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Abstract 

Tourism is one of the most promising sectors for Bangladesh with her huge natural beauty, heroic historical 
background and archaeological resources. This research has identified whether the contribution of this sector is 
significant to total GDP of Bangladesh and its future prospects as research problem. It has served the objectives 
of assessing different aspects of tourism with point to point analysis. Secondary data supplied by Bangladesh 
Economic Review 2010, Bangladesh Parjatan Corporation and World Travel & Tourism Council have been 
analyzed with some simple statistical tools. Recommendations are made for development of infrastructures, 
diversifications of tourism form and elimination of bureaucratic barriers.      
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1. Introduction 

Bangladesh is a country of natural beauty. She is blessed with endowment of almighty. The six (at present 7) 
Bangladeshi Division offers both individually and combining a variety of natural and cultural destinations 
suitable for tourist attractions (Majbritt Thomsen, n.d.). The duty of proper authority is to make it handy for the 
interest group both from home and abroad. Mere some initiatives can prove all these potentialities as a fruitful 
dream. Proper nurturing of natural beauty can attract people from across the world. This can be a major 
contributor in our Gross Domestic Product (GDP). Tourism offers immense potentiality for employment 
generation, poverty alleviation and maintaining ecological balance. It is relatively a modern phenomenon, which 
plays an intensely important role in the economic development of any country.  

While economic growth going forward faces many challenges – as both governments and the private sector in 
many developed economies seek to reduce their debts, and as the prices of oil and other commodities rise – the 
Travel & Tourism industry is still expected to be one of the world’s fastest growing sectors. Emerging 
economies, in particular, are expected to be increasingly important engines of such growth, boosting both 
international travel and also generating increasingly vibrant domestic tourism sectors (World Travel & Tourism 
Impact-Bangladesh, 2011). As the economy of Bangladesh is growing one, her dependency should be 
diversified to reduce risk. Some well established and revenue contributing sectors like tourism is a burning 
necessity. Present status of tourism in Bangladesh and its prospect as a contributor in GDP are the research 
problems. The direct contribution of Travel &Tourism to GDP is expected to be BDT184.4bn (2.3% of total 
GDP) in 2011, rising by 6.3% p.a. to BDT339.2bn (2.3%) in 2021 (in constant 2011 prices) (World Travel & 
Tourism Impact-Bangladesh, 2011). To maintain a sustainable growth in tourism, its present contribution and 
future prospects could be experimented.  

 

2. Rationale of the Study 

Bangladesh is a country of good prospects for tourism. She has basically three sectors of generating revenue: 
Industry, Agriculture and Service. Tourism is a part of service sector which is contributing a major part of total 
GDP of Bangladesh. Though the contribution of GDP was only 7% (Table 2) in 2004-05, it has increased to 
9.44% (Table 2) by the year 2009-10. This simple data could be helpful to understand how promising the sector 
is for Bangladesh. In this country, the scope of nature based tourism, research based tourism, culture based 
tourism, and eco-tourism is quite evident (Shamsuddoha M, 2004). Tourism planning has been defined as a 
process based on research and evaluation, which seeks to optimize the potential contribution of tourism to 
human welfare and environmental quality (Tosun and Jenkins, 1998). Many developing countries have prepared 
plans particularly at the central level to guide tourism development, as they have recognized the tourism sector 
as an important source of foreign currency earning and employment (Cevat Tosun and Dallen J. Timothy, 2001). 
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It requires the integration of the tourism industry into other sectors such as agriculture, industry, transportation 
and social services (Timothy, 1999). Tourism can open a new horizon for Bangladesh. Infact, tourism in 
Bangladesh is becoming an emerging issue both for the public and private sectors to establish their eligibility for 
accomplishing a successful business as well as marketing activities development (Akteruzzaman & Ishtiaque, 
2001). There is not sufficient research to overcome the obstacles therein. This paper will try to fill up the gap. 

 

3. Objectives of the Study 

Tourism industry is not very well established. For making the sector developed and significant, some 
modification and arrangement are to be here. This paper has set some objectives which will serve the research 
purpose. The specific objectives of the study are: 

a) To assess different aspects of tourism; 
b) To identify the reasons of tourism; 
c) To analyze the contribution of tourism in GDP of Bangladesh; 
d) To explore future prospects of tourism in Bangladesh; 
e) To suggests some recommendations for ratifications of tourism sector.  

 

4. Scope and Research Method 

Bangladesh is endowed with so many natural beauties like sea beaches, parks, forests, eco tourism, wild life 
sanctuaries, hill tracts areas, tea estates, and islands etc.  Moreover, two international standard sea ports, 
hundreds of museums, have attracted people from all over the world. Bright historical background has blessed 
her with so many historic places, heritages, monuments, historical buildings, and archaeological sites. 
Furthermore, picnic spots, bridges, amusement park, mosques, tombs, temples & monastery, and churches have 
made the country an ideal place for the tourists. Glory historic background and the combination of huge cultural 
ingredients welcome the interest group of education tours. Cheap labor, huge potentiality and availability of raw 
materials attract people of business tourism. World Ijtema, tombs and other pilgrim spots have encouraged 
people of religious tourism. Moreover, good medical services have invited people of medical tourism.   

This study is a theoretical analysis of secondary data. It covers economic impact of tourism in Bangladesh. Data 
recorded by all related authority like Bangladesh Parjatan Corporation, Bangladesh Economic Review 2010 and 
World Tourism and Traveling Council 2011, are used for this research. Using some statistical tools, all the data 
obtained from secondary sources are analyzed and finally a conclusion is drawn. Afterwards, some 
recommendations are made for the betterment of this sector so that the economy can squeeze absolute benefit 
there from. 
 

5. Hypothesis of the Study 

The research hypothesis is to test the significance of tourism in total GDP of Bangladesh. Firstly, the growth rate 
of GDP including tourism has a significant improvement over GDP excluding tourism. Secondly, contribution of 
tourism in GDP has significance comparing to the significance of the contribution of service. 
 

6. Analysis and Results 

Tourism is a promising sector in Bangladesh contributing around 9.44% (Table 2) in 2009-10. Earning from 
tourism has a slow rising growth trend till 2007-08.  Though there is sudden fall in tourism growth in 2008-09 
(Figure-1), total GDP growth is almost unaffected. Figure 1 is drawn from table 4. It means that GDP is not very 
much depending on tourism apparently. On an average, around BDT4598.32 Crore (Table 1) is earned from 
tourism which has been experienced an average growing growth trend of 8.41% (Table 1) in 2009-10. 

 

6.1 Forms of Tourism 

There are different purposes of tour by the intended people. Bangladesh Parjatan Corporation classified the 
causes of tourism as tourism, business, office, study, religion, service and other purpose 
(www.parjatan.gov.bd). Literature study reveals other types of tourism which are termed as medical tourism, 
slum tourism, and halal tourism etc. 

Major number of tourists visiting Bangladesh is for scenic beauty. Around 46% (Figure-2) of total number of 
foreign tourists visiting Bangladesh in 2009 comes to enjoy natural. Figure-2 is drawn from Table 1. Second 
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highest reason for tourists’ attraction is religious interest. Bangladesh is a giant country in the Muslim world. 
Thousands of people visit Bangladesh for religious purpose. She arranges the three-day Bishwa Ijtema each year 
attracting people from around the world. According to http://themuslim.ca, Bangladesh — Tens of Thousands 
(according to some report 4 million) Muslims attended Tabligi Jamaat Ijtima in 2010 near the Bangladeshi 
capital of Dhaka. In 2009, around 41% (Figure-2) of total tourists come for religion tourism. Moreover, 3.36% 
for business tourism, 2.42% for study tourism and 1.46% for office of total number tourists visit Bangladesh in 
2009 (Figure-2).  
  

6.1.1 Site Tourism  

Among many reasons, visiting natural sites to enjoy scenic beauty is one major reason of tourism. In 2009, from 
a monthly analysis shows that tourist arrival for the reason of scenic beauty has an increasing growth trend from 
(6.99%) in January to 40.06% in Dec 2009 (Table 1). Huge natural attractions constitute this country as a 
paradise for the tourists both from home and abroad.  

 

6.1.2 Business Tourism  

The second highest number of people from across the world visit Bangladesh for business purpose. Around 
111,569 tourists in 2009 (Table 1) have visited Bangladesh for business purpose. Growth rates fluctuate from a 
minimum (1.03%) in February to maximum 53.28% in October (Table 1). Based on our natural resources 
galore, strategic geographic location, distinct competitive edge and comparative, industries have huge prospects 
to grow in Bangladesh to cater to the vast domestic market as well as to capitalize the privileged market access 
being enjoyed by Bangladesh from developed countries through export (Chowdhury S., n.d.).    

 
6.1.3 Office Tourism 

There are so many global, international and multinational companies doing business in Bangladesh. Of these, 
mentionable are A. K. Khan & Co. Ltd, Avery Dennison Bangladesh Ltd., Berger Paints Bangladesh Limited, 
Bureau Veritas Consumer Products Services (Bangladesh) Ltd., Novartis (Bangladesh) Limited and aamra, a 
collection of 14 companies, involved in the Textiles and Apparels, Information & Communication Technologies 
and Lifestyle Service sector in Bangladesh over the last 22 years mentionable (www.bwangladeshtrades.com). 
Many high official and delegates visit Bangladesh for operation of offices. In 2009, 3,895 tourists (Table 1) tour 
Bangladesh for official purpose. From monthly analysis, it depicts that there is a rising growth rate of official 
tourists with some fluctuation from (66.10%) in January to 23.92% in December (Table 1).     

 

6.1.4 Education Tourism 

Williams P., (Jan 2010) stated that Educational tourism is tourist activity undertaken by those who are 
undertaking an overnight vacation and those who are undertaking an excursion for whom education and learning 
is a primary or secondary part of their trip. From table 1, it is found that 6,475 tourists come to Bangladesh for 
education purpose in 2009. Universities arrange many international seminars, conferences, and symposiums and 
attract academicians and students seeking knowledge across the world. Moreover 26 public universities and 56 
private universities (Education Statistics, Ministry of Education) attract people from around the world through 
their exchange program. Monthly analysis shows that growth rate of tourists visiting study purpose has a 
fluctuating trend from minimum (24.96%) in January to second highest at 11.66% in November.  

                       

6.1.5 Religious Tourism  

Bangladesh is the world's third-largest Muslim-majority nation, with Muslims making up nearly 90 percent of 
its 144 million populations (http://themuslim.ca). She arranges so many religious programs like Bishwa Ijtema. 
She attracts Muslim around the world. Moreover there are a few people of Hinduism, Christianity and 
Buddhism come to Bangladesh for religious interests. According to Parjatan Corporation of Bangladesh, 8,983 
tourists (Table 1) visit Bangladesh for religious purpose in 2009.   

 

6.1.6 Medical Tourism  

Medical science could be a good source of medical tourism. Recently some international standard hospitals are 
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established in Bangladesh. These can make new horizon for medical tourism. Though the medical tourism in 
Bangladesh is not well recognized, it may create a great opportunity in near future. The other wing of medical 
tourism is online medical tourism which is a big online database providing necessary information to attract 
people to come to the country in person. Bangladesh has two hospitals in online medical tourism database 
United Hospital Bangladesh and Apollo Hospital Dhaka (http://www.onlinemedicaltourism.com). 

 

6.1.7 Other Tourism 

Other forms of tourism includes Bicycle touring, Boat sharing, Cultural tourism, Dark tourism, Rural tourism, 
River cruise, Nautical tourism, Jihadi tourism, Halal tourism, Sports tourism, Slum tourism, Virtual tour, 
Walking tour, Wildlife tourism and Water tourism. Very often, people come for short visit. Meet relatives, 
participating sports and international awareness program etc. cause people to travel across the world. In 2009, 
13,286 tourists (Table 1) visit Bangladesh for these purposes. 

                      

6.2 Tourism Sites in Bangladesh 

6.2.1 Dhaka Division  

There are many tourist spots in Dhaka division. Mentionable spots are Ahsan Manjil, Lalbag Fort, Bangabandhu 
Memorial Museum, National Zoo, Botanical Garden, National Museum, Parliament House, Sonargaon, National 
Martyrs Memorial, Jamuna Bridge, Nawab Palace, Tungipara, Vasani Novo Theater and Trisal etc. All these 
places attract people from around the world.  

 

6.2.2 Chittagong Division  

Chittagong is the commercial capital of Bangladesh. It is full of natural beauty. The mentionable tourism spots 
in Chittagong are Fay’s Lake, Patenga, Fouzdarhat Sea Beach, Port Area, Bandarban, Marine Academy, 
Sitakundu, Parki Beach, Cox's Bazar Himchori & Inani Beach, Moheshkhali Island, Sonadia Island, St. Mrtins 
Island, Nijhum Island, Teknaf, Hill tracks Rangamati, Cheera Island, Ramu (Buddhist village), Mainamati, 
Laboni beach, and Shrine of Bayazid Bostami.    

 
6.2.3 Rajshahi Division 

People from all over the world, with archaeological interest come at Rajshahi. Some mentionable places are 
Mahasthangarh, Paharpur Buddhist Monastery, Kantajee's Temple, Ramshagor Dighi, Shopnopuri, Puthia, and 
Shilaidaha Kutibari, Kushtia etc.     

 

6.2.4 Khulna Division 

Khulna is another port city of Bangaldesh. It is vested with a large sea port Mongla. Business men often tour to 
Khulna for Business purpose. Other than that, people with interest to scenic beauty go there to observe 
mangrove forest Sundarban and Shat Gambuj Mosque etc. Moreover, Kuakata, locally known as Sagar Kannya 
(Daughter of the Sea) is a rare scenic beauty spot on the southernmost tip of Bangladesh. 

                       

6.2.5 Sylhet Division  

Sylhet is another division of Bangladesh having so many spots to welcome tourists from across the country as 
well as from all over the world. The Shrine of Hazrat ShahJalal, Sri Chaitannya Dev Temple, Srimongol,  
Madhabkunda Waterfall, Tea Estate, Sylhet Lawacherra National Forest, Kean Bridge, Jaflong, Historical watch, 
Tribal villages, Haripur Oil Field, and Tanguar Haor are mostly visited place by tourists.  

 

6.2.6 Barisal Division  

Barisal is another division with some places of interests. Many people vistits these place throughout the year. 
Among the places Sagardari (Birth place of modern Bengali poet Michael Madhusudhan Datta) is the most 
visited place. 
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7. Impact of Tourism  

The impact of tourism on economy and society is obvious. To make a knowledge based society, tourism is 
essential. It strengthens the country both economically and socially. From the figure-3, it is found that the 
impacts of tourism are classified as direct, indirect and induced. The sum up of all contributions of tourism 
results in outcome of healthy GDP and creation of employment. According to World Tourism Organization 
(WTO), it is one of the world's biggest industries is set to double within 15 years to reach a billion tourists by 
year 2010. Tourism makes direct contribution by creating demand of accommodations, transportations, and 
entertainment etc. Indirect impact accounts for creation of Govt. collective investments and purchases of 
supplies etc. Thirdly, the induced impact results in direct and indirect spending of the employees related to 
tourism. According to Kendell (1988), Tourism offers immense potentiality on employment generation, poverty 
alleviation and maintaining ecological balance. It is a relatively modern phenomenon, which plays an intensely 
important role in the economic development of any country. 

 

8. Test of Hypothesis 

For analysis, contribution of service in GDP and contribution of tourism in GDP are tested using SPSS 
(Statistical Package for Social Sciences). Again GDP growth excluding tourism and GDP growth including 
tourism are tested by pair ‘t’ test. The data used for the test are taken from table 2. The result obtained from two 
tailed pair test of contribution of service in GDP and contribution of tourism in GDP is significant. As the table 3 
(pair 1) shows that it contains the t-value (160.479) and the 2-tailed p-value (.00). The 95% confidence interval 
of 38.85252 to 40.11748 is also shown on the table 3. Since the p-value of 0.000 is less than 0.05 the difference 
between the means is significant. In other words, it can be said that the amount contributed by the tourism in 
GDP is significant.  

Furthermore, the table 3 (pair 2) from the output listing contains the t-value (-11.60) and the 2-tail p-value (.00). 
The 95% confidence interval of (-.69642) to (-.42758) is also depicted on the table. Since the p-value of (.00) is 
less than 0.05 the difference between the means is significant. It can be said that the growth rate of GDP 
including tourism is more than the growth of GDP excluding tourism.   

From both tests, it is clear that the position of tourism in total economy is considerable and it has a good 
perspective subject to the maintenance of its sustainability and development. 
 

9. Findings and Recommendations 

9.1 Findings 

It is widely recognized that Bangladesh is very rich by the natural beauty and panoramic views, what a tourist 
wants to enjoy. But there is lack of effective initiatives, proper management plan, and quick & sincere effort of 
government (Akther, 2001). Bangladesh is a reverie country. She has vast natural beauty and a glorious 
historical background. Since liberation Bangladesh has progressed a lot and has paved her way to development 
with a good agro-based economy along with industry and service sector. Tourism is a part of service. But it has 
good associations with some other sub-sector of service and non service sectors. A large number of employment 
opportunities are being created by this sector. Tour operator business is doing well in Bangladesh. Thousands of 
young people have engaged themselves as tourists’ guide. Moreover some other induced impact of truism results 
in economic progress in local area and the country as a whole. Communication, throughout the country, is 
developed because of tourism. As a result, other economic activities are augmented. Based on findings, some 
recommendations are suggested.  

  

9.2 Recommendations  

Tourism is an industry of providing services. It could not be isolated from other sectors; rather it depends on 
some combined effort of other service sub-sectors like hotel and motels, transports, foods, security, guide etc. 
These facilities are the infrastructures of tourism which is still far behind from satisfactory level. Bangladesh is 
blessed with huge natural beauty which constitutes major part of tourism industry. Proper maintenance of these 
beauties along with assuring other logistic facilities can make the tourism most lucrative sector. For this, 
concentrations are to be made on some areas.  

 

9.2.1 Infrastructural Developments   
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9.2.1.1 Transportation Facilities 

A precondition of tourism industry is good transportation. Since Bangladesh is a plain country, rout transport is 
very popular here. In 1997, the total length of paved road under the Roads and Highways Department stood at 
more than 20,000 kilometers. The road transport carries about 70% of the country’s total passenger and cargo 
(Shakilah, 14 June 2011).   

 

9.2.1.2 Accommodations for Tourists  

For tremendous progress in tourism industry, a parallel linkage development in accommodation facilities is 
utmost necessity. The hotel business in Bangladesh is being flourished centering major tourist spot like Cox’s 
Bazar and other important tourism city. According to Islam, K. A., there are quality hotels in major cities. Rose 
View, a 5 star is at Sylhet, a beautiful city sharing same geo-continental plate with Indian hilly state of 
Meghalaya. Western Inn, Royal International and Arcadia are at Khulna, a city southern part of the country, at 
the largest mangrove forest district. Cities like Bogra, Comilla, Jessore, Rajshahi and most other cities currently 
hold at least one or two 5 or 4 star rated hotels. 

                       

9.2.1.3 Security for Tourists   

Security is another important aspect for the development of tourism industry. For ensuring safety and security of 
tourists, a new wing of Bangladesh Police has started to serve. According to The Daily Star (August 18, 2009), a 
total of 77 police personnel under the command of an Assistant Superintendent of Police (ASP) will serve as 
tourist police at Cox's Bazar. But, initially 15 tourist police headed by an inspector started functioning at Shaikat 
Police Outpost in Cox's Bazar. Moreover, mass people of Bangladesh have to come forward to ensure the 
security of foreign tourists.  

 

9.2.1.4 Tourist Operators and Tourist Guide  

There are so many tour operator businesses in Bangladesh. They arrange different tour packages. Some 
mentionable tour operator is The Guide Tours Ltd., Himalayan Travel and Tourism, Journey Plus, Ras Holiday, 
River and Green Tours, Saint Martin Tourism Ltd., Speed Holidays, Unique Tours & Travels and Mangrove 
Tourism mentionable. Availability of tourist operator and guide may encourage tourists to tour around the 
country. Availability of tour operators and guide may encourage people for tourism. 

 

9.2.1.5 Diversified Food Culture 

Availability of food according to tastes of different countries and their choices is one of the major pre-requisites 
to attract international tourists. According to Alberto Capatti, “The value of Korean cuisine should not only stay 
in Korea but also should travel around the world."  

 

9.2.2 Assurance for Good Governance  

9.2.2.1 Making Policy Implementations Easy 

Good governance which is related to government interaction and dealing with business by means of regulatory 
affairs is rather a great problem for the sustainable tourism development in Bangladesh. The rules and 
regulations, enacted with the benign view of facilitating and helping tourism, rather acts as a regulatory and 
problem creating mechanism.     

 

9.2.2.2 Removing Bureaucratic Barriers and Corruption 

Bureaucratic barriers has made the progress of Bangladesh slower and in some sectors, growth is almost 
negative. Corruption is pervasive. Getting any approval, giving speed money is must. Discriminatory power of 
the Government officials encourages them to be corrupt and whimsical. 

                       

9.2.2.3 Decentralized and Quick Decision Making Process 

For development of tourism industry, decentralized and quick decision is to be ensured. One of the most 
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formidable challenges to tourism industry in Bangladesh is centralized and slow decision making process.  

 

9.2.2.4 Most Easy and Shortest Permission Procedure for Private Entrepreneurs  

In starting new tourism business, most easy and one stop permission procedure can encourage private 
entrepreneurs to invest in this sector. Entrepreneurs must not have to take permissions from a number of 
different ministries and departments  

 

9.2.3 Diversifications of Tourism  

9.2.3.1 Introducing Slum Tourism 

Any country like Bangladesh having a large number slum dwellers that has high appeal to first world country 
people can attract huge tourists every year. According to Ma Bob (2010), Slum tourism is a type of tourism that 
involves visiting impoverished areas, which has become increasingly prominent in several developing countries 
like India, Brazil, Kenya, and Indonesia.     

 

9.2.3.2 Implementation of Tribal Tourism  

Bangladesh has huge tribal population living mostly in the Chittagong Hill Tracts and in the regions of 
Mymensingh, Sylhet, and Rajshahi. The majority of the tribal population lives in rural areas, where many 
practiced shifting cultivation. They have completely different culture and life style. Many curious tourists 
interested in their culture and life style may be attracted by promoting tribal tourism. 

                       

9.2.3.3 Halal Tourism for Muslim Worlds 

Bangladesh is a giant of Muslim world. Anything termed as halal (anything abide by Sharia) creates extra 
appeal to the Muslim. Halal tourism is a new product in the tourism industry which provides holiday 
destinations for Muslim families who abide by Sharia rules. The hotels in such destinations do not serve alcohol 
and have separate swimming pools and spa facilities for men and women. The Halal tourism will also provides 
flights where no alcohol or pork products are served, prayer timings are announced, and religious programs are 
broadcast as part of entertainment offered board.  

 

10. Remarks and Conclusion 

Tourism is a promising sector in Bangladesh. It is a growing sector with an increasing contribution in GDP. 
Mere some infrastructural development can make the sector sustainable. Though the contribution of this sector 
is already at significant level, it is important to maintain the industry’s sustainability for not to hamper regular 
growth in GDP. An economy has a regular growth in its size. This growth is contributed by all sectors of it. 
Importance should be given on tourism for its maintenance and growth.   

This paper has examined the extent of tourism in GDP and at the same time how positively it is growing. 
Without maintaining proper growth in the sector, it may be lag behind in making its future contribution in 
national economy. From statistical test, it is found that the contribution is already significant. But it can 
contribute further by creating more employment, generating demand for accommodations and food, improving 
transportation, and as whole branding Bangladesh to the world. This is a big sub-sector of the national economy. 
There is a good research scope on country branding and the tourism. 
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Figure 1. Comparative growth of Tourism, Total GDP and GDP excluding Tourism 
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Figure 2. Comparative arrival of Tourists in Bangladesh in 2009 
 

 

 
 

Figure 3. The Impact of Tourism  
Source: World Trade and Tourism Council Report (Bangladesh)-2011 
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Table 1. Visitors Arrival by Purpose of Visit (2008-2009) 
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Table 2. Growth and Contribution of Tourism and Other Sector in GDP of Bangladesh 

 

Year 

Growth 
of GDP 
including 
Tourism 

Growth 
of GDP 
excluding 
Tourism 

 GDP 
including 
Tourism 

GDP 
excluding 
Tourism 

Growth 
of 
Tourism 
(%) 

Contribution 
of Service in 
GDP (%) 

Contribution 
of Tourism 
in GDP (%) 

2004-2005   266978 248278  47.41 7.00 
2005-2006 6.63% 6.14% 284673 263513 13.16 47.31 7.43 
2006-2007 6.43% 5.88% 302971 279001 13.28 47.51 7.91 
2007-2008 6.19% 5.54% 321726 294466 13.73 47.66 8.47 
2008-2009 5.74% 5.31% 340197 310107 10.38 47.92 8.84 
2009-2010 6.00% 5.31% 360609 326579 13.09 48.19 9.44 

Source: Bangladesh Economic Review 2010, Ministry of Finance and World Travel & Tourism Council-2011 

 

Table 3. Paired Samples Test  

 

 

Paired Differences 

t df 
Sig. (2-
tailed) Mean 

Std. 
Deviation 

Std. 
Error 
Mean 

95% Confidence Interval 
of the Difference 

Lower Upper 

Pair 
1 

Contribution of Service 
in GDP - Contribution of 
Tourism in GDP 

39.48500 .60269 .24605 38.85252 40.11748 160.479 5 .000 

Pair 
2 

GDP growth excluding 
tourism - GDP growth 
including tourism 

-.56200 .10826 .04841 -.69642 -.42758 -11.60 4 .000 

Sources: Calculated by SPSS (Statistical Package for Social Sciences) 
 

Table 4. Growth of Tourism, Total GDP and GDP Excluding Tourism  

 

Growth 2005-06 2006-07 2007-08 2008-09 2009-10 
Growth of Tourism contribution 13.16% 13.28% 13.73% 10.38% 13.09% 
Growth rate of GDP excluding Tourism 6.14% 5.88% 5.54% 5.31% 5.31% 
Growth rate of GDP 6.63% 6.43% 6.19% 5.74% 6.00% 

Source: Bangladesh Economic Review 2010 (Ministry of Finance) and WTTC 
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