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Abstract

Micro, small and medium enterprises are criticalst@ioeconomic development, because of the enormous
contributions that they make to job creation, ineageneration and society’s stability. Availabled®rice points

to a shrinking small business sub — sector, ansl plirtends worsening socioeconomic conditions ffer t
populace. Although various factors may have acalfdr the situation, the focus of this study wasgcertain
the relationship between socio-demographic vargaleled ownership of small - scale business. Theystud
concentrated on the interconnections between geaderand business ownership. Survey — inferemggsarch
design was adopted using a sample of 386 persams.hypotheses were tested and the results indichtad
there is no significant influence of gender on osgh® of small - scale business, and a significalationship
between age and ownership of small - scale businassestablished. The implications of the reseéinclings
include the fact that, while not ignoring the néedontinually position the teeming youth populatidor higher
productivity, slightly older age groups should als® considered as target during entrepreneurslimaqtion
programmes, in order to leverage their seeming pigpensity for new venture creation.

Keywords. Small-scale business, entrepreneurship, age, gesmao-demographic variables.

1. Introduction

The presence of various forms of business actsviseone of the major features of the human sockepple
usually start a business in order to meet the neédsciety and to make commercial gains. A gooohiner of

businesses, more often than not, commence opesa®small - scale enterprises. Small — scale bssis are
therefore a major driver of socioeconomic developtnie most parts of the world. They play an impotteole

in helping economies achieve their developmentpirasons through the key contributions that thegke

toward job creation, employment generation andrieltdgical innovation.

Aside being a major avenue for job creation anawation, it is through the activities of small messses that
new and more useful goods and services are madkildeain the society (Turker and Sonmez, 2009). In
recognition of the importance of small businessesdciety’s sustenance, Nigeria's Government arrot
stakeholders, including local and international Hgorernmental organizations, socio-cultural insiius and
well — meaning individuals have, over the yearserb@mbarking on various forms of entrepreneurship
development promotion in order to enable membersthef society take full advantage of the several
socioeconomic development opportunities that thelldousiness sub-sector offers. One of the magpssof the
Nigerian Government toward the promotion of smaficale enterprises was the establishment of Smdll a
Medium Enterprises Development Agency of NigeriMEDAN), following the SMIDA Act 2003 and its
amendment in 2004. Apart from the establishmentSMEDAN as a focal Agency for small business
development, Government has also put in place aauwf other institutions whose activities alsodt@éoward
the growth and development of small businessesrderoto enhance their productivity and sustaingpbili
(National Policy on Micro, Small and Medium Entédsgs, 2013).

Generally speaking, business activities, and bgresion their contribution to society’s developmeaties in
time and space. For example, although Nigeriawisae recorded a decline in her new venture creatiatistic
between 2012 and 2014, whereby her New Businessigthe number of new businesses created per 1000
persons of working population) fell from 0.91 t@©.(World Bank 2014), Lagos is known to experieadg@gh
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and increasing wave of small business activitidsigher rate of growth in its small business suttese both in
terms of the number of new enterprises created iartgrms of their relative performance or produityiv
(Nwagwu and Oni, 2015). Socio-demographic factarapng other things, are believed to contributeh® t
spatial and temporal variability in small businesstivity. This study therefore sought to examine th
interconnectivity between gender, age and ownershgmall-scale business.

2. Objectives of the study

1. To examine the influence of gender on ownershignadll-scale business.
2. To examine the influence of age on ownership oflsatale business.

3. Research hypotheses

The following null hypotheses were tested in therse of the study:
i.  There is no significant influence of gender on omshé of small-scale business.

ii. Age does not significantly influence ownership wiadl-scale business.

4. Literature Review
4.1. Gender and ownership of small-scale business

People’s attitude towards business is hardly tealtref a single overriding factor, but rather, th&come of a
complex interplay of physical, psychological andiseconomic as well as socio-demographic factote T
starting or growing of an enterprise is as mucla aftep-by-step process of physical and economiisidae
making as it is a manifestation of a people’s doaied demographic predilections (Véania, Alexandrel a
Newton, 2010). It is also worthy of note that alijb a small-scale business owner (entrepreneur) difigy
from a self-employed person in some way, self-eymplent does provide relatively good representatimn f
small-scale business (Faggio and Silva, 2014) baxtidl concepts are therefore taken to be representd#teach
other in this study.

Gender is a social fabrication that is brought alama sustained through the interplay of sociatdsr including
societal norms, social roles and sometimes, religigender is society’s expectation of you on grauoflyour
biological sex, and such socio-cultural expectatifien changes in time and space (Udry, 1994).Aitin a
study by Lima, Bruni and Amorim (2014) shows tHadre is no significant relationship between onesadgr
and ownership of small-scale business, anotheydiyd/anderbrug (2013) shows that males are gdyerare
prone to owning a business than females and womeread entities make up about 37 percent of busigesse
leaving about 63 percent for the men. Also, Clank&015) posits that women run only about 30 peroéthe
businesses in United States of America. In Nigesamen own about 48 percent of micro, small andiorad
enterprises (MSMES) (National MSME Survey Report 20

There does seem to be some explanations for pditedfrend of statistics on gender and ownershipnadill-
scale business and at the heart of the matter magebder propensity for taking risk. Owning a basmis a
high-risk behaviour and the statistic of failed ibesses is so intimidating that it takes a lot wisgfor someone
to actually damn the consequences and stick out treck. One must have a lot of confidence in their
capabilities to even give it a try (Mollick, 2013lollick (2015) used the Greek term ‘hubris’ to dele this
kind of guts, which according to him, most womenrad have much of, while men seem to have a lotemor
Although it is natural for people to feel discousdgwhen they experience some sort of failure, mamen
tend to feel too discouraged to ever want to tgimgWWomen are also believed to often take faipgesonally;
that is to say, when something goes wrong wometh tiebbelieve it went wrong due to their own faiylet, they
would hardly believe it was entirely to their criedhen things go right.

According to Chen and Crick (1998), women could plately turn their back against owning a businests n
because they do not possess the skills that argredqto make a success out of business, but bedhey
believe they do not have those skills. Seemingdelfrefficacy in women is believed to be a refleotdf their
lower self-esteem relative to men. A woman'’s decigiot to start a business that they would havedde go
into is often because they believe they do not hakat it takes to succeed in business (FieldenMakin,
2003; cited in Peng, Lu and Kang, 2012).
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Looking beyond the issue of the female gender liphdwer belief in themselves than do males, a soaltural
system that restricts females to the role of prtwe and child care would have a male-dominated
entrepreneurial landscape. Gender - based resjiresitand society’s expectation of women playsaor role

in the domination of males in entrepreneurshipisibelieved in most societies that the woman’s prim
responsibility is to stay at home and take carthefchildren. The man, on the other hand is expetttdeave
their offspring with the woman while he goes abdaing whatever it takes, including running a bus&en
order to raise income with which to provide for hisusehold (Rubio-Banén and Esteban-Lloret 201&dain
Rambe and Ndofirepi, 2017).

The man’s primary responsibility therefore includwes only that of providing for the household, bigo being
the more adventurous spouse. Over time, the wonasyshic generally seems to be wired to unconsbious
focus on nurturing the offspring within the confnef their home, while the man becomes more or less
configured to be more daring, more go-getting amatenrisk - prone. Although these aspects of mateafe
configuration are socially constructed through ith&trumentality of cultural norms and society’s egfations,
they have come to determine or contribute towaplaéming the relatively small proportion of womerat own
small-scale businesses. A good deal of businesstadends to take place outside the home, whike female
folk is mostly expected by society to be a home-enako, the woman seem to be mostly excluded frayooal
deal of entrepreneurship (Ridder, 2008). Of coutse concept of home-grown or home - based businiessto
offer a bit of hope by suggesting that one cousd @wn a business around where their home is ldcBig that
also makes it clear that even in her quest tolfbHr entrepreneurial ambition the woman is noteexgd to
venture far from her home, suggesting that the hantehome — related issues are expected to beeofiding
importance to the female.

Probably very few entrepreneurs are born; mostraagle through association, interaction and expegienc
sharing. Entrepreneurship, the process throughhw@ibusiness is established and made succesgfattly a
learned behaviour (and partly a response to lifdisllenges and opportunities). Like any other ledrn
behaviour, people get better in it with more haodexperience and with time. Most women'’s sociatational
and, to some extent, general life experience igice=d to the home and their immediate surrounslinvghile
men are able to explore life in many more variegsvand consequently gain more experience. Suchsexpo
(or lack of it) and adventurous attitude (or othisey come to bear in the outlook of the two genders their
propensity for business start-up. In the final gsial the odds seem mostly in favour of the malke lollick,
2015; Ridder, 2008).

4.2. Age and ownership of small-scale business

According to Stangler and Spulber (2013), it isedaf expect that age would have a telling effecoanership
of small-scale business. Aghajani and Abbasgholif@d12) also describe age as the only biograpkiahble
that has significant influence on people’s attittiolrard small-scale business. Lima, Bruni and Amof2014)
also take a similar position; that the age variabféers major explanations to the variability ofeth
entrepreneurial construct. Be that as it may, rebeas hardly have a consensus on the nature aectidn of
the relationship between age and entrepreneurialipity. Are there more youth business owners théder
business owners? If ‘yes’, is it because older Sadkke generally more risk-averse, or is it becafsthe
seemingly higher opportunity cost of their actiamserms of the fewer number of years of their ¢ithat the
older folks can afford to expend experimenting wdifferent businesses? On the other hand, are fiegrer
youths in entrepreneurship because most young péaptlly have the requisite real life experieneg thnning
a successful business sometimes requires?

One is not considered mature enough to own (ingatpdn their name) a business entity until thagiatthe
age of 18 (this could differ among countries), wkiggy are considered to have attained the agecoacability
(Robertson, n.d.). Yet, there are, across the glpbeple less than 18 years of age, who, even i itot
officially registered in their own name, still rinmovative businesses. So what has age got to torumning a
business? Some schools of thought believe thaimgrambusiness (entrepreneurship) is highly denmandoth
physically and intellectually and as such the grreeurial journey is better started at a relagiwegdung age,
since older persons may find it a bit difficultdope with various implications of the much physiesértion that
running a business may require (Johnson, 2013)d8gsrelatively younger folks are likely have fewmn-
work commitments, which means they are more likedyapproach the start-up with the high level of
commitment that most businesses require, than aidst folks would (Wolverson, 2013).

In a study undertaken by Kautonen (2008) amongIssnale businesses in Finland, it was discoveratl 16
percent of small businesses were established lsppewho are over 50 years, while persons betweama 49
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years established at least twice this number ofldmainesses (businesses owned by people aged&8 gnd
above were found to be slightly less than halfhaise owned by people aged 20 — 49 years). The &edged
on start-ups (relatively newer businesses) by psrs0 years and above, rather than older owner-geasavho
probably established their firms much earlier ife.liThe results of the study showed that although
entrepreneurial activity seems to decrease amoogl@&0 years and over (when compared with peayeed 20

- 49), seniors still own a significant proportiohklmsinesses and they are often in business nobfahe need
for survival. This coupled with the fact that thefien have a lot of experience counting for thenkaesatheir
start-up businesses thrive relatively better. Hamvewa report produced by United States’ Small Bassn
Association on changing demographics of small ssnowners has it that the proportion of smallescal
business owners above 50 years of age increas@dttist 51 percent in 2012 up from 46 percent in72@n
the other hand, the proportion of small-scale lrssmen and women whose age falls between 35 apdad9
dropped from 39 percent to 33 percent within thaesperiod (Spors, 2014).

Some other schools of thought are of the opiniat tiie experience plays a key role in determinonge’s
entrepreneurial lifestyle, and therefore becaussmggeople would hardly have gained a lot of exgym®, not

so many of them are usually found in the world ofrepreneurship. On a general note, it is obsethat
relatively younger people tend to dominate in infation technology and related enterprises, bechagag a

lot of prior business experience is not so critisghile start-up costs are also not usually veghhiBesides,
younger persons tend to be more open to learnimg teehnology and they also learn at a faster phaa t
relatively older folks. This, probably, partly eapis why the likes of Facebook, Word press, Mashabbx.net,

etc. were started by persons that were under 2% yafaage - as at the time the businesses commenced
operations (Obeso, n.d).

It is generally believed that most entrepreneues asout 40 years old when they establish theit fiemture
(Deeb, 2015), while at the same time it is alsdelbeld that running a business involves a lot df dad the
older one gets, the lower their risk tolerance llewdhich means that younger people have the tendenstart
more businesses. In the final analysis, all oféh@guments seem to be logical only depending @nymu look
at things. It may be argued that although more avisénd experience tend to come with age, peopliel caune
up with, and execute great business ideas at almogttime of their life, their chronological agetno
withstanding (Douglas, 2017). Nigeria's businessiers are said to mostly fall between the 24 — 50 yage
bracket (National MSME Survey Report 2013).

5. Resear ch methodology

The study used survey - inferential design anddip@ed a cross — sectional approach. Survey -a@nfial design
was used because it enabled the researchers tadésthibe the data collected and also make inferbased on
hypotheses tested. Also, a cross — sectional appmas used in the study since it focused on as@estion of
the population being investigated. The chi-squéatstical tool was used to test the hypotheses. drka of the
study was Calabar Municipality, located in CrosseRiState, South-South Nigeria and having a gedugap
population of 183, 681 persons (National Popula@ammission, 2006).

6. Data analysis

Table 1: Gender and ownership of small-scale lessin

Sex Own al Do not own a| Total df Chi-Square
Business business
1 .815
Male 123(118.6) 94(98.4) 217
Female 88(92.4) 81(76.6) 169
Total 211 175 386

df= 1, Critical X = 3.841
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The independent variable is gender (male or femateéle the dependent variable is ownership of sreedlle
business. Chi-square statistical tool was use@gbthe hypothesis. The result of the analysislitet1 shows
that the calculated %value of 0.815 is less than the critic&l vélue of 3.841 at 0.05 level of significance with
degree of freedom. By this result, the null hypstbds accepted. This implies that there is no iBogmt
influence of gender on ownership of small-scaleirnmss. The finding is in agreement with Lima, Bramid
Amorim (2014) who also found that there is no digant relationship between one’s gender and owirigrsf
small-scale business

Table 2: Age and ownership of small-scale business.

Age Own a| Do not own a| Total df Chi-Square
Business business
18-25 99(100) 84(83) 183
26-33 41(57.4) 64(47.6) 105
34-41 29(26.2) 19(21.8) 48
4 28.46
42-49 20(13.1) 4(10.9) 24
50 years and 22(14.2) 4(11.8) 26
above
Total 211 175 386

df= 4, Critical X2=9.488

The null hypothesis stated that there is no sigaift influence of age on ownership of small scalgiress. The
independent variable is age while the dependeriaris ownership of small scale. Chi-square stiatil tool
was used to test the hypothesis. The result oatiadysis in table 2 reveals that the calculatéda¥ue is higher
than the critical Xvalue of 9.488 at 0.05 level of significance witlldgree of freedom. By this result, the null
hypothesis is rejected and the alternate uphelds Tteans that there is a significant influence gé @n
ownership of small scale business. This findingpsupthe work of Aghajani and Abbasgholipour (20%2)o
also describe age as the only biographical varitid¢ has significant influence on people’s at&tudward
small-scale business.

7. Conclusion and recommendations

The study revealed that gender does not significanluence business ownership, despite the faat thost
African women are believed to face a lot of gertulas - related challenges. This could mean that evowould
likely contribute to socioeconomic developmentigy were given a little more support. The studynemends
that more start-up support be given to women tdblenghem further contribute more to society. Besjde
entrepreneurship development programmes are ntastjgted at persons aged 18 - 45 years. The stugver
showed that the age of most business owners irare of study extends to around 65 years as moiteof
younger age brackets are still in the process qlisiag education or vocational skill training. Tistudy
therefore recommends that the scope of entreprsimpudevelopment programmes be expanded to include
people who are up to 55 years of age.
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