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Abstract

In terms of visitation by tourists and issues of aimsibility, the Natural World Heritage Sites ardtigg wider
attention in recent times. Taking into considemats a case, Bangladesh in general, with the Somosin
particular, this study has been aimed to outlimevikit to this forest as a special interest taarétivity with
detailed conceptual framework and marketing apgresc This has also attempted to develop the gsoahd
marketing of a ‘Package Eco-tour’ that is capalflmimimising the negative impacts of tourism onlssites’
authenticity, ecological set up and biodiversityith the unique application of the ‘Participant @bstion’
approach in tourism research, the study has bessdlan the explanatory case study method. Rexthss
study have showed that the tourists’ visit in dnrallusive package format can be practised withdelicate
and fragile natural set up that can potentiallyutedthe harmful negative consequences. Againf@sreof
special interest tourism, such kind of package tepresents better marketing prospects throughicgeappeal
to both domestic and international tourists.
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1. Introduction

Traditional trade of tourism always emphasiseshennbaterialistic side of tourism facilities rattiean the
authenticity in charm and enjoyment. However, Batgsh is one of those few countries whose natural
treasures still remains unexplored and the Sundarisean excellent example in this case. Bangltadésrs
distinctive and delicate attractions of her ownabhare different from those that the tourists hammther
neighbouring countries. It is believed that theangion of eco tourism activities in protected ratlandscapes
including the World Heritage Sites (WHS) can crahteground for tourism promotion through the imeshent
of individuals and organisations (Keitumetse, 208@jlace and Russell, 2004). This study has cedlithe
visit of the Sundarbans as a special interestgousctivity with detailed conceptual frameworksddiionally,
the study has also attempted to analyse the isdurarketing of the ‘Package Eco-tour’ through the
understanding of responsible management of impddtsurism on the sites’ delicacy, ecological setand
biodiversity. However, this study has been cortfingthin geographical boundary of the Bangladest pithe
Sundarbans.

2. Literature Review:
2.1 The Trends of Special Interest Tourism:

In a simple meaning, ‘Special Interest Tourism (St&fers to the touristic interest to any specffedds of
tourism. Douglagt. al, (2001) have attempted to explain this tourispotggy as the custom-made
prerequisite of leisure with enjoyable experierited is focused by specifically articulated groupralividual
interests. Where, Read (1980) has opined thatdhissm is related to peoples’ movement withirpacific
region or destination of particular interest. Buling the definitions, special interest tourism ba&ncategorised
as mainstream tourism that focuses on specifid frebmall scales and not in general. The SIT pcod high
yielding and labour-intensive that requires expefthe service providers and interpreters, asusamds of
unusual travel opportunities worldwide’ (Hall, 1981). Special interest tourism contributes toghenomy
and helps to raise several niche markets. Spatébst tourists express an aspiration for repearnces and
authenticity which allow them lively recognitiontihost communities in a non-exploitative mannet an
tourists’ involvement with special interest actiet becomes a platform to provide the way of figdiersonal
fulfilment (Stebbins, 1982). SIT is ethical andtainable tourism as the tourist experiences argaioed at
the cost of damaging the qualities, if a societyclwimade the experience possible (Ritcher, 198pecial
Interest Tourism is a growing segment in the glaizalel and tourism market (Frommer, 1988). Stilé
number of special interest tourists remains low garad with those of mass tourists and this issug af
fundamental problem of sustainability in tourismHh®¢éler, 1991). However, special interest tourism i
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booming and a substantial market proportion isaeting high-income earners who prefer long and esipe
tours characterized by diversity and challenge if&dp1986). The ties between special interesigouand the
environment have developed in several phases attbenaiddle of the twentieth century, thus deveigphe
typologies like ecotourism, nature-based tourismwittlife tourism under one umbrella (Hudman, 1991)

2.2 Ecotourism as SIT:

Ecotourism is a type of nature-based special iste¢oirism. The International Ecotourism Soci@t\eS) has
defined ecotourism as travel to natural areasish&sponsible towards environmental conservatimhsastains
the host community’s well-being (TIES, 2011). Eureism is a sub-branch of tourism centred on theidts
desire for engagement in a relatively nature-basetitronment where the tourist and the supporticgifies
have lower impact on the environment (Rymer, 1998)general, ecotourism as special interest touhias
some specific features, like: services or prodbated on nature, dynamic management for reducing
environmental blows, a component of environmentatdan and contribution towards the conservation of
natural environment through closer liaison with llest communities (Buckley, 2003). Forests andnaat
reserves are rapidly becoming tourism productstduiee wider interests of tourists and their ineshent. The
building of environment-friendly resorts and hotatsoss the world represents the growth of ecatouri
markets and the tourist's awareness for the praiervof environment in sustainable ways. ‘Touelaors
choose the accommodation, the range of excursibasputes, the choice of airline and the prichkt(leton
and Clarke, 2001: 13). A significant number oftecoism destinations in developing countries lacdern
tourist facilities. Ecotourism in these countrége beneficial in many ways, mainly contributinghe
indigenous livelihood, employment generation, sreedlle linkage tourism business development (sduven
items, food shop, eco-products etc.), and redutiaglependency on single economic sector. Thugerieral
ecotourism helps the local economy in great waysi(fbell, 1999).

2.3 Ecotourists’ Characteristics and the ‘PackagmEtour’:

Ecotourists are not homogeneous groups, but ratgesup which differ across a number of different
dimensions (Fennell, 2002). The typologies of egosts can vary. They are hardcore nature taulilet
scientific researchers, dedicated nature touiiiststhose people interested in the cultural andmadhistory of
protected areas, mainstream nature tourists ase tlvho have interest in atypical trip and casulmeaourists
like those people who participate nature by the {kéiydberg, 1991). Again, ecotourists are clusidre
another five different groups according to theiaretteristics. These are ‘nature exclusive’, ‘gband nature
oriented’, ‘autonomous and nature oriented’, eridsiE generalists’ and ‘less passionate’ (Wallacg Smith,
1997). Ecotourists are more adventuresome andnaigrta choose activities. Ecotourists prefer outdoo
attractions like parks, wilderness, protected amdlrareas (Kretchman and Eagles, 1990). Thewlareentric-
midcentric in character and prefer authentic exgrees (Weaver, 1998). Tourism packages are mainly
designed for the educated and affluent visitorsest packages are largely consumed by internatiomasts.
Thomas Cook organised an early form of packagedauhe 5th of July, 1841. The route was between
Leicester and Loughborough with a distance of teehiles and the means of transportation was opeiaga
train (Thomascook, 2011). In recent times, thekpge tour is a rapidly expanding product in thet@aasm
market (Laws, 1997) as prices for the tour arésatatch the competition rather than undercut them
(Holloway, 2004). Research has shown that lowiepicompared to competition) often leads to thesconer
perception of the product/service being of infeqaality (Rao and Monroe, 1989 as cited in Dark& @hung,
2005).

2.4 Tourism in Bangladesh:

To predict tourism and travel situation in Bangisiuey 2020, the World Travel & Tourism Council (WX
has relied on the Tourism Satellite Accounts (TSABY 2020, in Bangladeshi Gross Domestic Prod@G&R),
the personal travel, demand and contribution ofeir& tourism will grow by 7.6%, 7.0% and 6.4%,
respectively. Again in 2011, Bangladesh is expkttesarn BDTk 6.6 billion from international tostri
spending and the expected number of internatioisébys is 443,000. The forecasted internatiooatist
arrival by 2021 is expected to rise to 630,008idating the annual increase of 3.6% per annum eatinings
of BDTK 13.5bn (WTTC, 2011). The tourism poternitiabf Bangladesh is globally recognized and she is
ranked on the number one position in the ‘LoneBniét Best-Value Destinations 2011'. The LonelynBtas a
production of the British Broadcasting Corporatéord is the world’s most popular tourist publicat{onely
Planet, 2011). The Royal Bengal Tiger, mangro\getagion, spotted deer, crocodile and diverse ldgdnake
it an attractive destination for ecotours and eaason is considered to become the most feasibleoamuiising
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area of development for the Sundarbans (Hussaiahdrya, 1994). However, data indicates thatytrea-
based increase of ecotourist numbers in the Suadaris upward with relatively lower contribution of
international tourists. According to Igball, ek, $2010), the figures represent that in the yd&t006-2007, the
Sundarbans was visited by the highest number ofstsuboth domestic and international with 2088 an
94,745, respectively. The number dropped slightlthe later years. The reason for this trend neagiue to the
temporary political turmoil in Bangladesh that grally improved later on and is reflected in thevgtto of
WTTC (2011) data. In general, the number of ead¢taito the Sundarbans, in comparison with thegtotal
international tourist arrivals in Bangladesh isywiew. One possible reason is the lack of qualéyvices and
tours those can expectedly meet the demand ofctitewists and to ensure more of their participatio

3. Methodology

This qualitative study has employed techniques usélte ‘Participant Observation’ research appraasihg
personal observation and informal interviews. iriermal interviews were unstructured followed kpyen-
ended discussions with respondents based on ramddrselection. The researcher stayed in the Soadar
forest area in between the time frame of Febru@iiaill August, 2011 for this research purposelldwing
randomized selection, the researcher had unstadtcaumd open-ended interviews with ten touriststandorest
dependent people to understand their percepticthsnéimdset about package tours in the Sundarbahs.filfe
areas of the forest where the interviews were coteduwere: Khulna, Mongla, Syam Nagar, Heron Pairct
Koyra. The very basic reason for the interviewsielection was the crowd of the respondents,evhesstly
they remain scattered. An attempt was made tmexphe general and existing tourism scenarioén th
Sundarbans through observation and interviewsalTatmber of these informal interviews was twenty,
regardless of gender, nationality, and age or peid@. On the other hand, due to the attachmestalbgical
issues, this study has largely depended on thedstereview of literatures including newspaperctas or
editorials, journal articles, online informatiorylished official reports as secondary source td dad
information.

3.1 The Case Study Site:

The word ‘Sundar’ stands for beautiful and ‘Ban®gans jungle - the Sundarbans denotes the ‘Beautiful
Jungle’. The Sundarbans is the world’s largetirttl mangrove forest and is one of the largesh $oiests in
the world. All the data shown in this section preduced by the United Nations Educational, Sdierdind
Cultural Organization (UNESCO, 2011). Total aréthcs forest is around 600,000 hectares, almostttvird
of which is in Bangladesh and the rest is in India1997 an area of about 140,000 hectares wdarddas a
World Heritage Site. The Sundarbans is adornel matural and tidal waterways, rivers, canals, nyutids
and salinity based small islands. The Sundori, &¢lae Nypa palm and other twenty seven nearlyeixti
mangrove species mainly dominate the Sundarbahe.fdrest has almost 334 species of flora and B&biss
of fauna; including 260 bird species, the world ¢aus Royal Bengal Tigers, some threatened spe&ies |i
estuarine crocodiles and the Indian Pythons. Tuml&bans is the roaming area of the largest ptpnaof
the Royal Bengal Tiger in the world. Spotted déwssg, nearly extinct mugger crocodile, the wild c#te wild
boar and wild cat species are ever wonders tootlngsts. The Sundarbans possesses all beautiestone a
paradise for eco-tourists. To get glimpses of Wikland the undemanding life of local inhabitaritshermen,
the Bawalis (wood cutter), the Mouwalis (honey eclbr) and other functioning indigenous forest veosk
Heron point, Dublar Char and Katka are regardeti@sentral spots.
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Figure: Interview site of the Sundarbans-Bangladeart (in *asterisk). (Source: Modified from theoM
Wide Fund for Nature, 2011)

4. Findings and Discussions

The findings have been diverse and covered widglean Eight out of the ten tourists agreed they fiked to
visit the Sundarbans as a destination for speaiatést tourism activities. However all of thesfidomestic
tourist respondents opined that they had a gresatedt® visit the place for a long time and theyeaveery
satisfied to get the chance. One of the resposdeas very overwhelmed and answered ‘I can realixe
what | have missed so far’. All of the domest@spondents answered that this was their first tagite
Sundarbans. The reason was poor publicity ofdhest as a potential tourist destination. On themwohand,
the international tourists also asserted on momiarexposure of the Sundarbans. They believedhisasite
was not well advertised in the global media. Ning of the ten interviewees coined that the existin
transportation network to the forest was not ofs&attory level. Their suggestions for improvemémtiuded
building easier transportation network and enharfiaeitities for the tourists. Surprisingly, all tife ten
respondents agreed that an all-inclusive packagenould be much appreciated by them. The Swedigtist
said, ‘1 am even willing to pay whatever the expengould be for a well organized package tour’e Tain
reason behind this expectation was the lack ofieeproviders for tourism products. On this poanie of the
respondents answered ‘| do not really understaaddahson for not involving more of the private eetb
operate tours in the Sundarbans’. On the otldey, sill of the forest-dependent respondents anshibat
tourism can bring positive impact on the sourcegrofiding their livelihood. A wood collector wheas an
interviewee responded, ‘We cannot get the righdepfor our produces...we definitely welcome tosrisiose
will help to support our livelihood.” Based on tfiiedings and following the extended format of &'’s of
what, who, where, which mode of transportation, areangements for accommodation and entertainment
what measures for sustainability and pollution oaintvhat price- the tourism product may be desibag an
all inclusive ‘Package Eco- tour’ to the Sundarband can attract the high spending ecotouristsedisas
genera touristsl. Reasons for this predictiomamaerous. The Sundarbans- the world’s one of idelw
known forests, posses the capability to becomelaaghub for ecotourism. For the tropical climate,
opportunities for cruising and boating, forest egyl, exceptional population of wildlife, unspoilbdaches
throughout along the Bay of Bengal and around sisfaads, indigenous collectors of forest producstucal
annual festivals and diverse culture (Moss, 198X key ecologically important sites of the foraamely
Katka Tiger Point, Katka-Kachikhali, Dubla Islaridi] Komol, Mandarbaria and Koromjal highlight thierfa
and fauna of the Sundarbans. The travel routthfopackage tour between Khulna and the Sundarbaesy
popular amongst the tourists as mentioned by nfdsieatourists. As desired by the local forestatagent
respondents, the tour can be designed as harml#ss écological set up and supporting their sauote
livelihood through the participation of ecotouristBhus, ecotourists can positively contributehe t
sustainability and conservation of a tourist dedtom through their presence, exploring the wild &nd
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indigenous livelihood (Swarbrooke, 1999).
4.1 Competitiveness of the Product

The package eco-tours can be aimed to target mtaational than domestic ecotourists. Governmeht
developing countries treat international touristéte key imperative tourism market area. Becadnse,
comparison with the domestic tourists, these ttaiiang about for a longer time at a destinagphyrge more,
use expensive accommodation and transport and detcéncy that positively contributes to the hasirry’s
international financial circumstances (Middletod&iarke, 2001). The product can targeting aged, highly
spending and educated tourists and ‘Green Consufrarsthe United Kingdom and the United States of
America, as stated by both South American and®ritburists. In the USA, 67% general and 76% égpeed
ecotourists are in the 25-54 age group with egaetigipation of both male and female (Backman aots?
1993). They are middle income group and 35% aftbelong to managerial or professional class. 86%
practised ecotourists are either college educatbdwe a degree (Coost al, 1992). Considering the
behavioural trendshe American people are eager to pay 5% to 10%cdapdees to buy ecofriendly products
(Coddington, 1990). The package tour can likelframne market strategies that will help the Sundastto
become the ultimate destination for global ecosiarior relaxation and recharge. Data shows tt@berists
are most likely to be childless or ‘empty-nesteisitors and are eager to experience a more relaakday
(Reingold, 1993). Based upon theories and obdenstthe package tours can again target grougyfasisits
and these can be the ideal family package toussa Aver-based country, river cruise is not uncammm
Bangladesh. The river cruises so far in Bangladestidentified as short-haul journeys, mainly tediwithin
the river area and a one day concept. The padkage are basically the updated concept of rivaiserand all
inclusive - normally considering hospitality, comtfand overall satisfaction of the tourists as fators for
success. There is a close link between the nandditerature. Students, researchers and acasi@amost
all countries are expected to have heard aboutinelarbans and have some sort of ideas in thed min
regarding its features as a forest or as a UNES&@a World Heritage Site. The Italian tourisjaed that
tourism in Venice experiences sustainability praideand excessive pressures on the resources foln whi
tourists cannot even enjoy their trip. The nundfeourists was 16.5 million in comparison with p6i0,209
local residents in 2009 (Visit Venice, 2011). Tour the Sundarbans are not expected to be coeslider
exceed the carrying capacity and not to ensureoresdipility towards the nature or the wildlife. Aga
ecotourists are very often unwilling to visit sopeats of Thailand, due to pollution problems, I#adid waste,
oil spillage or even noise. Data represents tmavst one — third of water in Thailand is not shigafor
consumption (The World Bank, 2001). Mainly forgheason, in 2007, 83.07% of total tourist arrivals
Thailand were for leisure activities than ecotamrid/intel Oxygen, 2011). Tours in the Sundarbamesadso
thought to ensure minimum pollution by adoptindiatives of waste storage and recycling, techrpcablems
reduction and noise control. Facilities like videgording to make documentaries or short fornhatsfifor free
of charge can act as strengths of the tour to pdesecotourists to participate as argued by siketlomestic
tourist respondents. Ecotourism is a sort of uwdive nature based travelling experience thatifsogmtly
contributes to preserve the ecosystem as wellspeot the uprightness of indigenous communitiead&et al.,
1992). All of the respondents said that the t@isuld endorse ethical or moral behaviour and mesipdities
to the cultural and natural environment.

4.2 Future Marketing Development:

Due to the growing consciousness and initiativaadoease the availability of ecology based toursgrvices
or products, the contribution of the tourism seatomational economy is gradually rising in manyitries in
the world. As a result, concerned authorities agencies are expected to focus more on ecotourgns. will
help the possible expansion of ecotourism marRetduct of this study has significant potentiaftiy market
development in the coming years with the help afegoment’s supportive policies of the Bangladeshrigm
Policy-2009, where this has been clearly statguhnagraph 3.1.2 that, ‘For developing ecotourisrare will
be collaboration with the ministry of environmentaorest and other agencies. The governmeniofiér
close support for ecotourism development in thed&tmans, Chittagong hill tracts and environmentatditycal
areas (MOCAT, 2011). The promotional and collatmn activities should focus on future market
development. Online advertisements, an interaetiglesite and its link with global tourism guidebedikes;
the National Geographic, Fremme, Lonely Planeten.be useful. In fact, a web page can becontatf@mn
for service consumers, where they can share tthedsi that help to understand the market trendsastdmer’s
expectations. The massive popularity of socialvneking sites like Facebook and Twitter has broadethe
horizon of internet advertising. Creating colladt@yn not only with regional travel agents but algth major
global travel agents and tour operators are baakfito ensure excellent customer services, thegbould
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also employ graduates as guides or interpretersecent years, schemes of certification and eetdah the
tourism industry contribute to achieve higher lesesustainability in tourism business. Environtaén
consciousness among the general mass populatisimnig and more consumers will to choose greenedymts.
This has made the environment one of the key aoegain competitive advantage and a common eleofent
tourism’s segmenting, targeting and positioningtsigies (Font and Buckely, 2001). The tours ctanit to
get international certification for its sustainalyiin the global markets as stated by the majmftthe
international tourists. A certification characgtically is the representation of the productshiigquality and
socio-environmentally soundness (Haaland and AZE)R

5. Conclusion:

Findings have revealed that ecotourism can becopapalar form of special interest tourism in the
SundarbansEcotourism in the Sundarbans can have huge cotitibto the local economy and thus offer
support to the local forest-dependent populatioemand of a package tour has been high among thist®
regardless of origin of nationality. The packagar$ developed through this study is a symbolic@otsm
product to highlight the current overall situatieamd future market trends of a Natural World Hegt&ite. The
Sundarbans denotes global image and popularity greoo-tourists. However, ecotourism can have negat
impacts leading to natural imbalances and the ggckaurs are expected to be designed in accordeitite
sustainability issues. Such tours as a specildat tourism product obviously can render enornmoasket
potentialities through ensuring responsibilityt®delicacy, ecological set up and biodiversitysules
concentrated on the Sundarbans as an ecotourigmadies and a playing ground of touristic intefantwith
the local indigenous population can pave ground$uidhur research.

References:
Alpine, L. (1986). Trends in special interest teunj Speciality Travel Indexall/Winter, 83-84.

Backman, K. F. & Potts, T. D. (199B)ofiling Nature-Based Travellers: Southeastern ki#trSegment&outh
Carolina: Strom Thurmond Institute Press.

Campbell, L. (1999). Ecotourism in rural developempnomiesAnnals of Tourism Researc®6, 534-553.
Ceballos-Lascurain, H. (1996lourism, Ecotourism and Protected Are@ambridge: IUCN.

Coddington, W. (1990). It's not fad: environmenrgaiinow a fact of corporate lifMarketing News15"
October 7.

Cook, S. D., Stewart, E. & Repass, K. (19%2scover America: tourism and the
EnvironmentWashington: Travel Industry Association of Ametic

Douglas, N., Douglas, N. & Derrett, R. (200%pecial Interest Tourisngydney: John Wiley & Sons.

Hussain, J. & Acharya, G. (1994jangroves of the Sundarbans, Banglad&dmgkok: TUCN.

Fennell, D. A. (2002)Ecotourism Programme Planningvallingford: CABI Publishing.

Font, X. & Buckley, R. C. (2001 ourism ecolabelling-certification and promotionsafstainable
managementVallingford: CABI.

Frommer, A. (1988)The new world of travel -1988lew York: Prentice Hall.

Hall, C. M. (1989) Special interest travel: A prime force in the exgian of tourisr. Cited in R. Welch, (ed.),
Geography in actionDunedin: University of Otago Press.

Halland, H. & Aas, O (2010). Eco-tourism Certificat — Does it Make a Difference? A Comparison of
Systems from Australia, Costa Rica and Swed&randinavian Journal of Hospitality and Tourism,
10(3),375-385.

Holloway, J. C. (2004Marketing in tourismEssex: Pearson Education Limited.

6



Developing Country Studies www.iiste.org
ISSN 2224-607X (Paper) ISSN 2225-0565 (Online) Ly
Vol 2, No.1, 2012 ST

Hudman, L. E. (1991). Tourism's role and respoasenvironmental issues and potential future effdatsirism
Review46(4), 17 — 21.

Igball, M. S., Salequzzaman, M., Haque, S. E.nislEl. R. & Ahmed, M. S. (2010). Ecotourism in the
Sundarbans and its surrounding — a possible sasiaioption for alternative livelihood development.
Bangladesh Research Publications JourdéB), 244-253.

Keitumetse, S. O. (2009). The Etmurism of Cultural Heritage Management (ECHM): Linking
Heritage and ‘Environment’ in the Okavango DeltayiRas of Botswandnternational Journal of Heritage
Studies, 1&-3), 223-244.

Kretchman, J. A. & Eagles, P. F. J. (1990). An gsialof the motives of ecotourists in comparisoth®
general Canadian populatiddociety and Leisurd 3(2), 499-507.

Laws, E. (1997)Managing packaged tourism: relationships, respoitisds and service quality in the inclusive
holiday industry London: International Thomson Business Press.

Lindberg, K. (1991)Policies for maximising nature tourism’s ecolajiand economic benefitg§/ashington:
World Resources Institute.

Lonely Planet (2011)op 10 best value destinations for 20ftww] available at: http://bit.ly/cgAwpy
(available at: 4th March, 2011).

Middleton, V. & Clarke, J. (2001 Marketing in Travel and Tourisn@xford: Butterworth-Heinemann.

Ministry of Tourism and Civil Aviation (2010Policies & Law.[www] available at: http://bit.ly/i5greK
(accessed: 18th February, 2011).

Mintel Oxygen (2011)Table listing for Travel and Tourism - Thailand ai12009.[www] available at:
http://bit.ly/fmFpVS

Rao, A. R. & Monroe, K. R. (1989). The effect ofga, brand name, and store name on buyer’s peotepaif
product quality: An integrative review@ournal of Marketing Research, 2851-357.

Read, S. E. (19804 prime force in the expansion of tourism in thetrieecade: special interest travélited in
Hawkins, E. L., Shafer, E. L. & Rovelstad, J. Md$.)Tourism Marketing and Management Issues.
Washington: The George Washington University Pr&33;:202.

Rheingold, H. (1993)The virtual community: homesteading on the eledtrénontier. Reading: Addisson-
Wesley.

Moss, P. D. V. (1993)Tourism and recreation- integrated resource develept of the Sundarbans reserved
forest.Rome: FAO.
Ritcher, L. K. (1989)The politics of tourism in Asiddonolulu: The University of Hawaii Press.

Rymer, T. M. (1992). Growth of U.S. Ecotourism dtsdFuture in the 1990&1U Hospitality Review10(1), 1—
10.

Scace, R. C., Girone, E. & Usher, R. (19¥3otourism in CanadaQuebec: Canadian Environmental
Advisory Council.

Stebbins, R. A (1982). Serious Leisure: a concéstadementPacific Sociological Revieves, 251-272.
Swarbrooke, J. (1999%ustainable tourism managemeémallingford: CABI Publishing.

The International Ecotourism Society (201\What is ecotourism?[www] available at: http://bit.ly/g0YnX
(accessed: B4February, 2011).



Developing Country Studies www.iiste.org
ISSN 2224-607X (Paper) ISSN 2225-0565 (Online) Ly
Vol 2, No.1, 2012 ST

The United Nations World Tourism Organizations (20The Sundarbangwww] available at:
http://bit.ly/hiCtbl (accessed: 05th February, 2011

The World Bank (2001)lhailand environment monitor — 20J@&ww] available at: http://bit.ly/bmzZ9Yk
(accessed: B4February, 2011).

Thomas Cook (2010). Thomas Cook History. [www] &lale at: http://bit.ly/DTORu (accessed: 08th
November , 2010).

Visit Venice (2011)Venice tourist informatiorfwww] available at: http://bit.ly/gKrbzD (accesser"
February, 2011).

Wallace, G & Russell, A. (2004). Eco-cultural taum as a means for the sustainable developmenttafaily
marginal and environmentally sensitive regidmourist Studies, @) 235-254.

Wallace, G. N. & Smith, M. D. (1997). A comparisohmotivations, preferred management actions, attthg
preferences among Costa Rican, North American amd@ean visitors to five protected areas in Costa.R
Journal of Park and Recreation Administratjdrd, 59-82.

Weaver, D. B. (1998)Ecotourism in the less developed woklMallingford: CABI Publishing.

Wheeler, B. (1991). Alternative tourism-a decepfpl@y. Progress in Tourism, Recreation & Hospitality
Management5(11), 32-40.

World Travel & Tourism Council (2011Y.ravel & Tourism Economic Impact- Bangladesh 2qhovw]
available at: http://bit.ly/eeStQg (accessed: Fhruary, 2011).

World Wide Fund for Nature (2011yhe Sundarbangvww] available at: http://bit.ly/sV6a8V (access@®th
February, 2011).

Author: Azizul Hassan completed MA (2010-2011) in Int¢io@al Tourism Management; Department of
Marketing, Events and Tourism; Business Schoolyesity of Greenwich; London, SE10 9LS (Telephone
Number; 0044 07766857239; Email: <hm087@gre.ac.uke is a member of thEourism Society, the
International Ecotourism Society (TIES), and thevdrsity of Greenwich Tourism Society. His mainaud
research interest is cultural heritage tourismtigpaarly authenticity, impacts of regeneration dodrist
facilities management. Other research interestadec heritage interpretation and consumption, itatale
(ethnographic) research methods in tourism stuthespolitics of cultural heritage tourism, susédite
management alternatives in the cultural heritadestries, recent practices in heritage tourismthkeretical
marketing dynamics, destination branding in tourésrmd eco-tourism.



This academic article was published by The International Institute for Science,
Technology and Education (IISTE). The IISTE is a pioneer in the Open Access
Publishing service based in the U.S. and Europe. The aim of the institute is
Accelerating Global Knowledge Sharing.

More information about the publisher can be found in the IISTE’s homepage:
http://www.iiste.org

The 1ISTE is currently hosting more than 30 peer-reviewed academic journals and
collaborating with academic institutions around the world. Prospective authors of
IISTE journals can find the submission instruction on the following page:
http://www.iiste.org/Journals/

The IISTE editorial team promises to the review and publish all the qualified
submissions in a fast manner. All the journals articles are available online to the
readers all over the world without financial, legal, or technical barriers other than
those inseparable from gaining access to the internet itself. Printed version of the
journals is also available upon request of readers and authors.

IISTE Knowledge Sharing Partners

EBSCO, Index Copernicus, Ulrich's Periodicals Directory, JournalITOCS, PKP Open
Archives Harvester, Bielefeld Academic Search Engine, Elektronische
Zeitschriftenbibliothek EZB, Open J-Gate, OCLC WorldCat, Universe Digtial
Library , NewJour, Google Scholar

m EB O INDEX (\@‘ COPERNICUS
I N T E RN A TTITIT ON AL

INFORMATION SERVICES
ULRICHSWES,  JournalTOCs @

N A ;
. E'z B Elektronische
lBAS(E T— Q0@ Zeitschriftenbibliothek O

open
> )
OCLC v)

The world’s libraries. — U cDigitalLibrary —
Connected. WorldCat e

Ny

'- ¥
GEORGETOWN UNIVERSITY
LIBRARY



http://www.iiste.org/
http://www.iiste.org/Journals/

