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Abstract

The failure of government policies and programnoggrovide job opportunities for graduates and sthezavers
has made unemployment a very serious issue indmetry. Some graduates have resulted to acquskiilg in
order to provide jobs for themselves. This paptamnapts to determine the promotion of graduaterast in
small business entrepreneurship in Gboko local gowent area of Benue State. The study used batrapr
and secondary data in addressing the objectivatifd random sampling technique was used to s&éc
respondents in Gbhoko local government. The regmessescriptive tools were used to analyse tha.dBbe
findings were that establishment of small businesaee a function of entrepreneurship; business mwne
operated because they were taught entrepreneuastipbecame interested; some became small business
entrepreneurs because it was operated througheseatrentrepreneurship and others were becaudeustar
capital was obtained through the entrepreneurséigres. It was recommended that, the governmenilégho
encourage graduates and school leavers to startoilva businesses by creating an enabling envirerrfer
small businesses to thrive.
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1.0 Introduction

The underlying philosophy of the various develophmegrammes being run in the country today esfigdia
our universities is targeted at increasing the Buppadequately trained entrepreneurs who willi@gh success
in business ventures. According to Okpara (2008)gbvernment is therefore putting in place basgiat@nd
economic infrastructure, which will launch Nigefigo an industrial giant in the foreseeable featiit@s can
only be achieved through aggressive participatibnthe private sector and this role is assigned he t
entrepreneur.

Small business development is known to play vetalvioles in promoting and sustaining economies and
industrial development. For both the developed dexkloping nations, small scale businesses hawiilmaed

in generating income and output, enhancing regienahomies through promoting resource utilizatibims is
critical to economic development, innovations, epteneurial skills development and encouragemanthi®
use of local raw materials and local technology.

According to Akighir et al., (2011), Benue Stateésorded the "8poorest state of the 36 states of the Federal
Republic of Nigeria (FRN). The huge potentialsttezist in the economy of Nigeria has not transglate the

full exploitation of this sector, especially indt'contribution to the Gross Domestic Product (GRRJ in
employment generation. This may have contributethéocurrent state of poverty that has deepened@urtiee
people more so with the failure of government'sodff at alleviating poverty in the state and patédy in
Gboko local government area.

Objective of the Study

i. To determine the interest of graduates of tertiamgtitutions in formation of small business
entrepreneurship.

ii. To ascertain the level of promotions for careesrimall business entrepreneurship.

iii. To examine the difficulties in starting any smalsmess entrepreneurship.

iv. To determine relationship between primary vocatiod career in small business entrepreneurship
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Research Questions

1. Do graduates of tertiary institution have inteiadbrmation of small business entrepreneurship?
2. What is the level of promotion for career in snialsiness entrepreneurship?

3. What are the difficulties in starting and runnimgadl business entrepreneurship?

4. Is there any relationship between primary vocaéind career in small business entrepreneurship?

Hypothesis

Ho: Graduates of tertiary institutions do not havgn#icant interest in the formation of small busee
entrepreneurship.

Ho,: There is low level of promotion for career in dimhusiness entrepreneurship in Gboko Local
Government Area.

Hoa: There are no significant difficulties in startiagd running small business entrepreneurship inkGbo
Local Government Area.

Hoy: There is no significant relationship between riynvocation and career in small business

1.2 Brief Literature Review

The word entrepreneur has been taken from the Rrémamguage where it cradled and originally merits
designating an organiser of musical or other emtarients, (Khauka, 2002). The originators of most
entrepreneurial theories included the works of &gheter (1961) that considered entrepreneurs avahois,
dynamic agents of change in an economy, and amengfi the capitalist economy with new methods of
production and creation of opening of new marketsje Knight (1921) conceptualised the idea of tiaking,
uncertainty and profit interests in entreprenew@ivities.

The entrepreneur is an individual with the zeal ahdity to find and evaluate opportunities, gathecessary
resources, take sequential and systematic stepardewutilizing the advantages of such opportunities
Entrepreneurs are calculated risk takers (Okpaf®0R Entrepreneurship relates to the functionsanf
entrepreneur as the man who perceives businesstapjpes and takes advantage of the scarce resstiocuse
them profitably. The entrepreneur bears the nooratse risks in the enterprise and directs the huiad
material resources to achieve the business obgsctn entrepreneur has to possess some psyclallogiits
which may be latent but could be aroused througimitig or become manifest in an individual whicirting
could build upon.

Thus to qualify as an entrepreneur it is not sidfit to be a businessman just managing an enterpFise
entrepreneur has to be an originator of profitdtsiness ideas for Igbo (2006), the entreprenesibban seen
as an actor, innovator or developer of technoloBwptrepreneurship is the ability to seek investment
opportunities and establish an enterprise baseidemiified opportunities (Gana, 2001). Apprentiipsis an
process where entrepreneurs are prepared for gaimnrelevant business experience from parentsamhcelf
employed or through job experiences. It is anotlygiamics which has survived over the years anddbes not
allow for accident of investments but a thoroughgesss of learning.

In discussing entrepreneurship, Okpara (2000) arthet, to qualify as an entrepreneur, it is ndtigant to be

a businessman just managing an enterprise. Thepeabeur has to be an originator of a profitahlsifess
ideal. The practice of entrepreneurship shouldefloee be well rooted in the individual to become a
entrepreneur. In another contribution, Ebito (208@mits that countries all over the world havesadron the
indispensability of SMES to economic growth so mulcht SMES are often referred to as the backbone or
engine room for economic transformation. There r@@sons to infer on what Zahra, (1999) suggests th
entrepreneurship has long been considered a signffifactor for social and economic growth becaitise
provides millions of job opportunities, offers ariedly of consumer goods and services and gendralhgases
national prosperity and competitiveness. In othentiibutions, Yemisi & Muktar (2009) agreed thatadim
enterprises involved in agriculture contribute dabsally to poverty alleviation notably in the alrareas. It
equally contributes to economic development ofrthgon, while Osuala (2004) and Amaewule (1993)uded
reasons for the failure of enterprises to includerwot limited to lack of entrepreneurship skilkgk of requisite
training in entrepreneurship, managerial inexpegeand ineptitudes, poor computation and recorgikge
skills.

In another observation on entrepreneurship, Chuiiw@011) notes that it is all about job and wealtation.
It deals with needs identification and taking stepsbridge existing gaps by providing solutions thmse
identified needs. Onu (2006) submits that, there emntributing factors that determine who will ebihi
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creativity. Creativity can help individuals viewgiems in different perspectives. Creativity isoalsseful in
generating unique solutions to problems.
Table 1. Entrepreneurs by Ethnic Groups in Nigeria

Ethnic Group Entrepreneurs
Igbo 35.6
Yoruba 40.5
Hausa/Fulani 9.5
Efic, Ibibio, and ljaw 5.4
Edo 25

Other ethnic groups 6.5

Total 100

Source: Central Bank of Nigeria (CBN) (1994) Annieport and Federal Office of Statistics 1995 Arnnua
Abstracts of Statistics.
2.2 Small Scale Business

In Nigeria, the National Council of Industry, undée Federal Ministry of Industries periodicallyises the
classification of micro, small and medium scaleibesses. Other institutions such as the Centrak Bdn
Nigeria and the Nigerian Association of Small-Schddustries (NASSI) adopt classifications that vémym

those of the Federal Ministry of Industries. Thiréowever, greater concurrence of opinion wheroihes to
defining these enterprises in terms of assets'eviilan on any other basis.

Table 2: Enterprise Classification

SIN Type of Classification Type of Cost (Excluditagnd but Number of Employees
including working capital)
1. Micro/Cottage Industry | N1.5 million 1 -10
2. Small Scale Industry 50 million 11 -100
3 Medium Scale Industry | Over 50 million but not more than 200
million
101 - 300
4. Large Scale Industry Over 200 million Over 300

Source: National council of industry cited by Chi@auoha (2008) Public Private Economic InitiatiVae

Role of SMIELS in The Development of SMEs, Africdournal of Entrepreneurship Vol. No. 2, September
(2008).

At the 13" council meeting of the National Council on Indysteld in July, 2001 micro and small enterprises
(MSES) were defined as follows:

. Micro/cottage industry: This refers to an industry with a labour size of more than 10 workers or total
cost of not more than N1.5 million including worgisapital but excluding cost of land.
. Small scale industry:An industry with a labour size of 11 — 100 workersa total cost of not more than

N50 million including working capital but excludirgpst of land.

Characteristics of Small Business

Small businesses are of two distinct types:

- The lifestyle business: is built around the persand financial needs of an individual or a family.

- The high-growth ventures: They are usually run lgyzam, and they expand rapidly.

- Innovation: Small businesses are characterized rbyinaovative spirit and have more competitive
advantage.

- Limited Resources and Hard Work: Small companiewrgly, have limited resources; therefore owners
and employees must learn how to do more with less.

The Economic Role of Small Businesses
Small Businesses:
- Providing jobs
- Introduce new products
- Supplying the needs of large organisations
- Providing specialized goods and services

Factors Contributing to the Increase in Small Busiesses
- Technology: As technology gets cheaper and morarambd, small companies expand.
- Increase in Minority Business Owners: Women engeeurship.
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- Corporate Downsizing and Outsourcing: Corporateoffay are also fuelling the growth in small
businesses.

- Entrepreneurship and vocational development prograsn

- Government support (Onu, 2006).

Identifying Small Business Opportunities in Nigeria
Starting and managing a business according Onukanake (2008) takes:

. Motivation
. Desire and talent
. Research and planning

Some of the most common reasons for starting anbsisi
- Want to be your own boss,

- Wanting financial independence,

- Wanting creative freedom, and

- Wanting to fully use your skills and knowledge.

Investment Opportunities

. Automotive services and repair

. Building contractor (remodelling, repairing)
. Management and business consulting

. Marketing programs and services

. Trucking

. Wholesale trade, nondurable goods

. Communication consultant

. Restaurant

. Audiovisual production services

. Other skills and vocations that can be developed ar
. Tailoring

. Weaving

. Hairdressing

. Pottery

. Cloth dying and tying

. Crafting

. Shoemaking

. Carpentry

. Electrical works

. Farming

2.2.1 Functions of Entrepreneurship

According to lkeme (2012) entrepreneurship perfoinen following listed functions: Identification ofubiness
opportunities, selection of opportunities, decismnform of enterprises, combination of factorépdtion of
resources, planning and controlling, business nmamagt, mobilisation and utilisation of local raw tevéals,
risk bearing, marketing and innovation in the dmeabf employment opportunities.

3.0 Methodology

This study was carried out in Gboko Local Governtgea of Benue State. The local government islegad
on the North-West by Buruku Local Government, BgsTarkaa Local Government, and South by Ushongo
Local Government. The major occupations are Soyfeaning, petty trading, automobile servicing among
other small business enterprises in the localignig Cement Company known as Dangote Cement Bl i
major manufacturing company in Gboko Local Governtfgea. The population of study was 30 respondents
made up of 3 hair dressing/barbing, 4 computeratpes, 6 fashion designing/ tailoring, 6 welders e
catering services, 1 management consultant, 2 wal@erading, 2 restaurants, 2 poultry farms,1 shaking.
These were those who trained at the Sev-Av Foumatorkshop organised byere Non-Governmental-
Organisation (NGO) in Benue State. The data catlaatas by questionnaire from participants as redpats.
The descriptive statistics was used while the ctdlé data was analysed using correlation and reigresThe
following model was designed for the purpose ofe@spntative of the required variables.

Represented by this model SBE=F(C,EO,MT,NJ,EE,G$Wikre
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SBE=Small Business Entrepreneurship
C=Capital

EO= Ease of Operations

MT=Minimal Taxes

NJ=No government Job

EE=Enabling Environment
GS=Government Support

OB=0Own Boss

3.1.3 Model Specification
The model for this study is stated as follows:

P, = SBE f (X, X2, Xa, X4, X5, X6, X7)
Where

x, = capital

x, = ease of operation

x5 = minimal taxes

x4 = No government job
x5 = enabling environment
Xz = government support
x+ = want to be own boss

SBE =, + B1Xy + PoXo + BaXs + PaXa + PsXs + PeXs + PrX7 + U
By = Intercept

By —P7 = are parameters

u = the error term

The estimated regression equatiog fsa + bx

Where

y = small business

X = entrepreneurship

a andb are parameters to be estimated from the aboveiegua

The estimated correlation equation is

Ex:’y:’
Yy = ———
W I—
I
-\I'Z xi HZJL
Where Xi = Xi— X and yi = yi ¥

Y = small business

X = Entrepreneurship
The four hypotheses formulated in section 1.4 wested using regression and correlation analysipottheses
1, 3 and 4 were tested using regression analysle Wpothesis 2 was tested using the Pearson ptodoment
correlation coefficient.
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4.1

Results and Discussions

Table 1: Types of Small scale businesses

S/No | Type of small business Frequency Percenta(§é)
1 Hairdressing/barbing saloon 3 10
2 Communication consultant 4 13
3 Fashion designing 6 20
4 Welding and fabrication 6 20
5 Catering services 3 10
6 Management consultants 1 3.3
7 Wholesale trade 2 6.6
8 Restaurant 2 6.6
9 Poultry 2 6.6
10 Shoe making 1 3.3
Total 30 100

Table 1 shows that 3 respondents representing (hd&interested in hairdressing/barbing salooespandents
representing 13% are interested in communicatioiswtants Information Communication Technology ()G

respondents representing (20%) are interestedsimda design/tailoring. 6 respondents represeidip are

interested in welding and fabrication while 3 respents representing (10%) are interested in catesémvices.

Among the respondents, 1 respondent is interestedainagement consulting and shoe making respegti2el
respondents each indicated their interest in wiaddetsading, restaurants and poultry farming retpely.

From the analysis above, one can see that, resptsndee more interested in fashion design/tailomgl
fabrication, followed by communication consultand@he reasons accounted for this are not far fetchbd
Benue State government gives sewing machines, ngeldiachines and generators and computers to thiese w
have successfully gone through entrepreneurshipinta These equipments are given to grandauntiseatiay
of graduation.
Table 2: Respondents option on promotion of Small Business

S/No | Items SA(4) S(3) D(2) SD(1) | Mean

1 | am interested in small business, so lam | 15(60) | 10(30)| 2(4) 3(3) 3.2
going into it.

2 | am motivated to go into small business 20(80) | 5(15) | 2(4) 3(3) 3.4
because my friends are succeeding in it.

3 | am encouraged to start small business - - 10(20) | 20(20)| 1.3
because it has been promoted

4 | am starting a small business because the | 25(10) | 5(15) - 3.8
government will give me start up capital

5 | am going into small business because thefel6(64) | 4(12) | 1(2) 9(9) 3.2
are centres for skill acquisition.

6 | want to be self employed 26(104) 1(3) 1(2) )2(2| 3.7

7 The government is supporting small scale | 5(20) 15(45) 10(10)| 2.5
business entrepreneurs

8 Primary vocation is available 20(80 10(30) - - 3.6

9 I am afraid of unemployment 11(44 9(27 4(8)] 6)6( | 2.8

10 I am influenced by immediate environment 5(20) 5(15) | 9(18) 11(18)| 2.3

11 | am interested in going through 7(28) 8(24) | 5(10) 10(10) 2.4
apprenticeship

12 Equipments are readily available to starta | 7(28) 13(39) 10(10)| 2.5
small business

13 It is easy to get the equipments 15(6D) 2(6) 16B8( | 5(5) 2.9

Source Field survey, 2013.
Data in table 2 showed an overall mean score of@n8a 4 point likert scale of this magnitude, eamscore of
2.0 and above is considered significant and thedtare agreed upon. It implies that apart from toon
which has a mean score of 1.3, and is not congidggaificant, all the other items (interest, mation,
availability of capital, skill acquisition centreself employment, government support to small bessn
entrepreneurs, primary vocation, environment infes availability of equipment and the ease tatyet

Overall mean = 2.8
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equipment) have a mean scale that is more tharnt2r@ans they are significant and capable of naditig
small scale entrepreneurs in going into small sbakinesses.

Table 3: Respondents opinion on Reasons why they are intdl Swale Businesses

S/No | Items SA(4) S(3) D(2) | SD(1) Mean
1 Small start up capital 20(80) 10(30) - - 3.6

2 Easy to operate 5(20) 18(54) 2(4 5(5) 2.7
3 Government taxes are minimal 6(24) 12(36 4(8) (8) 8 2.5

4 No government job 25(100) 5(15) - - 3.8

5 Enabling environment 4(16) 2(6) 7(14) 17(17) 1.7
6 Government support 6(24) 6(18) 8(16) 10(10 2.2
7 Want to be own boss 15(60) 5(15) 6(1R) 4(4) 3.0

Source Field survey, 2013. Overall mean = 2.7.

Table 3 showed an overall mean score of 2.7 indigaghat all the items constructed in table 3 agaificant

and can account for establishment of small busiime€$oko Local Government Area of Benue State nGdiy
specific items, start up capital had a mean scbBeoand was ranked'? no government job had a mean score
of 3.8 and was ranked'leasy to operate had 2.7, minimal government taX¥gsgovernment support 2.2, those
who wanted to be their own boss 3.0 enabling enwirent had a mean score of 1.7 which is less than th
acceptable mean score of 2.0.

This item was not considered significant and weaerdfore not agreed upon. So an enabling environment
especially in the area of basic infrastructureossidered as a strong factor or reason why peaplatg small
scale businesses in Gboko Local Government Ar&entie State.

Table 4: Model Summary
Model |R R Square [Adjusted R Square Std. Error of the Estimate
1 994 .989 .980 .80582

a. Predictors: (Constant), Ease of obtaining thgetf, Employment, Promotion, Primary vocation, Calp
Environmental influence, Apprenticeship, Unemplowte Skill acquisition, Interest, Equipmer
Government Support, Motivation

Table 5: ANOVA

Model Sum of SquareqDf Mean Square |[F Sig.
1 Regression |909.077 13 69.929 107.692 .000°
Residual 10.390 16 .649
Total 919.467 29

a. Predictors: (Const$), Ease of obtaining them, Self Employment, Pribomy Primary vocation, Capite
Environmental influence, Apprenticeship, Unemplowte Skill acquisition, Interest, Equipmer
Government Support, Motivation

b. Dependent Variable: Small Business

Hypothesis One

Graduates of tertiary institutions do not have #igant interest in the formation of small business
entrepreneurship.

To test this hypothesis, item 1, 2, 3, 6, 12 ingdbwere used.

Ho1: Model Summary
Mode | R R. Square Std error of the estimate
1 1.000 1.000 .000

a: Predictors: (constants), equipment, self empentpromotion, interest motivation.

From the table above, r = 1.008,7 1.000. This implies that regression is perf@tiis hypothesis is tested at
0.05 level of significance. P — value calculated)i800 which is < 0.05 indicating that the relasbip is
significant. It is obvious that graduates of tagtimstitutions have a significant interest in fbemation of small
business entrepreneurship in Gboko local Governezd of Benue State.
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Hypothesis Two
There is low level of promotion for career in snialksiness entrepreneurship in Gboko Local Goverhiesa.
To test this hypothesis, items 3,5,7 in table 2ewered.

Hoo:
Correlations
Promotion Skill Support Small
acquisition Business
Promotion Pearson correlation 1 .587 .625
Sig. (2 - tailed) .001 .006
N 30 30 80 0
Skill acquisition Pearson Correlation .587 1 .929
Sig. (2-tailed)
N 30 30 30 0
Support Pearson Correlations .625 .929 1
Sig (2 — tailed)
N 30 30 30 0
Small business Pearson Correlation
Sig. (2 — tailed)
N 0 0 0 0
*, Correlation is significant at the 0.01 corel{2ailed)
a. Cannot be computed because at least one obtteble is constant.

From the table above, promotion has a perfect tagioa; skill acquisition has 0.587 while governrheopport
is 0.625. Statistical evidence has allowed us pectahe null hypotheses and accept the alternativienplies
that there is high level of promotion for careersmall business entrepreneurship in Gboko LocaleBowent
Area of Benue State.

Hypothesis Three:
There are no significant difficulties in startingdarunning small business entrepreneurship in GHadeal
Government Area.
Hos: Model Summary
Mode | R R. Square Std error of the estimate
1 1.000 1.000 .000
a: Predictors: (constants), no government jobgerig.
From the table above, r = 1.006,71.000. This implies that regression is perfétis hypothesis is tested at
0.05 level of significance. P — value calculateddi800 which is < 0.05 indicating that the relasibip is
significant. It is obvious that there is signifitarelationship between starting and running smailsibess
entrepreneurship in Gboko local Government AreBerfue State.

Hypothesis Four:

There is no significant relationship between priyngocation and career in small business entreprshigu
items 1, 5, 8, 11 of table 2 and 7 of table 3 wesed in testing hypotheses four.

Hoa: Model Summary

Mode | R R. Square Std error of the estimate
1 1.000 1.000 .000

a: Predictors: (constants), equipment, self emplnpromotion, interest motivation.

From the table above, r = 1.008,7 1.000. This implies that regression is perf@tiis hypothesis is tested at
0.05 level of significance. P — value calculated)i800 which is < 0.05 indicating that the relasbip is
significant. It is obvious that there is signifitaielationship between primary vocation and startiareer in
small business entrepreneurship in Gboko local Gowent Area of Benue State.

5.0 Discussion

A simple linear regression model involving one degent variable is used. Small business entreprshiguis
used as a dependent variable while promotion ofeprgéneurship is used as independent variable. The
regression technique is used to determine the esxist of non existence of a relationship betweenllsma
businesses and promotion of entrepreneurship. Dati@ble 4 indicate that entrepreneurship is angtro
determinant of small businesses= .989 implying that 98.9% of the variation in small ussses is accounted
for by its relationship with entrepreneurship.
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The correlation coefficientr] shows that a strong positive relationship eximtwveen small businesses and
entrepreneurshig € .994). It indicates that two variables are stronglyated! in a positive way. The coefficient
of determination? is (.989). The value of adjusted: 0.980. That is 98.0% of the variation in small business is
accounted for by its relationship with entrepreséip. In Table 5, F value is 107, significance Owdfich is <
0.05 implying that a relationship thus exists betwentrepreneurship and small businesses. In hggistone
statistical evidence was permitted the researdioecsnclude that graduates of tertiary institutibase interest
in the formation of small business entrepreneurghi@boko Local Government Area of Benue StatesTias
also satisfied research objective one. In hyposheo, it was obvious that the level of promotian €areer in
small business entrepreneurship was high as statisividence significant enough to reject the hytbothesis.
For hypothesis three, it was established that thezendeed difficulties in starting and runningadinbbusiness
entrepreneurship. For hypothesis four, r = 1 intdigathat there is a significant or perfect relathbip between
primary vocation and career in small business prgreeurship in Gboko, Local Government Area of Benu
State. lkeme (2012), opined that, the challergfegetting Nigerian youths empowered to acquirissknd
ideas for the sake of creating employment for @etf others becomes a critical challenge for theldgwment of
small, medium and large scale businesses. Zal#89)-kubmits that, entrepreneurship has long beersidered

a significant factor for social and economic grovsécause it provide millions of job opportunitiedfers a
variety of consumer goods and services and gegdralteases national prosperity and competitiven©sai
(2006) submitted that, there are contributing fectihat determine who will exhibit creativity. Ctieéty can
help individuals view problems in different persipees. Creativity is also useful in generating wacsolutions
to problems.

6.1 Conclusion and Recommendations

The findings of the study showed that, establishnoérsmall businesses are a function of entrepnestigm
Most small business owners operated the busindsszmuse they were taught entrepreneurship and leecam
interested; some started their businesses becawses ipromoted through centres of entrepreneur§ume of

the business owners got their start up capitalutjiincentrepreneurship centres. Expansion of theiinkss size

is necessary if the desired objective of reducimgnoployment among graduates is to be achieveds It i
recommended that, the Government should encounagiugtes to start their own businesses by creating
enabling environment for small businesses to strive
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Appendix
Table 1: Types of Small scale businesses

S/No Type of small business Frequency Percenta(jé)

Hairdressing/barbing saloon

Communication consultant

Fashion designing

Welding and fabrication

Cathering services

Management consultants

Wholesale trade

Restaurant

Poultry

PO |IN[O|OTA~WIN|F-

0 Shoe making

Total

Table 2: Respondents option on promotion of Small Business

S/No Items SA(4) S(3)| D(2) SD(1)] Mean

1 | am interested in small business, so | am going
into it.

2 | am motivated to go into small business because
my friends are succeeding in it.

3 | am encourage to start small business because it
has been promoted

4 | am starting a small business because the
government will give me start up capital

5 | am going into small business because there are
centres for skill acquisitions.

6 | want to be self employed

7 The government is supporting small scale business
entrepreneurs

8 Primary vocation is available

9 | am afraid of unemployment

10 | am influenced by mediate environment

11 | am interested in going through apprenticeship

12 Equipments are readily available to start a kmal
business

13 It is easy to get the equipments

10
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Table 3: Respondents opinion on Reasons why they are intll Stale Businesses

S/No ltems SA(4) S(3)| D(2) SD(1)] Mean

1 Small start up capital

2 Easy to operate

3 Government taxes are minimal

4 No government job

5 Enabling environment

6 Government support

7 Want to be own boss

Source Field survey, 2013. Overall mean = 2.7.
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