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Abstract

The fundamentals of business opportunities ideatifon are directly related to the entire proce$s o
entrepreneurship development for national economnansformation. There is abundance of business
opportunities in the different sectors of the nagilbeconomy yearning for exploitation. The purpotthe study
was to identify these various sectors and deterrfieeextent to which the identified business opputies
promote entrepreneurship development for natiorsaisformation. Two research questions guided thdyst
The population was 45 lecturers of the School ofiBess Education from nine Colleges of Educatiothin
South East of Nigeria. A structured questionnaiith a five-point Likert Scale was used as therinsient for
data collection. The instrument contained 28 itamd mean was used in the analysis of the datafiiidiegs
showed that business opportunities exist in diffesectors of the national economy and that thepemunities
promote entrepreneurship culture and developmett, greation, self-employment, self-reliance, ecoicom
transformation, creativity and innovation. Theyoafgovide the push, pull and drive for hard workttensure
success and the acquisition of employable skiligfe unemployed, unemployable and the underemg|dhes
leading to national transformation. Conclusionsevérawn based on these findings. It was recommetided
entrepreneurship curriculum in tertiary institutioshould include how to identify the fundamentdl®usiness
opportunities and ways and means of identifyingrimss opportunities in one’s environment.

Keywords. Sectors, Sectorial Business Opportunities, Natidi@dnomic Transformation, Entrepreneurship
Development, Entrepreneur,

1. Introduction

Today’s world with rapidly increasing populationfext limited opportunities for paid employment. Téwely
hope of reducing unemployment is through a funai@mtrepreneurship development strategy. Nigertarths
daily face challenging multiple problems of unenyph@nt, poverty, arson, armed robbery, social cotsfli
diseases, delinquency and so on. These problemspoubt, require the necessary creative problemirgplv
entrepreneurial skills. Entrepreneurship develogmeogrammes run usually under entrepreneurshipadaiun,
which emphasizes self-employment, self-reliancajtp@ nation building, job performance, developineithe
total man, competence, technological growth andwegs utilization and management.

Business, according to Longman (2005) is the agtof making money by producing or buying and
selling goods, or providing services. Opportunityams a chance to do something or an occasion wiseadsy
for you to do something. Business opportunity tf@e means a chance or an occasion that is alailabone
to do or perform money yielding venture or activify factor means one of the several things thduémfce or
cause a change in an existing situation, and dpwedat is the process of gradually becoming bighbetter,
stronger or more advanced (Longman, 2005). Itésvgr from one stage or level to another.

Gana (2001), Aruwa (2004) and Onoh (2006) statetl ¢éhtrepreneurship is the willingness and abdiftyan
individual to seek out investment opportunitiesamenvironment and be able to establish and ruengarprise
successfully, based on the identified opportunitie®repreneurship is also defined also as a psoziesreating
something different with value, by devoting the essary time and effort, assuming the accompanyirgial,
psychological and social risks and receiving tteilteng rewards of monetary and personal satisfactiabour
does not hire itself, goods and services do notigeothemselves, factories do not build themselagd, they do
not undertake innovations and risks. Therefore,nglier one finds these activities and behaviorissinass
environments, entrepreneurship does occur (Ondt()20

Some informed scholars describe the entreprersearmarson who perceives business opportunities and
takes advantage of the scarce resources to usepttaditably. According to this concept and philokgpit is
not sufficient to be a businessman just managin@raterprise, rather the entrepreneur must be atiginof
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profitable business ideas; possess the abilityato gommand of and combine the resources in nevs weénch

will be profitable. The entrepreneur should andlepared to risk his personal energy and finamesdurces to
achieve unpredictable results. Onoh (2006) notatightrepreneurs possess a willingness to takevhifle non-

entrepreneurs stand by and talk; they identify opmities to which others are blind; and developiropm

confidence in themselves well beyond that of othRachukwu (2005) describes an entrepreneur aston

— oriented, highly motivated individual who has thigility to see and evaluate business opportunigasher
necessary resources to take advantage of thematénitppropriate action to ensure success and tas&shieve
goals.

1.1 Review of Related Literature

According to Tyson (1994), some scholars maintaitieat entrepreneurship means primarily innovatitmn,
others it means risk-taking, or a market stabi@iziorce; and to others still it is starting, owniagd managing a
small business. Accordingly, the researcher wilplax the entrepreneur to be a person who creat@s n
combination of production factors such as new nueshof production, new sources of supply and new
organizational forms following business opportwgstidentified. Again, as a person who is willingake risks;
or person who by exploiting market opportunitiebmiates disequilibrium between aggregate suppig a
aggregate demand; or someone who owns and opexatessiness utilizing identified opportunities. The
researcher would also define entrepreneurship asisting of a generation of ideas which when actgon by
entrepreneurs lead to creation of value that isablgpof satisfying human needs. Entrepreneurshiptake
various forms ranging from creating something nesgsigning or changing the form or use of an exjsjood

or changing its use to improving the performanca pfoduct and varying the composition of an olodpict to
produce another. Furthermore, it could be the thtotion of new and better organizational structuresimply
the supply of some goods and diversification ofiisels where the perceived demand is higher. O418185),
Gana (2001) and Aruwa (2004) all linked entrepresigip to ability and willingness of individuals ientify or
seek out investment opportunities and is able tabéish and run business enterprises successfully.

The potential entrepreneur must have acquired #uessary qualities for entrepreneurship sustaitabil
either formally through education or informally duigh non-formal/informal education (Agomuo, 200&Y.
formal education we mean that the prospective prareeur must have passed through organized teaeahihg
training from primary through secondary to tertiaducation institutions whose curricular embodiesational,
technical and entrepreneurship courses or subjatiissufficient practical skills to enable the ngieint be able
to identify business opportunities, establish ama business enterprises successfully on graduafioa.non-
formal model according to Agomuo (2001) involvessibess entrepreneurship outreach programmes,
workshops, seminars and so on. A typical examplinésNDE scheme. Under the scheme, skill acquisitio
workshops and seminars are organized for the urmymplgraduates on the technicalities of startirdyranning
small-scale businesses in different industrial amdupational areas. The apprenticeship model, Agomu
continued is a model whereby the prospective erdgrequr arranges privately for skill acquisition time
entrepreneurship process with another successfuepraneur in the area of business interest orcehoi
Agomuo, quoting NDE (1988), observed th&ole Model” is another entrepreneurship life development
strategy, whereby the prospective entrepreneur mddmself after a successful and experienced prereur.
The role modeler establishes a personal relatipnsfth the entrepreneur to create good rapportuReagnd
unofficial contacts are necessary because duridg sieetings, the prospective entrepreneur seekficdtions
in areas of difficulties or where understandingslacking.

The prospective entrepreneurs must look out fortisfied market demands. According to Olowe (2011),
conceptualizing a product or service to meet aneefi need constitute sectorial business opportunity
identification. The product or service should besatisfy the need of the consumers. Another issexaluating
the potential of a sectorial business idea by aadythe trends in the economy, which may influetice
fortunes of the business. This calls for full-scilasibility studies to help ascertain the viapibitr otherwise of
the identified sectorial investment opportuniti@&@nphasis should be on the environmental feasibititg
technical, the financial, and the marketing and aaizational feasibilities. Osuala (2004) statedt tha
opportunities abound in different sectors of thenetny. The knowledge of the socio-cultural enviremtiof an
area may help the potential entrepreneurs to ifyegtiods/services not previously available but wahould be
demanded if supplied. The potential entreprenenrtban decide to produce and make such goods dcasr
available after analyzing the factors involved.

The sectors of the economy that agitate for exqioih and national transformation include miningl an
extraction industries, agricultural developmenvims and products, general products manufactuwhglesale
and retail business, educational industry, medaradl allied services, real estate developmentsdibgil
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construction trades and materials, road, air anttmansportation services, arts and culture agreknt,
music and entertainment, insurance and brokeraggces, information and communication technolog@T)
areas, financial and co-operative institutions gederal services.

Business opportunities are identified through negdof business journals and magazines. It is also

identified by following government economic polisiand current directions and movements of the eogno
One can decide to download from the internet tockefor available business opportunities in ardasterest.
An intimate knowledge of the current happeningth@various sectors of the economy of one’s coustate or
local government area and ability to tract markends can be a good eye-opener to viable sectoviestment
opportunities. Apart from the foregoing, prospeetantrepreneurs can associate with successfulpeatreurs
who would be of assistance in tracking viable sgéaitdusiness ventures. It is pertinent to notet ttie
prospective entrepreneur’s ability, skills, intéresd entrepreneurial acuity must be taken inttseration in
selecting a business venture.

1.1.1 Statement of the Problem

Entrepreneurship is an important component of itrdiggrowth and development of a nation. It is Baekbone
of any nation, which sets its eyes on maximizirsgpibtentials in every sector of national life. Tirecess of
entrepreneurship brings about enthusiasm, persistand the ability to seek entrepreneurial oppdramthat
lead to success. A country’s ability to generattesmdy stream of business opportunities can ontyecabout
when its people take to entrepreneurial activitiestrepreneurs are essentially the engines that drational
transformations that lead to economic growth. Tduk lof understanding of the entrepreneurship gaadsthe
inability among the unemployed, unemployable andememployed graduates to identify sectorial bussne
opportunities hinders them from contributing to theowth and development of the economy. There is
abundance of business opportunities in the diftesattors of the national life that should brindgioral
transformation in Nigeria. Now that information aG@dmmunication Technology (ICT) has made the warld
global village, seeking after the ways and meansdehtifying these business opportunities are igadi
accessible. Hence, the backwardness and all totiredevelopment, increase in the unemployment aasen,
armed robbery, kidnapping and other vices thatpdaguing the nation today. Exploitation and exemutof
identified sectorial business opportunities ardigehtly able to keep the army of the unemployedduates
busy, determined and committed to national tramsétion. The problem of the study therefore is thatunder-
development and failure to transform the natiom@nemy, reduce unemployment and poverty, and eéitain
other social vices are direct consequences ofdwittifying the abundant sectorial business oppditsnthat
abound in the different sectors of the economy.

1.1.2  Purpose of the Study

The main purpose of the study was to determine Hwmtification of business opportunities is a facio
entrepreneurship development for national transétion. Specifically, the study sought to do thddwing:

(1) Determine the sectors of the national economy wttene are business opportunities.

(2) Determine the extent to which sectorial businegsodpnities can promote or enhance entrepreneurship
development and national transformation.

1.1.3 Research Questions

Two research questions guided the study, namely:

(1) What sectors of the national economy do businepsrtynities exist?

(2) To what extent do sectorial business opportunfiiesnote entrepreneurship development?

1.1.4 Significance of the Study

The study will be significant to government as pplmakers, entrepreneurs as the engine room ofoation
growth and development, the unemployed, underempleynd the unemployable to become useful contniuto
to economic transformation. It will also be usefal the society in exploiting the abundance of besn
opportunities for rapid development and self-sidficy. Furthermore, the goals of all and sundryeeggdly the
unemployed will be geared towards the great oppdies that abound in every area of our econonficthat
will lead to national transformation.
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2. Methodology

A descriptive survey research design was adoptethéstudy. This is because the opinions of tlspardents
were sought without manipulating the variableshef $study. The population for the study was all4&édusiness
education lecturers from Nine Colleges of Educatioithe South East Nigeria. The instrument useddfaia

collection was a five point Likert Scale structuigaebstionnaire based on the two research questomsilated

for the study. Suggestions of experts that valdi#te draft copies of the instrument were incorfetdo ensure
the validity of the instrument. The reliability tife instrument was also established using CronBute model

and the coefficient was 0.89, which indicates higlfability of the instrument. The instrument wabranistered

by the researcher to the respondents and collectélde spot. Data collected were analyzed usingntben. Any
item with a mean of 3.50 and above was acceptelthims with means below 3.50 were rejected.

3. Results

Presentation and Analysis of Data.

Research Question 1

In what sectors of the economy do business oppitigarexist?

Table 1: Mean responses on sectors to search for businegodpnities

SIN | Sectors SA A ub | D SD X Decision
1. Mining and Extraction 20 25 - - - 4.44 | Agreed

2. Agricultural services and product areas 24 21 - - - 4.53 Agreed

3. General Products manufacturing sector 20 20 1 22 4.16 Agreed

4 Wholesale and retail business sector | 20 22 1 1 1 4.29 Agreed

5. Provision of educational services 23 22 - 1 - 451 Agreed

6. Medical and allied services 22 23 - - -l 49A. Agreed

7. Real Estate sector 25 20 - - - 4.56 | Agreed

8. Building construction and trades sector 26 19| - - - 4.58 Agreed

9. Road, air and water transport sector 18| 25 1 1 4.33 Agreed
10. | Arts and culture sector 3 4 8 20 10 2.33 | Disagreed
11. | Music and entertainment sector. 25 18 2 - Fo- Agreed
12. | Financial institution sector - 5 5 20 15 3.00 | Disagreed
13. | Insurance and brokerage firms sector 2 5 3 250 1220 Disagreed
14. | Information and Communication 30 15 - - - 4.67 Agreed

Technology (ICT) sector.
15 | General social services sector 20 15 5 32 3.62 Agreed
Grand Mean 4.02

Table 1 shows that the respondents accepted aileims as being sectors where business opportsitda be
identified except for items 10, 12 and 13 on finahdnstitutions, insurance and brokerage respebtiv
However, the grand mean of 4.02 shows that theorelsmts’ agreed that sectorial business opporésniti the
listed sectors of the Nigeria economy are not ifiedt for full exploitation that will lead to natial
transformation.

Research Question 2
To what extent does sectorial business opportgnidientification promote entrepreneurship develaphe
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Table 2. Mean responses on the extent to which sectorial ibass opportunities promote entrepreneurship
development

SN Sectors VHE | HE ubD LE VLE X Decision

16. [Sectorial business opportunities is | 18 6 - - - 4.87 | Accepted
starting point for enring into

Entrepreneurship activities.

17. | It will enable prospective 27 12 5 1 - 4.44 | Accepted
entrepreneurs put the knowledge and
skills acquired into practice.

18. | Viable sectorial business  will 20 25 - - - 4.44 | Accepted
enhance job creation.

19. | Sectorial business opportunities will 40 5 - - - 4.89 | Accepted
promote the growth of
entrepreneurship.

20. | Sectorial business opportunities wilk4 18 1 2 - 4.38 | Accepted
stimulate self- employment.
21. | Viable sectorial business 23 22 - - - 4.51 | Accepted

opportunities will facilitate the
growth of entrepreneurship culture,

22. | Sectorial business opportunities will 21 24 - - - 4.47 | Accepted
generate and sustain interest for self-
employment.

23. | Sectorial business opportunitie®28 17 - - - 4.62 | Accepted
stimulate creativity and innovation.

24. | Identification of sectorial business 27 12 5 1 - 4.44 | Accepted

opportunities provides the needed
self-confidence for successful
entrepreneurship development.

25. | Identification of sectorial business | 25 20 - - - 4.56 | Accepted
opportunities stimulates business
drive.

26. | Viable sectorial business 24 21 - - - 4.53 | Accepted

opportunities stimulate hard work
needed for entrepreneurship growth.

27. | Sectorial business opportunities 30 15 - - - 4.67 | Accepted
provide the foundation for
innovation required for economic
empowerment.

28. | It is the engine room for sel
employment.

Grand Mean 4.59

28 17 - - - 4.62 | Accepted

All the 13 items in table 2 were accepted by thepoadents showing that business opportunities ifitsiton
promotes entrepreneurship development and naticaradformation to a high extent. The grand mea#8 4lSo
consolidated the researchers’ position that ideatibn of business opportunities in entreprendprsh
development is the panacea for national economitstormation.

3.1 Discussion of Results/Findings

Table 1 treated sectors of the economy or placesaoch for business opportunities. The result sklokigh
means for 12 items out of 15 items. These inclonileing and extracting agricultural services anddpiais,
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general products, manufacturing sectors, wholasddd/ areas, educational industry, medical anddbervices,
building trades and real estate. Others includespartation industry, music and entertainment, riaia and
insurance areas, ICT and general social serviaggserse The implications for these three items @D and 13)
people are no longer interested in seeking forrnmss opportunities in financial institutions, ireure and
brokerages firms as a result of financial strefisassuch firms have experienced. It implies tad #ven though
business activities are risks in themselves, bet las to take reasonable risks that ensure maxiratum on
investment. Osuala (2004) noted that business tygites abound in different sectors of the natiGg@nomy.
The knowledge of the socio-cultural environmentaof area may help the prospective entrepreneursifiden
goods/services not previously available but whighreeeded if supplied.

Table 2 revealed the extent to which sectorialirss opportunity identification promotes entrepuoesieip
development. All the 13 items recorded very highange This is an indication that sectorial business
opportunities identification is the starting pofat entering into entrepreneurship activities. Knewledge and
skills acquired by the prospective entrepreneusspart into practice; job creation and self-emplogtrgepend
on identification of viable sectorial business ogtpoities. It strengthens the pursuit and growth of
entrepreneurship, generates interest for self-eynpdat, and stimulates business drive and hard workiso
stimulates creativity and innovation. It is indetite engine room for self-employment, which elimasat
unemployment thus meaningfully contributing to omtil transformation. Moreover, the growth of
entrepreneurship culture in Nigeria depends ondhetification of viable sectorial business oppaities. The
findings of the study is in line with AhaegbulamO(®) (in Olowe, 2011) who observed that entrepresneu
determine or identify the specific needs of thepte@nd the type of goods and services that wiisasuch
needs comfortably. The findings also agrees witha52001) who saw entrepreneurship as the willingraand
ability of an individual to seek out investment opipinities in an environment and be able to egthldind run
an enterprise successfully based on the identiffggbrtunities.

3.1.1 Conclusion

Entrepreneurship involves seeking out investmepodpnities, establishing, and running businessrenises
successfully. Entrepreneurial opportunities aboimdlifferent sectors/ areas of the Nigerian econdiay
national transformation. Business opportunities idemtified by seeking out for unsatisfied marketands,
following government policies and economic trendsading business journals and magazines searchag t
library and internet for areas of business inteegst establishing rapport with successful entregaresy Also
taken into account are the viability and profitabifactors in respect of the available businegsosfunities. It is

the entrepreneur that takes the risks and bravesgh uncertainties to venture into the unknowsdatsfy the
needs of the people when all the basic needs ofp#uple are met, the nation can be said to have bee
transformed.

3.1.2 Recommendations

1. Educational institutions should equip their produeith entrepreneurship skills for identifying busss
opportunities in different sectors of the Niger@meomy for National transformation.
2. Government and non-Government organizations (NGG$)pould, through their different

entrepreneurship support programmes, highlight osgctof the economy and the entrepreneurial
opportunities that are available in them for nagidransformation..

3. There is the need for business opportunities awaereation by the government of the day using
various means of information dissemination chanasfsecially through the print and electronic media.
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