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Abstract

Buddhist culture is often attractive because ob#autiful temples, serene monks and meditatiosipitities.
Many major tourism destinations including Sri Larti@e developed largely as a result of their cotimes to
sacred people, places and events. And South-e&@sthAs been one of the fastest growing region@fatorld

in recent years. Countries like Thailand, Vietnand &ri Lanka becoming increasingly popular among th
Chinese tourists. Considering the rich resourceBuafdhist culture in Sri Lanka and its advantagetourism
industry, | selected the topic “A study on the lmipaf Buddhist cultural tourism for Chinese Inbouhadurism
Promotion in Sri Lanka”.

First of all, the paper introduces the Buddhisnturel and explain the Buddhist culture tourism amarism
attraction. Then, it analyses the development addbist culture tourism in China and the Buddhistural
tourism resources of Sri Lanka by collecting datant internet and literatures, as well as to confilm
exploitative values and advantages of Sri LankaxtN@rough the research on the quantity of theistsi and
investigation on Sri Lanka Buddhist cultural siteith the tourists, the thesis analyses the prafiléhe visitors
from China.

At last, it shows the present situation of Sri Laik terms of Buddhist cultural tourism utilizatiand points out
its problems as well as puts forward some strasefgieBuddhist cultural tourism development in Sainka. At
the same time, it raises some measures that ciakée to attract Chinese tourists.

Key Words: Buddhist culture, beautiful temples, serene momieditation

1.1 Introduction

Tourism is an increasingly important component fed £conomies of many countries. For some countries
including Sri Lanka, it is one of the major sourcésncome and overseas investment. As a cultirahpmenon,
religion has close relationship with tourism, asdaispecial tourist attraction based on distindtigditions and
cultural backgrounds, resulting in different forms religious tourism. Tracing back this route ofigmus
history or the history of tourism of the world, rogreligions globally have stimulated forms of ‘tm’ as a
foundation for spreading their own religious bedief

Indeed in historical process of development otfadl countries in the world, religious pilgrimagessé always
been one of the major factors for motivating pedpléavel. A great number of pilgrims have tragdlto their
particular sacred places to pay their tributesraissionaries have accomplished their religious imissthrough
travelling.

Buddhism, as one of the main religions in the woiddoften attractive because of its beautiful tlErapserene
monks and meditation possibilities. South-east Asia been one of the fastest growing regions ofvitrd in
recent years. Many major tourism destinations iiclg Sri Lanka have developed largely as a redulhair
connections to sacred people, places and events.

1.2 Literature Review

1.2.1 The Definition of Religious Tourism

Traditionally and historically, pilgrimage has begefined as a physical journey in search of trittgearch of

98



Developing Country Studies www.iiste.org
ISSN 2224-607X (Paper) ISSN 2225-0565 (Online) “—.5[1
Vol.7, No.4, 2017 ||$ E

what is sacred or holy (Vukanil996: 80). It is where people are drawn to saptades “where divine power
has suddenly burst forth” (Sallnow 1987: 3) assalteof their spiritual magnetism (Preston 1992)s# (1998:
5) observes, however, that pilgrimage is increasin@ rapid rate ratherthan diminishing. The pogitylaof
religious travel can be seen not only in the inseeaf religiously motivated travel to sacred shesalso in the
combining of New Age spirituality with pilgrimageatvel (Rountree 2002).As Heelas (1998: 5) notesffe
have what they take to be ‘spiritual’ experiencatheut having to hold religious beliefs.” In otherords,
spirituality is an individual experience that istgide “reconstituted discourse[s] of meaning” (HeuvLéger
1999 quoted in Voyé 2002: 124), where experimentiuiily the mixing of various religious traditionsbeth
traditional and alternative— is seen as both aecephd encouraged; Thus making “real” religion tifiible
with personal faith outside of religious institut®o (Tilley 1994: 185). Thus, many people who coasid
themselves spiritual would not see themselves lagaes. In fact, atheists and agnostics may alaeehdeep
spiritual experiences in relation to nature andrtlbavn self-consciousness without believing in gmdany
organized religious affiliation.

1.2.2 Buddhist Culture Tourism

During the first two thousand years of Buddhismhaid focused on the meaning of the pilgrimages e
believed that the dying pilgrim direct entranceoihieavenly Nirvana. “The pilgrimage sites are praighantly
associated with the life of Buddha, his activitigsligions, and legends” (Rinschede, 1992). Refkrire
descriptions of various articles and journals, uihg were the major travelers during the early gedrBuddhist
tourism. However, with the reform and evolvemeteta place in society, the subject of Buddhist temrihas
grown into a wider range in many East Asia coustrfi§fhich means religious tourism refers not onlthesform
of tourism with strong or single-minded religiouotmation of pilgrimage, but also to those non-gitgage
tourist activities, such as travelling to the rigigs sites for sightseeing, cultivation and recozatTherefore, |
regard these activities as Buddhist culture tourism

1.2.3 Brief Introduction of Buddhism in China

In China, Buddhism have spread very widely, from ¢tbastal areas in the east to the north-west&ndrareas
and, even to the barren and deserted Gobi. Budéiietvers are from all walks of life and from diffent
classed, ethnic groups and regions. From ancigrs anow, there are continually tourism activitrestivated
by Buddhism and related reasons.

1.2.4 Buddhist Culture Tourism in History

In the mid-Donghan dynasty, China and Indian Buslthhfactions began to make contact with each offtes.
spreading eastward of Buddhism led to a large-sdaleelopment of folk tourist activities. Such hilgvel
monks like Fa Xian, Xuan Zang and Yi Jing broughtlbwith them the exotic, colorful arts of diffetenultures.
They wrote travel books such Bi®tes on the Land of Buddhisfccount of Travelling West in Tang Dynasty
andThe Internal Doctrines of the South Sea Retwhich are still important historical referenceoks for the
study of ancient Indian and Southeast Asian hisigpepgraphy, culture and religion (Bao and CheB6}9

Initially, people involved in this gradual procesSdevelopment were professional religious follosydout in

later times lay religious followers also participadt Regarding this trend, a Chinese tourist gedgmapChen
Chuangkang, pointed out that: “Traditionally, rédigs tourism refers to how to develop religiousristusites to
attract religious followers for pilgrimage, so ttmain-religious followers can also be attractedsightseeing and
business, trade and the economy can be indireatingted” (Chen, 2003)

1.2.5 The Revival, Innovation and Secularization of Buddhism in China

Political attitudes and cultural compositions hdaegely influenced the secularization of Buddhismd ghe
transition of religious tourism to mass tourism@hina. Zhe (2009) described in his article the geanof
Buddhism in China during the second half of thertiiegh century. These changes of Buddhism encodrage
lot of tourists who pursue culture experience wtwuddhists temples. At the end of 1970s, whenplicy of
“Reform and Open up” was carried out in China, Bhidth began to recover from three decades of sugipres

Buddhism has progressively regained favor amonglpeand has become the largest institutionalizédioa

in China with at least 100 million practitionerscanding to the record. The Fourth Congress of thedbist
Association of China (BAC) held in Beijing in 198@arked the formal beginning of the institutional
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reconstruction of Chinese Buddhism. During the pss¢ a lot of literary compositions and movies éélthe
reconstruction.

For example, the film “Shao Lin Temple” producedli®81 described the legend story of the martial kedn
Shao Lin Temple, Henan Province. This film attrdctaillions of viewers and inspired a popular instre
According to Zhe (2009), from September 1974 toehd of 1978, there were only 200,000 visits todShia
Temple in total, but in 1982 one year alone, thmlper of visitors jumped to 700,000 and then wasléaagain
by 1984.

Among the visitors, many of them were non-believ8wsddhists leaders quickly became aware that tioeyd
spread Buddhism more effectively if they promotednsn of its teachings and institutions under the earh
“culture” rather than solely “religion”. This “Budiism as culture” strategy was first announced imilA[986
and had been identified not only in theory but atspractice. “Buddhist tourism” was developed asralustry
catering mass population.

1.2.6 Buddhist Culture Tourism Nowadays

Statistics show that, in China, there are 100 amillbelievers in various kinds of religion, 85,00¢s for
religious activities, 300,000 religious workers andre than 3000 religious groups (Ren and Yang918&,
1997). And now even the number of Buddhist is aln2@® million. Many religious tourist centers arat only
religious or sacred places, but also cultural desitns. Throughout China, there are more than 0DB,0
monasteries and temples, with more than 200,00ksand nuns. The study of tourists’ psychology shidvat
the main elements affecting a person’s touristibavéor are psychological and social elements. Reapk
members of a society and their psychological elésméend to be confined and affected by social facto
(political, economic, ideological, cultural, eduocatal, ethnic, etc.).

In China, the famous religious tourist sited arnemthe popular tourist destinations for both teisrat home and
abroad as well as those whose charm derives ngtfamh religion itself. As many scholars have pethtout:
“Tourists nowadays are less pious, but more semsibhhey are more interested in the wonderful, chagm
Chinese religious and cultural heritage” (Zhang20®esides, there are Lamaism believed by Tik@tggims
in China. It is a special form of Buddhism that gilgrims sought out natural sites such as cay@®gs, lakes,
and mountains. Pilgrimage journeys to these sitr® frequently associated with the special festivatl which
more than 10,000 pilgrims gathered. Furthermoratiacts non-believers in China as well.

1.3 Problem Statement

Buddhist cultural tourism was a hot topic in recgears. In China, there are lots of Buddhist celtsites that
attract thousands of tourists every day. All théelvers and non-believers would like to have atvisithose
sacred sites, showing their wishes and asking ltesimg from the lord Buddha. As for Sri Lankaalgo has a
rich Buddhist culture as well as it has attractreeourses which will attract tourists. There is poty Sri
DaladaMaligawa, but also so many other meaninghal distinctive temples, Buddhist sites like Mihiali
temple, AbayagiriyaViharaya are some of them. Thases could have attracted a considerable amofunt o
Chinese tourists to visit if proper awareness wasrgto them before.

However, there are not many tourists from Chinaitiaig those Buddhist culture sites except Sri
DaladaMaligawa and some other famous destinatibhis. happens because their itinerary was decidetthéy
tour company before they arrive to Sri Lanka are tanly to few selected sites. If Chinese toungse given
more information about other Buddhist sites they rmore than happy to visit those locations. It jgrablem
that whether these Buddhist sites really haveditnato Chinese tourists and how to attract Clértesirists.

1.4 Objectivesof Study

This research intended to find out whether the &entourists are interested in Buddhist cultureitouand the
most important factors that influence the Chinesgists to choose their destinations.Through thdystto find
the literatures and documents about the Buddhidimreuand Buddhist culture tourism all around therlal,

especially in China and Sri Lanka.

Next, through the research on the quantity of theists and investigation on Sri Lanka Buddhisturall sites
with the tourists, the thesis analyses the pradiléhe visitors from China. Besides, it points ¢l current
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problems of Sri Lanka on Buddhist cultural tourismilization. At last, it shows the present situatiof Sri

Lanka in terms of Buddhist cultural tourism utilime and points out its problems as well as pute/émd some
strategies for Buddhist cultural tourism developtrrrbri Lanka. At the same time, it raises somasnees that
can be taken to attract Chinese tourists. Throhghabove researches, more people can understaBdidioknist
culture of Sri Lanka and make use of the Buddhisttucal resources to develop the tourism indussryvell as
the society.

1.5 METHODOLOGY
1.5.1 Secondary Resear ch M ethod

The secondary research method is used to find ¢lelappment of Buddhist culture tourism in China &rd
Lanka. All the data are collected from the relatférences.

1.5.2 Questionnaire Survey

Considering the time and the will of tourists, stured questionnaire was used including eight dquest The
questionnaires are distributed to the Chinese stauwho are visiting or have visited Sri Lanka. fEhare 50
questionnaires carried out through face to facetimgeat big shopping malls in Colombo (the ODEL and
Majestic City). And the other 43 questionnairesevdone through the Internet survey.

1.6 DATA ANALYSISAND RESULT INTERPRETATION
1.6.1 Religious Tourism Worldwide

Along with the spread of religions, more travelwgs involved in practices of missionaries and iaoers.
Buddhism, as well as other whole religions, hag Ibaen an essential motivation for carrying outijeys and
is usually considered as one of the oldest formsonf-economic travel. This number of pilgrims iresed to
240 million estimated by Jackowski (2000). In 20i€ligious tourism has become an industry that geas
over $18 billion annual revenue and more than 30om visitors’ yearly around the world, reportéy Laura
Bly (2010) in USA today.

Rinschede (1992) defined Religious Tourism as fsetgf tourism whose participants are motivatedeeiih

part or exclusively for religious reasons”. Tod#yis a worldwide phenomenon which includes evergjan

religion and numerous smaller religious groups. Amthe religious, statistic shows that there aua50 to

480 million Buddhists across the world. They preeiilifferent branches of Buddhism:

e Mahayana Buddhism, including East Asian Buddhisiith w85 million followers. This is the predominant
form of Buddhism practiced in China, South Koregpah, Taiwan, Singapore, and Vietnam.

e Theravada Buddhism, with over 125 million followeisthe form of Buddhism predominantly practicad i
Cambodia, Thailand, Laos P.D.R., Sri Lanka, Myanarat India.

e Vajrayana Buddhism has approximately 20 million Idalers. This form is practiced in the
greater Tibetan and Mongolian regions, the HimaayBhutan, parts of western China, the Russian
Federation, and Nepal.

Besides religious reasons, cultural elements haolved to be another important motivation of redigs tourism.
Rinschede (1992) mentioned that religious tourisday is closely related with holiday and culturaliism,

especially where the religious sites are simultasbosignificant cultural sites or with cultural ext taking
place. Buddhist tourism, similar to many othergiglns, is one of examples combining religious antiucal

factors. It had gradually changed its image of pilgrimage to a culture blended experience iigsory.

1.6.2 Buddhist Culture Sites and Activities

There are large number of temples, stupas etcriihéhka. Besides, the activities like peraheradhelery
month also give a unique experience to the tourists example, the Festival of the Tooth celebratetthe Sri
Lankan town of Kandy every year in the month of lagduly) is dedicated to the sacred tooth relidgciviwas
brought from India and is now housed in the SriddaMaligawa or the Temple of the Sacred Tooth Rilibe
town. The festival is the time for great rejoice floe native people and even foreigners. They civom far and
near to be a part of this festival which has nowopee one of the most famous events of not onlytdha but
also the Buddhist world.
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Also, there are places like the Adam’s Peak?,243 m (7,359 ft.) tall conical mountain whishrévered as a
holy site by Buddhists, Hindus, Muslims and Chaiss. It has specific qualities that cause it tadtaut and be
noticed; including its dominant and outstandingfifgpand the boulder at the peak that containgndantation
resembling a footprint.

1.6.3 Buddhist Culture Tourism in Sri Lanka

The culture, architecture and traditional evenspreed in Sri Lanka has attracted many regulaidtsuto make
a visit. Today, mass tourism is a common phenomenddri Lanka. Pfaffenberger (1983) mentioned ia hi
paper as early as 1983 that in a survey, only 6gmerof survey participants were going to “fuléllvow”. In
contrast, 18 percent went there to “see the placel’ 23 percent went there to “attend the festivdB. wrote
that “the authentic pilgrimages of yore have giway, in Sri Lanka, to tourism”.

Buddhist monasteries, stupas, statues and monlksditan featured as part of the tourist attractwinSri Lanka
and have been actively promoted in official imagefyhe country as a distinctive element of thentpuand its
heritage. It is showed that a significant numbevisitors include various kinds of religious elerteemto their
trips; they travel to temples and other sacredssipatronize religious specialists, make donattonseligious
institutions, support the building of statues, tégspand other religious constructions, purchaseedagbjects,
and patrticipate in religious rites.

1.7 The Analysis of Touristsfrom China and Their Opinion to Buddhist Culture Tourism

This part is the analysis of Chinese tourists adiogr to the questionnaire survey, besides, it priesee
comments of some tourists during the face to faceey.

1.7.1 The Age Structure of the Tourists Visiting Sri Lanka

Among the total tourists that took part in the syrwvonly 8 tourists are below 18 years old, whiohsists of 9%
of the total. Tourists whose age are above 36 yelarsare only 13, which is 14% of the total. Mog$ttbe

tourists are between 19 years old and 35 yearsltisl.showed that there are 30 tourists that atsvéen 19
years old and 25 years old. In the meanwhile, 48gts are between 26 years old and 35 years old.

1.7.2 The Knowledge of Touristsabout Buddhism in Sri Lanka before Their Visit

In the survey, only 15% of the tourists know wdibat the Buddhism in Sri Lanka before they camed 84%
of them know it after they search the informatibrough internet or some magazines etc. Besideg,and of
them shows that he knows nothing about the Buddims8ri Lanka and doesn’t care about it. It is sedvthat
the most of the Chinese tourists don't know mucbualsri Lanka on the aspect of Buddhist culturelevttiey
know clearly that some countries like Thailand i8addhist nation. Nevertheless, they have the ésteto
obtain the information about Sri Lanka. Accordinghe survey, among the total, 70 tourists gotrnif@mation
of Buddhist culture in Sri Lanka before they cortteis obviously that there are not enough promotitout
Buddhist culture in Sri Lanka that most Chinesenevever know about it.

1.7.3 The Reasons That Choose Sri Lanka as Their Destination

According to the survey, most of them choose twthoge as their reasons. The beautiful nature sgés¢he
most common reason for the tourists. 77.42% of thdmich is equal to 72 tourists choose it. The sda@ason
is historic sites which is chosen 55 times and makdor 59.14% of all. Buddhist culture is the thirrason
chosen by tourists 49 times which means more thah df the tourists take the Buddhist culture b
consideration and decided coming Sri Lanka. Slitre are others reasons not showing in the suikeyneet
friends and do business.

The outcome shows that Sri Lanka is a country tfaat attraction for different need of tourists. Ehare not
only beautiful scenery, but also unique culturechitan satisfy tourists. Also, most Chinese tosiristme here
have two or three aims, which means it is practtoatombine the Buddhist culture sites with theureit
landscape and cultural heritages.
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1.7.4 The Buddhist Culture Sites That Tourists Have Been

The Sri DaladaMaligawa in Kandy is the most pop#addhist site among the tourists which is visibgd2/3

of the tourists who took part in this survey. Tleeand popular one is Polonnaruwa, 40 tourists késieed the
Buddhist relics there. The third one is Anuradhapuisited 28 times by respondents. According totthuists,
many of them choose the route from Kandy to Polonma and sometimes even to Anuradhapura. Besiges th
three sites, Gangaramaya temple in Colombo is alshoice for tourists considering the conveniecttmn.
Only two visited other sites and 14 tourists havenme to the Buddhist culture sites.

This part shows the monotone itinerary of the ttariBecause of some reasons like the limit knogdeof
Buddhist culture destination in Sri Lanka, the latigtance from sites to sites, the pre-preparegklpridentical
itinerary from the travel agency etc. most Chintesgists choose Sri Dalada Maligawa and Polonnamasvidaeir
destination. If they are aware of the other sitks Kelanniya temple, Adam’ peak etc. and if thensport is
much more convenient they may visit those as vagiar than only the traditional sites.

1.7.5 The Opinion of TouriststowardsBuddhist Culture Sitesin Sri Lanka

39 tourists think there are distinguishing featurethe Buddhist culture sites and they are quiterested in it
and 27 of them think it's good and worth takingéito visit. These two groups sum up to 71% of thaltOnly
19% of tourists said they don't mind even not ingjtthe sites and think there are nothing spe8Biatides, 10
percent which is 9 person express the idea thgtvtloe't recommend the sites to their friends.

It shows that part of Chinese tourists are faseihdty the Buddhist culture sites in Sri Lanka arashof them
think highly of it. As a result, it is worthy to @mote the Buddhist culture as well as Buddhistuzelsites in
Chinese to attract more Chinese tourists. Beswlmne of the Chinese tourists are not very satisdleout the
sites, the reasons are given below according t8'thiestion in the questionnaire.

1.7.6 The Buddhist Cultureltemsin Sri Lanka That Chinese Tourists Prefer

This chart shows the preference of tourists towalitferent kind of Buddhist culture items. Excepbf’them
who are not interested in Buddhism, others arecallous about the above. 46 tourists state that tre
interested in stupa, 39 tourists are interestethénBuddhist events, 26 tourists like the Bodhetrand 22
tourists like sculpture of Buddha. According tatlite stupas, different Buddhist events, Bodhi tsea|ptures etc.
are welcomed by all kind of Chinese tourists. Tf@eit is important to improve and market thosediscapes
and features to appeal them to Sri Lanka.

1.7.7 Influence of Buddhist Culture on Chinese Tourists

In China, though many people say it is a countrihauit religious, there are still religious as wadl believers
and lay people. According to the sample, there W& &uddhists to among the tourists, which is 1riceat. A
quarter of them give a respond that they have b#krenced by Buddhism in some way, they may comthé
temples and engage in Buddhist events sometimes.l#gest part of them which comes up 37 percentage
accept a small part of Buddhism culture like sompmions in Buddhism. The last part, who are congbjenhot
influenced by the Buddhism is 22 tourists, is g8 a quarter of the tourists being inquired.

It shows the different level of Chinese influendsyg the Buddhist culture. To them, there should herde
promote models and itinerary and activities. Foaregle, to the Buddhist and believers, the activiig

listening lectures given by venerable monks willgemuine applauded; to lay people, they may likiake part
in the offering ceremonies; to the non-believensytmay be interested in the architectures in Bistdiulture
sites, the spiritual and health activities involwedhe Buddhist culture.

1.7.8 The Aspects Need To Be Improved According To the Chinese Tourists

It is obviously that most tourists think the traogpin Sri Lanka is unbearable. Out of 93 touri§8,of them
choose the transport as the one they think nebé tmproved. It is the 86 percentage of the t@atond is the
lack of professional Chinese introduction, to tH@n@se tourists, language is a barrier for thementnavelling
abroad. Though some of them can speak Englismderstand the introduction of those sites is e litard. The
third one is the crowded tourists in the sites,olutis the one Chinese are very used to. Besidespa@d to the
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tourists’ sites in China, the facilities like wasbm, dinning places nearby are not well. As a tedd tourists
choose the facilities as the one need to be improvarthermore, 10 tourists think there are sorheroaspects
need to be improved. Besides, during the facede furvey, some tourists telling the other problémey have
meet, such as tourism products’ singularity, tduremmodities’ feature, lacking tourist nightscafe, it was
particularly important to explore the problems kpkitation and give recommendations, which hadctical
guidance to promote the rational development aitidatton planning.

1.8 CONCLUSION

When Buddhism began to influence Chinese culturthénfirst century A.D., it brought with it a vaatray of
new concepts, doctrines, and beliefs. Since thexdBism Buddhist ideas and practices have shapetesth
culture in a wide variety of areas, including aulitics, literature, philosophy, medicine, and er&l culture for
almost two thousand years. Though there are notyrBarddhists in China, Chinese have an indescribable
relationship with Buddhism. In the modern socid#gt pace of life makes more Chinese take Buddhédigion
as a spiritual support. With the longing for relediom stress and escape from noise, many peoplesehto
visit Buddhist sites on a temporary trip. Tempordisits made by lay people or regular tourists eyedrat the
moment and gradually evolved into mass tourism.

In conclusion, despite the raised criticisms agasesularization, Buddhist tourism has graduallgdme an
activity not only for worshippers but also for massirists. The transition prevails in many courstrighere
Buddhism exists among which China is one typicaneple among the countries. Today, there are aksits o
national or international religious centers, femlsvand conferences that do not possess the chamftia
pilgrimage journey in China. With a large populatiand great number of Buddhists and lay peopls, at big
market for the Buddhist culture tourism in Sri Lank

Sri Lanka is country has a very rich cultural hegé of monuments, art, architecture, festivalgripilage sites
and places of worship. These features are diffédremt China which is a very special experiencetf@am that
most of them like the Buddhist culture in Sri Lankad express their preference. There are well-prede
Buddhist sites and Buddhist artifacts

. Stupas and temples date back over 2000 years
. High quality relics in Polonnaruwa, Anuradhapeata.
. World-known tooth relic of Buddha in Kandy

e Foot print of the lord Buddha on the Adam’slpea

For Chinese tourists, what they want is very sintplealso hard to provide. There are some requinésrieom
the Chinese tourists took part in the survey.

* Visit the different architecture of temples atdpas

» Participate in Distinguish offering ceremony

* Purchase handcrafts and other products thaépteneaning of health, wealth, happiness etc.

* Have place to rest after the visit

* Enjoy the inner peace in the temple

* Obtain the bless from venerable monks

However, there are some problems during the visiburists. For example, weaknesses identified are:

. Limited awareness in the wider global Buddhismenunity and even less awareness among non-
Buddhist tourists and independent travelers td_&nka

. Very limited online marketing

. Low standard of tourist-related services

. Limited tourist-quality restaurants, coffee shoghopping, and services

. Few amenities such as picnic and recreatiorsdogalay visitors and tourist relaxation
. Lack of evening entertainment: lectures, tafiksis on Buddhist related topics

. Lack of Chinese introduction

. Bad traffic situation

. Limited tours and activity packages beyond prilgrges

. Unsatisfactory public infrastructure and faaiit at sites

So, it is particularly important to explore the plems in exploitation and give recommendations,civhiad
practical guidance to promote the rational develepinand utilization planning. Expanding tourismBuddhist
culture involves occupying, promoting, and devehgpa market position that appeals to a spectrupotgntial
visitors and capitalizes on the variety of resosir@ed assets offered in the area.

According to the above, there are some methodseataken to develop the Buddhist culture tourisn®in
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Lanka among the Chinese tourists.

* Proper segmentation to Chinese market, corisgldifferent types of Chinese tourists to meeirtheed.

. Promotion of various Buddhist culture sitesvadl as activities among Chinese tourists whictvesy
important considering the unawareness of Chinesatahe Buddhist culture in Sri Lanka

* Improve the infrastructures and facilities weidintribute to the development of tourism very much

1.9 Limitations of the Study

First, there are limited academic journal artigle&nglish or Chinese (which is the first languadehe author)
related with this topic. Therefore, information rieted from formal websites or magazine articles is
occasionally used in the paper other than acadpaper. Meanwhile, there could be several acadeapens
existing in Sinhala language that include more esteuand comprehensive information but are hardtHer
author to understand due to language barrier.

Second, part of the data is collected through dumsaires survey. Considering the limitation ofdimnd place,
the data is a simple one with several aspects eftdhrists’ opinions towards the Buddhist cultusesl the
Buddhist culture tourism in Sri Lanka.

REFERENCE
Bly, L. (2010).The top 10 travel trends for 2010SA Today.
http://www.usatoday.com/travel/news/2010-01-07¢tavends-for-2010 N.htm

Chisolm, Hugh (1910)The Encyclopedias Britannica (Vol.. &)niversity press. p. 778.
Dou, Z. P. (2006)Tour guide skills and simulatioBeijing, China: Tsinghua University Press.
Nunn, N. (2012)Culture and the Historical ProcesEconomic History of Developing Regions. 27: S19826.

Okhovat, H. (2010)A study on religious tourism industry managemanternational journal of academic
research2(5),302-307. Pfaffenberger,

Stausberg, M. (2011Religion and tourism: crossroads, destinations andountersLondon and New York:
Routledge.

The global religious landscag@012)
Retrieved fromhttp://www.pewforum.org/2012/12/18/global-religieladscape-buddhist/

Vukonic, B. (1996)Tourism and ReligiorExeter: Pergamon Press.
Zhang, C.-L. (2002The distinctive tourism of Chinese religidtanjing.Jiangsu people’s presp. 2.

Zhe, J. (2009)Buddhism in the reform era: a secularized revivia?. Y. Chau (Ed.)Religion in
contemporary China: Revitalization and innovati¢pp.32-52). New York, NY: Routled

105



