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Abstract

Business ethics is an important topic for all comes’ to consider today. Unfortunately, over thetla
decade, the number of business scandals has iedregathe industry, and this change has been kjgtdd

by the media. This trend presents pharmaceuticalpanies as well as NAFDAC with a challenge to
ensure that ethical behavior and ethical decisiaking are evident to those both inside and outdide
industry. This study used a sample of 280 marsagiwn from pharmaceutical companies listed on NSE
using a random sampling technique. Based on thdinfys and conclusions, the study thus recommends
that managers of pharmaceutical companies shousldrerhat their firms have written code of ethiuatt
crystallizes the basic rules, standards and belmwecessary to achieve production of quality petslin

the industry.

Key words: Corporate ethical codes, adherence to code ofumrashd quality products.

1. Introduction

The number of cases of inappropriate businesssefbatured in news headlines has increased ovédaghe
decade. Corporate scandals have become commonpladethe reputations of many businesses have
suffered. With the increase in international trad@sactions across countries with varying lawsmnsoand
standards, the potential for ethical dilemmas & World of business has increased. As a resultyman
companies have had to explicitly state their etticsugh codes of conduct (Nwachukwu, 2004). Other
firms utilize ethics training to ensure that theinployees are aware of the organizations expentatio

In today’'s competitive business environment, a erafe code of ethics according to Okpara (2003)isho
serve as the foundation upon which employees mekisidns based on honesty, integrity, confidenak an
trust. A written code of ethics provides employagth an understanding and knowledge of what their
organizations expect from them in terms of resgulitdés and behavior. A code of ethics to Velasjue
(2006) reflects corporations’ standards and estabd realistic modes of behavior that applies tryone

in the company, from the board of directors to tleavest employee. According to Nwachukwu (2004), a
code of ethics is important because it providetblgguidelines, stability to an organization, angoint of
focus for everyone in the organization. The repoabf an organization and its actions reflect ¢tigical
conduct that affects its potentials for profit agbwth. All levels of employees need to be aware of
company policies regarding ethics in order to méieeright decisions in difficult business situagpmo
know how and when to seek help when faced witlcathdilemmas, and to know where to report possible
unethical conduct.

Several researchers (Carson, 2003; Chang, & Hdl;2D6naldson & Dunfee, 1994; Dubinsky & Loken,
1989., Lovell, 2002; and Warren, & Tweedale, 2003ye attempted to measure the growth of ethical
standards in various countries. One of the moreifgignt attempts consists of articles publishedhia
special edition of the Journal of Business Ethic®©tctober 1997. Blackwell's Encyclopedic Dictionarfy
Business Ethics (Werhane & Freeman, 1997) provadesmaries of ethical standards from nearly every
continent. In this regard, increasing number afaoizations, of all types, are now publishing aecod
conduct that sets out the professional standaglsrezl of members. This is very common in the Uhite
States of America, Canada, Germany, France, andifrin Nigeria most oil companies and ASUU have
code of conduct manuals for their employees (Nr2@0D8).
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Unethical behaviour in organizations has caused ademor injury to millions of investors and
organizational stakeholders. Globally, the situatio the United States of America and Europe isinot
any way different from other parts of the world.the USA, a legislative response to a series giarate
scandals eventually led to the release of the Sah@®xley Act of 2002, otherwise known as SOX. The
Act requires a higher performance standard foriass firms (England, 2006).

The rising incidence, in recent years in Nigerif,sab standard production of products among the
pharmaceutical companies has been a very big i&ue standards and unwholesome products produced
through unethical means in the industry proved gomfactor in contributing to high death rates et
country. This research work is therefore an attetodind out to what extent pharmaceutical compsnie
and regulatory agencies have contributed in safdgumthe industry in the country. The situationitas,
gives an indication that there is damaging impéactn@thical practices on the economy, the nationage

and loss of public confidence in the industryisitherefore, in view of the proceeding problemsassed

by the activities of pharmaceutical companies thiatstudy revolves.

1.1 Hypotheses for the Study

To guide the researcher in the achievement of thectiogs of the study, the following relational resda
hypotheses are hereby formulated for testing:
HO; There is no significant relationship between adhee to code of ethics and the

production of quality products by the phaceatical companies in Nigeria.

HO, There is no significant relationship between ecdanent procedures (proper
documentation, product standardization and regryd#ovs) and the production of quality products.

HO; There is no significant relationship between cusidssatisfaction and the
production of quality products by the phaceatical companies in Nigeria.

2. Theoretical and Conceptual Framework

This study is based on the earlier works of Eled@@00); Okpara (2003); Weaver, Treino and Cochran
(1999); Winstanley and Woodall 2003; Wulfson (1998)hese researchers have suggested that formal
codes of ethics generally will inhibit unethicalhlaiour of employees in organizations. Jones (&sl ¢h
Velasquez, 2006) agreed that a written code ofcetbrovides employees with an understanding and
knowledge of what their organizations expect frament in terms of responsibilities and behaviour.
According to Arnold (2003); Asgary and Mitschow (29); Carroll (1999); Cragg (2002); Elegido (2000);
Hoffman (2006), a code of ethics is important beseait provides visible guidelines, stability to an
organization, and a point of focus for everyondhe organization. Results of a research conduayed
Trevino, Weaver and Reynolds (2006) lend suppothéproposition that there is a relationship betwe
ethical codes of conduct and employee’s behavitirlegels of employees need to be aware of company
policies regarding ethics in order to make thetriggcisions in difficult business situations, taknhow

and when to seek help when faced with ethical ditas) and to know where to report possible unethical
conduct. Researchers such as Elegido (2000); Nvikaah2004); Wulfson (1998) have also suggested
that organizations that have adopted codes of etiiwe helped to facilitate ethical decision-makiog
their workers thereby leading to positive work tatles and possibly to higher levels of organization
commitment. We therefore, anticipate that employei#isbe more committed to organizations that have
adopted codes of ethics.

2.1 Code of Ethics and Business Conduct

One response by business to the question of etiss been to develop a code of ethics that is
communicated to all employees (Dzurgba, 2007; EegR000; Nwachukwu, 2004). A written code of

ethics provides employees with an understandingkawosviedge of what their organizations expect from
them in terms of responsibilities and behaviour.céde of ethics reflects corporation standards and
establishes realistic modes of behaviour that epplo everyone in the company, from the board of
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directors to the newest employee (Ogundele, 260%, & Byars, 2000). According to Nwachukwu (2004),
a code of ethics is important because it providsible guidelines and a point of focus for everyaméhe
organization. The reputation of an organization #adactions reflect the ethical conduct that afets
potential for profit and growth. All levels of engyees need to be aware of company policies regardin
ethics in order to make the right decisions inidift business situations, to know how and whesdek
help when faced with ethical dilemmas, and to kmdvere to report possible unethical conduct.

The world’s leading companies lead because theyhsestandards of performance and behaviour that
others aspire to. They are clear about what thégumein and what they want to be. The code of cahd
crystallizes the basic rules, standard and behesvoacessary to achieve those objectives (Dubidsky
Loken, 1989; Elegido, 2000; Nwachukwu, 2004). loyydes requirements and guidance, expressed as
clearly, concisely and consistently as is possibihin a single company-wide document for all
employees on a number of enterprises — wide risksarThe code of conduct is a common reference poin
for anyone who is unclear about what is expectethiei in a specific situation; a valuable toolkiat can

help put a business principle into practice (Dzardgt007).

3. Research M ethodology

In this study, the researcher adopted a crossesetttlesign or survey. The sample size used fersthidy
consisted of five pharmaceutical companies listedNSE. The instruments used to gather data werd han
delivered to the employees identified for this studResearch assistants were responsible for hand
delivering and collection of the instruments. Thstiuments were coded and were returned anonymously
to a central place where they were collected byrt#search assistants and returned to the researcher
Indeed, this procedure was not considered a probleperceived to constitute a bias because theifigsn

of respondents were protected.

3.1 Validation of the Research Instruments

The instruments used in this research were sulinttiea panel of experts in the field of study for
validation. The panel was asked to review the gdraéthe items in each of the instruments andrdete

if the items were within the linguistic capabilgieend understanding by pharmaceutical companies in
Nigeria. The panel was also asked to eliminate stem questions they found to be irrelevant to the
Nigerian work environment, and make suggestionsam to simplify the items that were not relevartteT
experts independently and anonymously recommertgedge of the instruments for this study. The panel
also indicated that the instruments were good measaf the concepts identified for this study. Gudy
calls for the adoption of a Multivariate Statistieechnique for the examining the linear correlaso
between the variables via the instrumentality afdistive Analytic Software.

3.2 Model Specification

The researcher hereby specifies the model to bptedido facilitate data analysis and to test hypsith It
is hoped that such would help in answering resequelstions and to attain the research objectivetild
of the model in question can be spelt out briefiyalows:

Production of quality products is measured in teafnthe performance, reliability, safety, long lagtand
expressed mathematically as PRQ.

PRQ = Production of Quality Products.
PRQ = Performance {y+ reliability (y,) + Safety (y) + Long lasting ().
PRQ = f(Y1, Y2, Y3, Ya)

Corporate Ethical Code is captured by the degrexoéllence in the practical production of the pratd It

is measured in terms of Adherence to code of etlitcdorcement procedures, compliance to ethical
provisions, Customer complains/response, Whistievinlg policy and Attitude of foreign businessmen.

ICE = Influence of Cooperate Ethical Codes

ICE, = Influence of Cooperate Ethical Codes Variablegucation and Training
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(x1) + Compliance to enforcement procedures $xCustomer satisfaction (x3) +Whistle
blowing policy () + Attitude of foreign businessmens)x

ICE, = (X + %+ X3+ X4 + X)
ICE, = f(X1, Xo, Xa, X4, X5)
Therefore,

PRQ = f(%)

PRQ = f (%4, X2, X3, X4, X5)
PRQ = f(ICE)

4. Method of Data Analysis

The Methodology adopted for our data analysis wadegl largely by the nature of our research problem
and the hypotheses to be verified. A statistieahhique relevant to this study was utilized t@lelsh the
existence or otherwise of the relationship betwitberobservance of ethical standards and the prioduat
quality products. Our study calls for the adoptaira Multivariate Statistical Technique (Multipléniear
Regression model) for examining the linear coriefet between two or more variables via the
instrumentality of PASW (Predictive Analytic SoftWed SPSS 18 statistical software to facilitate
necessary computations. Multiple regression isireduor this study because a single-predictor rhxle
inadequate to describe the true relationship betvilee dependent variable Y (the response variatrid)

its potential predictors (X X;, Xz, ...).

4.1 Empirical Results

This study uses data for a sample of 280 manadesslected pharmaceutical companies in Nigeria. The
analysis embraces the Multiple Regression as stegi&y Doane and Seward (2008), that the dependent
(response) variable (Y) is assumed to be relatédedX independent (predictors) variables X1, X3, -X

Xp as par our model above.

Tables 1.1(a), and 1.1(b) present the regressiaehrBummary and ANOVA for overall significance of
the model while Figure 1.1 and table 2.1 explaim ribgression test for normality of residuals andi@ho
coefficients respectively. Once the regression rhbde been constructed, it is important to confihra
goodness of fit of the model and the statisticghicance of the estimated parameters. Commongg us
checks of goodness of fit include the R-Squaredlyais of the pattern of residuals and hypothessting.
Statistical significance can be checked by an Bt ¢ the overall fit, followed by t-tests of indilal
parameters. Interpretations of these diagnossis test heavily on the model assumptions as eathéed
above.

Table 1.1(a): Regression Model Statistics

Std. Error of the
Model R R Square Estimate Durbin-Watson

Adjusted R Square

1 .992 .984 .984 424 1.873

Source:Field survey, 2012.

R is a measure of the correlation between the wbdevalue and the predicted value of the criterion
variable. Here, it is the correlation between thaliy of production as obtained from the particifgaand
the levels predicted for them by our predictor &hies. It is calculated to be 0.992, which indisatet our
model does well at predicting the dependent vagiéuality of Production).
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Coefficient of determinatio(R?) is the square of this measure of overall fit amdicates the proportion of
the variance in the criterion variable which is aaated for by our model. Here, the proportion aé th
variance in quality of production scores accourfdby our set of predictor variables (Adherence to
ethics, enforcement procedures, customers’ satiisfa@tc.). In essence, this is a measure of hood gur
prediction of the criterion variable can be by kiragvthe predictor variables. For our model, R Squar
0.984, which means that our model has accounte®8et% of the variation that exists in the quabfy
production in the chosen pharmaceutical companies.

The Adjusted R Square valgadjusted coefficient of determinatjois calculated which takes into account
the number of variables in the model and the nurobebservations (participants) our model is based
This Adjusted R Square value gives the most use&dsure of the success of our model. It also gigesn
idea of how well our model can be generalized whigdans the closer it is to R Square, the betteg. Th
difference between R Square and Adjusted R Squdieates how much less variation in the outcome we
would get if we used the entire population in omalgsis, and not just our sample. This helps ustss-
validate our model, and gives us confidence to igdize our findings to other samples from the
population. In our model, the value of the Adjustedsquare is 0.984, the same as the R Square. This
means that even if we had studied every membeneofpbpulation, we would still have gotten the same
amount of variation in our result, and therefore @@ generalize our findings for every sample fittwen
population.

For our model, the Durbin-Watson test statisticatculated to be 1.873, which is reasonably closg.t

The assumption has almost certainly been met. fBhie reports an ANOVA, which assesses the overall
significance of our model by testing whether the

Table 1.1(b): ANOVA for overall significance of timeodel

Model Sum of Squares Df Mean Square |F Sig.
1 Regression 3083.650 5 616.730 3427.934 |.00C0
Residual 49.296 274 .180
Total 3132.946 279

Source:SPSS Regression Printout, 2012.

model is significantly better at predicting the @arhe than using the mean as a ‘best guess’ as lnjted
Field (2005). Specifically, the F-ratio represethis ratio of the improvement in prediction thatulesfrom
fitting the model, relative to the inaccuracy tisétl exists in the model. For our model, the Feas
3427.934, and the SPSS calculates the exact ptitpabithat happening by chance, which is indickby
‘Sig.” in SPSS. Since sig. = 0.000, our model &istically significant at 0.05 level of significes

Testing the Validityof the Regression mod#ie analysis of regression residuals is an impotiaol for
determining whether the assumptions of the regrassiodel are met by checking the validity of thedeio
assumptions in the multiple regression analysisid®@l plots are easy to use, and they convey much
information quickly. The saying “A picture is worth thousand words” is a good description of the
technique of examining plots of regression resislg@boper and Schindler, 2006).

Consequently, more precise statements can be nbadé aur data from a normal or Gaussian distriloytio

named for its discoverer Karl Gauss (1777-1855¢ Baussian distribution is the well-known bell-sbdp
curve which is in line with our analysis under istigation for normality test as presented in below.
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Figure 1.1 Test for normality of residuals

Regression also assumes that the residuals arealprdistributed. A deviation from this assumption

Mean = 6.74E-14
401 Stl. Dev. = 0991
M =280

307

(5]
b

rreguency
1

0 T T T T
-3 -2 -1 4] 1 2 3

Regression Standardized Residual

makes our analysis (and predictions) invalid. T fer normality of residuals, we examine the histogram.
SPSS plots a curve on the histogram to help usalNiguthe shape of the distribution. For our moties,
histogram actually shows a normal curve. This iesithat our assumption of normality of residuas h
been satisfied.

Theseb values indicate the relationship between qualitypduction and the respective independent
variables, whether positive or negative. For ouragdall the three independent variables have pediti
values, indicating positive relationships. Thevalues further tell us to what degree each indégen
variable affects the quality of production if thffeets of all the other independent variables agtl h
constant. We shall examine them one after the athéollows:

Adherence to ethic$€0.748): This value means that, for each unit iaseein the adherence to ethics by
the block manufacturing firms, their quality of grection increases by 0.748 units. This interpretais
valid only if all the other variables are held ctamd.

Enforcement procedure=0.421): This says that for each unit increasenforeement procedures, the
quality of production increases by 0.421 units. idgais only holds when all the other variables hetd
constant.

Customer satisfactionb€0.131): For each unit increase in customer satisfa by the block
manufacturing firms, their quality of productiorcieases by 0.131 units. This interpretation isdvatily if

all the other variables are held constant. Mearevhiie test for adherence, enforcement procedungs a
customer satisfaction are presented in table 1rg&gpectively.

Table 2.1 model coefficients.

Model Standardized
Unstandardized Coefficien] Coefficients
B Std. Error Beta T Sig.
1 (Constant) -23.326 .824 -28.319 .000
Adherence to ethics .627 .006 .748 96.491 .000
Enforcement procedures .468 .009 421 51.222 .000
Customers satisfaction 141 .009 131 16.174 .000
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Source:SPSS Regression Printout, 2012

4.3 Test of Hypotheses
Hypothesis |

Ho: Adherence to code of ethics has no significafgtctimpact on the
production of quality products.

From the regression analysis output (highlightecbatdface), as presented in table 4.3(a) shows that
pharmaceutical companies do adhere to code ethitse industry and they do produce qualitative
products for human consumption.

Decision Criteria: Reject the null hypothesis, het-value is greater than 0.05 level of significant, o
otherwise, accept the null hypothesis. We thereferect the null hypothesis and conclude that setioe
to code of ethics has a positive impact (.748 Betlaes) on the production of quality products ie th
pharmaceutical industry.

Hypothesis Il

Ho: There is no significant relationship between erdment procedures and
the production of quality products.

The data presented in table 4.3(b) shows that A% peof the respondents are of the opinion thatagears
in pharmaceutical companies have a positive atitiosvards enforcement procedures and compliance to
ethical provisions as stipulated by regulatory &g

Decision Criteria: Reject the null hypothesis i tietavalue (.421) is greater than the critical valugolth
in our case is 0.05 significant levels. We therefa@ject the null hypothesis and conclude thatreefoent
procedures do have a significant relationship anpgioduction of quality products in the pharmaazlti
industry.

Hypothesis IlI

Ho: There is no significant relationship between oostr’s satisfaction and
the production of quality products by thediananufacturing firms in
Nigeria.

It is relevant to state that question 13-16 ofisactB” in the questionnaire were purposively desd to
ask for information about customer’'s complaints aatisfaction. The responses on these questions wer
analyzed at a 0.05 level of significance.

Decision rule: Since the calculatbdtavalue. (.131) is greater than the critical valugokhin our case is
0.05 significant levels. We therefore reject thél hypothesis and conclude that customers’ satigin
does have a moderate relationship on the produofignality products.

4.4 Discussion

This study used data for a sample of 280 manadepharmaceutical companies listed on Nigeria Stock
Exchange. The data is obtained from the pharma@utompanies in respect of years 2004 — 2006. The
respondents were mainly male (70%) with a meancggproximately 40 years. Over half of the sample
(51%) had five or more years experience in the@sent jobs. 38 percent had their job tenure of & to
years, only 6 percent held their present jobsdss lthan one year. The majority of the respond&0gb)
were at intermediate or senior management levelsh@&r organizations and 30% were first time
supervisors.

The purpose of this exploratory study was to ingasé¢ the influence of ethical standards in thedpobtion
of quality, a focus on selected pharmaceutical @mgs in Nigeria and Benue state in particulariorPr
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findings from studies conducted in the United $taed other advanced industrialized countries Iglear
indicated that awareness of unethical activityesslprevalent in organizations that have adoptddscof
ethics (Okpara, 2003; England, 2006). This studyigled additional support for this proposition hat
employees in pharmaceutical companies that hadtediaprporate codes of ethics were significantbg le
aware of wrongdoing than were employee in orgaiumatwithout codes of ethical conduct. An ancillary
finding associated with the results raise some edos concern. Specifically, only 6 percent of the
respondents reported that their organizations lwawhdl codes of ethics. This finding stands in sharp
contrast to previous research findings in the esticularly in the United States where nearly &5cpnt

of organizations were reported to have adoptedaratp codes of ethics (Elegido, 2000; Okpara, 2003;
Nnadi, 2008). Findings also indicated that 51 petrad study participants reported that they weret“n
sure” if their organizations had a code of ethics.

Thus, this current research is in line with pregi@iudies conducted by England (2006) Okpara (2003)
Trevino, Weaver and Reynolds (2006). The findisggport the contention that unethical behavior &l
less prevalent in organization that have corporaties of ethics than it is in those organizatidvas have

not formally adopted codes of ethics. The resaltsyipothesis one suggest that unethical behavieress
rampant in pharmaceutical companies that had writteles of ethics. A significantly smaller perceeta

of respondents (18.4 percent) in pharmaceuticalpemies that had written codes of ethics were awére
wronging in their organizations when compared te ftercentage of respondents (32.2 percent) in
organizations without a code of ethics who wererawa wrongdoings. Based on this result, it can be
concluded that the presence of corporate ethicdé<®f conduct is an important tool that could guid
managers in making better ethical decisions.

Also, the findings reported in hypothesis two iradéc that significant differences were found between
levels of commitment with the organizations thab@ateéd ethical codes of conduct and those who did no
The present study also provides some support femptioposition in that the highest levels of conmant
were observed in those organizations with codegtbics, this finding, suggests that pharmaceutical
companies concerned with ethical conduct build gpettive climate that includes values that empleasiz
integrity and ethical conduct and that encouragaesncitment to the organizational values. This firgdis
consistent with the previous findings in the wdstdland, 2006). Therefore, in the Nigerian contagtjn

the western world, ethical codes of conduct appeée one of the fundamental factors that can amagmeu
managerial commitment.

Results also indicated that the presence of comparades of ethics had no influence on employee’s
willingness to report observed wrongdoing. The gehattitude of most managers as indicated by one
respondent is that “I m here to do my job, and todmy business only”. Yet, another respondentstat
that “things happen to those who tell in my compang no one here wants to face the consequences of
telling management about unethical practices thatrgdaily in our firm”. This means that many memsbe

of an organization might be ethical and are follogvthe stated code of ethics, but do not want ponte
those who violate ethical codes because of theecprences.

5. Conclusion

This research has revealed the need to increasmatimhy awareness, training and information about
corporate ethical codes of conduct in employeeraadagers of pharmaceutical companies. The resfults
the survey analysis show that respondents who dradaf codes of ethics were more aware of wrongdoing
than were respondents in pharmaceutical comparitaswt formal codes of ethics. The implication bifst

is that top management should recognize the infleef written codes of ethics on employee’s belhavio
and develop strategies to promote ethical behaworcreating training programs on ethical decision-
making, and by developing guidelines on how to ms®cethical codes when violated. These programs
should provide employees with the tools they needdentify ethical issues at work and strategies to
resolve them. With more attention to corporatecathtodes of conduct, it is likely that the currénends

of corporate scandals and unethical behaviourdaostry can be reversed.

Refer ences

42



Journal of Economics and Sustainable Development www.iiste.org
ISSN 2222-1700 (Paper) ISSN 2222-2855 (Online)
Vol.3, No.3, 2012

Achua, K.J. (2009), Entrenching Accounting Ethiz€urb “Accounting Scandals” in
Nigeria. A paper Presented at a One-day Semintireté-aculty of Management Sciences, Benue
State University, held at MBA Conference Hall, Mediy11th January.

Arnold, D.G. (2003), Liberation Theories of the @oration and Global
Capitalism.Journal of Business Ethic48 (4), 155-173.

Asgary, N. & Mitschow, M.C. (2002), Toward a Modet International Business
Ethics.Journal of Business Ethic86(2), 239-246.

Baridam, D. M. (2001). Research Methods in Admaiste Sciences. Port
Harcourt: Paragraphics.

Carroll, A. B. (1999), A Three — Dimensional Contuep Model of Corporate
PerformanceAcademy of management Revidw4), 497 — 505.

Carson, T. L. (2003), Self interest and BusinesicEt Some lessons of the
Recent Corporate Scandalsurnal of Business Ethic43 (5), 389 — 394.

Cragg, W (2002), Human Rights and Business Etlkiashioning a New Social
Contract.Journal of Business Ethic&7 (2), 205 — 214.

Dzurgba, A. (2007)Contemporary Ethics — Theory and Issubsadan: Archers.

Elegido, J.M. (2000 Fundamentals of Business Ethics — A Developing
Country Perspectivdbadan: Spectrum.

England,L. (2006), Language and Civil Society: Bass Ethics. Retrieved
June 25th, 2008 from http://exchangersStategoviRQlournal/ Busintrohtm.

Hoffman, W.M. (2006)Business Ethics: Reading and Cases in Corporate
Morality. New York: McGraw-Hill.

Kapstien,M. (2004),Business Codes of Multinatidrams-What do they say?.
Journal of Business Ethic§p(1), 13-31.

Lovell, A. (2002), Ethics as a Dependant Variabléndividual and Organizational
Decision MakingJournal of Business Ethic87 (4), 145 — 163.

Nnadi, S. (2008), Business and Society: Presenfatute Role of Nigeria
Accounting Standards Boards (NASB), A Paper Presenat a One-day Seminar on
Linkage/Awareness for Universities in Nigeria, hatdPremier Hotel, Ibadan, 25th April.

Nwachukwu, C.C. (2004), Management Theory and RedDnitsha: Africana.

Ogundele,0.J.K. (2005), Ethical Education in Manpo®evelopment in Nigeria,
KnowledgeReview, 10 (3), pp. 64 — 70.

Okpara, J.O. (2003), Can Corporate Ethical Cod€ooiduct Influence
Behavior? An Exploratory Study of Financial Managémn a Developing Economy. A Paper
Presented at the Academy of Business and Admitiigr&ciences, Belgium, held at Brussels,
11th July.

Paine, L.S. (1994), Management for Organizationiddrity. Harvard Business
Review 16 (20), 106-117. Statman, D. (2000). Virtue EthiEdinburgh: University Press.

43



Journal of Economics and Sustainable Development www.iiste.org
ISSN 2222-1700 (Paper) ISSN 2222-2855 (Online)
Vol.3, No.3, 2012

Velasquez, M.G. (2006). Business Ethics: ConcepdsGases. Upper Saddle:
Prentice Hall.

Warren, R. & Tweedale, G. (2002). Business Ethias Business History:

Neglected Dimensions in Management Educati®nitish Journal of Management3 (2), 209 —
219.

Wulfson, M. (1998). Rules of the Game: Do Corpof@teles of Ethics Work?
Review of Business. Vol. 20 pp. 1-9

The Author

Born on December 31, 1967 in Benue State North r@ehligeria, Fidelis Ayatse received his B.sc and
MBA degrees at Usman Danfodiyo University, Sokotd @ Ph.D (Management Studies) from the Benue
State University, Makurdi Nigeria in 2010. His pany areas of research interest include Ethicstetfia
Management, and Management Information Systemwdi& may be found in a variety of Peer-reviewed
Journals including the Journal of Humanities, Jalrof Development Studies, African Journal of
Economy and Society and the Journal of ManagenmehAaministration.

44



This academic article was published by The International Institute for Science,
Technology and Education (IISTE). The IISTE is a pioneer in the Open Access
Publishing service based in the U.S. and Europe. The aim of the institute is
Accelerating Global Knowledge Sharing.

More information about the publisher can be found in the IISTE’s homepage:
http://www.iiste.org

The 1ISTE is currently hosting more than 30 peer-reviewed academic journals and
collaborating with academic institutions around the world. Prospective authors of
IISTE journals can find the submission instruction on the following page:
http://www.iiste.org/Journals/

The IISTE editorial team promises to the review and publish all the qualified
submissions in a fast manner. All the journals articles are available online to the
readers all over the world without financial, legal, or technical barriers other than
those inseparable from gaining access to the internet itself. Printed version of the
journals is also available upon request of readers and authors.

IISTE Knowledge Sharing Partners

EBSCO, Index Copernicus, Ulrich's Periodicals Directory, JournalITOCS, PKP Open
Archives Harvester, Bielefeld Academic Search Engine, Elektronische
Zeitschriftenbibliothek EZB, Open J-Gate, OCLC WorldCat, Universe Digtial
Library , NewJour, Google Scholar

m EB O INDEX (\@‘ COPERNICUS
I N T E RN A TTITIT ON AL

INFORMATION SERVICES
ULRICHSWES,  JournalTOCs @

N A ;
. E'z B Elektronische
lBAS(E T— Q0@ Zeitschriftenbibliothek O

open
> )
OCLC v)

The world’s libraries. — U cDigitalLibrary —
Connected. WorldCat e

Ny

'- ¥
GEORGETOWN UNIVERSITY
LIBRARY



http://www.iiste.org/
http://www.iiste.org/Journals/

