Journal of Economics and Sustainable Development www.iiste.org
ISSN 2222-1700 (Paper) ISSN 2222-2855 (Online) “—.’ll
Vol.9, No.14, 2018 IIS E

The Relationship Between Entrepreneurship Orientaton and
Organizational Learning Toward Business Strategy ad Business
Performance of Cocoa’s Small and Medium Enterprise§SME) in

East Kalimantan

Hernawaty SE. MM, DR.Hj. Joeliaty, SE,MS nwar, SE., M.Sc.AD, Ph.D
Padjajaran University, Doctoral Program of Econoingonesia

Abstract

The objective of this research was tested the ioslstiip between entrepreneurship orientation and
organizational learning toward business strateg¢ bBuosiness performance of cocoa’s small and medium
enterprises (SME) in East Kalimantan.The study avasnfirmatory carries out by testing several higpees in
order to figure out the causal relationship otladl above variables. All Small and Medium Enteggi§SME) of
cocoa in East Kalimantan. A standardized questioanaas distributed among different people pertingn
cocoa’s industry (distributors, whole sellers, ileta, sales force and employees etc). Questioasawere used
by random sampling technique. A model with hypotisesf the relationships between the constructshuis
The technical analysis applied to test the reselsgiothesis was Structural Equation Modeling (SE)
AMOS program.The result of research showed thatetheere direct, significant and positive relatiopsh
between entrepreneurship orientation and orgapizaltilearning and business strategy; there werectdir
significant and positive relationships between aizational learning and business strategy and nbgsi
performance. There were no relationships betweémrgeneurship orientation and business performance
there were no relationships between organizatitg@sahing and business strategy at cocoa’s smalinasaium
enterprises (SME) in East Kalimantan.Benefit of tlisearch can be used as scientific informatigardéng the
variables of entrepreneurship orientation, orgaiiral learning, business strategy and businedsipesnce. It
can also be used as a basis to motivate improvesngait scale industry.

Keywords: Entrepreneurship orientation, organizational laagnbusiness strategy, business performance

Introduction

East Kalimantan is one cocoa producer in Indonedtapugh the area is relatively small comparech wlite
South Sulawesi and Central Sulawesi, but for fasnierseveral places in East Kalimantan, the comtyasi
used as the main livelihood. The production of dirmcoa beans with the quality of unfermented East
Kalimantan mostly marketed in Sabah Malaysia. Egfllgcthose produced by farmers northern part o$tEa
Kalimantan. Cocoa farmers more products marketddtasisland trade to Makassar henceforth be ntack®
United States. As well as other agricultural comitiesl the prices of dry beans always have upsdowhs
which depend on the world price. This suggeststtieexistence of competition in the marketing@faa in the
world or in Indonesia.

One of effort to overcome the competitive existindy developing the role of SMEs. Because as known
the role of Small and Medium Enterprises (SMEs3upport the national economic resilience as a fofmgh
competitiveness. In addition, SMEs are also th&ibawce of the national economy during an econonigiscof
1997/1998. While big businesses out of businessinapany based SMEs it can still provide a relayiweide
field of work (Study Tim of Potential SME Company Go Public, 2011).

Great potential of SMEs requires SMEs to keep try@nd trying to formulate business strategies, awer
the ability to compete in the market and abilityadapt to environmental changes accelerated iretheof
globalization in order to improve performance andintain business. Great potential of SMEs in ecdaoom
growth in Indonesia is not in spite of the variqueblems and obstacles. Based on the monitorin§ME
Potential Study Team (2011) the constraints faced®BESs which are fundamental and mental readinéss o
SMEs is not maximized. Most SMEs are still runnithg@ business in conventional and not applying good
corporate governance (GCG). In addition, the maralgamindset of managers / owners of small compasidl
tend to be conservative and not the aspects adiftodosure to the public. The majority of SMEs anganing a
business management professional and yet haveimebsiplan in the long term, so there is no cdstabout
the sustainability of its business.

In the framework of sustainability efforts neediniorease performance, increase capacity both msteaf
management, finance and professionalism. For gogab@r condition of a company, visits of performarmave
been achieved by the company. The performanceeidetel of effectiveness and efficiency of the efo
undertaken by the organization in achieving orgatiinal goals. Performance measurement is a datigsis
and control for businesses (Syarifah, 2012). Sisfokeperformance can not be separated from the ablen
entrepreneur in running business activities (Les2610). By As'ad (2012) an entrepreneur is a peksbo
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apply its ability to regulate, control the meanspabduction and produce results that are subselyugoitd or
exchanged and earn income from his business. Appeneur is someone who moves economy community to
come forward. So an entrepreneur is someone whes tagks, coordinating manages investment or pitazhuc
facilities, one which introduces new functionalifgctor of production, or someone who has creatind a
innovative responses. Entrepreneurial oriented emigg are company that seeks to be the first tdehar
product innovation, risk-taking and perform proagtactions to be able to beat the competition.

Several studies on entrepreneurial orientation sti@aw entrepreneurship is a major attribute to exahia
high performance company. Approach to explain thiepreneurial orientation can be viewed from saver
classifications of reviews, among others in thespective of the individual, organizational and eonmental
factors and the study of entrepreneurship contituésrive in describing the characteristics of émerepreneur.

Other important factor that may affect the businemsormance of SMEs is the passion to keep legrsin
as to form a learning culture in the organizatiBntrepreneurs can affect their internal organizatiocluding
elements in the organization's efforts to be wglland able to learn in a proactive and not pas$iith active
learning process at the individual level as wediréhwill be a learning organization, and then thganization
will be able to receive and process the informatio new knowledge in running a business. In otdeachieve
and maintain a competitive advantage in the busieesironment is changing rapidly, organizationssirhe
able to improve the learning capacity and estalagbropriate business strategies. The procesgjahizational
learning is a process in which an organization @sésting knowledge and builds new knowledge topshthe
development of new competencies which is very ingmrin a constantly changing environment.

Based on the above mentioned conditions, the relse@ are interested in discussing how the relsiipn
between entrepreneurship orientation and orgapizalti learning toward business strategy and business
performance of cocoa’s small and medium enterp(iSEEE) in East Kalimantan

Literature Review

Business performance

Resources and capabilities are the main sourcehforcompany to achieve profitability. Referring ttoe
functional management conception, it is unreas@ntbkuggest that the actual performance of thepaomis
reflected in the work of various functional manageinthat go well (Ferdinand, 2003). Functionallyodo
performance will be reflected: 1) the level of peniance of human resources such as the level afivitg and
innovative human resources, the level of produgtief human resources where they hreated; 2) the level of
performance of production operations management sscthe level of efficiency of production processe
product quality and service, the level of procegsépeed and accuracy of levalocess; 3) the level of
performance marketing management such as the ¢évedles volume, market share gmdfitability; 4) the
level of financial performance such as availabitifyfunds, the fund's effective and efficient whistreflected in
various financial ratios that include: liquidityti@s, solvency, activity and profitability.

Business performance can be perpetuated in a waydoage strategic assets distinctively firm aad tine
ability to inhibit competitors (Amit and Schoemak&893). The company's success in providing highlityu
products (superior product) and succeed in the etaduperior market) is a measure of the performasfc
companies that implement a market-oriented straf@ggrket orientation) and strategy-oriented tecbgyl
(technology orientation). Measurement of businesopmance based on the success in the markethand t
product is also known as firm performance and pcogerformance (Zhou et al., 2005)

It can be concluded that business performance eamidwed from various perspectives, including the
viewpoint of enterprise infrastructure, human reses, organization and company operations. Business
performance is the achievement or success of thepaoy to operate its resources in the company. The
Company is essentially an organization formed thiea® specific objectives include the profit andswe
business continuity.

In this study the dimensions of business perforraahat is used is based on the empirical dimensseal
by research and Sinkula Baker (1999). Based onrerapiesearch is the business performance candasuned
from the dimension changes relative market shaetative market share) which was adapted from thg Da
(1977), the success of new products (new succeshigt) developed by Baker and Sinkula (1999), ntaake
customer growth were adoption of Narver and SI§1€90) and the aggregate performance (aggregative
performance) is adopted from Jaworski and KohlB@)9

Business strategy
Strategic planners Experts believe that the gergnddsophies that describe the business or thepaogis
business is reflected in the mission statement rhastranslated on the defined business strategyni?lg
strategy that the long-term strategy derived frommdompany's business to seek a competitive adyaota the
basis of the strategy generic (Pearch Il and Robin2007), namely:

1. Pursuing to achieve low cost (overall Cost Leadpjsh the industry. To control costs in the ovéral
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cost leadership do cost efficiency to be gaineanftwaving experienced employees, ever head cost
control, minimize the cost of research and develeqtservice, sales force, advertising and so forth

2. In pursuit of create unique products for customeesied or differentiation (differentiation).
Differentiation can be done through dimensionalgmaf the design or brand, the technology used,
the specific characteristics, service to custoraes have better distribution. Excellence in the afse
differentiation other than the profit above the rage is less price sensitivity of consumers against
product differentiation creates barriers to entg/lsigh and the position of the replacement praslisct
also high.

3. Pursuing a special request to serve on one orpteijroups of consumers or the industry. Focusing a
cost or differentiation. Focus strategy is basedthmn business needs of a particular customer, the
product line a bit. All that to escape from consumpeducts vulnerable to advertising war and the
rapid introduction of new products. The third besises strategies above are also called generic
strategies developed by Porter (1980) were usefhéimg five (5) forces that affect the industry.

Entrepreneurship Orientation

Drucker (2007) suggests that the entrepreneuriehtation as the nature, character or charactemtashed to
the person who has the willpower to realize inniveaideas into real business world and can devilauigh.

Orientation entrepreneurship is the ability to teesomething new and different (ability to credte hew and
different thing).

Scarborough and Zimmerer (2012) suggests the follpwefinition of entrepreneurship as someone who
creates new business by considering the risks awdriainties to achieve profit and growth by idisirig
opportunities and combining it with the resourcesded to take advantage of these opportunities.

From some of this opinion, the concept of entrepueship orientation can be synthesized as a mental
attitude, outlook, insights and thinking and foll@ameone to tasks that its responsibility andvsg$ oriented
to customers. In essence, the entrepreneurialtatiens are the nature, characteristics, and theacker of the
individual who has the will to realize innovativadeas into real world creatively.

Entrepreneurial orientation dimensions accordingumpkin and Dess (1996) in his article states thete
are five (5) dimensions that characterize and mlisiish the entrepreneurial orientation, namelypaoiny,
innovativeness, risk taking, pro-activeness and paiitive aggressiveness. While Miller and Fries@@8@)
identified 11 dimensions of the strategy-making gess for the entrepreneurial orientation among hwhic
adaptiveness, analysis, integration, risk taking product market innovation. Frederickson (198&)ppsed
another dimension, namely proactive, rationaligmprehensiveness, risk-taking and assertiveness.

While Hart (1992) develop integrative framework fiwe dimensions: command, symbolic, rational,
transitive and generative and Miles and Snow (1€08)ider the multiple dimensions that include pexsors,
defenders, analyzers and reactors.

Of the few opinions that the entrepreneurial oaénoh describe the purpose of an entrepreneur ¢o us
opportunity in opening new markets and apply upgl&tem the existing operating with three indicatoasnely;
innovative, proactive and risk considerations.

Organization Learning

Organization Learning is always demand a changardsvthe better by continuing to conduct self-eatidun

and trial. Companies that perform organizationatdeng is a company that has expertise in creatgtgeving

and transferring knowledge, modifying its behauiorreflect new knowledge and experience. Baldwiralet
(2009) states that members of the organizationlldewels, not just top management, continues tdfopm

environmental monitoring in an effort to obtain ionant information. Changes in strategies and pEnogr
needed to take advantage of environmental chamgewarking methods, procedures, evaluation tectescare
continuously improved.

A organization learning in several ways, Dixon ipabh et al. (1995: 180) states stressed the use of
organizational learning the learning process atdkiel of individuals, groups and organizationgremsform the
organization into various ways to improve the $atiSon of stakeholders. In this case, emphasited t
importance of the relationship between individwedrhing by stating that the organization is matoyearn
from members of the organization, so that the iiddial learning and organizational learning are jrasable.

Organizations learning in this study refer to th@n@mns and concepts of interest expressed by Huber
(1991), which defines organizational learning is tlevelopment of new knowledge derived from thegssing
of in-depth information that has the potential ffeet organizational behavior. Further described &our
constructs related organizational learning thatwdedge acquisition is a process to obtain inforomatand
information distribution concerning how informatié disseminated and interpretation informationhomv to
deepen the understanding of information and orgdioizal memory ie how information is stored anddufs
the next.
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While Sinkula et al. (1997) suggested in the stgdye rise to three phenomena in organizationsitegrn
organizational values, behaviors organizationabrimiation processing and action by developing caostr
commitment to learning, shared vision, open-mindsdninformation generation, information disseniimaand
Dynamism program.

Dimensional measurement of organizational learmiogducted by previous researchers, this study used
eight (8) dimensions of learning organization bhittHuber (1991) and Sinkula et al. (1997) is a witment to
learning, sharing vision, openness, informatiorsseiminate information, interpret information anchaiyic
program.

The conceptual framework is structured to explhin tariables which serve as an exogenous varitdide,
intervening variables and endogenous variablesh Wi¢positions is based on theoretical and empisicalies
will be known how many hypotheses to be drawn bip,ariables contained in each of these hypothaseks,
how the influence of the relationship between theables. Based on these descriptions, it can &eaped the
conceptual framework of research that shows thatiogiship between variables influence in this stady
illustrated in Figure 1.1. as follow:

Entrepreneurship
orientation

(X)

Business
Performance
(Y3)

Business Strategy
(Y2)

Organizations
learning (Y1)

Figure 1. Conceptual framework

Based on the conceptual framework can made sonattggs as follow:
1. Entrepreneurship orientation significant effext organization learning of cocoa’s small and mediu
enterprises (SME) in East Kalimantan.
2. Entrepreneurship orientation significant effert the business strategy of cocoa’s small and mediu
enterprises (SME) in East Kalimantan.
3. Organizations learning have a significant effent the business strategy of cocoa’s small and unedi
enterprises (SME) in East Kalimantan.
4. Entrepreneurship orientation significant effect the business performance of cocoa’s small andiume
enterprises (SME) in East Kalimantan.
5. Organizations learning have a significant effectthe business performance of cocoa’s small aedium
enterprises (SME) in East Kalimantan.
6. The business strategy has a significant effecthe business performance of cocoa’s small andiumed
enterprises (SME) in East Kalimantan.

Research Method

Population

The population of this research is all SMEs in déhea of East Kalimantan. The next SME criterialzased on
Law No. 20/2008 and the business is operating aaawustries totaled 110 business units. Theafranalysis

of this research is the Small and Medium Enterpri&MESs) or small industry. The respondents of shigly
focused on a small industry of cocoa (the ownemanager of a major / bosses) in which a small legsimill

be represented by one respondent. This study esitiibe the perception of the leadership of snmallmedium
enterprises regarding entrepreneurial orientat@rganizational learning, and business strategy lauminess
performance. SME leaders chosen as respondentaideethey were considered the most knowledgeable
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organizations that implemented the policy of SMEsan effort to face the competition, uniqgue compeds
possessed to gain competitive advantage conduntkttha performance obtained SMEs where they work.

Research Instruments

Data were collected using a questionnaire congistinquestions about the characteristics of respotsdand
questions about the variables studied. Questiorspaesented in the form of open-ended questions and
statements, and scale to express the responsatefngnt in the list of questions pertaining todesessment of
the influence of the leader or entrepreneur engregurial orientation towards learning ability ofanization to
sustainable competitiveness and performance of a®cemall and medium enterprises (SME) in East
Kalimantan.

Analysis Technique
The analysis technique used is Structural Equatimdeling (SEM) by using the program package AMOS
(Analysis of Moment Structure) version 16 and SPSt&tistic Packages for Social Sciences) versio®.17

Result and Discussion

4.1 Result

SEM Analysis Results

The test results with structural equation modetu@tiral Equation Modeling) with AMOS 16 can be rsée
Table 1. This table shows that the model is feagilsked for proving the hypothesis.

Table 1. Index of SEM conformity

Criteria Cut-off Value Result Detail
Chi-square Small expected 183,103 Good
Sgnificance probability > 0,05 0,146 Good
RMSEA <0,08 0,033 Good
GFlI >0,90 0,832 Marginal
AGFI >0,90 0,785 Not good
CMIN/DF <2,00 1,116 Good
TLI >0,95 0,781 Not good
CFl >0,95 0,811 Not good

Source: Primary data processin

Based on the analysis of SEM, causal relationdbdpween variables can then test the hypothesisibedc
as follows
Tabel 2.Result of Analysis SEM

Variables Path CR Prob. Detail
Coefficients
Entrepreneurial orientation (X) --------- > orgaational learning 0,709 4,290 rxw* Significant
(Y1)
Entrepreneurial orientation (X) ---------- > Businessategy (Y2) 0,396 2,458 0,014 Significant
organizational learning (Y1) --------- > Businessastégy (Y2) 0,220 1,312 0,18p Not
Significant

Entrepreneurial orientation (X) ---------- > Busind3srformance -0,242 - 0,094 Not
(Y3) 1,677 Significant
Organizational learning (Y1) --------- > Business f@emance (Y3) 0,416 2,647 0,008 Significant
Business strategy (Y2) -------- > Business Performgiv& 0,745 4,702 R Significant

Source: Primary data processing

Direct Impact Study between Variables

A significant direct relationship between entrenatal orientation exogenous as latent variablesvith an
intervening endogenous latent variable of orgaimat learning (Y1) and endogenous latent variabtes
intervening business strategy (Y2). In additiorr¢herere significant direct relationship betweenamigational
learning intervening endogenous variable (Y1) andogenous variables intervening is business pednce
(Y3) and the business strategy of the variable (¥#th endogenous latent variable depending on the
performance of SME (Y3). 5:37 table presents ttsalts of testing the direct effect that occurs leetw latent
variables exogenous and endogenous interveningramgenous depending on it.

From result, it can be described much influencedtly (direct effects) of the latent variable exoges to
endogenous latent variables. The direct effectsnattee business strategy (Y2) on the performaf&ME (Y3)
that is equal to 0.74. This means that the latanftles contribute most directly to influence tiegformance of
SME (Y3).
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Indirect Influence among variables Study

Besides aiming to see the direct effects, the piestedy also tried to see an indirect relationghgt occurs
between latent variable exogenous entrepreneuigtation (X) with a latent variable endogenougivening

organizational learning (Y1) and the business egat(Y2) and latent variables endogenous depending
performance SME (Y3) in the hope of unknown siguaifice path affects the performance of the matenal
development strategy planning business performah&MEs. Testing indirect effect was done by logkat the

test results of pathways through which, if all gathrough which significant then the indirect efféx also

significant.

The results of the indirect relationships that @clbetween entrepreneurial orientation exogenowsntat
variables (X), endogenous latent variables intangemrganizational learning (Y1) and endogenousabées
intervening business strategy (Y2) of the laterpethelent variable (Y3). It can be explained mucluarice
indirectly (indirect effects) of the latent variabéxogenous to endogenous latent variables. Indiféects of
entrepreneurial orientation (X) on the performamndéethe business (Y3) through the mediation of besin
strategy (Y2) and organizational learning (Y1) {S09. From the results of calculations can bendéat the
indirect effect of entrepreneurial orientation (¥ the performance of SME (Y3) due to mediationdny
intervening variable of organizational learning ¥hd the business strategy of intervening vargapte).

Total inter Variables Influence Study

The net effect is the sum of the direct and indireffects of the exogenous variables latent engregurial
orientation (X) of the intervening endogenous lateariable of organizational learning (Y1) and sirsable
competitiveness (Y2) and endogenous latent varigdtiormance of SME (Y3). Table 5 presents theltesf a
total of the direct and indirect relationships tbetur between latent variables exogenous and endog.

From Table 5, can be explained much influence ti@l bf the latent variable exogenous to endogenous

latent variables. The total effect of entreprersuorientation (X) on the performance of SME (Y8&)yaugh
organizational learning (Y1) and sustainable coitipehess (Y2) is of 0.59. The total effect of ssable
competitiveness (Y2) on the performance of SME (63).74. This means that the latent variablesagmesble
competitiveness provide a major contribution iduahcing the performance of SME (Y3). The wholeutesf
SEM analysis can be seen as follow:;

Entrepreneurship
orientation

-0,24 (NS)

\O.L%A/

/'

0,42 (S)

0,40 (S)

Business

Performance
(YR)

Business
Strategy (Y2)

0,71 (S)

Organizations
learning (Y1)

Figure 2. Result of SEM Analysis

4.2 Discussion

Effect of Entrepreneurial Orientation on Organizational Learning.

Based on the test results directly influence thth paefficients are presented in Table 2 showsefffect of

entrepreneurial orientation towards learning orgatdns have a significant positive path coeffitsen

Hypothesis 1 (a) which states that significantlju@nce the entrepreneurial orientation of SMEsv/ptbto be a

learning organization. These results are analyzetbléows, that the entrepreneurial orientationdshen the

proactive attitude is the attitude to act aheaidlsofompetitors. Besides that, innovative attitati® led to ways

to improve the process and quality of the prodactording to market demands. These entreprenaiitiides

will encourage SMEs desire to create a better amimgthe organization with increased learning oizgion.
Increasing entrepreneurial orientation is leadingiricreased organizational learning. SMEs will be
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encouraged more strongly in shaping commitmenéaoning and active in seeking the information amdé in
the environment. This information can then be ti@msed to become the new knowledge to be applietthen
improvement of operational activities. Operatioaativity improves with demonstrated production @
better, more regular management system and themuict has better quality according to customeshes.
The study found the influence and a significantitpas relationship between entrepreneurial origatatvith a
learning organization. Entrepreneurial orientatigh trigger a desire for learning individuals andyanizations.
It can be concluded that the entrepreneurial catéant function is the antecedent of learning orgatons. The
higher the entrepreneurial orientation will be lEghs a learning organization.

Effect of Entrepreneur orientation on Business stréegy.

Based on the test results directly influence thtéh paefficients showing that the effect of entreyerial
orientation influence the business strategy to hagnificant positive path coefficients. Hypotise2 (two)
study which states that significantly influence #@repreneurial orientation of SMEs proved to Heaaning
organization. These results can be analyzed asafs)lthat there are significant entrepreneuriadrgtion that
is innovative, proactive and bold in considering ttisk of causing an increase in competitivenesstipa.
Entrepreneurial orientation will initiate changescbntinue to meet customer desires, including tmwse the
resources they have either tangible or intangiBtmtinuous innovation applied impact of usage @s¢hassets
are used to form the core competence, which thearbe a source of competitive advantage.

Effect of the Organizational Learning on businesstsategy.

Based on the test results directly influence thé paefficient shows the influence of organizatidearning on
business strategy has no significant coefficieHigpothesis 3 (three) in this study that organizaidearning
significantly influence the business strategy isproven .The finding can be analyzed as followganizational
learning is strongly influenced by the speed usirigrmation from internal and external environmefxternal
information can be harnessed and used to form than@ational knowledge. This knowledge is used to
establish the configuration and placement of ttespurces to establish business competitiveness.

The cause of so little influence organizationatiéag towards business strategy in this study, tdusome
theoretical assumptions can not be covered instiuidy. The tendency of SMEs who do not like fortyai$
considered to limit the freedom and reduce theilfiéty causes limitations of SMEs to obtain infoation from
the environment, especially from formal forums. mRat information comes from official activities omgjaed
among others by the government or non-governmeah@gs such as training, seminars, and workshops to
increase the performance of business-related field.

Limitations get this formal information and cultuteat exist in SMEs to obtain information on aroimhal
basis sometimes makes the information obtainedtisully accepted. Incomplete information is todfidult to
get new knowledge that can be utilized for the immpment of the next activity. The impact of thagdthtions
make the organization's ability in utilizing tanigivesources and weak, which in the end was net tablorm a
competence that can be a source of sustainableatitivip advantage. This limitation also led SMEs aot able
to configure resources in order to create a gooashpetitiveness and hamper the process of acquisition
integration and application of new knowledge tlsatinique to cause a business strategy.

Effect of Entrepreneur orientation towards SMEs Busness Performance

Based on the test results directly influence thth maefficients showing that the effect of entrepmarial
orientation on business performance of SMEs havsigwificant coefficients. Hypothesis 4 (four) stat that
the entrepreneurial orientation significantly igfhce the business performance of SMEs is not provbka
study results are no significant influence canteyzed as follows, that the entrepreneurial odgoih based on
the innovative attitude which is also influenceddajucational background. Existing respondent datmdome
level (business turnover) in this study when coragap the scale of the definition of SMEs based aw No.
20/2010 respondents mostly or almost 90% were @tade of micro enterprises. Enterprises in theydalil
operations of this scale in a relatively not hawe tision and business strategy development platiumeterm
or long and is oriented mainly to the operatioraj-tb-day (day-to-day operational oriented) or vamgrt term.

In fact, the performance of the business is a tasfulhe impact of planning and implementing busme
plans and strategies and to make it happen regaipecess and not a short time. Patterns of wadtthowt a
business development plan are likely to not be @hfgroduce superior performance. The findingshaf study
indicate no support or reject the theory that tlymiicant effect of entrepreneurial orientation baosiness
performance.

From several previous studies and compared with dfuely conducted it was concluded that the
entrepreneurial orientation in SMEs no significaftect on business performance directly, but if nted
together or through the mediation of other factei# have a significant impact factors such as neark
orientation and organizational learning or with @atencies for sustainable competitiveness. Besilles
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weakness in the development of the vision and lessirstrategy for medium and long-term businessishat
associated with short-term activity can be sigaificimprovement solutions of performance.

Effect of Organizational Learning on the Business &formance of SMEs

Based on the test results directly influence thiéh gaefficients showed that the influence of orgational
learning on business performance of SMEs have rafisignt path coefficients. Hypothesis 5 (five)tsth that
learning organizations significant effect on thefpenance of SME proven. The results of these studi
examined as follows, that the emphasis on the ealmmef organizational learning enhancement and
improvement, this requires the organization todmesgive to the environment. Environment will gaeignal in
the form of information that can be utilized as Wedge and information may be sourced either frotarnal
and external environments.

Learning-oriented organization for structuring tosl&regularity and how to provide value to custa@ner
and focus on understanding the efficient and dffedin satisfying customers' needs now and youem!
customers. The work done as a result of organizati@arning is continuous innovation both the tecal side
and administration by utilizing information obtathdrom the environment and by utilizing the exigtin
experience of experimentation conducted continumgsovement.

The increasing organizational learning will furtrearthance the ability to use information derivedrfrihe
environment, are well informed about the opportasiaind threats to the business that is synchrdmidth the
strengths and weaknesses of the business orgamizattb be developed into a reliable business gyate
Information that is used to strengthen the orgdimmaby changing existing business practices witltey
business practices. The impact is a learning orgéinin ensures the existence of a feedback sydtsd back)
to the process of continuous improvement (contisumprovement) on the system input, process anguboif
business.

The study found an association between organizatitgarning with business performance. Learning
organization will lead to increased understandind knowledge of the source of organizational dgwelent
effort, marked by an increase in business perfoomadirectly. Learning organization is an antecedant
business performance. The higher the organizatieaahing will lead to higher business performance.

Effect of business strategy on the SME Business Pemmance

Based on the test results directly influence th paefficient shows that the competitive effedtst® ongoing
business performance of SMEs has significant aoeffts. Hypothesis 6 (six) in this study suggeat the level
of business strategy significantly influence thesibass performance of SMEs proved. The resultsheset
studies examined as follows, that business strategycollection of factors that differentiate amgzany from its
competitors and give it a unique position in therkmtis crucial to the success of the company. dliéity to

determine the configuration of the existing resesrwill have an impact on the level of businesiiefiicy and
effectiveness.

Resource use valuable, rare, difficult to imitadéfficult to replace, and by continuing to contiuso
innovation through competency unique feature weild to improvements in business management, pioduct
processes, cost reduction, the achievement oftguatbducts that comply with the wishes of the ousr and
have a competitive advantage compared competita.ifipact is demand for the product will increasesting
customers, increased sales, increased profitstentevel of overall business performance is in@damnd this
strategy continues to be maintained from the ptifisustainable competitors from these advantages.

From analysis and comparison with some previousares results it can be concluded that the apjditat
of the right strategy in utilizing the resourcestioé company will form a competence that is usedeoerate
competitiveness. The next strategy is to maintatorapetitive advantage by avoiding the effort amel pursuit
of imitating competitors from emerging sustainapiiompetitiveness and performance superiority.

The study found positive associations between tlginkess strategies and business performance. gi¢site
to obtain and utilize the valuable resource, are,rdifficult to imitate and difficult to replaceilvbring a
competitive advantage, and when it can be maindasred the strategy can not be followed equally ey t
competitors it will appear in a sustainable cowditiThe impact is superiority in business perforoeadirectly,
so that business strategy is an antecedent ofdassperformance in SMEs.

Conclusion and Suggestions

Conclusion

1. Orientation entrepreneurship can improve orgditnal learning owned SMESs. Entrepreneurial oggah
with regard to the basis and foundation work is tdredency for innovative, pro-active and couragemetsby
considering the risks. Entrepreneurial orientatidth create a desire for learning for higher orgaional both
individual and collective member organizations MEs. Entrepreneurial orientation is essential ipriaving
organizational learning.
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2. The entrepreneurial orientation can enhancenbasistrategy to the SMEs. Improved ways of thinkind
acting pro-actively to integrate with expertiseditilizing its resources either tangible or intargiwill enable
the company to create a product that is superids ttompetitors. Entrepreneurial orientation whiglhey wish
to continue to improve the business strategy, Inficaing to develop valuable resource, rare, diffito imitate
and difficult to replace than those of its commettto gain superiority in results of operationstrEpreneurial
orientation is essential in improving the positafrbusiness strategy for SMEs.

3. Organizational learning does not increase basistrategy for SMEs. The limited ability of SMBsabtain
information, especially of a formal forum to be t#t&use of organizational learning is not influelntiabusiness
strategy. This is due to the inability of SMEs Ire tform of new knowledge that is useful. The impacthe
inability to utilize the resources to establish @atences are important factors causing the emesgeha
business strategy.

4. The entrepreneurial orientation does not improusiness performance of SMEs. Scale enterprisdg B4S
are still dominated by micro-enterprises scale,pittern of work on micro enterprises is relativedt have the
vision and the business plan is less clear andosténted towards operational from day to day (tagay
operational oriented). The impact is insignificemthe performance of the business, the busina$srpence is
actually the result of the impact of planning amgphiementing business plans mature.

5. Organizational learning improves business paréorce for SMEs. Organizational learning will pravidalue
to customers because of organizational learningsamn understanding and effectively to be ableatisfy the
needs of current customers and potential custondédrs. impact is the realization of superior perfonc®
through growth and higher profit businesses. Omgitinal learning through knowledge and understandi
better established will facilitate a change in hétvathat will lead to improvement of business penfiance.
Organizational learning is essential to improvelibhsiness performance of SMEs.

6. The business strategy of SMEs improves theiinkegs performance. Business strategy can be done by
building long-term customer relationships throubk treation of customer satisfaction that therebamefits
repetition of purchases that increase sales, maHae and profitability, because the costs todvendwith the
customer service to be better, cheaper than theopme conditions. Business strategy is crucialmgriove the
business performance of SMEs.

Suggestion

1. SMEs should continue to strengthen its busimesntation by setting the vision and business abjes
clearer by making a business plan with a longen teore clearly, not only focus on the operatiortdivities of
day to day or short-term (day to day operationnieid). Improving organizational learning and busistrategy
in a way is constantly looking for new informati@specially from sources formal activities.

2. Innovative indicator is an indicator with theyhést loading factor in shaping entrepreneurshipES should
always looking for new and innovative ways in theduction and marketing of its products by condcgti
experiments and utilize scarce resources in tha fofrraw materials and production techniques affécdit to
imitate competitors, minimizing residual raw maaéravoid the defective products, are new to tliepobducts
S0 impress new (re-invention).

3. Indicators of commitment to learning are andathr with the highest loading factor in shapingamizational
learning. It is therefore recommended to the owp&€SMESs in order to become a prime mover in thacpss of
organizational learning. Operationally it can beeldy implanting influence and raise awarenessiimself
and members of his organization the importanceafring as the key to business success. Leadetsdmlilar
meeting forums weekly or monthly to evaluate thgvdies.

4. Indicators of valuable scarce resource is aicatdr with the highest loading factor in shapihg sustainable
competitiveness. It is strongly advised to SMEsomder to search for related assets such as maghiner
production process and rare raw materials thatcoaate a distinguishing element (reliable diffeisidn) with
competitors so as to provide more value for custeniehis can be done by creating a network withpieps
with contracts for supply assurance tools with pdwédechnology and raw materials are scarce.

5. For Local Government can facilitate and ashistdevelopment of the SME scale enterprises, esfjecocoa
industries in organization learning. The governmean open a formal access to information. Formagmm
can through counseling, seminars, workshops arnirtca The local governments also can entreprenands
business communications forum to train SMEs to aseqguaformation more modern with the latest infotina
technology-based activities such as use of theratdor business information for marketing its giwots such
as the use of social networks (twitter, facebodkg® and others). Strengthening the organizati@pdcity
building) with develop other training such as praiikbn techniques, knowledge of materials, busin@asning
and training aspects of functional foods such asiaidtrative management and financial planning gorall
businesses.

6. For further research, this study can be usedfasence for subsequent theoretical and empisicaly on the
factors that affect the performance of SME businggssonnecting with variables beyond the study nwode

78



Journal of Economics and Sustainable Development www.iiste.org
ISSN 2222-1700 (Paper) ISSN 2222-2855 (Online) “—.’ll
Vol.9, No.14, 2018 IIS E

which also determines the success of the businedsrmance of SMEs as other factors which derivenfr
external and internal environment organization th#iect performance such as environmental condition
leadership, organizational structure, and culthed has not been used in this study and conduatstgdy with

a focus on such a scale only just as micro, smmath@dium alone and this will have implications tha¢ more
specific and appropriate to each business scale.
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