurship Theory and Developmé&ring, 169 - 189.

173



The I1ISTE is a pioneer in the Open-Access hosting service and academic event
management. The aim of the firm is Accelerating Global Knowledge Sharing.

More information about the firm can be found on the homepage:
http://www.iiste.org

CALL FOR JOURNAL PAPERS

There are more than 30 peer-reviewed academic journals hosted under the hosting
platform.

Prospective authors of journals can find the submission instruction on the
following page: http://www.iiste.org/journals/ All the journals articles are available
online to the readers all over the world without financial, legal, or technical barriers
other than those inseparable from gaining access to the internet itself. Paper version
of the journals is also available upon request of readers and authors.

MORE RESOURCES

Book publication information: http://www.iiste.org/book/

Recent conferences: http://www.iiste.org/conference/

IISTE Knowledge Sharing Partners

EBSCO, Index Copernicus, Ulrich's Periodicals Directory, JournalTOCS, PKP Open
Archives Harvester, Bielefeld Academic Search Engine, Elektronische
Zeitschriftenbibliothek EZB, Open J-Gate, OCLC WorldCat, Universe Digtial
Library , NewJour, Google Scholar

e INDEX ({@‘ COPERNICUS

ros , . - I NTERNATIONAL
INFORMATION SERVICES

@ vimsice soumaocs @

£z 8 Elektronische
@O0@ Zeitschriftenbibliothek

open

Ny _?ﬂ nh
s " \ Y i—-. '. .GE()R(;ET()“N UNIVERSITY
oclc &) WF {IBRARY

eeeeeeeeeeeeeeeeee UniverseDigitall
ccccccccc WorldCat R gy —



http://www.iiste.org/
http://www.iiste.org/journals/
http://www.iiste.org/book/
http://www.iiste.org/conference/

