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Abstract

This study attempts to determine principal factoossidered important by retail investors in chogsam equity
share traded in Dhaka Stock Exchange (DSE) andami@e whether there are any significant differenicethese
factors across demographic characteristics of refgmts. To achieve the objectives, this study ctétba data from
a sample of 351 retail investors in the city of Ktauin Bangladesh through convenience samplingaaradlyzed it

using factor analysis, independent sample t-tedteanumber of ANOVA. The findings of the study ralthat the

most important principal factors influencing retaivestors are company specific attributes/repomatnet asset
value, and accounting information. The next fivengipal factors ranked fourth, fifth, sixth, sevientand eighth
were trading opportunity, publicity, ownership sture, influence of people, and personal finanaiakeds

respectively. Findings also suggest that exteningfortance given to each of the factors excludimghership

structure significantly differs with at least onendographic characteristics of sample respondekgsgiender, age,
occupation, income, education, and experience.

Keywords: Equity share selection factors, Retail invest@emographic characteristics, Dhaka Stock Exchange
(DSE), Bangladesh

1. INTRODUCTION

Economic development of a nation and its growthsafgiect to well productive investments. But witheasuring
the availability of long term funds and its effeetiand efficient usages it would not be attainabt@. doing all the
things a relevant field like stock market is exeelcto be required. Alile (1984) argued that ovegatiwth of an
economy depends on how efficiently a stock marketarking in channeling funds into productive ecmimunits.
Economic growth in emerging economies is strongipahding on stock market (Mauro, 2000). A capitarkat
can play a significant role in capital formationdaailocation as it provides a platform of investiseopportunities
with a competitive pricing mechanism that ultimgteifluences the investors’ sentiment to make ddimesvings
and investments. But the well performance of atehpnarket mostly depends on how the investorsams$o
information regarding capital markets in makingdstment decisions.

The conventional financial theory based on ModeortfBlio Theory (Markowitz, 1952) and Capital Asd&ticing

Model (Sharpe, 1964) assumes that investors hdwavailable information regarding fundamental fastof the
company and external factors that makes them nadienal in the decision making process. But theotly does not
fully explain the variability of investor's decisis since all kind of investors do not have equabviedge,
experience, and skill in analyzing the availabléoimation (Wang et al., 2006). Individuals show siderable
deviation from the expectation of rational behavimplied by financial models (Barberis & Thaler, ). In

Bangladesh CAPM (Capital Assets Pricing Model) ART (Arbitrage Pricing Theory) also do not propegkplain

the movement of share price (Ali et al. 2010). islunderstood that irrational behavior of retaitdators is still
unexplained in the conventional financial theo@asl should be taken into account for discoverirgitifluencing
factors in investment decisions.

As a developing country Bangladesh is still prowiga lot of potential investment opportunities &pital market for
domestic and international investors. Dhaka StaathBnge (DSE), which is the largest stock marketragrtwo in
Bangladesh, contains the features of emerging maRexently DSE has followed an astonishing movenreits
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activity. The benchmark index of the Dhaka St&sichange (DSE) crossed 4000 points for the finsé tand

reached at 4148 points. In 2010, the index cro&&& points, but in the first quarter of 2011 it godramatic
collapse, and finally stood at around 5,500 point®©ctober 2011. Moreover, Bangladesh capital mahlas been
exposed to greater risk since price earning rase from 19.9 times to 29.71 times from Januar$020 November,
2010. It is the highest in the Asian regional meske that time.

One of the most important reasons of high volgtilit DSE may be irrational behavior of retail int@s who are the
most key market players in capital market. Broagigaking, investment decisions of retail investmesmade on the
basis of future expected cash flows and the amolrisk that they are willing to take on. These idiems of retail
investors in emerging market are typically affectsdthe behavioral finance rather than conventidivance.
Behavioral finance (Barberis and Thaler, 2003; IMasger, 2001; and Shleifer, 2000) attempts to explhow
information structure and characteristics of magkatticipants direct human psychology and emotwanich cause
investors to behave in irrational ways. Behavidimhnce mainly focuses on individual’s positive betor rather
than normative behavior and this positive behawiary be sufficient to explain the unexplored port@nmarket
outcome. Therefore, it is important to discovertdas influencing investor’'s sentiment in tradinguity share as
their activities are the reflections of behaviowalderstandings on these factors. If financial ptasrknow what
factors are off and on affecting investors’ periep in their investment decisions, they can magprepriate
decisions by controlling these factors for stapitif the market. That is why this study aims toedeiine the factors
affecting investors’ equity selection process améialyze how investors respond to these factoifs respect to
demographic features. However, in Bangladesh relsegarbehavioral finance is relatively new compatedther
countries to the best knowledge of researcherseffle®less, an important factor to investors in tgped country
may not be equally important to investors in depiglg country like Bangladesh. Furthermore, all gussfactors
influencing investors’ investment decisions are oohstant over time and it may vary widely from éstor to
investor for distinct demographic features. In thegard this study will be able to provide the newight to
investors, brokerage houses, regulators, firm’'sagament, and government in making appropriate #fedtive
decisions that ultimately make the market stable.

The remaining part of this paper is organized #isvic. In Section 2.0, relevant literature is revial. Section 3.0
shows the purpose of the study. Methodology isemiesl in section 4.0. Findings of the study arewised in
section 5.0. Conclusion is presented in sectiorfd@lOwed by references.

2. LITERATURE RREVIEW

To represent and examine the possible factorstaféemvestors in selecting equity shares requs@se theoretical
platform. Merikas et al. (2011) investigated 26téas influencing individual investor’'s behavior time Greek Stock
Exchange using varimax alogarithm of orthogonaatioh of factor analysis. The results of their studer 150
respondents revealed that investors mostly consfdgpected corporate earnings”, “condition of fio&h

statements”, and “firm status in the industry”. tbe other hand the factors which are mostly igndmgéhvestors in
buying a share are “political party affiliation’statement from politicians and governments”, andefid and
coworker recommendations”.

Rashid and Nishat (2009) conducted a study overrd@dl investors of 25 brokerage houses registeritid the

Dhaka Stock Exchange (DSE) in Bangladesh usingffactalysis and regression analysis to exploretheponents
of market structure that can make investors satisfa. In their study it was found that the modtuancing factors
considered by investors are “efficiency of the camy, “inflation rate”, “easy and quick transactipftransaction
cost”, “access to the company and industry inforomdf “quality of information”, and “prior knowledg of

securities”. In their study four principal factanamely “investment analysis”, “ease of transactjdiriformation

management”, and “risk management” have been dgttdmom 38 influential factors/variables.

Chong and Lai (2011) examined the factors influeg@quity selection process and how these factersetdated to
return using a sample size of 199 in Malaysia. fihdings of the study showed that Malaysian custenmaced
much emphasis on “neutral information” which isnfied by the strong contribution of “past performan€&irm’s

stock”, “recent price movements”, and “firm staiosindustry”. Other important principal factors di@counting
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information”, “social relevance”, and “advocate seumendations”. Moreover, in their study it was rfduthat
social relevant factor was found to be significgiffierence between different age groups of theardpnts.

Joshi et al. (2011) attempted to examine the facaffiecting investors’ behavior. They found thatestors in the
city of Ahmedabad and Khambhat (Gujrat) are mastilyienced by the factors likely “financial perfoamce of the
company”, “long term performance of the stock”,ri8ment for the stock market”, “expected resultshaf company
(cash dividend, bonus share, buy back of sharegputation of firm”, “movement of the stock marke&ind
“affordability of share price”. On the other ham/éstors are less influenced by the factors likevécage in print

media”, “company’s ratio analysis”, “corporate smaiesponsibility of the company”, and “traded iwltiple stock
exchanges”.

Al-Tamimi (2005) tested 34-item that were categedizoy five principal factors namely self-image/firmage
coincidence, accounting information, neutral infation, advocate recommendations, and personaldialaneeds
to examine its influences on investors behaviorUAE financial markets. His study revealed that thest
influential individual factors according to themportance given by investors were “expected cotpogarnings”,
“get rich quick”, “stock marketability” , “past prmance of the firm’'s stock”, “government holdgig and
“creation of the organized financial market”.

Bennet et al. (2011) investigated investors’ petioapof the various factors that influence the &ggelection
decision. In their study 400 retail investors, wivere living in Tamil Nadu in India, were given sttured

guestionnaires. Their findings revealed that retaiestors in India are giving much emphasis onrrebn equity,
quality of management, return on investment, andepto earnings ratio in making stock selectioniglen.

Moreover, they examined whether investors’ demdg@factors like gender, age, marital status, etioical level,

and income level have significant influence on stees’ equity selection decisions. The findingghdadir study also
revealed that some factors considering importarselacting equity shares are significantly difféerbatween male
and female investors.

Nagy and Obenberger (1994) analyzed 34-variabéxamine how and at what extent these variablemfisencing
the investors’ investment decision. Analyzing tleetbrs yielded seven related clusters of variaimhesvhich
classical wealth maximization criteria were mospartant to investors. Moreover, they tested sewaakles to
identify whether each individual variables is sfgrantly different between investors with respeztaige, gender,
marital status, education, occupation, domicile amaual income.

A review of literature indicates that equity seleotfactors vary not only according to demogragbitures of retail
investors but also empirical researches conductedifferent areas at different time periods. Sutidies have
contributed significantly to the literature on eguselection decision but their findings may not beeful in
Bangladesh on account of different cultural, pcditj and economic arrangements. Therefore, thidystuovides
applicable guidelines for one who wants to haveghtsnto the topic and further evidence of equigyection factors
relating to developing country.

3. OBJECTIVES OF THE STUDY
This study will attempt to accomplish the followingjectives:

i To identify the factors that investors consider arignt in selecting equity shares and examine hese
factors are prioritized according to their impodean

ii. To find out whether there are any significant difeces between different levels of investors dissi
according to demographic characteristics in givingortance to equity selection factors.

4. METHODOLOGY OF THE STUDY

4.1 Research instrumentsA structured questionnaire was prepared basedenatiire review and objectives of the
study for use in the survey. The questions werarizgd into two sections as follows:
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To obtain personal background of the respondemsfitst section of the questionnaire asked infdiomaregarding
their demographic information such as gender, Byl of education, occupation, monthly income, &mth of
trading experience with Dhaka Stock Exchange (D®)ch are considered as independent variabldssrstudy.

The second section of the questionnaire asked mesmbs to rate the relative importance of 30 véemlkitems) in
choosing equity shares, which are taken into adcasrdependent variables in this study. They wdepi@d from
the relevant literature, personal experience, atehiiews with investors and six local brokeraged®officials and
measured on a five point Likert-type scale of intpoce ranging from 1(not important at all) to 5gvenportant).

4.2 Sample and data collectionThe sample for this study was selected from investbdifferent brokerage houses
in Khulna City. Given the nature of this study, @nrprobability (purposive) sampling was chosenofalt of 351
guestionnaires were printed and equally distribiitethe equity investors of nine brokerage hourdshulna City.
This data collection was self-administrated suniayduly 2012 during working hours of brokerage $@uAfter the
distribution of questionnaires each of the selectspondents was asked to complete the questi@snaithe spot.

4.3 Data Analyses Procedures and Hypothese&nalyses were computed using SPSS statistical aoftwersion
16.0 for windows. Descriptive statistical techniguacluding mean scores and standard deviation weegl to
assess the importance of each factor given by fakesn investment decisions. Factor analysis wsesduto
determine principal factors (latent variables) tban largely account for 30-variable. Factor analis a technique
which is used to “reduce a large number of vargbdesome smaller number by telling us which belmggther and
which seem to say the same thing” (Emory & Cooft®81). Prior to factor analysis Kaiser-Meyer-OIKKMO)
measure of sampling adequacy and Bartlett’s tespbéricity were measured to analyze the strenigssnciation
among variables. KMO is calculated at first toedletine the suitability of the data for factor arsidy According to
Kaiser the data can be appropriate for factor amif the value of KMO is greater than 0.50. @a bther hand,
Bartlett’s test statistics is used to examine thpothesis that correlation matrix is an identitytrna(Malhotra,
2008). Independent sample’s t-test was conductezkamine whether the mean scores on data diffeifisigntly
between male and female investors. And finally arey ANOVA test was used to determine whether tharmme
scores of the factors differ significantly betweée investor’s with regard to age, education, oatiop, length of
trading experience with DSE, and monthly income b&tter understand the factors affecting the selecif equity
shares, the following null hypotheses have bedrddsr one of each principal factor.

Ho1: Equity selection factors (principal factors) dat significantly differ between male and femalegstors.
Ho2: Equity selection factors (principal factors) dut significantly differ between different age greugf investors.

Hos: Equity selection factors (principal factors) dot significantly differ between different occupata groups of
investors.

Hos: Equity selection factors (principal factors) dot rsignificantly differ between different incomeogps of
investors.

Hos: Equity selection factors (principal factors) dmt nsignificantly differ between investor's educati
qualifications.

Hoe: Equity selection factors (principal factors) dot rsignificantly differ between different duratiasf trading
experiences of investors.

5. RESULTS AND DISCUSSIONS
5.1 Demographic Characteristics of Respondents

Table 1 shows percentage analysis of demographibues including gender, age, income level, etdaoa
experience, and profession of the 351 retail iroresivho responded to the study. According to thdifigs of this
analysis it is found that the majority proportidntatal respondents are males (89.2 percent) inpasison with the
proportion of female of them (10.8 percent). Thesults can be defensible in developing countrg Bangladesh
as here females are mostly tied up with their feamijust for doing domestic works and males ar@ ssethe chief
income earners and financial decision maker. 48t6emt respondents were below 30 years of ageewiolst of the
respondents (76 percent) were young since they aged below 40 years, 16 percent respondents wege rfrom
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40 to 50 years and only 8 percent respondents laceg above 50 years. About 25 percent of respasdeere
student, 20 percent were self employed and 14 pewmere in both of corporate salaried and goverrméicials.
The analysis of the study regarding monthly incarhthe respondents shows that about 51 percenbmespts had

a monthly income below BDT 20,000, 24 percent afc Jpercent respondents had a monthly income rgngin
between BDT20, 000 and BDT30, 000 as well as BDTEI) and BDT40, 000 respectively. This means that
majority of the respondents were small equity itees Analysis of the educational level of all resgents states
that about 42 percent of them received master de@&percent completed bachelor degree, and opgré&ent had

a degree of HSC. The poor value of HSC passed megmts may be attributed to their high tendencyoofipleting
bachelor degree. Three layers of respondents’iigagikperience in Dhaka Stock Exchange (DSE) shawviost of
the investors (71.5 percent) belong to 5 yearsinga@xperience with DSE, 24.8 percent already aeltiean
experience ranging from 5 to 10 years, and onlyp@rtent had above 10 years trading experience.

Table 1: Demographics of Respondents

Variables Attributes Frequency| Percentage
Gender Male 313 10.8
Female 38 89.2
Age Group Below 30 years 153 43.5
30-40 114 325
40-50 56 16.0
50-60 21 6.0
60 years and above 7 2.0
Occupation Type Financial Institute 32 9.1
Corporate (salaried) 49 14.0
Student 88 25.1
Government Officials 50 14.2
Self-employed 71 20.2
Others 61 17.4
Monthly Income* Below BDT 20,000 178 50.7
BDT 20,000-30,000 84 23.9
BDT 30,000-40,000 58 16.5
BDT 40,000-50,000 19 5.4
BDT 60,000 and above 12 34
Education Level Below HSC 46 13.1
HSC 21 6.0
Bachelor Degree 126 35.9
Master Degree 147 41.9
Above Master Degree 11 3.1
Years of Trading Experience with | Less than 5 years 251 71.5
DSE 5to 10 years 87 24.8
10 years and above 13 3.7

Source: Fidd Survey Data, 2012
Note:* 1 US Dollar = Bangladeshi Taka (BDT) 81.6650 (as of September 23, 2012 as in Universal Currency
Converter, 2012).
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5.2 Factor Analysis

The results of factor analysis of 30 interval sdalariables influencing investors in choosing egibhares are
shown in table 3 with an objective to reduce themgables into lower number of manageable variafpescipal

factors) where each of the principal factors habadormed by some common dimensional variablesadfoeve
this goal varimax-rotated factor analysis was erygdio But to examine whether 30 variables are deetodok

appropriate for factor analysis, Kaiser-Meyer-OliiMO) measure of sampling adequacy index and Basltest

of sphericity are calculated. Table 2 shows KMOuea(.753) exceeded 0.5 which implies that factalysis is

useful with the data. Moreover, the chi-square §3for Bartlett's of sphericity strongly allows fothe

appropriateness of using factor analysis with aifigant value of 0.000, hence the hypothesis thatcorrelation
matrix is an identity matrix is rejected and therefthe variables used in this study are duly t¢ated. To extract
the number of principal factors under the methogrricipal component analysis from 30 variablegefi value
greater than one rule was taken and identified piirecipal factors that explained 60.41 perceribtdl variance. To
determine the minimum loading necessary to includariable in its respective principal factor, sestipn given by
Hair et al. (1998) that variables with a loadingdof or greater are significant was employed. Tdiligariables with
factor loading of 0.4 and above were retained sstudy. To measure the internal consistency oifcjal factors,
cronbanch’s alpha coefficient was used and repaisalin the table 3. The principal factors witbrdsanch’s alpha
coefficient of 0.5 or higher was considered acdaptéKerlinger & Lee, 2000). In this study, all tife principal

factors have alpha coefficient of 0.5 or highereptcfactor eight and factor nine namely “marketialales” and

“convenience” respectively. Therefore, it is noden feasible to consider these two variables amallfi they are
excluded from the further analysis in this study.

Table 2: KMO and Bartlett's Test
KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 753
Bartlett's Test of Sphericity Approx. Chi-Square 2395.124
df 435
Sig. .004

Source Computations from the field survey data, 2012

Table 3: Results of Factor Analysis

Factors and Variables Factor Eigenvalue| % of Cronbach's

Loadings variance| Alpha

Factor One: Accounting Information 5.047 16.823 .735

PriceEarnings Ratio .783

Earnings per share .783

Return on Equity .600

Expected non-cash dividends .506

Growth of the firm 490

Firm’s Debt to Equity ratio 402

Factor Two: Company Specific Attributes/ Reputation 2.340 7.801 .710
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Size of the company 794
Age of the company 775
Reputation of the company .701
Category of firm in industries 483
Factor Three: Publicity 1.747 5.824 .583
Coverage in the press and media .783
Statement from company officials .624
Statement from government officials 576
Factor Four: Ownership Structure 1.624 5.413 .642
Institutional holdings 792
Government holdings 737
Factor Five: Influence of People 1.459 4.863 .632
Suggestions from friends, relatives and coworkers .808
Brokerage house recommendations 797
Factor Six: Trading Opportunity 1.402 4.674 501
Stock marketability .786
Recent price movement in a firm's stock .508
Affordable share price 458
General public shareholdings 435
Factor Seven: Personal financial needs 1.208 4.027 .543
Get rich quick .678
Willingness of taking risk for high returns 671
Factor Eight: Market Variables 1.185 3.950 .199
Trend of major indices of DSE 624
Sensitivity of firm performance to overall market 539
-performance
Factor Nine: Convenience 1.066 3.555 .308
Diversification needs .763
Ease of obtaining borrowed funds .627
Factor Ten: Net Asset Value
Net asset value per share (NAV) .838 1.045 3.483

Source Computations from the field survey data, 2012

Thefirst factor in table 3 can be recognized as accounting infoomalue to the features of its six variables and i
can account for 16.823 percent of the total vaearthesecond factorhas been labeled as company specific
attributes/reputation that can explain 7.801 pdroéithe total variance. The features and naturalldhree items in
the third factor can be named as publicity. This factor accounts5f824 percent of the total variance. Items
associated witlfiourth factor are institutional holdings and government holditige merge together into ownership
structure. This factor accounts for 5.413 percérhe total variance. Théfth factor has been recognized by the
name of influence of people. This factor accounts4£863 percent of the total variance. Bingh factor comprises
items related to stock marketability, price movetmaffordable share price, and public share hokliktence, these
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items are called as trading opportunity that exygal.674 percent of the total variance. Two iterasaly taking
risk for high return and getting rich quick arepessible for the creation skeventh factornamed personal financial
needs that accounts for 4.027 percent of the tmahnce. Finally, thdenth factor named net asset value is
comprisedof only one item with a factor loading of 0.838.iFHactor accounts for 3.483 percent of the total
variance.

5.3 Ranking of Equity Selection Factors

To analyze how important a factor is, a rankingdatf eight principal factors derived from factamadysis was
produced on the basis of mean scores and showrtable 4. These factors were accounting informatimmpany
specific attributes/reputation, publicity, ownegshstructure, influence of people, trading oppotynpersonal
financial needs, and net asset value. Among tfaters the top three important principal factorrevcompany
specific attributes/reputation (mean=4.1652), restet value (mean=4.0227), and accounting informafimean=
3.8770).

Table 4: Ranking of Principal Factors

Factors Mean Standard Deviation Rank
Accounting Information 3.8770 .7041 3
Company Specific Attributes/ Reputation 4.1652 .7074 1
Publicity 3.5223 .8000 5
Ownership Structure 3.5000 .9539 6
Influence of People 3.0399 1.1205 7
Trading Opportunity 3.8753 .6310 4
Personal Financial Needs 3.0299 1.0622 8
Net Asset Value 4.0227 3.4697 2

5.4 Differences in Equity Selection Factors by Gereat

An independent sample t-test was used to examirethghthere is any significant differences betweete and
female respondents with respect to the mean saafresach principal factors. Table 5 indicates a ificant
difference between male and female investors irsicemning a factor named “influence of people” inaat for
choosing an equity share and remaining factor$ylizecounting information, company specific atttés/reputation,
ownership structure, trading opportunity, persdivencial needs, and net asset value were foundsignificant.
That is why, null hypothesis that equity selectifactors do not significantly differ between maledafemale
investors has been partially rejected at 10 petdeset of significance.
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Table 5: Test of Statistical Differences between Ma and Female Respondents in Equity selection Facto
Mean Value
Equity Selection Factors t-value Sig.
Male Female
Accounting Information 3.8525 4.0789 -1.879 118
Company Specific Attributes/ Reputation 4.1453 8RB2 -1.513 315
Publicity 3.4973 3.7280 -1.683 .575
Ownership Structure 3.4952 3.5394 -.270 .133
Influence of People 3.0575 2.8947 .845 .088
Trading Opportunity 3.8594 4.0065 -1.359 .953
Personal Financial Needs 3.0032 3.2500 -1.354 .609
Net Asset Value 4.0287 3.9736 .092 .640

Note:* denotes significant at 10% level

5.5 One Way ANOVA Test between Different Age Groupsf Respondents

The results of the one way ANOVA test between tiffergnt age groups of respondents was shown ile talbvith

an objective to know whether each of principal dastsuch as accounting information, company specifi
attributes/reputation, ownership structure, infeeiof people, trading opportunity, personal finahoeeds, and net
asset value is equally considered important toathage groups of respondents in choosing equigyeshtraded in
DSE in Bangladesh. The findings show that only faciors like accounting information and influendgeople are
found to statistically significant difference be®wedifferent age groups of respondents. Thus nudbthesis that
equity selection factors do not significantly diffieetween respondents’ age level is partially tegat 5 percent
significance level. This also suggests age itselh ifactor affecting equity selection decisionse Tasults of this
study are partly in compliance with the findingsGifong and Lai (2011).

Table 6: One Way ANOVA Test of Respondents in Respeof Age

Factors Sources of Sum of | df Mean F Sig.
Variations Squares Square

Accounting Information Between Groups 4.843 4 1.211% 2.484044
Within Groups 168.654 | 346 .487
Total 173.496 | 350

Company Specific  Attributes/ Between Groups 2.001 4 .500 1.000408

Reputation Within Groups 173.165| 346 .500
Total 175.166 | 350

Publicity Between Groups 4.102 4 1.025 1.613170
Within Groups 219.918 | 346 .636
Total 224.020 | 350

Ownership Structure Between Groups 6.190 4 1.548 1.714146
Within Groups 312.310| 346 .903
Total 318.500 | 350

Influence of People Between Groups 13.608 4 3.402 2.764028
Within Groups 425.834 | 346 1.231
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Total 439.442 | 350

Trading Opportunity Between Groups 2.216 4 .554 1.397234
Within Groups 137.144 | 346 .396
Total 139.359 | 350

Personal Financial Needs Between Groups 1.573 4 .393 .34¢ .847
Within Groups 393.362 | 346 1.137
Total 394.936 | 350

Net Asset Value Between Groups 7.542 4 1.885 155 961
Within Groups 4206.276 346 | 12.157
Total 4213.818| 350

5.6 One Way ANOVA Test between Different Occupation Graps of Respondents

Table 7 shows the results of one way ANOVA testieen different occupation groups of respondentthibitest it
is found that accounting information, publicity, w&rship structure, trading opportunity, and perkdimancial
needs are not significant difference to respondeatsng different occupations. On the other handOAM p-value
(significance level) of company specific attributeputation, influence of people, and net assatevad less than at
least at 0.05, hence, it is concluded that thea isast one pair of occupation group of respotsdierthis study that
has significant difference in giving importancedach of the three factors. Thus the third hypothisipartially
rejected at 5 percent significance level. It is enstbod that occupation has significant effect quitg selection

decisions.

Table 7: One Way ANOVA Test of Respondents in Resptof Occupation

Variables Sources of Sum of | df Mean | F Sig.
Variations Squares Square

Accounting Information Between Groups .769 5 .154 307. | .909
Within Groups 172.728 | 345 .501
Total 173.496 | 350

Company Specific Attributes/ Between Groups 5.158 5 1.037 2.093006

Reputation Within Groups 170.008 | 34%.493
Total 175.166 | 350

Publicity Between Groups 4.239 5 .848 1.381251
Within Groups 219.781| 34%.637
Total 224.020 | 350

Ownership Structure Between Groups 4.821 5 .964  601.0.382
Within Groups 313.679| 34%.909
Total 318.500 | 350

Influence of People Between Groups 15.166 5 3.023 2.458033
Within Groups 424.326 | 34%1.230
Total 439.442 | 350

Trading Opportunity Between Groups 2.671 5 534 48.3 .244
Within Groups 136.689 | 345 .396
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Total 139.359 | 350
Personal Financial Needs Between Groups 9.597 5 191.9 1.718] .130

Within Groups 385.339| 3451.117
Total 394.936 | 350
Net Asset Value Between Groups 149.348 5 29.87@.535 | .029
Within Groups 4064.470 345 | 11.781
Total 4213.818| 350

5.7 One Way ANOVA Test between Different Income Graps of Respondents

In table 8, the results of one way ANOVA test rdgehat publicity, ownership structure, influendgpeople and net
asset value do not significantly differ betweerfedi#nt income groups of sample respondents. But YA @-value
of accounting information, company specific atttémireputation, trading opportunity, and persoiradricial needs
is less than at least 0.10. Therefore, it is uridedsthat there is at least one pair of income grofurespondents that
contains significant difference in placing impotaron each of the four principal factors. Thusftheth hypothesis
is partially rejected at least at 10 percent sigaifce level. It means that monthly income hasifiggmt impact on
equity selection decisions.

Table 8: One Way ANOVA Test of Respondents in Respeof Monthly Income

Variables Sources of Sum of df Mean F Sig.
Variations Squares Square

Accounting Information Between Groups | 4.266 4 1.067 2.181071
Within Groups 169.230 346 .489
Total 173.496 350

Company Specific Attributes/ | Between Groups | 4.134 4 1.033 2.091082

Reputation Within Groups 171.032 346 .494
Total 175.166 350

Publicity Between Groups 1.172 4 .293 .45% .769
Within Groups 222.847 346 .644
Total 224.020 350

Ownership Structure Between Groups  4.409 4 1.102 2141, .304
Within Groups 314.091 346 .908
Total 318.500 350

Influence of People Between Group$ 4.832 4 1.208 62 .9 .429
Within Groups 434.610 346 1.256
Total 439.442 350

Trading Opportunity Between Groups 3.250 4 .813 2.066085
Within Groups 136.109 346 .393
Total 139.359 350

Personal Financial Needs Between Groups 11.908 4 2977 2.689031
Within Groups 383.028 346 1.107
Total 394.936 350

120



European Journal of Business and Management www.iiste.org

ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) ey
Vol 4, No.20, 2012 NSt
Net Asset Value Between Groups 72.445 4 18.111  31.p198

Within Groups 4141.372| 346 11.969

Total 4213.818 | 350

5.8 One Way ANOVA Test between Different EducationaQualifications of Respondents

Table 9 shows that results of one way ANOVA tesfiftifi null hypothesis that none of equity selenti@actors has
significant difference between different educatlomaalifications of respondents. The results resgahat there is
no significant difference in company specific diities/reputation, ownership structure, trading ojmity, and net
asset value between different educational leveineéstors. But accounting information, publicitpfluence of
people, and personal financial needs are indivigusignificantly different across sample respondehtving
different educational qualifications. Hence thehfihypothesis is partially rejected at least atbcpnt significance
level. This suggests education is significantleefing equity selection decisions.

Table 9: One Way ANOVA Test of Respondents in Respeof Education

Variables Sources of Sum of df Mean F Sig.
Variations Squares Square

Accounting Information Between Groups | 4.935 4 1.234 2.533040
Within Groups 168.561 346 .487
Total 173.496 350

Company Specific Attributes/ | Between Groups .859 4 .215 426 .790

Reputation Within Groups 174.307 346 .504
Total 175.166 350

Publicity Between Groups | 6.518 4 1.630 2.592036
Within Groups 217.501 346 .629
Total 224.020 350

Ownership Structure Between Group$ 1.267 4 317 5 .34.847
Within Groups 317.233 346 917
Total 318.500 350

Influence of People Between Groups 12.251 4 3.063 2.481044
Within Groups 427.191 346 1.235
Total 439.442 350

Trading Opportunity Between Groups 1.958 4 .489 33.2 .297
Within Groups 137.401 346 .397
Total 139.359 350

Personal Financial Needs Between Groups 31.424 4 7.856 7.477000
Within Groups 363.512 346 1.051
Total 394.936 350

Net Asset Value Between Groups 62.736 4 15.684 71.3@67
Within Groups 4151.082| 346 11.997
Total 4213.818 | 350
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5.9 One Way ANOVA Test between Respondents Havingifferent Durations of Trading Experience with
DSE

Table 10 exhibits the results of one way ANOVA witgard to different levels of experience of samipkpondents.
It is found that there is no significant differenisetween sample respondents having different dursitof trading
experience with DSE in the case of company speatfitbutes/reputation, ownership structure, infice of people,
trading opportunity, personal financial needs, aetlasset value. But ANOVA p-value of accountinfpimation
and publicity is less than at least 0.05 that tedul at least one pair of experienced groups sfigadents that have
significant difference in the level of importanae éach of the two factors. Therefore, the sixtH hypothesis is
partially rejected at least at 5 percent signifazlevel.

Table 10: One Way ANOVA Test of Respondents in Respt of Duration of Trading Experience

Variables Sources of Sum of df Mean F Sig.
Variations Squares Square

Accounting Information Between Groups | 5.001 2 2.501 5.165006
Within Groups 168.495 348 .484
Total 173.496 350

Company Specific Attributes/ | Between Groups .294 2 147 .292 747

Reputation Within Groups 174.872 348 .503
Total 175.166 350

Publicity Between Groups | 5.770 2 2.885 4.600011
Within Groups 218.249 348 .627
Total 224.020 350

Ownership Structure Between Groups 2.071 Y. 1.035 1391, .321
Within Groups 316.429 348 .909
Total 318.500 350

Influence of People Between Groups  3.967 2 1.983 585, .206
Within Groups 435.475 348 1.251
Total 439.442 350

Trading Opportunity Between Groups 1.110 2 .555 91.3 .249
Within Groups 138.249 348 .397
Total 139.359 350

Personal Financial Needs Between Groups  1.849 2 4 92| .818 442
Within Groups 393.087 348 1.130
Total 394.936 350

Net Asset Value Between Groups 17.838 2 8.914 740478
Within Groups 41.95.980| 348 12.057
Total 4213.818 350

6.0 Conclusion

Factors influencing retail investors of Dhaka St&oichange Ltd. (DSE) was studied in the presertystirough
examining how significantly principal factors ariven different levels of importance with respectdamographic
characteristics of sample respondents. Nine prahcifactors were extracted through factor analysfs o
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30-variable/item. The findings of the study revehht investors place more emphasis on company fapeci
attributes/reputation, net asset value, and acoaumbformation in selecting an equity shares tchdie DSE in
Bangladesh. Findings from this study also show dlcabunting information has significant differericémportance
level across respondents with regard to age, incadacation, and experience. Level of importanoemito
publicity differs significantly with educational\el and length of trading experience of responddfitadings also
indicate that respondents having different demdgcagttributes are acting homogeneously and infebyrien giving
importance to ownership structure in their equigiestion decision. Respondents are giving signitigadifferent
degrees of importance to influence of people iecelg a share with regard to their age, occupagduocation, and
length of trading experience. On the other hamgharedents having different levels of income aréngivmportance
to trading opportunity in a significantly differentay. In addition, there are significant differenice personal
financial needs between different income and edtalt groups of respondents and net asset valueebat
different occupational groups of respondents.

On the ending note, it is worthwhile to mentionttttds research contributes to existing field eédature in two
ways. First, the study used sample in Khulna GitBangladesh, which have not been given enoughtaiiein the
literature. Second, this research can be usedaw drrelative comparison of equity selection faxtaith other
studies be conducted in different regions of Bathggé. Nonetheless, overall results can be improyeidicluding
new variables and observations. Finally the rdliighdf the findings of the study can be investegby conducting
similar research in other countries.
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